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Fellow evidence-based marketer,

The rise of ecommerce probably has had two effects on your day-to-day life. For one, ecommerce has made it easier to reach
customers throughout the country and the world.

But second, every productyou’re selling, every goal you have now exists in a brutally competitive market where your potential
customer can quickly and easily leave your website and choose anyone from the behemoth Amazonto an eBay seller operating out of
a garage instead of your company.

So how do you compete? How do you increase your conversion rate and sell more products? | can’t give you a specific answer.

But I'll tell you who can — your customers.

With A/B testing, you can discover what really works on your brand’s website, in yourbrand’s email, and in yourbrand’s ads with your
brand’s prospective customers.

To give you ideas for tests, we put together this swipe file of 25 ecommerce experiments that MECLABS Institute analysts conducted in
Research Partnerships with ecommerce companies to help them learn abouttheir customers and improve conversionrates.

If these experiments inspire your own tests, we’d love to see the results — just drop me a line at d.burstein@meclabs.com.

Here’s to higher-converting ecommerce websites,

Daniel Burstein
Senior Director, Content & Marketing
MarketingSherpa and MECLABS Institute

P.S.If you need help improving conversion, just email me. Our analysts can work alongside you to apply our patented methodology.

MECLABS

INSTITUTE



https://meclabs.com/about/research-services
mailto:d.burstein@meclabs.com
https://meclabs.com/about/heuristic

Table of Contents

About MECLABS Institute
Experiment #1 Furniture company

Experiment #2 Travel agency

Experiment #3 Multimedia retailer

Experiment #4 Online printing company

Experiment #5 Italian cosmetics website

Experiment #6 Retail/wholesale collector items site

Experiment #7 People-search software database

Experiment #8 Fitness company

Experiment #9 Online people-search company

Experiment #10 Organic meals home delivery service

Experiment #11 Large online florist

Experiment #12 Automotive repair company

Experiment #13 Travel agency

Experiment #14 Direct-to-consumer printing brand

Experiment #15 Medical provider

Experiment #16 Health drink seller

Experiment #17 Precious metals exchange business

Experiment #18 Ecommerce text book site

Experiment #19 Anonymous

Experiment #20 Fitness company

Experiment #21 Fitness company

Experiment #22 Auto repair parts company

Experiment #23 Storage space company

Experiment #24 One-stop vacation planner

Experiment #25 Ecommerce clothing website




MECLABS Institute helps companies create sustainable competitive
advantage in three main ways...

1. We use the scientific method to learn what actually works in a given company’s marketing and sales collateral. ‘ 934%
(

By applying randomized controlled trials to marketing and sales offers, we can both mitigate risk of any marketing or Total Increase B
sales campaign in the short term and learn enough about customer preferences to produce the maximum return on '

investment in the long-term. .IIIIIIIIIIII

Actual resultachieved for KPI

Learn how to drive conversion increases through discoveries from20,000+ path experiments at MECLABS.com/Services.

2. As the world’s oldest research institution dedicated to thought sequence optimization, we draw from more
than 20 years of observing whatworks and what doesn’tin sales and marketing across mostindustries.

MECLABS and its publishing brands have produced: 2 0
* 20 years of real-world sales and marketing research i
* 1000s of case studies with marketing innovators 3 o =
« 1,500+ validated marketing and sales experiments involving over 20,000 sales paths, 1 billion emails and 5 million a §12e
phone calls I;i &5’
Get free access to 20+ years of research, how-to guides, and marketing resources at MECLABS.com/Research. Experiments from our research

3. MECLABS is not an agency. We are a research institution dedicated to education with a Services wing. weicometotne oniine Learning center
All of the capacity we have is transferred into the companies we work with. We don't hold any back as i
proprietary knowledge.

Every person on your team has the opportunity to learn how to replicate what we do.

Learn from online courses and in-person training at MECLABS.com/Education.

Actual training portal


https://meclabs.com/about/research-partnerships
https://meclabs.com/research
https://meclabs.com/education

Experiment #1

46% more conversions for furniture company by changing
credibility approach




Experiment #1: Background

——| Record Location: MECLABS Research Library

—1 Experiment|D: TP11009

Background: A mid-sized furniture company selling mattresses
Goal: To increase the overall number of mattress purchases

Research Question: Which credibility approach will produce the highest rate of
mattress purchases?

Test Design: A/B variable cluster split test



Experiment #1: Control

* The productis an organic latex
mattress. It is one of only a few
mattresses thatis GreenGuard Gold
certified.

* Inthe control, the certificationis
present, but de-emphasized. There is
also no explanationto help the
customer understand why they should
value this certification.




Experiment #1: Treatment

What is the GreenGuard Gold Seal?

Unlike most of our competitors, our entire mattress is 100% certified by GreenGuard Gold. Through
rigorous testing GreenGuard certifies our mattresses meet the world's most rigorous, third-party chemical
emissions standards with strict low emission levels for over 360 volatile organic compounds, or VOCs. By
being certified at the Gold level, our mattresses are certified for sensitive individuals such as children and
the elderly.

GREENGUARD

PRODUCT CERTIFIED FOR

Our Mattresses get reviewed quarterly to maintain this seal of approval. Last Certification: LOW CHEMICAL EMISSIONS

January 4th, 2014 ULCOM/GG
UL 2818

You can keep your family and the environment around you safe. This is perfect for those with skin sensitivity
and allergies!

T Dotmial Blpe™ e o b
=[] 2]:

OVERVEW

Click Here to learn more about all the Certifications

Vet v o T oS o Eorenp—




Experiment #1: Side by Side

Version A Version B
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Experiment #1: Results

‘ 0 . . .
46%) Relative Increase in Conversion

The treatment significantly increased conversions by 45.69%

Control without GreenGuard copy 0.65% -

Treatment with GreenGuard copy 0.94%

WhatYou Need to Understand: The increased clarity around an
exclusive source of third-party credibility increased the value
exchange and appeal of the product driving more sales.

10



Experiment #2

37% increase In conversions for travel agency by simplifying
and sequencing the cart options




Experiment #2: Background

— A Experiment|D: TP1294
——| Record Location: MECLABS Research Library

Background: B2C company offering package vacations to global consumer
audience.

Goal: To increase conversions

Research Question: Which cart page will generate the highest completion rate?

Test Design: A/B split test (variable cluster)



Experiment #2: Control

Bookmark | Tell a Friend CO nt ro | Ca rt | FAQ's | Media W Q

CUSTOMER LOGIN
. VIEW SHOPPING CART
Research Your Next Vacation
Book Your Tickets and Lodging

Share Your Experiences

* The original cart was simple,
but it included three equally
weighted options from which
the visitor had to select.

Vacation Packages

DESTINATIONS : CABO SAN LUCAS, MBXICO : SHOPPING CART

Current Order Details

T America's Cup Sailing $265.90 /

Details: ;, aguies  $132.95 Fach .
Date: Tuesday, May 19, 2009 10:00 AM Update Your Date/Time Prefgfence: ¢ Th | S m a d e t h e C h e C ko Ut

Location: Cabo San Lucas, Baja California Sur ITue,May 19, 2009 at 20700 AM :l

—/ process unnecessarily
cumbersome.

TOTAL DUE:

$265.90 USD

(All prices are in US Dollars)

View Lodging Add Mo _ Checkout
DOptions . ies Without Lodging

Site Map | Gift Certificates | Privacy Policy | Terms of Use | Terms of Sale | Advertise | Vendors | Travel Agents | Contact Us



Experiment

2: Treatment

Bookmark | Tell a Friend

Treatment Cart

Qs | Medis

Research Your Next Vacation

Book Your Tickets and Lodging

Share Your Experiences

Search Q
CUSTOMER LOGIN .

VIEW SHOPPING CART

CUSTOMER SUPPORT
e P

Activities

: DESTINATIONS : WILLIAMSBURG : SHOPPING C

Current Ord-~. getails

M Busch Gardens 1 Day Pass

e
Vacation Pa~ _ye& 1mm ‘ﬁ\
—

$123.80

Details:
2 Adults $61.95 Each

Attend Any Day During Your Yacation
Location: Williamsburg, VA

o Add Another Activity

» Adult at Child Price Read our 100% Service Guarantes

Lodging:

° Add Lodging to Your Activities

; $123.90 USD
Total: (All prices are in US Dollars)

"Great fun. Easy to order tickets and book hotels
over the net and ran very smoothly on arrival
Karen Blakesley - Lansing, KS

< Emadmethlsv. w Checkout .
OwLiwe |

Site Map | Gift Certificates | Privacy Policy | Terms of Use | Terms of Sale | ContactUs

* The marketers
deemphasized and
integrated the additional
optionsinto the product
details.

 Andthey focusedthe
visitor on one main call
too action here.



Experiment #2: Results

‘ 37% Relative Increase in Conversion

The treatment significantly increased total cart conversions by 101.40%

Control 12.94% -

Treatment 17.66% 36.50% =

-
Z
Z
v

What You Need to Understand: By moving the secondary CTAs to
relevant cart sections and putting emphasis on a single CTA to move

the customer forward friction was reduced and conversion

increased.

15



Experiment #2: Not This, But This...
From this m

Options Selecti¢

Protocol ID: TP1294 M america's Cup Sailing \ $265.90

Details: 5 aquits  $132.95 Each

Date: Tuesday, May 19, 2009 10:00 AM Update Your Date/Time Preference;

Location: Cabo San Lucas, Baja California Sur ITue,May 19, 2009 at 10:00 AM Ll

odgin - Checkout TOTAL DUE;
(Vi) e

(Al prices are in US Dollars)

Current O TO th iS

W Busch Gardens 1 Day Pass $12390

/%

Purchase Rate

“Great fun, Easy to order tickets and book hotels 2 all vrum e ot
: Email me this vacation
over the net and ran very smoothly on arrival " ._\. Ematme s vacetion ‘.—Er ChECh ﬂut

Karen Blakesley - Lansing, KS



Experiment #3

12% increase in conversions for multimedia retailer by strategic
placement of testimonial and credibility indicators




Experiment #3: Background

ExperimentID: TP107/0
Record Location: MECLABS Research Library

Background: A national computer hardware and multimedia retailer with a
significant online and offline presence

Goal: To increase total cart conversions and revenue per cart.

Research Question: Which treatment will generate the highest conversion rate
and revenue per cart?

Test Design: A/Bvariable cluster test



X

eriment

3: Control

Control Cart

Your Cart

DESCRIPTION QTY  AVAILABILITY  UNIT PRICE

A180-1242 :: Acer AcerPower S280-UC4201P Intel

Desktop PC - Intel Celeron 420 1.60GHz, 512MB DDR2 lz_
80GB SATA, Dual Layer DVD*RW, 16/100 LAN, Windows

XP Professional (60 Ibs)

In Stock $269.99

Click & to remove the item from your cart.

UPDATE QTY. & SUBTOTAL
Enter Zip Code to Calculate Shipping & Tax: l— (60) S&H

{We only charge tax in FL, IL and NC) Igﬁm_

Total Cart Weight: 60 lbs

TOTAL

$739.98

§739.98
Enter a Zip Code

$739.98

( (m o PROCEED TO SECURE
=003 € 3l CHECK OUT

Fast checkout through Google Use

Safe Shopping Guarantee

(€= CONTINUE SHOPPING

May we recommend the following items with your order...

acer

Itra 512MB PC4200 DDR2 Ace

22MHz Memory for Desk

& & &

Quick Cart Select to search by: * Tigertem# ¢ Wfr. Part # |Enter Search Value [ SEARCH »] ?

r Extended Servics Plan Ultrs 1024MB PC4200 DDR2

GeForce 7300 GT

512MB DDR2

#5$3999"
Deal Ends noon (ET) Tuesday

(" CLICK'HERE!" )

0 days, 18 hours, 28 minutes
and 11 seconds left

My Account

Welcome!
Log in or Create Account
Invoice Copies

Your Shopping Cart

No Wallet. No Wait.

No Worries.®

Subject to credit appeoval. Details>

Bookmark This Page!

Testimonials

Best Website Online For
Computers And

A closer look at the
control cart page reveals
that all supporting content
is focused on making an
upsell.



Experiment

Your Cart

DESCRIPTION

series (1 bs

Click ) to remove the item from your cart

Enter Zip Code to Calculate Shipping & Tax:
(We only charge tax in FL, IL, TX, and NC)

Total Cart Weight: 1 Ibs

Treatment Cart

3: Treatment

S$168-1218 :: Sony VGP-BPLSA VAIO Laptop Battery - Large
o ‘Ca;acw Li-lon Battery for Sony VAIO TX600,TX700,TX800 & TXN 1

QTY  AVAILABILITY  UNIT PRICE TOTAL
Ships within $249.99 $249.99
24 Hours
[upoatE QIY. 4 | SUBTOTAL $249.99
S&H Enter a Zip Code
(60) TAX -
ot TOTAL $249.99

L

(VRN Checkout )=

Fast checkout through Google

What is Google Checkout?

(@m CONTINUE SHOPPING

"You guys ROCK!"

T T T ——
Deal Alerts: | Enter Your Email Address |

Checkout PayPal

The safer, easier way to pay

It is very rare that you can find BOTH the best price AND get the best service. | have no idea how | recieved it so g
placing the order. | had expected my cable router the following week. It was remarkably safely packed and factory sealed.
Reviewed by: AJCrowe on Apr 27, 2007

(1T
<>

)
23

08

[ Subscribe |

4008

3 Convenient Ways To Check Out

4 ¢

PROCEED TO SECUP”:

CHECK OC

Safe Shopping Guarantee

Or

Payments as low as $10 /mo.
Chedkous EBillMeLater

Subject o credit approval. Details

W HACKER SAFE [
TESTED DALY 28-AUG " ase

Bookmark To: ' g 2 3 A Y B S [CS = 4

LiveChat @&

Click to chat
wi nt

£
s
:
s

Give Us A Call Toll Free
&)+ 800-800-8300 &
YES!!

I have been ordering parts
from ‘or the last
4 years for both personal
and business related
projects. Each time | have
been completely satisfied
with the quality of the
products that | have
ordered and with the
senvice. | did have a part
comeinbadb

replace it
themselfs instead of having
to deal with the
manufacture. The thingdi
I like most aboul

web-Lg@® companies
do is the excellent
descriptions and photo
galleries of the products.
This has helped me
countless times to ensure
that| am getting the right
product and | have always
received the product exactly
as itis advertised. Great
place to shop!

Reviewed by: creekbeast

?

* The treatment, however, changes
focus to reduce potential anxiety

Testimonial, customer support
and live chat in the supporting
column

Another testimonial and
credibility indicators below the
call to action area



Experiment

Your Cart

Control Cart

Total Cart Weight: 60 lbs

DESCRIPTION QTY  AVAILABILITY UNIT PRICE TOTAL
4180-1242 :: Acer AcerPower S280-UC4201P Intel
, Desktop PC - Intel Celeron 420 1.60GHz, 512MB DDR2 l—
® 506B SATA, Dual Layer DVD:RW, 101100 LAN, Windows 12 In Stock B335 #3908
XP Professicnal (60 Ibs)
Click &) to remove the item from your cart. UPDATE QTY. & SUBTOTAL $739.98
Enter Zip Code to Calculate Shipping & Tax: I (go'\ 15_:: EniSraptooe
(We only charge tax in FL, IL and NC) ~
TOTAL $739.98

Quick Cart

Ultra 512MB PC4200 DDR2

532MHz Memory

Select to search by: © Tiger tem # ® Mfr. Part #

Acer 2 Year Extended Service Plan

for Desktops 533MHz M:

T creciout = LY CHECK O
2093¢ Bl CHECK OUT

Fast checkout through Geogle
ose % Safe Shopping Guarantee

IEnter Search Valu¢ SEARCH » | ?

May we recommend the following items with your order...

acer

Ultrs 1024MB PC4200 DDR2

GeForce 7300 GT
512MB DDR2
PClExpress
DVI/VGA/HDTV
SLI Ready

e $3999*
Deal Ends noon (ET) Tuesday

(TTCLICKHERET )

0 days, 18 hours, 28 minutes
and 11 seconds left

My Account

Welcome!
Log in or Create Account
Invoice Copies

Your Shopping Cart

1 ltems w
573 VIEW
Total; $729.98 o

No Wallet. No Wait.
No Worries.®

Subject to credit spproval. Details>

Bookmark This Page!

Testimonials

Best Website Online For
Computers And

3: Side by Side

Your Cart

Treatment Cart

DESCRIPTION

0 \ pacity Li-lon Battery
series (1 Ibs

Click ) to remove the item from your cart.

Enter Zip Code to Calculate Shipping & Tax:
(We only charge tax in FL, IL, TX, and NC)

Total Cart Weight: 1 Ibs

(9 HELP
QTY  AVAILABILITY  UNIT PRICE TOTAL

p Battery - Large - o

TX600,TX700,TX800 & TXN 1 Ships within $249.99 $249.99
24 Hours

SUBTOTAL $249.99

S&H Enter a Zip Code

TAX N

TOTAL $249.99

3 Convenient Ways To Check Out

-

Gougle

Fast checkout through Google Or

What is Google Checkout?

 CONTINUE SHOPPING'

"You guys ROCK!"

It is very rare that you can find BOTH the best price AND get the best service. | have no idea how | recieved it so soon after

-

Checkout PayPal

Or
The safer, easier way to pay

I o
PROCEED TO SECURE
CHECK OUT
Safe Shopping Guarantee

Payments as low as $10 /mo.
Chedow EBillMeLater

Subject to credit approval. Detai's

placing the order. | had expected my cable router the following week. It was remarkably safely packed and factory sealed.

Reviewed by: AJCrowe on Apr 27, 2007

Veritign
Vecures

Deal Alerts: | Enter Your Email Address

s W HACKER SAFE [t
&2/ 2006 TESTED DALY 28-AUG , ;
O o6’ 4.56
[ Bookmark To: 3 g8 123 (3 D B SICS 5 4

LiveChat

Click to chat
with an agent

Give Us A Call Toll Free

. 800-800-8300 O

YES!!

I have been ordering parts
from ‘or the last
4 years for both personal
and business related
projects. Each time | have
been completely satisfied
with the quality of the
products that| have
ordered and with the
senvice. | did have a part
come in bad but they were
so fastto replace it
themselfs instead of having
to deal with the
manufacture. The thing that
I like most about

that most other
web-based companies
dontdo is the excellent
descriptions and photo
galleries of the products.
This has helped me
countless times to ensure
that| am getting the right
product and | have always
received the product exactly
as itis advertised. Great
place to shop!

Reviewed by: creekbeast




Experiment #3: Results

‘ 12% Relative Increase in Revenue

The treatment significantly increased revenue per conversion by 11.6%

Control S49.14 -
Treatment S54.84% 11.60%

WhatYou Need to Understand: By addressing anticipated anxiety at
critical point of decision through the use of testimonials and clear

trusted payment options, the treatment generated 3.69% more sales

in addition to 11.6% more revenue per cart, resultingin a projected
$53,000,000+ annual increase in revenue. 22




Experiment #4

87% Increase In conversions for online printing company by
re-sequencing product and process information on product page




Experiment #4: Background

— & ExperimentID: TP1568
——| Record Location: MECLABS Research Library

Background: An online printing company that specializes in delivering printed
marketing materials with minimal turnaround.

Goal: To increase the number of purchases online.

Research Question: Which product page will resultin the largest purchase
rate?

Test Design: A/B Variable Cluster test



Experiment

4 \Version A

Products

Booklets

Products

1/4 Page Club Flyers

@Y Custom
WA printing

Prices from $19.95

Calculate Printing Cost

Bookmarks
Brochures
Business Cards
Calendars
CD/DVD Products
Club Flyers

Die Cuts

Door Hangers
Flyers

Folded Cards

Gift Cedificates

ot Stop:

When you guys say you hand check

every project, you mean it
You saved my catalog

from disaster! Thanks

Wo're Hore to Help!
gy Callua v at
.8

Greeting Cards
Letterhead
Magnets
Magnet Calendars
Menus
Postcards
Posters

Rack Cards
Sell Sheets
Stickers
Tickets

8 Custom
"8 Printing

Home > Products & Pricing » Flyer Printing > 1/4 Page Club Flyers

1/4 Page Club Flyers

Product Details

Template Gallery

Digital Specs

Product Details

14 Page Club Flyers

Available in 14pt ultra-thick cardstock, 100 Ib glossy
paper or 70Ib Uncoated Opaque Paper.

It's easy to design your club flyer online at our Online
Design Center, where you can choose from our extensive
ready-made art, or design with your own uploaded files.
And with our next day promise you can have your full color
flyers printed by the next business day.

Qur 100lb hookweight paper is printed on glossy paper
and when you select 14pt stock you can choose high-

Prices from $19.95

° 41

25" finished size

®* Thr wenient turnaround options
day, 1 and 2 :

Printing on both sides ¢
space for photos and copy

Calculate Printing Cost
Size
1/4 Page Flyers (i3]

Front Side Back Side

® Full color No Printing ]V!
Paper Stock @

70 Ib Uncoated Opacue Paper \VJ
Coating

Mone [w |

Shrink Wrapping @
I

Quantity

ann a2l




Experiment #4.:

1/4 Page Club Flyers

Prices $19.95

w4

Calculate Printing Cost

Product Detads | Temglay

Product Detail

14 Prags s

v 1t i Shick s dstock, 108 ghossy
T Urnc natid Opase Papst.

1 6 whan you goys say you han check
BV POfRCE YOO Maan &
You saved my catalog
from cisaster Thanks. i iy

T Datuon, 202911

[

Design Online

Wa'ra Hure to Help!
Call us to order st
-— —

e

sion A

gloss UV coating or a Nlat satin Mate nnish. Now youl can
order flyers in 4 sizes printed on 70lb Uncoated Opaque
Paper.

1/4 Page Club Flyers Printing - Benefits and Features

» Full color both sides for double the impact

» 14pt printed with our high gloss UV coating or
Matte coating for a flat satin finish

» Printed on 100Ib hookweight glossy paper or 70lb
Uncoated Opague Paper

» State-of-the-art Heidelberg Speedmaster press

Next Day Printing Promise

s more than just a name, it's our promise. Print
ready files completed and approved by 6 PM PST
are printed and ready to ship outthe next business day.

Next Step:
Design Your 1/4 Page Night Club Flyer Online
Upload Your 1/4 Page Night Club Fiver Design

f f When you guys say you hand check
every project, you mean it.
You saved my catalog
from disaster! Thanks. 5 5

Trevor Danlelson. 06/30/2011

We're Here to Help!
Call us to order at

L v

Printing Turn Around W

O 2-4Business Days $19.95
® NextBusiness Day $24.95
IJEXPRESS

YCHECKOUT

Need Sets? Try our Express Checkout!

Shipping Estimate for this Product

=)

Enter 5 digit zip code,

Upload a Design

Design Online




Experiment

4:-\ersion B

Calculate Printing Cost

Calculate Printing Cost

Froes Sobe flack 5o

Prices from $19.95

Select Next Step

Product Datass

Product Details

14 Page Ot Fiywis

Products
Booklets
Bookmadks
Brochures
Business Cards
Calendars
CD/OVD Products
Club Flyers

Die Cuts

Door Hangers
Flyers

Folded Cards
Gift Cedificates
Greeting Cards
Letterthead
Magnets
Magnet Calendars
Menus
Postoards
Posters

Rack Cards
Sell Sheets
Stickers

Tickets

= Custom
8 Printing

Home > Products & Pricing > Flyer Printing > 174 Page Club Flyers

1/4 Page Club Flyers

Calculate Printing Cost

Prices from $19.95

41

Select Next Step

Calculate Printing Cost

Size

Small Business Flyers 2 \
Front Side Back Side

® Full color
Paper Stock (7]

No Printing v !

70 Ib Uncoated Opacue Paper V
Coating
None | &)
Shrink Wrapping @
[ Shrink Wrag

Quantity

100 v

When you guys say you hand check
every project, you mean it.
You saved my catalog
from disaster! Thanks.

Trevor Danielson. 06/30/2011

We're Here to Help!

Lall o ol ab




Experiment #4: Version B

Prices from 519405

Calculate Printing Cost Select Next Step

Calculate Printing Cost

— Uploadja Desig L
Frone Side Design Online. r__]J

L e
Foating You saved my catalog

from chsasion Thanks

Prestust Datady

Product Details

14 Page Chub Fiyets

Wt 1o

S

O v

Call us to order at

Printing Turn Around €@

O 2-4Business Days $19.95
$24.95
EXPRESS
CHECKOUT
Need Sets? Try our Express Checkout!
Shipping E ate Tor thi oduct

=)

Enter 5 dinit zip code.

FProduct Details Template Gallery Digital Specs

Product Details

14 Page Club Flyers
Available in 14pt ultra-thick cardstock, 100 Ib glossy paper or 70Ib Uncoated Opaque Paper.

It's easy to design your club fiyer online at our Online Design Center, where you can choose from our
extensive ready-made an, or design with your own uploaded files. And with our next day promise you can
have your full color flyers printed by the next business day,

Cur 100l bookweight paper is printed on glossy paper and when you select 14pt stock you can choose
high-gloss UY coating or a flat satin Matte finish. Now you can order flyers in 4 sizes printed on 70Ib
Uncoated Opaque Paper.

14 Page Club Flyers Printing - Benefits and Features

Full color both sides for double the impact

14pt printed with our high gloss UV coating or Matte coating for a flat satin finish
Printed on 1001k bookweight glossy paper or 70Ib Uncoated Opague Paper
State-of-the-art Heidelberg Speedmaster press

Next Day Printing Promise

moare than just a name, it's our promise. Print ready files completed and approved by 6 PM
FST are printed and ready to ship out the next business day,

Hext Step:
Desigr Club F nline




Experiment

Products
Basklen
Backmass
[T

Bunness Cands

HEVD Prodect

Dos Mangen
Firw
Febdet Carts

o1f Cant

Oreating Cares
Lataiaad
Magnes

Magost Calendss
Menus

Porsaids

Custom
Printing

—| Version A

Prices from $19.95

Calculate Printing Cost

Stz
144 Paga Fivers v
Front Side Back Side
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Experiment #4: Results

‘ 0 - .
87/) Relative Increase In Conversion

The treatment significantly increased conversion by 87.40%

Version A 4.03%

Version B 7.55%

What You Need to Understand: By resequencing the page to put the
form first and better match motivation and clarify the eye path, the
new product page template achieved an 87.40% increase in
conversions.
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Experiment #4: Not This, But This...
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Experiment #5

20% increase In conversions for Italilan cosmetics website by
adding an interactive element to product page




Experiment #5: Background

— ® Experiment|D:TP1283
—— | Record Location: MECLABS Research Library

Background: Italian ecommerce website offering cosmetics. The researchers were
focusing on testing different approaches to the “body” category page.

Goal: To increase the rate of conversion

Primary Research Question: Which page will generate the highest rate of
conversion?

Approach: A/B variable cluster test
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Experiment

34

5: Control

Control— Category List

Novita  MakeUp Viso Corpo  Capelli Bagno Uomo  Solari  Natura efficace

Entra nella tua . &

srea MyBY

home » Corpo

Cura del corpo

= Deodoranti
| TEST DI BELLEZZA. e
| REGISTRATI P I Rassodanti
Login Cellulite
[ogirzzoemsd  Jeseses ] Depilatori
[ Entra Jpj Ricorsatisime [ &) Piedi
DRimenticato 13 password? TR}
Mani
‘' Carrello Bocca
et T ool s e oot o e Scrub e Prodotti Speciali
tuo carrello. Accessori
['vai al carrelio Offerte Combinate Corpo
Oxchen s cosiono cfaens OBBIETTIVO SILHOUETTE? 5,
Ins«??uinpag\a e i Fai il “test cellulite” e scopri | prodotti adatti ate ***

(Campsgra... |-lseg

20EURO

DI SCONTO

# buono sconto & gla nel tuo carrelic

sulle offerte

combinate '.?‘3; =
GRATIS @'
Shampoo < -
Protettiva

Finoa-eooA) 'i.i
|

[Cosa fare per? o fvai]

[Corpo: Linee Complete - fvai]

~

€999
Scheda B Aggiungln

Fion di Ciliegio - Latte per il
corpo (250ml) - emolkente
cod. 106098 (125ml)

+
3 N
€9,99

Scheda D Aggiungi E

Aloe - Latte per il corpo

all'Aloe vera di ongine beologica

cod. 107092

VAN

A\

Natura profumata  Altre

-
.-
-—
.
~
€9,99

Scheda D Aggiungi ﬂ

| Succosi - Crema per il
corpo al succo di Mora (200mi)
cod. 104430

F- .

Is the category list at the top of
the page the most user-friendly
way to present the information?
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Experiment #5: Treatment

T1- Configurator

Novita MakeUp Viso Corpo Capelli Bagno Uomo Solari Natura efficace Natura profumata Altre
home » Corpo

3 Easy Ways to Find Your Perfect Body Product

Entra nella tua . &

| TEST DI BELLEZZA

By Category

[choose a category =

REGISTRAT! b TR

h What Do You Want It to Do?
[cosar

=

= Carrello "

Hai 1 prodotto e un omaggio gia nel By Product Line (

tuo camelio I — — =
TVat al carrello il y
Ordini da catalogo cartoceo
- . 5 Body Products

- 234 Products Found

Campagna... | -iseg

Entra n S e x ] .

L Entra a 7 =

Richiedh gratis il catalogo . -
Offerte imperdibili del periodo: ‘;" ‘

+ - @
~ ~ ~
m S50 oo £ Nse
D' SCONTO Scheda BE) Aggiungi i) Scheda [EJ |Aggiungi k) Scheda [EJ Aggiungil)
di Ciliegio Al
B Sol el (250 envcnlif?':: IFAloe vera g9 2
xd. 10609 125mi) od. 10443(
od. 107092

sulle offerte

Fino a -600/0 .ii‘i
combinate !‘f‘\‘ ;

Treatment 1 seeks to make the page
easier to use by adding an
interactive configurator that enables
the visitor to customize the products
that show up below.

* By Category
* By Objective
* By Product Line
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Experiment

5: Treatment

Novita

Entra nella tua . &

Login
[ru}\a-}wzo e-mail lessses

MakeUp Viso

| TEST DI BELLEZZA

REGISTRATI b I

T2—Visual Categories

Corpo

Capelli Bagno Uomo Solari Natura efficace Natura profumata
home » Corpo
100% Natural Body Products from —— - -

MORE I3

w Carrello

tuo carrello.
Vai al carrgllg

Ordini da catalogo cartaceo

e —
[Campagns... |-fzeg |
Emfai]
Richiedi i il i

Fino a -600/0 p
sulle offerte

combinate ‘-:‘\

Hai 1 prodotto e un omaggio gia nel

Offerte imperdibili del periodo:

20EURO

DI SCONTO

i buono sconto & gia nel tuo carrelio

ed

sl

[ Entra [pj] Ricordatigime [ 2

Choose your category:

Aloe

Altre

;;e:zi

3

Lo
Fiori di Cilieaic Miele
MORE BB MORE I3

AT\

- B

Body ANTIC
MORE B2 ORE 3

OBBIETTIVO SILHOUETTE?

Faill“test cellulite™ e scopri i prodofti adatti ate "*"

| Cosa fare

Corpo: Linee Complete

per? ~] &
~] @0

Treatment 2 seeks to make page
easier by removing the category
links and simply featuring the

7 main categories with images.



Experiment

5: Treatment

T3 — Navigation Links (text)

Novita MakeUp Viso

Entra nella tuai.

| TEST DI BELLEZZ

REGISTRATI pJ

Login

N Piedi

[indirizzo e-mai 1 |lesenee

W Carrello

tuo carrelio.

Vai al carrello g4
Ordini da catalogo cartaceo
1 TP <

pagna e seg
[Campagna... | -[seg 1

Richiedi is i i

Offerta

Entra nRicordaﬁ dgime 1 &
Dimenticato 13 password

Hai 1 prodotto e un omaggio gia nel

Offerte imperdibili del periodo:

combinata e
laluron Plus o
SCONTO 50% s

W@"‘"““ Alire

Corpo Capelii

Deodoranti
Idratanti
Rassodanti
Cellulite

i 12 ore 22 minuti 47 secondi puoi avere:

Mani

Bocca

Scrub e Prodotti Speciali
Accessori

Offerte Combinate Corpo

DI SCONTO

SUL TOTALE DEI TUOI ACQUISTI

Lo sconto verra applicato automaticamente al tuo carrello: ma solo fino all'8/7/09!

Approfittane! la consegna del tuo ordine € GRATIS con solo 35€ di prodotti!

E' il momento giusto per farti proteggere...

-

Top Ten Solari Offerte
1 10 cosmetici pil apprezzati Com bl nate
da tutte voi della Community h no a _60%

S

&

EURO
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Treatment 3 is a radical
approach that seeks to make
the process easier by removing
the “body” category page
altogether, enabling the visitor
to choose their category within
the navigation of the
homepage.



Experiment

5: Treatment

T4 — Navigation Links (visual)

Novita MakeUp Viso Corpo Capelli Bagno Uomo Solari
Entra nella tua |
Cura del corpo
Deodoranti Depilatori Scrub e Prodotti Speciali

Idratanti Piedi Accessori
Rassodanti Mani Offerte Combinate Corpo
Cellulite Bocca
Login
indirizzo e-mail
Rico New Body Products
Dime _
Fiori di Ciliegio Fior di Ciliegio
‘. Ca o €999 € 9,99
Aggiungi §3 Aggiungi 1)
Hai 1 prodotto e u Bk o
tuo carrello. Scheda B3 [Scheda B3

Vai al carrellc

Ordini da catalogo cartaceo

Inserisci campagna e segmento '/

|[Campagna... | -[seg |
==
- . - e -
Frchindt aratis ¥ sadticos Top Ten Solari
Offerte imperdibili del periodo: 1 10 cosmetici piu apprezzati
da tutte voi della Community
Oferta

combinata

e
laluron Plus g& S
o e P
SCONTO 50% s

Approfittane! la consegna del tuo ordine &€ GRATIS con solo 35¢ di prodottit

E' il momento giusto per farti proteggere...

Altre

Natura efficace Natura profumata

uoi av—.e:

Fiori di Ciliegio
€ 9,99

Aggiungi

solo fino all'8/7/09!

Offerte
Combinate
fino a -60*

Scoprile tutte»
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/Treatment4 is similar to
Treatment 3, only it
integrates a more visual
approach to the categories

within the navigation.
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Experiment

5: Side by Side

Control—Category List

Novits MakeUp Viso Corpo  Capell Bagno Uomo  Solan  Naturaefficace  Natura profumata
home » Corpo

Cura del corpo

Entra nella fua

| TEST DI BEI;lEZZAI

»
Logn
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<399
Scheda ) | AgghmgiE)

T1 —Configurator

home » Corpo
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Novita MakeUp
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Experiment #5: Results

‘ ZO% Relative Increase in Conversion

The configurator treatment significantly increased conversion by 20.00%

Control 1.04% s
Treatment
Treatment 2 1.10% 6.00%
Treatment 3 1.10% 5.00%

Treatment4 1.10% 5.00%

WhatYou Need to Understand: By adding an interactive element,
the new product page achieved a 20.00% increase in conversions.
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Experiment #6
Projected $500,000+ increase in revenue per year for
retail/wholesale collector items website by testing which version

of a second step in the conversion funnel will produce the highest

conversion rate



Experiment #6: Background

— & Experiment|D:TP1305

——| Record Location: MECLABS Research Library

Background: A website that sells retail and wholesale collectoritems

Goal: To increase conversion rate

Primary Research Question: Which version of a second step in the conversion funnel
will produce the highest conversion rate?

Approach: A/B variable cluster split test



Experiment

Fallout Report: New Customers

6: Background

B2. 7% Checkout Payment
_ ! BE% Continued

5 1% Checkout CC
_ | a0% Continued

43.4% iCheckout ReviewOrder
_ ! 24 % Continued

40.9% J Checkout Confirmation

20% Lost

6% Lost

14 % Lost

* When we analyzed the metrics, we realized
there were leaks throughout the checkout
process. The credit card submission page
stood out as low cost opportunity for
immediate return.

* When we analyzed the metrics even
further, we saw that thisstepalsohadthe
highestlost revenue percart (more than
double compared to any other step).

* From this, we hypothesized that optimizing

this step would have the highest potential
return on our efforts.



Experiment #6: Control

Control

ey Shopping

What might be causing the fallout?

— L 1 1 1
| L] L] |
Shopping Cart Checkout Step 1 Checkout Step 2 Confirm Information Finished

e e e et * |tis unclear why the credit cardis
s required when payment method is

CVV Code:

e different.

Special
Instructions:

 The complexity of the purchase
agreement terms causes confusion
(< Back | Next>
and concern.

* Once you have placed an order with , you have entered into a
binding agreement. If you cancel your order for any reason; your credit card will be charged a
$35.00 cancellation fee as well as the difference between your confirmed price and our market ask
price, (Our Ask to Ask price.)

* Your order will automatically be canceled if we do not receive payment within five
business days. Your credit card will be charged a $35.00 cancellation fee as well as the difference . . . .
between your confirmed price and our current market ask price. o T h h h

* e recommend mailing your payment immediately. Or, using 2-3 day priority mail through the U.5. e re I S n O | n I C a I O n a e
Postal Service to ensure delivery within five business days.

. reserves the right to refuse an order if your payment is not received within five business

S o customer’s credit card information
IS secure.

* For more detailed information please read our




Experiment #6: Treatment

Treatment

B —F \y Stopoi seorcr: I

-
L i ] :
— 4 1 L] 1
Shopping Cart Checkout Step 1  Checkout Step 2 Confirm Information Finished
Secure We require a valid credit card to secure your order. Your card WILL NOT be
Your charged for this purchase.
Order:
[[]1 understand that will NOT charge my credit card for this
purchase.
MasterCard.  Vkwipien g
SecureCode y VISA -

Card Number:

Name on Card:
CVV Code:
Expiration Date: 01 |v| / 2009 v
w McAfee’
9 SECURE
[] 1 have read and agree to the

Special [Enter any special instructions here
Instructions:

Your Satisfaction Guaranteed

- We provide all our customers with a refund, return and/or exchange policy on
everything we sell including all bullion and certified coins. If for any reason you
have a problem, please feel free to call our offices. We will always do our best to
accommodate you.

How we addressed the issues:

* Third-party security
indicators have been added.

e Clearer explanationof why a
credit card is required and
that it will not be charged

e “Satisfaction Guaranteed”
promise is emphasized.



Experiment

Control

pping ||

Shopping Cart Checkout Step 1  Checkout Step 2 Confirm Information Finished

Credit Card: ] 1 understand that will MO T charge my credit card for this purchase, It is ONLY
used to secure my order. | have read and agree to the purchase agreement terms (below).
Card Number:
Mame on Card:
CVV Code: -
Expiration Date: 01 :V | /7 2009 V]
Special

Instructions:

Purchase Agreement Terms

Once you have placed an order with , you have entered into a
binding agreement. If you cancel your order for any reason; your credit card will be charged a
$35.00 cancellation fee as well as the difference between your confirmed price and our market ask
price, (Our Ask to Ask price.)

Your order will automatically be canceled if we do not receive payment within five
business days. Your credit card will be charged 2 $35.00 cancellation fee as well as the difference
between your confirmed price and our current market ask price.

We recommend mailing your payment immediately. Or, using 2-3 day priority mail through the U.5,
Postal Service to ensure delivery within five business days.

. reserves the right to refuse an order if your payment is not received within five business
days after the order is placed.

.

.

.

all credit card order returns are subjectto a
For more detailed information please read our Frequently Aske

6: Side by Side

Treatment

ey Shoppin

-
Shopping Cart  Checkout Step 1 Checkout Step 2 Confirm Information Finished

Secure We require a valid credit card to secure your order. Your card WILL NOT be
Your charged for this purchase.
Order:
[[]1 understand that witl NOT charge my credit card for this
purchase.
MasterCard =
s Ve e
Card Number:
Name on Card:
CVV Code:
Expiration Date: 01 |v| / 2009 |v|
w‘McAfee‘
9/ SECURE
[J 1 have read and agree to the | t
Special Enter any special instructions here

Instructions:

Your Satisfaction Guaranteed

we provide all our customers with a refund, return and/or exchange policy on
everything we sell including all bullion and certified coins. If for any reason you
have a problem, please feel free to call our offices. We will always do our best to
accommodate you.




Experiment #6: Results

‘ 0 . . .
5 A) Relative Increase in Conversion

The treatment credit card page increased conversions by 4.51%

Control 82.33% =

Treatment 86.04%

What You Need to Understand: While it might seem like a small
increase, the changes in this treatment on this step of the funnel

resultedin a projected $500,000+ increase in revenue peryear. This
underscores the potentialimpact of a properly identified research

47 guestion.




Experiment #6: Not This, But This

Protocol ID: 1305

This form, however, adds a single
testimonial to support the moment of

_ . _ action.
This call-to-action form isolates all content

before the information exchange begins.

To this
From this
City: I '
State/Province: | Please select j 3 5 %
Postal Code: | In Conversion
Country: | country =]
Email Address: | Submit
"We chose because it offered the most complete set of |
| tools that we needed in order to meet aur goal.” ||
| — Bruce Design Engineer |
|
\---------------------------- '




Experiment #7

49% increase in conversions as well as significant increase in
email captures for people-search software database company by
changing the text and position of the call-to-action and adding an
email capture field




Experiment #7: Background

— & Experiment|D: TP1000-13

——| Record Location: MECLABS Research Library

Background: A company offering people-search software database for consumers.

Goal: To increase the number of emails captured.
Research Question: Which page will generate the highest email capture rate?

Approach: A/B single factorial split test



Experiment #7: Control

Logo

Internet Detective Software Program for Investigating...

Anything about Anyone Online
Become a and explore a whole new world of valuable information,

211 million name database === ===== -

=" @rder'Nl ow‘ E

When a visitor clicked
“Order Now” they were
then directedfill out a
single-page form with
their payment
information.

+ Check Criminal Records - Find The DIRT nowl
+ Uncover Your OWHM Family History!

¥ Find Birth, Death, SOCIAL SECURITY. Adoption, DMY Records, and More!
¥ Find how to locate UMLISTED Phone Mumbers!

Y Powerful Reverse Search To Find Address, Phone Humber and E-mail Addresses
FAST!

¥ Investigate Your Own CREDIT REFORTS!
¥ Get Your Dwn FEI file and see what BIG BROTHER knows about YOU!

+" Don't be a victim of stolen identity. Protect your ldentity by reviewing your own
Information as an ongoing part of your monthly bill-paying routine. Identity Theft
happens everyday. Protect Yourself.




Experiment #/: Treatment

The treatmentadded an
email capture field and
changed the button copy
from “Order Now” to
“Continue to Step 2” while
sending visitors to the same
order page.

_+ Treatment —

Internet Detective Software Program for Investigating...

Anything about Anyone Online
Become a and explore a whole new world of valuable information.

211 million name database

+" Check Criminal Records - Find The DIRT now!

¥ Uncover Your OWHN Family Historyl

«" Find Birth, Death, SOCIAL SECURITY. Adoption, DMY Records, and More!
+" Find how to locate UHLISTED Phone Humbers!

Powerful Reverse Search To Find Address. Phone Number and E-mail Addresses
v FAST!

+" Investigate Your Own CREDIT REPORTS!
+" Get Your Own FBI file and see what BIG BROTHER knows about YOU!

+" Don't be a victim of stolen identity. Protect your |dentity by reviewing your own
Information as an ongoing part of your monthly bill-paying routine. ldentity Theft
happens everyday. ProtectYourself.

Become A % s In Just !

Step 1: | Enter Email Address

Contn oIS el




Experiment #7: Side by S

Control

Internet Detective Software Program for Investigating...
Anything about Anyone Online
and explore a whole new world of valuable information.

211 million name database

+ Check Criminal Records - Find The DIRT now!

+ Uncover Your OWN Family History!

+ Find Birth, Death, SOCIAL SECURITY, Adoption, DMY Records, and More!
+" Find how to locate UNLISTED Phone Humbers!

Powerful Reverse Search To Find Address. Phone Number and E-mail Addresses
v FAST!

" Investigate Your Own CREDIT REPORTS!
+ Get Your Own FBI file and see what BIG BROTHER knows about YOU!

+ Don't be a victim of stolen identity. Protect your dentity by reviewing your own
Information as an ongoing part of your monthly bill-paying routine. Identity Theft
happens everyday. Protect Yourself.

e

Treatment

Internet Detective Software Program for Investigating...
Anything about Anyone Online

Become a and explore a whole new world of valuable information.

211 million name database

" Check Criminal Records - Find The DIRT now!

 Uncover Your OWN Family History!

+ Find Birth, Death, SOCIAL SECURITY. Adoption. DMY Records. and Morel
+ Find how to locate UNLISTED Phone Humbers!

Powerful Reverse Search To Find Address, Phone Number and E-mail Addresses
v FAST!

" Investigate Your Own CREDIT REPORTS!
+ Get Your Own FBI file and see what BIG BROTHER knows about YOU!

" Don't be a victim of stolen identity. Protect your Identity by reviewing your own
Information as an ongoing part of your monthly bill-paying routine. Identity Theft
happens everyday. Protect ourzelf.

Become A &

Step 1: I Enter Email Address

{ContinuelTolStepk2)
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Experiment #7: Results

‘ 12 2% Relative Increase in Email Capture

The treatment path increased email captures by 121.80%

Control 6.76% _

Treatment 14.98%

What You Need to Understand: By changing the position of the call-
to-actionand adding an email capture field, we were able to
significantly increase emails and also increase orders by 49%.



Experiment #8

29% increase In conversion for fithess company by removing the
cart preview




Experiment #8: Background

— & Experiment|D:TP1620

——| Record Location: MECLABS Research Library

Background: The Research Partner is a fitness company that primarily sells fitness
training contentand gym equipment.

Goal: To increase sales

Primary Research Question: Which checkout process will result in a higher conversion
rate?

Approach: A/B multifactor split



xperiment #8: Control

Cart Summary

Mchfee

1o
EMAIL SIGN UP / GETA FI E© search by keyword Q

or Kettlebells, Strength

FORUMS MEDIA CENTE WORKSHOPS ARTICLES INSTRUCTORS CATALOG ENCE

SHOPPING CART ' M Sign-in Username Password

Product Page

View Saved Orders Save Your Order  Need help with your order? Continue shopping Bring me back to v

ITEM NAME Qry TOTAL EDIT

$3495 2 $69.90 Edit
Enter the Kettlebell! Rem

ltem

ttem No: B33

Shopping Cart Support Promotions UPDATE SHOPPING CART
Please log in to ensure that you qualify for any applicable discounts

Promotions Promo Code

Sub Total

Shipping
choose ship method

Total $69.90

| PROCEED TO SECURE CHECKOUT |

| REGISTER FOR MORE COURSES |

i

Contact Strength Training Products # Australia EH South Korea

Quick Order Conditioning Forums European Union 3= South Africa

Shipping Fat Buming Media Center = Finnish == Sweden
Order Status Flexibility Workshops = Hungan 2% UK

:




Experiment

3: Treatment

The woids premiar a8 fof KeSebeliz, Syangh, Conaso

PRODUCTS

SHOPPING CART

Product Page

Siands
ign.im

Cart Summary

Repter | Logn  ViewCat )

T Mo bder
m. % - seCust

OROER 61 AHNE
EMAIL SIENUP / GET A FREE ODURSE ©

FORUMS™  MEDAACENTER = WORKSHOPS:  ARTICLES.  INSTRUCTORS CATALOG  OUR DIFFERBNCE

=

Usermname Poasaword

Form

View Saved Ovdan

Enterthe

-t &Y

Shopping Cart Support

Promaotions

Save Your Ovdet

Heod help with your order?

Coatape shopping Bong me Dace o v

PRICE ary TOTAL

otis

Promotions

Please logn

0 an

wre Dt poo Qaatly foe

990

Removed

any ssoicabie Sscounts

Prome Code

Sub Total

Shipping

ChataL ANe SePd

PROCEED TO SECURE CHECKOUT

REGISTER FOR MORE COURSES



Experiment #8: Results

‘ 29% Relative Increase in Conversion

The treatment path increased conversion by 28.60%

Control 27.70%

Treatment 35.6% 28.60% ¢

What You Need to Understand: By removing the unnecessary cart
preview page, the treatment increased conversion by 28.60%.
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Experiment #9

263% Increase In orders for online people-search company by
adding the discount incentive




Experiment #9: Background

Experiment|D: TP1000-9
Record Location: MECLABS Research Library

Background: An online people-search company that was losing many orders due to cart
abandonment. We wanted to find a way to recover as many of these orders as possible
with a minimum incremental marketing spend.

Goal: To recover partially completed but abandoned orders through a sequence of cart
recovery emails

Primary Research Question: Which cart recovery sequence and offer will generate the
most sales?

Approach: A/B split test (variable cluster)



Experiment

9: Control

Control

Hello:

We are not sure if you received our previous email, but this is our last attempt to contact you.

Several days ago, you started to order [Product] from [Website.net]. Somehow, you were unable
fo complete the form.

Was the problem on our end or on yourse Is there any way we can help?
There are two ways fo complete your order in just two minutes or less:
1. Use this link to visit our ONE-page, EASY ORDER FORM:

[LINK

2. Call [Toll Free) 800-555-5555. We are standing by to answer your questions.
ILINK]
If you do not love this soffware we will give you a complete refund, no questions asked.
Please let us know if there is any other way we can help.
Thanks,

[Company]
Customer Service

P.S. If you do not respond to this email, we will remove your information from our servers. There is
no need to unsubscribe.

If you want your name removed from our files, just send a blank email to this link: [LINK




Experiment

O: Treatment

Treatment

Hello:

We are not sure if you received our previous email, but this is our last attempt fo contact you.

Several days ago, you started to order [Product] from [Website.net]. Somehow, you were unable
to complete the form.

Is there amy woy we can help?

We apologize for any difficulty you may have had with our ordering system. Qur customer
service manager has approved a special price of $19.95 if you would like to give us one more
chance.

There are two ways to complete your order for the discounted rate.

N

PLEASE NOTE: You can only receive the discounted rate with the email address you used in Step
1 of [Product Purchase Process].

1. Use this link to visit our ONE-page, EASY ORDER FORM:
hitps:/fwww.website .net/cai-bin/startorder.cgigpid=ND&tid=MEC3&sid=name

2. Call XXX-736-3881. We are standing by to answer your questions. Please give our customer
service specialist your email address to verify the discounted rate.

++ [Product] is backed by our 90-day unconditional Money Back Guarantee.

Please let us know if there is any other way we can help.

Thanks,

[Company]
Customer Service

P.S. If you do not respond to this email, we will remove your information from our servers. There is
no need fo unsubscribe.

If you want your name removed from our files, follow the link below: [LINK
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Experiment #9: Results

‘263% Relative Increase in Order Rate

The treatment path increased conversion by 263.20%

Control .19% -

Treatment 263.20% /f

5 N
L?
Y

treatmentincreased order rates by 263.20% and total revenue per
email by 133%.

What You Need to Understand: By adding the discount incentive, the ==



Experiment #10

25% increase In email open rate for organic meals home delivery
service by including relevant information about the reduced
minimum order




Experiment #10: Background

— b Experiment|D:CS/71

——| Record Location: MarketingSherpa Research Library

Background: This company offers prepackaged organic meals delivered to your home.
They believed that the order minimum was hurting repeat sales. They began a
promotion that reduced the minimum order. An email was developed to inform
previous customers of this new order option.

Goal: To get recipientsto open the email

Research Question: Which subject line will receive the higher open rate?

Approach: A/B single-factorial split test



Experiment #10: Version A/B

[Company Name]: A New Way To Order

[Company Name]: Now only 2-meal minimum order
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Experiment #10: Results

‘ 25% Relative Increase in Open Rate

Version B outperformed version A by a relative difference of 25.30%

Version A 35.20% -

Version B 44.10%

WhatYou Need to Understand: By including relevant information
about the reduced minimum order, prospects opened the treatment
email at a relative rate 25.30% higher than the control.




Experiment #11

26% decrease in open rate, but 60% increase in conversion for
large online florist by using offer-oriented subject line In
Thank You email




Experiment #11: Background

Experiment|D: TP2033
Record Location: MECLABS Research Library

Background: Large florist with a strong online presence seeking to increase the
effectiveness of a “thank you” email campaign to previous customers

Goal: To increase the rate of return business from customers who made recent
purchases.

Research Question: Which email subject line will result in the greatest volume of
return business?

Approach: A/B single-factorial split test of the subject line



Experiment #11: Control

Control: Subject Line #1
Thank You For Making Us Your Florist Of Choice

Thank You! \
“Thank You For Making Us

e e Your Florist of Choice” stated
' intention but did not make a
clear offer.




Experiment #11: Treatment

Treatment: Subject Line #2
15% Off - Our Way Of Saying Thank You

“15% Off - Our Way Of Saying
Thank You!” stated the

purpose and offer of the email
message.

The email graphics and body
copy were identical to the
control.
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Experiment #11: Results

‘ 60% Increase in Conversion

The treatment significantly increased conversion by 60.34% and revenues by 56%

Unique Clickthrough % Rel. Change

Control 10.11%

Treatment 16.21% 60.34%

WhatYou Need to Understand: Looking solely at the open rate, one
might conclude that the treatment underperformed. However, when
drilling deeper into the metrics, it’s clear that the treatment
outperformed the control. This underscores the importance of
understanding the role of metrics in experimentation.




Experiment #11: Side by Side

Control Treatment
Control: Subject Line #1 Treatment: Subject Line #2
Thank You For Making Us Your 15% Off - Our Way Of Saying

Florist Of Choice Thank You



Experiment #11: Results

O :
26% Decrease in Open Rate
The offer-oriented subject line decreased open rate by 25.7%.

Control 20.12%

Treatment

% Relative Change:




Experiment #11: Results

Thank You For Making Us Your Florist Of Choice
Vs.
15% Off - Our Way Of Saying Thank You!
Relative :
Control Treatment | _® A deeper analysis of the
metrics revealed that despite
Sent
11,222 11,258 S
a significantly lower open
Unique Open Rate 20.12% 14.95% -25.70%
. rate, the treatment generated
Unique CTR 10.11% 16.21% 60.34% o/ I .
CR (% of U Clicks) 13.64% 19.39% 42.16% a 60%h Igher cl |ckthrough rate
Response Rate 0.28% 0.47% 67.86% d nd resu |ted IN a 56% bOOSt In
Transactions 28 54 92.86% revenue.
Amount $4,717.00 $7,367.00 56.18%
AOV $168.46 $136.43 -19.02%
Revenue (per msg 0
sent) $0.42 $0.65 55.68%




Experiment #12

58% Increase in conversions for automotive repair company by
reducing friction




Experiment #12: Background

— Location: MarketingExperiments Research Library

——| Test Protocol Number: TP1429

Background: The company is a leading automotive head gasket repair solution.

Goal: To increase total orders on cart page

Primary Research Question: Which landing page/cart will result in a higher
conversion rate?

Approach: Radical redesign of cart page through a variable cluster A/B split test.
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Experiment #12: Treatment

Treatment

Lifetime Guarante / istomer Reviews

Shopping Cart

Repairs Blown Head Gaskets in Just One Hour

No Items in Cart

US orders placed by 4pm EST -
ship same business day Zasy Head Gasket Repair

Review shipping info for terms is 100% guaranteed to seal your blown head
gasket or cracked cylinder. It's a clear, liquid formula

that permanently seals cracks in the head gasket

Lifetime Guarantee + Backed with a Lifetime Guarantee
il has 3 patents from the U.S. Government

« Used by thousands of repair shops nationwide

(' We guarantee that
W il permanently repair a blown
head nasket cracked head or block. If
1 fails to repair or fails at
any point during the time you own your
vehicle you have two choices:

Payment
It will also fix cracked heads and blocks, as well as 1) e

leaking freeze plugs and heater cores

Select your bottle size:

2) 2o

24 0z (6 cylinders) - $89.95

4 You can receive a one-time free
replacement to redose your car
For Protossionl Uso Only

2 You can receive a full refund _

Y

100%

Money-Back
‘Guarantoo.

32 0z (8 cylinders) - $100.95

16 0z (4 cylinders) - $69.95

3) Shesng @ seotouy sargsms
Adurves S Ot A Order Summary

100% Safe & Secure @ view Larger Add

SMOPINT o s 1 oar 1wy

B) Cotims’ SIS BN e

At we a
committed to the utmost

B  tevel of security and privacy
for our customers.

Watch the Video 5) &' TEENEE ey o ;‘;;m,m.,.

VAWW STEELSEAL COM
)

Detailed instructions will be included with your order. | Fixing a Head Gasket
Read carefully before starting the repair.

Order Total

JrusT@ouanc Make sure engine is cold and remove the
el 061411 1 radiator cap. Pou into the radiator.
Tighten the radiator cap back on.

Shop Confidently

2 Tum heater and fan to maximum and start the
engine. Let your car idle for 60 minutes. Tum
Since 1999, ¢ s off vehicle and let it cool completely. Fill the

been the trusted solution for radiator with antifreeze and water, then replace
1.000s of mechanics in all 50 the radiator cap on tightly
' states. We also have an A
rating from the BBB. 3 Leave the n your system and drive
the vehicle as usual.

—\

Links
Testimonials
Privacy Policy How it Works
Retums Policy FAQs
Shipping Policy Sitemap



Experime

Logo

Letine Cmatantes
Tovtharemlaby
Horw B Weeks
FAO

Wanch e Vides
Puichase Now
hnttuctiom
Contact
Pibvacy Pelicy
Ratarns Pabicy
Shipping Falicy
Shemap

[TETIETEY
Rarhen Reages Auso
N Ave

Suesemer, AL 2000
2 Tea 0200

NT

Control

« 7 Repairs Blown Head Gaskets With No Disassembly
Comtact Us

Lifetime Goarantee

heme browse search viewcart my account

Simple Fix for Blown Head Gaskets

Save $E0052.000 ix frece o Uoacestiny repee comt Ou g
wih o LESine CUMMARS. £ naty 16 cun [uit péur a0 5
Sdindes

Proce $2
‘_'_,,- ‘ 'uﬁzzh!
g Sylimdes

Over 500

Why choose

» Ufrioe Cuwxctes

e PayPal Google

HEAD GASKET REMLACEMENT A LITTLE TOO EXPENSIVEY

12:Side by S

E Shopping Cart

No Items in Cart

US orders placed by 4pm EST
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Review shipping info for terms.

Lifetime Guarantee |

') we guarantee that

W il permanently repair a blown
head aasket. cracked head or block. If
the ils to repair or fais at
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You can receive a one-time free
replacement to redose your car
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Repairs Blown Head Gaskets in Just One Hour

- Easy Head Gasket Repair

s 100% guaranteed to seal your blown head
gasket or cracked cylinder. It's a clear, liquid formula
that permanently seals cracks in the head gasket

« Racked with a Lifetime Guarantee
. as 3 patents from the U.S. Govemment
« Used by thousands of repair shops nationwide

It will also fix cracked heads and blocks, as well as
leaking freeze plugs and heater cores

Select your bottle size:

24 0z (6 cylinders) - $89.95

100%

Money-Back
Guarantoo

32 oz (8 cylinders) - $109.95

16 0z (4 cylinders) - $69.95

Watch the Video

Detailed instructions will be included with your order.
Read carefully before starting the repair.

ixing a Head Gasket

4 Make sure engine ix coldt and remove the
radiator cap. Pour ¢ o the radiator.
Tighten the radiator cap back on.

2 Tum heater and fan to maximum and start the
engine. Let your car idle for 60 minutes. Tum
off vehicle and let it cool completely. Fill the
radiator with antifreeze and water, then replace
the radiator cap on tightly.

Leave the your system and drive
the vehicle as usual.

Our Policies
Lifetime Guarantee
Privacy Policy
Retums Policy
Shipping Policy

Links
Testimonials
How it Works
FAQs
Sitemap
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Experiment #12: Results

‘ 0 . . .
58/) Relative Increase in Conversions

The treatment generated 58.1% more conversions than the control.

Control 2.1%

Treatment

What You Need to Understand: The reduction of friction throughout
the process coupled with the single call-to-action ledto a 58.1%
relative increase in conversion rate.



Experiment #13

14% increase Iin cart completions for travel agency by optimizing
cart page with call-in data
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Experiment #13: Background

Test Protocol Number: TP1368

T Location: MarketingExperiments Research Library

Background: B2C company offering package vacations. In this test we focused on
improving the checkout process.

Goal: To increase cart completions
Primary research question: Which cart page will generate the highest completion rate?

Approach: A/B split test (variable cluster)
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Experiment

13: Control

Shopping Basket

Trne bkt ety
[Svraea]

e ey )

) e -

ey

e e b

Why i

-
= -
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i ol
=

Choose an Attraction
Aquatica
Busch Gardens
Discovery Cove

Gatorland

Papeent bype Sad o ot 3
Cartbutior™ S

v Dot (1 Al e
Epry

Grand Total: £1028.00

Halloween Horror Nights®
Kennedy Space Center
Makahiki Luau

Orlando FlexTicket

Richard Petty Driving

SeaWorld
Universal Orlando Resort

Walkt Disney World Resort

ChockRate *

Venthot Cwiitue 3y 4 Om
CEEE e

Universal Oclando Tickets
Tickets for Universal
Studios at low prices
Universal Orlando® Resort
offers 14 consecutive days of
fully loaded fun, here you will
|_discover 2 great theme parks

Top of page

whees  Oden & Enquiries u -

Shopping Basket
Your basket contents

Ticket Description Date  Adults Chiddren  Total Remove

N Remove

Sub Total: £672.00

PLY YOUCHER CODE

Select a defivery method
ial Your tickets are guaranteed to be delivered within 2 warking
g days ~ great If you need your tickets as soon as possbie. C 500
Mvery Maore Info
S 1
tandard our whets will be deliveced within 7 werkng das ¢ om
Delivery i
Protect your Tickets:
Cancellation = n
Protaction Protect your tcets aganst cancellaton fees More Info ¢ £0.00
No Protection [ 00 rot réques toh et peotectoe 0.0

o

Why buy

from us?
T Moued and et
P Real tickets,

WMW
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Experiment #13: Control

i ol
)

r——
(nry

G

visa € S8

Grand Yotal: £1028.00

Bk

Bottom of page

Sign me up! 1'd lke to receive occasional promotional material. v/
I confirm that [ have read and agree with the terms and conditions. =

y . Coeck ot PayPa|
If you wish to pay usng paypal express or Maestro, click $e
paypal button, Otherwise, please enter delivery and payment details e 12fer. aasier way 1o g0y
in the form below and click "Book Tickets® below

Enter your payment details

Title: M (v]

First Name: County:

Surname: Post Code:
Country: K v]

Address: o
Telephone:

Town/City: Email Address :

Your tickets are guaranteed t0 be delivered within 2 working

Spec'lel days — great if you need your tickets as soon as possble, O 500
More Info
S;T. )d‘:ryd Your tickets will be delivered within 7 working days. ® .00
Payment Type: Mastercad Credit Card v
Cardholder's Name: oo Wiiy Conilslanes
Credit Card No: ‘ 256-bit Encypted bookings
Issue No: You are safe and secure
WD S
From Date (If Applicable): - 0l L - X% -
visa S S8
Expiry Date: - Y,
Card Security Code: - What is this?
Grand Total: £1028.00

BOOK TICKETS »
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Experiment

416 0 5 e o promsired vt
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Grand Total: £490.00

Payment Dotails

Pe——
[

[

o ke OF Ay s

[
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Grand Total: £490.00

Choose an Attraction

Aquatica

Busch Gardens

Discovery Cove

Gatorland

Halloween Horror Nights®
Howl O Scream Busch Gardens
Kennedy Space Center
Makahiki Luau

Orlando FlexTicket

Richard Petty Driving
SeaWorld
Universal Orlando Resort

Walt Disney World Resort

EheckRate Ty 11 McAfee
VeriSed Creditworthy !4: U) SECURE
TISTEO 13-0CT

Disney Tickets - Tickets for
Disney World Florida The
Walt Disnery World Resart is
magical and there is nowhere
else like it in the world, With
our fantastic Disney tickets you
will have the freedom to
explore the breathtaking
attractions in 6 amazing parks.
Our cheap Disney tickets offer
unbeatable value admission to
Walt Disney World and are
exclusive to UK cu...

more info

13: Treatment

J— =
s 8 Enquiien.

Home ContactUs AboutUs Customer Services Shopping Basket (1 Item, £470.00) W

Discovery Cove®

Shopping Basket

Ticket Description Date  Adults Children Total Remove

Discovery Cove Ultimate Swim 21 0ct > 0
Promotion 2010

£470.00 X Remove

$10 Planet Hollywood Youcher
with any booking*

FREE

*Make & bocking on

s automatically receive 1 FREE $10 Planet Hollywood voucher. Not valid with any
other offers or discours. v voucher per party booking. Valid at Pl

tywood Orlando. Expires Decernber 2010

Sub Total: £470.00

Worried you might have to cancel or move the dates of the trip?

Cancellation Insurance against cancellation fees If you nead & 200
Protection o move or cancel your trip. More Info :
No Protection 1 do not require ticket protection. C  20.00

Sign me up! I'd like to recelve occasional promotional material, 4
1 confirm that I have read and agree with the terms and conditions. [

Grand Total: £490.00




Experiment #13: Treatment

Bottom of page

Pleace &l U5 30 im Promotion
tickets:
Ticketholder: Mr =l First name: Surname:
Ticketholder: Mr =] First name: Surname:
Why bu
o s 1f you wish to pay usng PayPal express or Maestro, click the ﬁ-;-paypa[
WE paypal button, Otherwise, please enter delivery and payment details The safer, easier w3y to pay
= — in the form and click "Book Tickets" below.
e
ey =
S Payment Details
Payment Type: | Mastercard Credit Cad v
. Cardholder's Name: BOORSY ithonnaence
RTEIRS. Credit Card No: ( 256-bit Encypted bookings
Issue No: You are safe and secure
- |- -
From Date (If Applicable): |- 2 3
e visa G €
1 21 1408 e o 15 . Expiry Date: ~ =l -~ =l
Grand Total: £490.00 Card Security Code: - What is this?
Booking Details
SR : Delivery Details
FETYI — Title: m x|
S First Name: County:
Payment Details Surname: Post Code:
oyt Iy Mot ot ot 3] Country: UK =
Lotk Address: —l
v q:::.::_. Telephone:
o ~'~'~‘: Z : visa &9 &2 Town/City: Email Address :
Delivory Detadls jal Your tickets are guaranteed to be delivered within 2 working
wH g days - great if you need your tickets as soon as passible. C £5.00
[ Delivery &
o G fore Info
v Rt " 4
e s Standard Your tickets will be delvered within 7 working days 6 20
Delivery
Syola an o
oy
TN Grand Total: £490.00
[ sosxwoms» |
E—— —
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Experiment

13: Side by Side

Control
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Experiment

Shopping Basket (1 Item, £672.00) ¥/

ours “Diwertrshows . Planyour hobcay

Hormr ContactUs About Us Customer Sen “es

Choose an Attraction
R Shopping Basket
Busch Gardens

Discovery Cove

Your basket contents

—
YA Nocredk cad fees
Gatorland &
Halloween Horror Nights® Ticket Description Date  Adults Children Total Remove 3 Real tick
wmd 0ot vouchers!

O s & Enquiries -.. .

owest prices, qguaranteed @ Real tickets, not vouchers - “
Shopping Basket (1 Item, £470.00) \-’

LOGO Home i
: trpsatows Dinersrshows _Planyour holday

ContactUs AboutUs Customer Servi s

Choose an Attraction

Aquatica

‘ Busch Gardens

Discover y Cove

Gatorland

‘ Halloween Horror Nights®

Howl 0 Scream Busch Gardens

)

13: Phone Numbers

anteed @ Real tickets, not voucheys e & Enquirien [ —_—

e |[tis importantto note that
each of the designs
incorporateda phone
number that users could call
to place an order.

e Conversion tracked through
the phone call would make
a differencein the results of
this test.



Experiment #13: Results

‘ 149 Relative Increase in Conversions

Without call-in center data, the treatment generated 13.83% more conversions.

Control 18.73%

Treatment

‘ 69 Relative Increase in Conversions

With call-in center data, the treatment generated 6.25% more conversions.

Control 22.63%

Treatment
91



Experiment #14

43% increase in online purchases for direct-to-consumer printing
brand by changing path
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Experiment #14: Background

——| Location: MarketingSherpa Research Library
Case Study Number: CS31053

ZT Case Study: Custom Direct/GigglePrint

Background: GigglePrint is the direct-to-consumer printing brand of Custom Direct,
offering custom printed products.

Goal: To increase online purchases
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Experiment #14: Funnel Analysis

Shopping Cart Funnel
Enter Cross Sell
Cart Page Payment
Login or Shipping Final
Create Preview
Account

When analyzing the data, they discovered that
51.63% of all the traffic was bouncing from the
shopping cart to the homepage. Why were all these
highly motivated customers bouncing?
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14: Problem
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Experiment

14: Solution

Registration Page
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Experiment #14: Results

‘ 43% Increase in Total Sales

The new path also generated 6.5% more browsing from new visitors.

Enter Cross
Cart Payment
| | | |
Shipping Final

Create Preview

Account
Now, only 17.4% exit to the

homepage instead of 51.6%



Experiment #15

40% increase in clickthrough rate for medical provider by adding
“Symptoms” to both header and description
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Experiment #15: Background

—M Location: MarketingExperiments Research Library

——| Test Protocol Number: TP4068

Background: Medical provider specializing in treating chronic pain

Goal: To plan a content marketing strategy based on which approach generates
more appeal in condition-based searchers

Primary Research Question: Which contentapproach will achieve a higher
clickthrough rate?

Approach: A/B Multifactor Split Test
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Experiment #15: Control

Based on what we learned from the
previous content approach test, if
we use a symptom content
approach while matching the
control's specificity to each ad
group, we can achieve a higher click-
through rate.

Control Ads

Keyword 1 Treatment

Read about our xx-minute treatment
for keyword pain relief.
[Display URL]/Keyword_1

Keyword 2 Treatment

Keyword pain? You Have Options.
Ask Our Experts About [procedure].
[Display URL]

Keyword 3 Treatment

Relieve [keyword] Pain with
Our Unrivaled xx-Minute Procedure.
[Display URL]/Keyword 3

Keyword 4 Treatment

New 53-Minute Procedure, Reclaim
Your Life From [keyword] Pain.
[Display URL]/Keyword

Relief From Keyword Pain

Read about our 30-minute treatment
for total freedom from [keyword] pain!
[Display URL]

Degenerative Keyword Disease

Relieve Degenerative [keyword] Pain w/

Our Unrivaled Revolutionary Program
[Display URL]/Degenerative
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Experiment #15: Treatment

Treatment 1 Ads

Keyword 1l Symptoms

Read about our XX-minute treatment
For keyword pain relief.
[Display URL]/keyword

If Treatment 1 wins, we will learn

Keyword 2 Symptoms

that the symptom content approach
is most effective only when used in

Keyword 2? You Have Options.
Ask Our Experts About [Procedure™].
[Display URL]

the headline.

Keyword 3 Symptoms

Relieve [keyword] Pain with
Our Unrivaled XX-Minute Procedure.
[Display URL]/keyword

Kevyword 4 Symptoms

New xx-Minute Procedure, Reclaim
Your Life From [keyword] Pain.
[Display URL]/keyword

Keyword 5 Symtpoms

Read about our XX-minute treatment
for total freedom from [keyword] pain!
[Display URL]




Experiment #15: Treatment

Treatment 2 Ads

K YWOTO I TrTeEdurierit
Read about our xx-minutetreatment
for keyword pain relief.
[Display URL]/keyword

Keyword 2 Treatment

and see how ourexperts can help!
that the symptom content approach [Display URL]
is most effective when used in the

Keyword 3 Treatment
description and when the Read about keyword Symptoms

o . o and see how ourexperts can help!

description is specific to the ad [Display URL]/keyword
group. Keyword 4 Treatment

Read about keyword Symptoms
and see how ourexperts can help!
[Display URL]/keyword

Relief From Keyword Pain

Read about keyword Symptoms
and see how ourexperts can help!
[Display URL]

Degenerative Keyword Disease

Read how our keyword experts can help
relieve Degenerative keyword
Symptoms!

[Display URL]/Degenerative

102
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Experiment

15: Treatment

If Treatment 3 wins, we will learn
that the symptom content approach
is most effective when used in BOTH
the headline and description, and
when the description is specific to

the ad group.

Treatment 3 Ads

Keyword 1 Symptoms

Read about our xx-minute treatment
for keyword pain relief.
[Display URL]/keyword

Keyword 2 Symptoms

Read about keyword Symptoms
and see how our experts can help!
[Display URL]

Keyword 3 Symptoms

Read about keyword Symptoms
and see how our experts can help!
[Display URL]/ /keyword

Keyword 3 Symptoms

Read about keyword Symptoms
and see how our experts can help!
[Display URL]/ /keyword

Keyword 4 Symptoms

Read about keyword Symptoms
and see how our experts can help!
[Display URL]




Experiment #15: Results

- A0% Relative Increase in Clickthrough

Adding “Symptoms”to BOTH headline and description produced a 40% increase

, Relative

Specialty Pain Resources 28% -
Treatment Options 26%
Causes and Solutions 21%

Symptoms

What You Need to Understand: Applying insight from the previous =
tests and inserting “Symptoms” into both the headline and
description created more successful treatments across all ad
groups.



Experiment #16

40% increase in revenue per order for health drink seller by
clarifying value proposition in the copy




Experiment #16: Background

——] Location: MarketingExperiments Research Library
——| Test Protocol Number: TP1798

Background: A single-product company that sells high quality, all-natural, powdered
health drinks

Goal: To provide clarity of value in an effort to better match prospect motivationand
increase the CR of the prospects reaching the AG homepage

Primary Research Question: Which of the following pages will produce the highest
conversion rate?

Approach: A/B Multi-factorial Split Test
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Experiment #16: Control
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Experiment

HOME ADUYT

9 REASONS

Maximize

vegetables in just one serving

&) Made from 75 whole food sourced
ingredients in their natural form

nutrient absorption and digestion
&) Carefully formulated by doctors and

Nutrient Absorption

with Athletic Greens Superfood Cocktail

Get up to 12 servings of fruits and

&) Contains probictics and enzymes for optimal®

nutritionists to deliver essential nutrients

) 10+ years of research to develop an easy to .
mix powvder with naturally sweet taste .

16; Treatment

”‘ "AMTILAVIDAMNTDICU

TESTIMONIALS FAQ CONTACT US

e Maximize

\
ERE DO WE
- ‘*§§un YOUR

INGREDIENTS

pstName:

Nutrient Absorption

st Name: 't
Aciress: w I

Chy:

Conty: | SzkctCo
Stk | Sekctst

Phore:

Emall:

Author of The
4-Hour BODY

* My favorite greens
supplement. This (s wmy
All-in-0ne HYLLrs insuy=

AL pvlicg'

Author of B stvone

"1 ooy Pn 405519 s *| would vecommended this
kighest Auality vitamins,
minerals and nutvition in
Juat 4 Aclicious tablespoon

each AAY.

Former Navy SEZ

et up to 12 servings of fruits and
vegetables in just one serving

£3 Made from 75 whole food zourced
ingredientz in their natural form

Containz probiotics and enzymes for optimal ;
nutriert absorption and digestion

=¥

£3 Carefully formulated by doctors and
nutritionists to deliver essential nutrients

=¥

10+ years of rezearch to develop an easy to !
mix poseder with naturally sweet taste .

| Superfood Cocktail

X | hAve DAEA A WOTOT
product to AngoRe IAREIRY products i the past 10 )
1o inovease peeformance s And have found this
and ovevall healthl” to be effutive, tasty and
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Treatment

Maximize
Nu%rient Absorption
with

Get up to 12 servings of fruits and
vegetahles in just one serving

Made fram 75 whole food sourced
ingredients in their natural form

Cortains probiotics and enzymes for u:uptimal}:a.. 4
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Carefully formulated by doctors and
nutritionists to deliver eszential nutrients

O
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Experiment #16: Results

‘ 40% Increase in Revenues Per Order

The treatment generated an overall 34% increase in the conversion rate.

Control 3.3% -

Treatment

What You Need to Understand: By better expressing the value %, >
proposition through the copy and limiting imagery distractions, the
treatment homepage not only increased conversion by 33.77%, but
also increased overall revenue per order by 39.95% at a 97% level of

110 statistical confidence.




Experiment #17

56% Increase In revenue per order for precious metals exchange
business by adding security seals and testimonials, and removing
unnecessary form fields




Experiment #17: Background

—M  Location: MarketingExperiments Research Library
——| Test Protocol Number: TP1267

Background: A place where investors can purchase gold, silver, platinum and
palladium for their portfolios.

Goal: Goal of the experiment was to increase registration rate and revenue per
visitor

Primary Research Question: Which of the following pages will produce the highest
registration rate?

Approach: A/B Split
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17: Control

Experiment

* There are over 15 form fields and
many are unnecessary.

* The navigation on the registration
page is potentially distracting users
from completing the desired task.

 Overall, thereis a lack of third party
credibility indicators to alleviate
anxiety.

LOGO

Bullion
Gold
Silver

Platinum
Palladium
Wholesale Lots
Clearance

Gift Ideas

Coins
ELITE $2,500+
PERFECT 70 Coins
Pre-1933 US Gold
Dollars
Half Dollars
Quarters
Dimes
Half Dimes
Nickels
2,3 and 20 Cents
Small Cents
1/2 & Large Cents
Proof & Mint Sets
Commemoratives
Civil War Tokens
Tokens & Medals

Foreign Coins &
Currency

Ancient Coins
Coin Supplies

Currency
Large Size Currency
$500 & $1,000's
Small Size Currency
National Bank Notes
Confederate Notes
Obsolete Currency
Colonial Coins &
Currency

Other
Stocks & Bonds

Error Coins &
Currency

All Other stuff

Menu

Home

About Us

FAQ

Gold in Your IRA
Customer Service
Customer Feedback
Trading Hours

hopping Cart: 1 Items Sub-Total: $5

Login Information
E-Mail: *
Confirm E-Mail: *

password: | =
Confirm Password: «

Contact Information

First Name: | =
Last Name: | =
Company: |

Primary Phone: -
Example: (405)555-1234
Secondary Phone:

Example: (405)555-1234

Address Information

Description:
(ex: Home, Work, Biling, etc.)

Address1:[ =
agdresszi[ |

P

State: | Select One v &

E-Mail: Password:
ForgotPassword [T Remember Me

Open your free Account

/ Open Your Free Account

With Your Free Online
Account, you can:

day 7 days a week in a HACKER
SAFE website environment.

Manage and update your APMEX

profile

**+***After you create your Free
Online Account t:

delivery of all e- ions
please add NEWS "t to
your list of allowed e-mails.

How did
V°”Etii‘; Select One [v]=
us:?
If you have
received a
Promo promo
Code: (optional) code,
you should
enter it
here.

What Precious Metals or Items Most Interest You?
Oeold Osilver
Oeiatnium [ralladium
[ collector Coins [ currency

r Agreement

By using the website www.|
Metals Exchange ("APME
APMEX and placing orders with APMEX, you are agre

d other services provided by American Precious [
aking purchases from APMEX, making sales to 1

eing to the following terms, including,

without limitation, the terms available by hyperlink (the "User Agreement”). These terms
apply to all orders, all purchases and all sales, whether made through the website, by
telephone or otherwise.

™|

Refare v mav nlare arders tn nurchase and/ar tn sell with APMEY vau must read and

[J1 have read and agree to the User Agreement. *
[11 do NOT want to receive the APMEX.com E-Mail newsletter.

SR

 Regisier _J_Cancel _J
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Experiment

e Reduces the number of
form fields to those
absolutely necessary

* Navigation bar has been
removed

e Security seals and
testimonials added

e Button copy enforces
security

1/: Treatment

1 Items Sub-Total: $994.95

Create Your Free Account

e 100% secure ordering, 24 hours a day, 7 days a week
e Track your order from submission to delivery

E-Mail: | |
Password: | [

Confirm Password: | |

I Name:| [

Last Name: | |
Phone: | [

Address Type: |Select One
Address 1:
Address 2:

Click Here to review our User Agreement and Privacy
Policy

C Create My Secure AcoountJ

o, Qe

E-Mail:

Password:

Forgot Password [ ]Remember Me
Open your free Account

Why Customers Choose

"Thank You so much! [ was so
hesitant about buying metal but
your site and company were
flawless. Thank You!"

- David C., Pennsylvania

"I have nothing but satisfaction
to report back to

Awailability and ex ip
dates have met and exceeded
the posted dates and the
packaging is great. Keep up the
good work, I will have no
problem recommending you to
others..."

- Doug C., California

"I just wanted to say thank you
for your excellent customer
service. I just found you this
summer and have experienced
nothing but exceptional service
dealing with your company...
You go above and beyond my
expectations. You have more
than earned my loyalty this past
year."

- Comet B.,Washington

"My orders have come on time
everytime. You guys have it
together... You have my
business and trust, Thanks
Again"

- Victor T., New Mexico
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Experiment

/L

American Precious Metals Exchange

Bullion

Gold

Silver
Platinum
Palladium
Wholesale Lots
Clearance

Gift Ideas

Coins

ELITE $2,500+
PERFECT 70 Coins
Pre-1933 US Gold
Dollars

Half Dollars
Quarters

Dimes

Half Dimes
Nickels

2, 3 and 20 Cents
Small Cents

1/2 & Large Cents
Proof & Mint Sets
Commemoratives
Civil War Tokens
Tokens & Medals

Foreign Coins &
Currency

Ancient Coins
Coin Supplies

Currency

Large Size Currency
$500 & $1,000's
Small Size Currency
National Bank Notes
Confederate Notes
Obsolete Currency
Colonial Coins &
Currency

Other

Stocks & Bonds

Error Coins &
Currency

All Other stuff

Menu

Home

About Us

FAQ

Gold in Your IRA
Customer Service
Customer Feedback
Trading Hours

Control

E-Mail: Password:

[JRemember e
Open your free Account

7 Shopping Cart: 1 Items Sub-Total: $50.49 search: [ NI €

— Forgot Password

/ Open Your Free Account

With Your Free Online
Account, you can:

Login Information

Password: ]«
Confirm Password: |=

ismatic

Contact Information

Company:

Primary Phone: 3

Example: (405)555-1234.

Secondary Phone:

Example: (405)555-1234

Address Information

Description: L«
(ex: Home, Work, Billing, etc.)

Address 1: | 1=
State: | Select One\a %

Cancel

**++*pfter you create your Free
Online Account to insure the
delivery of all e-mail notifications
please add NEWS@APMEX.com to
your list of allowed e-mails.

How did
you hear [Select One
us:?
IF you have
received a
Promo promo
Code: (aptional) code,
you should
enter it
here.

What Precious Metals or Items Most Interest You?
Oold Ositver
Oriatnium Oralladium
[ collector Coins [ currency

User Agreement
By using the websit m and other services provided by American Precious [ |
Metals Exchange ( Ing making purchases from APMEX, making sales to |
APMEX and placing orders with APMEX, you are agreeing to the following terms, including,
without limitation, the terms available by hyperlink (the "User Agreement”). These terms
apply to all orders, all purchases and all sales, whether made through the website, by
telephone or otherwise.

it i oA Gl oM i s tasitsa U

[J1 have read and agree to the User Agreement. *
[1 do NOT want to receive the APMEX.com E-Mail newsletter.

17: Side by Side

E-Mail: Password:

Treatment

crican Precious Metals Exchange
=5 W
Create Your Free Account

e 100% secure ordering, 24 hours a day, 7 days a week
 Track your order from submission to delivery

Forgot Password []Remember Me
pen your free Account

ropping Cart: 1 Items Sub-Total: $994.95

E-Mail:
Password:

Why Customers Choose
APMEX:

"Thank You so much! I was so
hesitant about buying metal but
your site and company were
flawless. Thank You!"

Confirm Password:

First Name:

Last Name: - David C., Pennsylvania

Phone:

"I have nothin:

T to report back

Address Type: [Select One v
Address 1:

]
Address2:[ ]
City,State, Zip: SB l:l

Click Here to review our User Agreement and Privacy
Policy - Doug C., California

Create My Secure Account '
You go above and beyond my
expectations. You have more

777/ McAfee' than earned my loyalty this past
‘@szcuns yoars VR

- Comet B.,Washington

Availability an

dates have met and exceeded
the posted dates and the
packaging is great. Keep up the
good work, I will have no
problem recommending you to

others

"I just wanted to say thank you
for your excellent customer
service, I just found you this
summer and have experienced
nothing but exceptional service
dealing with your company..

"My orders have come on time
everytime. You guys have it
together... You have my
business and trust, Thanks
Again"

- Victor T., New Mexico




Experiment #17: Results

‘ 56% Increase in Revenue per Order

The treatment generated 56.16% higher revenue per order than the Control.

Revenue/Order % Rel. Change

Control S10,716.55%* -

Treatment S16,734.96

*Numbers have been anonymized for the protection of research partner

WhatYou Needto Understand: Adding security seals and ,
testimonials reduced anxiety and removing unnecessary form fields
reduced friction to increase the money each customer was willing to
spend.
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Experiment #18

18% increase In rate of conversion for ecommerce text book site
by sequencing the cart and justifying each action the customer
IS required to take




Experiment #18: Background

—bAh  Experiment|D:TP1434
—| Record Location: MECLABS Research Library

Background: An ecommerce site selling text books to professors in academic
institutions

Goal: To increase text book purchases

Primary Research Question: Which treatment will generate the highest conversion
rate for new and existing users?

Approach: A/B/C Split Test

118
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Experiment #18: Control

Control Cart — Step #1

Check Out

Instructors: Download PDFs, order print supplements, and access all your student and instructor resources with an Instructor Account. You do need an instructor account to access your instructor resources; this can take up to 48 hours to verify. Log in to your account or sign up now ti
of your Bedford/St. Martin's, W.H. Freeman & Worth Publishers!

1. Enter your email address:

Valid email address required:

2. Do you have an account?

@ Yes, my password is
) I'mnot sure. Can you check for me?
) Mo, 1 donthave an account. Sign me up.

Check out as a guest.

*Have you requested examination copies from us on the Web? Do you have instructor access to one of our Companion Web sites? ... You may already be signed up with us. Try your password or have us check for you

To order a Bedford/St. Martin’s, W.H. Freeman, or Worth Publishers product or to get service outside of Morth America, e-mail us atinternational




Experiment #18: Control

Control Cart — Step #2

Check Out

fo order review
1. Enter your name:
First: Test
Last: Tester

2. If we need to contact you, please specify the best way:

Confirm your email: b6027453@nwldx_com

Phone number: 1111111111 (optional)
Select your institution type (@ College/University () High School

Search by () ZIP code (@) City, State, Country

Country United States El

State / Province Georgia El

City Athens Find my school »

Choose your institution from the list

Athens Technical College -

University of Georgia

= Refresh list
= Can't find your institution?

Choose your department

Banking and Finance Dept -
Biochemistry Dept: University of Georgia
Biological Science Dept: University of Georgia
Botany Dept: University of Georgia

Carl Vinson Inst of Gov: University of Georaia

120
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Experiment

Check Qut

18: Control

Control Cart — Step #3

Review your order information

Your order will be sent

THINKING

PHILOSOPHY

to

@  TestTester
University of Georgia
0262 Robt C Wilson Phar
Athens, GA, 306020001, US2
= this address cannot be edited

= Contact us ifthis address is incorrect

You have requested these items

Thinking and Writing about
Philosophy, Second Edition

BEDAU
0312396538

vailable Mow

Check Out

Control Cart — Step #4

nk you for your order

order review

You have requested these items

THINKING

ABOUT

Privosorty

Huga BEDAy

Order Date

21312012

Order Status

Thinking and Writing about
Philosophy, Second Edition

BEDAU
0312386538

Available Now

Your Email Preference

Be the first to hear. Sign up to receive e-mail updates about new products, reviewing, and special evenis hosted by Bedford/St.

Martin's, W. H. Freeman, and Worth Publishers.

What do you teach?
[[] Communication
[[] Astronomy
) Bioch " [C] English
iochemis
o Bl o [[] Economics
iolo
o [F] Geography
[[] Chemistry
[[] Geolagy
[7] College Success )
[7] History

High School.
X [T] Biology
g :u:itshlsmatl:s ] Chemistry
I
- [C] Economics
g E::Soiit;phy&Re\lglan [ English
[[] History
Psychal
[0 Psycnology [] Mathematics
B 5 romaen
[[] Physics
[] Statistics

Your order is pending approval. We will e-mail you seon with updated status. You can also check your order status enline. All you need is an account.
You indicated you are using one of our products. An account will alsa give you expedited access to desk copies and a library of electronic resources.

Get an account now! Your order is pending approval. We will e-mail you soon with updated status.
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Experiment #18: Treatment

Treatment — Step #1

Instructor Bookbag Registration

instructor account to access your instructor resources when requesting additional samples.

You have 1 title in your Book Bag.

WSS ABELSON, Ethics for Modern Life, Sixth Edition X
[ Last Name

xistin 2 in Add More Titles >

< Previous Step

Email Address

Password

Confirm Your Password

Password Hint

Phone Number (optional

Privacy Notice | Terms Of Use

1 Ahnnt Yau 2 VaurSehanl 2 Vaur Caurea 4 Raviaw Yaur Ordar

Instructor Bookbag Registration Information:

REGISTER

& Ordar Canfirmatinn

New users, please take a moment to complete registration so that we can verify your instructor status and create your instructor account. Once
you have completed registration, you will be able to quickly request exam copies and other course materials. You will need to log into your

Not Sure If You Have An
Account Already?

If you have ordered exam copies in the
past or have instructor access to a
website associated with

You
may already have an account.

Click here and we'll check for you.

Our Privacy Commitment

respects your concems
about privacy and values the
relationship we have with you

Take a moment to read our privacy
policy, which describes the type of
personal information we collect on our
Web sites, how we may use that
information, and with whom we may
share it.

View our Privacy Poli

Noticethe copy:

e “.. complete registrationso
that we can verify your
instructor status ...”

* “Onceyou havecompleted
registration, you will be able
to quickly request exam
copies ...”



Experiment #18: Treatment

Treatment — Step #2

Noticethe copy:

Instructor Bookbag Registration
e “Locatethe school
1. About You 2. Your School 3. Your Course 4. Review Your Order 5. Order Confirmation

Locate the school where you teach by entering your zip code or by selecting the state and city where your school is located. Once you've selected W h e re yo u te a C h vee fl n d

your school, find your department and complete the shipping address. Once you have been verified as an instructor, we will automatically ship your
exam copy to this address and send you an e-mail confirming the creation of your instructor account O r d e p a r t e n t ”

Find My School: Select My School:

iilt?t(t:}tion Type | College/University E] Sene v: ¢ ”O n Ce Ve rlfl ed ) We Wl I I

Can't find your institution?

Kl

Search By Department:

automatically ship your
Zip Code: Find My School — iéss: .
o e exam copy to this

Country [~] V2
= address...

State:

4 = Position

Choose a position

< Previ

Privacy Notice | Terms Of Use
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Experiment #18: Treatment

Treatment — Step #3

Noticethe copy:

utwithoutreg&txtTarget=. /Order/OrderCourselnfo. aspx?txtUserEmail=b8022797 @nwidx. comhttp:/Avew.

9 f hecOut aspx?typ gAttTargets

Instructor Bookbag Registration * “This information helps our
1. About You 2. Your School 3. Your Course 4. Review Your Order 5. Order Confirmation p u b | is h i n g p rog ra m .”

Thank you for requesting your exam copy. Please select the course, term, and year for which you are considering adopting this text. Also, please
select the text you are currently using. This information helps inform our publishing program

e “Confirm Your Order”

nstrucior Bookbag

Requested Sample(s) Course Information Remove Item
IR Title:ABELSON, Ethics for Modern Life, Sixth Course: | Philosophy [@] removeiTem
Edition
/B Term: | Fal [~]
i"ﬁl“ *'i 1SBN:0312157614 Year 2012 [~]
Availability:Available Now Class
Size:
m'ki" Choose the book you are using [~]

< Previous Step

Confirm Your Order

Privacy Notice | Terms Of Use

124



125

Experiment #18: Treatment

Treatment — Step #4

Instructor Bookbag Registration

1. About You 2. Your School 3. Your Course 4. Review Your Order 5. Order Confirmation

Please take a moment to review your order and make sure that all of the information that has been entered is correct. If any of the information is
incorrect, click the "edit" button to make changes to your information before you complete your order.

Review Your Order Information:

Requested Samples: Sample(s) Will Be Sent To:
S— 1 Ethics for Moderm Life, Sixth Edition
T

= o
Testtestuno
Jacksonville State University
Academic Center for Excel
700 Pelhnam Rd N

Jacksonville, AL, 362651623, US2
= this address cannot be edited

Add a new address

Send My Samples

Privacy MNotice | Terms Of Use

Noticethe copy:

e “..tomake sure all of
the information that
has been entered is
correct ...”

 “Send My Samples ..”



Experiment #18: Results

D a0 | |
19 A) Relative Increase in Conversion

The treatment cart flow increased generated an 18.6% increase in conversion.,

Control 33.74%

Treatment 40.02%

What You Need to Understand: By sequencing the cart and justifying
each action the customer is required to take, the treatment cart
process increased the rate of conversion by 18.6%.
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Experiment #19

3x the projected revenue by increasing email frequency




Experiment

100,000
90,000
80,000
70,000
60,000
50,000
40,000
30,000

Estimated Revenue ($/mo)

20,000
10,000
0

19: Background

Estimated Monthly Revenue vs. Email Send Frequency

2 4 6 8 10 12 14

Send Frequency (sends/mo)

Projected monthly revenue rose consistently with increasing send frequency
and the amount of sends did not have a significantimpact on the overall rate

of transaction.
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Experiment #19: Background

Average No. Unsubs Per Month at Each Send Frequency

Ave No. Unsubs. per Month

2 4 6 8 10 12 14
Send Frequency (sends/mo)

Though projected unsubscribes rise with more sends ...
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Experiment #19: Background

Sends_Per_Month

0z 4 8 8 10 12 14 16 . ...the unsubscribe rate on a
0.002+— - & ; } } e — Ty . _
—_——————— per-message basis does not
ocors RE o 0ors rise significantly.
", | i = Thisd t t
" 1] . l " is does not suggest a
L oo1-LLL A S e e o 001 E irri 1
&I 00011 . = et & greater level of irritation, but
L : I 5 rather simply more
% o.0005-+H1TT Il | T %} . e
5 ouos o000 5 unsubscribe opportunities
jue offered at higher frequencies.
0+ L':; ,.'r 5 % 0
¢ i-f p 5 i o = 14 ‘ 16

Sends_Per_Month
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Experiment

Sends_Per_Month
8 8

OPEN_RATE_U

; : 0
Sends_Per_Month

OPEN_RATE_U

19: Background

Open rate also does not appear to be
significantly influenced by send
frequency within the range of
frequencies tested.

There is no significant correlation
evident between send frequency and
open rate.



Experiment #19: Results

‘ 3X Increase in Projected Monthly Revenue

Increasing email frequency yields three times the projected revenue

Estimated Monthly Revenue vs. Email Send .,  SendsPerMonth
Frequency e —

100,000
80,000
60,000
40,000
20,000

0

UNSUB_RATE_U
UNSUB_RATE_U

2 4 6 8 10 12 14

Estimated Revenue ($/mo)

Send Frequency (sends/mo)

What You Needto Understand: This company is losing three times its
revenue by sending email only once a week instead of every other
day. More frequent email sends won’t increase unsubscribes or

132 decrease open rates.



Experiment #20

20% relative increase In order rate for company offering training
tools for professional-grade strength & conditioning




Experiment #20: Background

— & ExperimentID: TP1665
——| Record Location: MECLABS Research Library

Background: A company offering training tools for professional-grade strength and
conditioning

Goal: To increase orders from the website

Research Question: Which category page will generate the highest order rate?

Test Design: A/B variable cluster test



Experiment #20: Category Page A

VATERIOpS S0 Lerhiicanons Workshops and Certifications

In 2001 n conjunction with its author , launched the
worlg's frst kettiebel nstructor certification program, the RKC. now in 43
courtries with aver 1,650 certified trainers offers ctner In 2001 n conjunchion with its author , launched the
entry-level and advanced certifications in kettiadell training, including s o e wa
cne-day HKC (aver 1,400 certified woridwide) and the acciamed worlg's first kett . :'tslf\)C!C’ certification program the RKC. now in 43
CK-FMS courgnes with aver 1,650 certified traners offers other
Y. v »
also speciiioes in the devery of cillieg woikihope ) entry-level and advancad certifications in kettiabell training, Including #s
and candications in strangth and condaioning, Mobilty, waight traning 3 one-day HKC (over 1,400 certified woridwide) and the acciamed
movement and bodyweight exercise CK-FMS
~= Develop significant new levels of personal power, Q}
GHRIGHN; Condiicaing anl plysios! resiience &20 specializes in the dalivery of cutting-edge workshops X *
= Become a sought-after and highly valued trainer who gets and centfications in strength and condmioning, mobilty, waight traning i\
spectacular results for your chents—be it n weight rrve m ~ e
managament. strength development or athietic parformance . ent and .“W exercise K’

~= Develop significant new levels of personal power,
strength, condtioning and physical resilence
Kettiobel RKC Certficatbon
Kettiebell RKC Il Certfication - > ok ~= Become a sought-after and highly valued trainer who gels
] spectacular results for your chents—be it n weight
managament. strength development or athletic parformance

Kettiebel HKC Cernfication
Kettiebel CK-FMS Centification
Naked Warror Certification Workshop

Kettiebed RKC Recertification RKC, tt tification
Workshop G 8 E e in Advanced

Indian Club Certification Workshop Strength Skills... Enhances Your Value as a .
Trainer.... And Propels You into The Front Rarks of Kettiebel RKC Cerntficabon

Bodyweght Exercise Workshop Physical Excellence

Kettiebel RKC I Certfcation

Income and Attract More Customers with
Easy Strength Kettleballs—The World's #1 Tool for Str h, - -
Conditioning and Resilience - Kettiebel HKC Canficaton

Marketng Mastermind Intensive

There's only one kettiebell cerafication Kmﬂm' C K-F M S CO""W(O“

program in the warld hat defivers e
depth and breadt of core compelencies

ntbucs v RKC. An smusiessic Naked Warrior Certification Workshop

"RKC represents an increcible depth foliowing of leading Siness authorites.
limonbeigs pmssnte by wioemny oblaes. roas. Gockos and arapion Kettiebel RKC Recertification ertification
peofessionals. A great expenence * Workshop Gives You a Crash Course in Advanced
gm:rm&:z:ﬁm‘ VIEW MORE DETAILS | | VIEW DATES AND LOCATIONS Indian Club Certification Warkshop Strength Skills... Enhances Your Value as a
Trainer ACE Group Exercise Trainer... And Propels You into The Front Ranks of
:;mxmm::‘m Bogyweight Exercise Workshop Physical Excellence
Ranger. Instucior.
B s i b e Maximum impact Barbell Training How to Dominate Your Competition, Boost Your
workshops Income and Attract More Customers with

135 Easy Strength Kottleballs—The World's #1 Tool for Strength,

Conditioning and Resilience

Marketing Mastermind Intensive
e ———— Phants nnbs e baitiatendl mnetlGrmdlam L




Experiment

Check out ALL of Our Upcoming Workshops

FILTER BY

"
-
=
4
=
=
"
4
=
4

Ketted

The Russian Kettlebell Challenge Instructor Certification
Workshop

The Russian Kettlebell Challenge Instructor Certification
Workshop

The Russian Kettiebell Challenge Instructor Certification
Workshop

t

he Russian Kettiebel
Workshop

The Russian Kettiebell Challenge Instructor Certification
Workshop

The Russian Kettlebell Challenge Instructor Certification
Workshop
t Paul, MN, Unied Stat

The Russian Kettlebell Challenge Instructor Certification
Workshop

The Russian Kettiebell Challenge Instructor Certification

Workshop
elfast, Northern Ireland

The Russian Kettiebell Challenge Instructor Certification
Workshop

The Russian Kettlebell Challenge Instructor Certification
Workshop

VIEW BY

ADD TO CART |

| ADD TO CART |

[ AoDTo CART |

S|

ADD TO CART |
brtierixectd A |

[N

L ADD TO CART

[Fovoems |

|"Aop To carT |

[

oo 7o caRT |
(WD

[Aoo 7o cart |

i

Ao v AR |

Calendse

20: Category Page B

FILTER BY

88 0GB B 0B e W

Check out ALL of Our Upcoming Workshops

Katteded RKC Certification v

The Russian Kettlebell Challenge Instructor Certification
Workshop
rd. |

The Russian Kettlebell Challenge Instructor Certification
Workshop

The Russian Kettiebell Challenge Instructor Certification
Workshop

mt

The Russian Kettlebell Challenge Instructor Certification
Workshop

ber 22

The Russian Kettlebell Challenge Instructor Certification
Workshop

The Russian Kettlebell Challenge Instructor Certification
Workshop

+ M
ABAiES - 7. 20

The Russian Kettlebell Challenge Instructor Certification
Workshop

VIEW BY

Calendse

ADD TO CART

| ADD TO CART

ADD TO CART
iionin

ADD TO CART
i

Sewoemcs |
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Experiment

Version A

Workshops and Certifications

In 2001 n conjunction with its author ; launched the
world's first kettiebad nstructor certification program, the RKC. now in 43
court with aver 1,650 certified traners offers other
entry-level and advanced certifications in kettiadell Iraining, including #s
one-day HKC (over 1,400 certified woridwide) and the acciamed
CK-FMS.

&30 specializes in the dalivery of cutting-edge workshops R
and cenifications in strangth and condtioning, mobilty, waight traning
movement and bodyweight exercise.

~= Develop significant new levels of personal power,
strength. condtionng and physical reslence

Q’ﬁyi

= Become a sought-after and highly valued trainer who gets
spectacular results for your clients—be it in weight
managament. strength development or athietic parformance

Kettiebel RKC Certficabon
Kettiebell RKC Il Certfication
Kettiebel HKC Cenfication

Kettiebell CK-FMS Centficabon

Naked Warmor Certification Workshop

Kettiebel RKC Recertification

p Gives Youas C
wgth Skills. Enhances r Value as a
Trainer... And Propels You into The Front Ranks of

Indian Club Certification Workshop

20: Side by Side

Bodyweight Exercise Workshop
Maximum kmpact Barbell Training
Easy Strength

Marketing Mastermind Intensive

"RKC represents an increcible depth
oy

bod o y
competent and dedicaed
professionals A great expenence *
—Troy Daugherty, Allen, TX.
Coopers Instute Functional Fitness
Trainer ACE Group Exercise
Instrucior, US Army Officer, Major
(Retired) Airbome. Air Assault,
Ranger. Instucior

Read more prase for the RKC
workshops

Physical Excellence

How to Dominate Your Competition, Boost Your
Income and Attract More Customers with
Keottlobells—The World's #1 Tool for Strength,
Conditioning and Resilience

There's only cne kettiebell certficaion
program in the warld hat defivers e
depth and breadt of core compelances
oriical 0 sucoessiul ke
Insrucion—ihe RKC. An enthusiastic
foliowing of keadng Siness autoriies
athleles. trainers, dockors and therap
agree

VIEW MORE DETAILS VIEW DATES AND LOCATIONS

FORUMS

Version B

Check out ALL of Our Upcoming Workshops

FILTER BY  wetteoes i comtecation VIEW BY 1111 Calsnsue

The Russian Kattlebell Challenge Instructor Certification
Workshop

The Russian Kettlebell Challenge Instructor Certification
Workshop

The Russian Kettlebell Challenge Instructor Certification
Workshop

The Russian Kettlebell Challenge Instructor Certification
Workshop

The Russian Kettlebell Challenge Instructor Certification
Workshop

The Russian Kettiebell Challenge Instructor Certification
Workshop

The Russian Kettlebell Challenge Instructor Certification
Workshop

The Russian Kettlebell Challenge Instructor Certification
Workshop

The Russian Kettiebell Challenge Instructor Certification
Workshop

The Russian Kettlebell Challenge Instructor Certification
Workshop
thenburg

-
-
-
"
-
-
-
-
-
-

ADD TO CART |

ADD TO CART



Experiment #20: Results

‘ ZO% Relative Increase in Order Rate

Category template A increased visit order rate by 19.9%.

Version A
Version B 1.37%

What You Needto Understand: Removing the copy and moving the
customer straight into course selection better matched motivation
and increased orders by 19%.



Experiment #21

13% relative increase in clickthrough rate for fitness company by
changing call-to-action, and 61% increase in purchases by

changing elements on category page




Experiment #21: Background

— A Experiment|D: TP1631
——| Record Location: MECLABS Research Library

Background: A company offering training tools for professional-grade strength and
conditioning

Goal: To increase orders from the website

Research Question: Which category page will generate the highest order rate?

Test Design: A/B variable cluster test
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Experiment #21: Category Page A

KETTLEBELLS

WELCOME T0 THE HOME OF THE DFFICIAL
RKC, MILITARY-GRADE KETTLEBELL—THE WORLD'S #1
HANDHELD GYM FOR EXTREME FITNESS

FILTER BY

~16kg (38

- Sat, one
of each weigh (16kg, 24kg,
32kg)

Russian Ketisbell - 48kg (106 - Russian Kettiebel - 10 bs.
s, Tbs.) (#hg)

141

PRODUCTS FORUMS

SHOP FOR

Hot NEW Resources!
Books

Dietary Supplements
Digital Books

DVDs

Equipment
Kettlebells

Kits

SHOP BY

Activity Boost
Fitness
Nutrition
Tai Chi/QiGong

Activity Level
Beginner
Mid-Level
Advanced

Price Ral

Under $29.99
$30.00 - $59.99
$60.00 - $89.99
$90.00 - $119.99
$120.00 - $149.99
Over $150.00

Gender
Male
Female

MEDIA CENTER HOPS ARTICLES INSTRUCTORS CATALOG OUR DIFFERENCE

home HOP BY DEPARTMENT TTLEBEL|

KETTLEBELLS

WELCOME TO THE HOME OF THE OFFICIAL
RKC, MILITARY—GRADE KETTLEBELL—THE WORLD'S #1
d HANDHELD GYM FOR EXTREME FITNESS

BY PAVEL AND DRAGON DOOR— SINCE 2001, * ¢
ORIGINATORS OF THE MODERN KETTLEBELL MOVEMENT

10
10 KETTLEBELLS VIEWTOP20 @

19 2@ «F 4§

Russian Kettlebell - 16kg i lebell - 24kg i lebell - 20kg Russian Kettlebell -
(35 Ibs.) (53 Ibs.) (44 Ibs.) (72 Ibs.)

FILTER BY -showai- [¥] MostRated B3|

¢ @

Russian Kettlebell - 16kg (35 Russian Kettlebell - 24kg (53 Russian Kettlebell - 20kg (44
Ibs.) lbs.) lbs.)
Item #P10A Item #P10B Item #P10H
Authentic Russian kettlebell, with Authentic Russian kettlebell, with Authentic Russian kettlebell, with
rust resistant e-coat rust resistant e-coat rust resistant e-coat

$96.75 $118.75 $107.75

ADD TO CART ADD TO CART ADD TO CART

112 3 > ViewAl (29)
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Experiment

Kettiebells

D

e o s et o o et —.

21: Category Page B

:Russian Kettlebells

Kettlebells: The World’s #1 Way to Meet ALL Your Strength, Conditioning and Fat Loss Needs—
With a Single Tool
Often referred to as the "handheld gym", the kettlebell delivers extreme all-round fitness—and no single other tool does it better. The Russian

kettiebell can replace: barbells, dumbbells, belts for weighted pullups and dips, thick bars, lever bars, medicine balls, grip devices, and cardio
equipment. Kettlebells are compact, inexpensive, virtually indestructible, and can be used anywhere

Kettlebells forge physiques like antique statues: broad shoulders with just a hint of pecs, back muscles standing out in bold relief, rugged
forearms, an armored midsection, and explosive legs

The shape and compact size of a kettlebell allow one to safely accelerate it on the way down in exercises like swings and snatches. There is a
growing body of research that such "virtual force” is exceptionally effective, efficient, and safe at improving many components of fitness
dynamic strength, many types of endurance, muscle building and fat loss

Add Dragon Door’s Official RKC, Military-Grade Kettlebell to Your Arsenal—Durable, Resilient and Perfectly Designed to Give You
Years of Explosive Gains in Strength, Endurance and Power

* The Official Kettlebell of the RKC & HKC - Used by thousands of certified RKC & HKC professionals worldwide

* Seamless Handle - Dragon Door kettlebells feature a smooth handle with no seams or burs, so you won't get the cuts or blisters that
cheaper kettlebells will give you

* Rust Resistant e-Coat - Impenetrable coating prevents rust and corrosion caused by water and sweat
¢ Industry-Leading Warranty - Dragon Door kettlebells are built to last and are backed by a one-year, 100% money back guarantee

Authentic :
Russian Kettlebell - 16kg (35 Ibs.)

r Russian Kettlebell

The 16kg/35Ib kettlebell is the ideal size for most men and for stronger
8kg women to jumpstart their cardio, conditioning and strength programs
Even a man of average initial strength can immediately start using the
16kg/35Ib kettiebell for two-handed swings and quickly gravitate to one-
handed swings, followed by jerks, cleans and snatches

Your Purchase of a Dragon Door Kettlebell May Qualify You for A FREE
Kettlebell Class with an RKC Click to read more

12kg

Russian Kettlebell - 16kg (35 Ibs.) - $96.75

ko

‘xONEy&
1S R

GUARANTEED

N

Add to Cart
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Experiment

QHOP F

Hot NEW Resources!
Books

Dietary Supplements
Digital Books

DVDs

Equipment

Fitness
Nutrition

Tai Chi'QiGong
Beginner
Mid-Leve!
Advanced

Under $29.99
$30.00 - $59.99
$60.00 - $89.99
$90.00 - $119.99
$120.00 - $149.99
Over $150.00

SHOP BY DEPARTMENT

KETTLEBELLS

WELCOME TO THE HOME OF THE OFFICIAL
RKC, MILITARY—GRADE KETTLEBELL—THE WORLD'S #1
HANDHELD GYM FOR EXTREME FITNESS .

BY PAVEL AND DRAGON DOOR~— SINCE 2001, B
ORIGINATORS OF THE MODERN KETTLEBELL MOVEMENT

10
KETTLEBELLS

21: Side by Side

Version B

@ 29 <P <5

Russian Kettlebell . 16kg Russian Kettlebell - 24kg Russian Kettlabell . 20kg Russian Kettlebell
(35 Ibs.) (53 1bs.) (44 1bs.) (72 1bs.)

FILTER BY - snowss- MostRated

¢

Russian Kettlebell - 16kg (35 Russian Kettlebell - 24kg (53 Russian Kettlebell - 20kg (44
Ibs.) Ibs.) Ibs.)
fem 8 P10A Item 2 P108 Rom # P10H
Authentic Russian kettlebell, with Authentic Russian kettlebell, with Authentic Russian kettlebell, with
rust resistant e-coat rust resistant e-coat rust resistant e-coat

$96.75 $118.75 $107.75

ADD TO CART

View All (29)

Russian Kettlebell - 18 Ibs.
(8kg)

Item # P10C Rem & P10M

Russian Kettlebell - 32kg (72
Ibs.)

Russian Kettlebells

Kettlebells: The World's #1 Way to Meet ALL Your Strength, Conditioning and Fat Loss Needs—
With a Single Tool
Often referred to as the "handheld gym”, the kettlebell delivers extreme all-round fitness—and no single other tool does it better. The Russian

kettlebell can replace: barbells, dumbbells, beits for weighted pullups and dips, thick bars, lever bars, medicine balls, grip devices, and cardio
equipment. Kettlebells are compact, inexpensive, virtually indestructible, and can be used anywhere

Kettlebells forge physiques ke antique statues: broad shoulders with just a hint of pecs, back muscles standing out in bold relief, rugged
forearms, an armored midsection, and explosive legs.

The shape and compact size of a kettlebell allow one to safely accelerate it on the way down in exescises like swings and snatches. There is a
growing body of research that such "virtual force™ is exceptionally effective, efficient, and safe at improving many components of ftness
dynamic strength, many types of endurance, muscle bullding and fat loss.

Add Dragon Door’s Official RKC, Military-Grade Kettlebell to Your Arsenal—Durable, Resilient and Perfectly Designed to Give You
Years of Explosive Gains in gth, and Power

* The Official Kettlebell of the RKC & HKC - Used by thousands of certfied RKC & HKC professionals worldwide

* Seamless Handle - Dragon Door kettiebells feature a smooth handle with no seams or burs, so you won't get the cuts or blisters that
cheaper kettiebedis will give you.

* Rust Resistant e-Coat - Impenetrable coating prevents rust and corrosion caused by water and sweat
* Industry-Leading Warranty - Dragon Door kettiebells are built to last and are backed by a one-year, 100% money back guarantee

Authentic:::
Russian Kettlebell - 16kg (35 Ibs.)

Russian Kettlebell

The 16kg/351b kettlebel is the ideal size for most men and for stronger

8kg women to jumpstart their cardio, conditioning and strength programs
Even a man of average initial strength can immediately start using the
16kg/35Ib kettlebell for two-handed swings and quickly gravitate to one-
handed swings, followed by jerks, cleans and snatches
Your Purchase of a Dragon Door Kettiebell May Qualfy You for A FREE
12kg Kettlebell Class with an RKC Click to r or

Russian Kettiebell - 16kg (35 Ibs ) - $96.75

Add to Cart

REV

READ ALL REVIEWS BACK TO TOP
20kg

Read Reviews For: Russian Kettlebell - 16kg (35 Ibs.)
9.81 outor 10 (167 reviews)

The Best Bells Hands Down!!!! Rated 10/10

€0

24kg By Phil James | Ashburn, VA USA

| purchsed this to complement my growing stock of Dragon Door Kettlebells ( | own 2 18lbs and
now two 35 Ibs). These will no doubt last me years and | love the durability of the finish on the
newer belis_ | own one of the old school bells whose finish still far exceeds the quality of all the
copycat bells out now. | will always remain loyal to Dragon Door . Thank you DDI!!!




Experiment #21: Results

* 61% Relative Increase in Purchases

The new category template B increased visit order rate by 61.2%.

Version A 2.78% -

Version B 4.47%

WhatYou Need to Understand: Adding value copy to help the
customer understand what a Kettlebellis and how it can benefit

them increased the value exchange and increased purchases by
61%.




Experiment #22

36% relative increase In sales for auto repair parts company by
building the problem on the landing page




Experiment #22: Background

— A Experiment ID: TP1700
——| Record Location: MECLABS Research Library

Background: An organization that offers car repair products

Goal: To increase overall product sales

Research Question: Which page copy will generate the highest sales conversion rate?

Test Design: A/B multifactorial test
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Experiment #22: Background

"m Refpairs SpecificéCarProb/em In Just One Hmfjr
A central product page B Rt O ST, SOPRO L S

Caciac Northstar engines g : Product Easy Car Part ~ Repair
Click 1o Learn M.;xr-- : ” Pmdm = 100% guamntceu 10 fix the specific

template connected to all 5 5 L o B
. . RV L XL J— ; : :
channelsandvisited by all 4 women

* Wil permanently repaira © © - ¢ c c

. Backed with a lifetime guaramee

* “This prad kos: 3 patents from the U S Government.

* Used by thousands of repair- shops nationwide

1t will 3150 fix ather specific part izsues as well as leaking
freeze plugs and heater cores - v

. spncg’u: cor part problem zoarched | of
rospe Ct sma kl N a block If - this product  fais to repair
or fails at any point durirg the time

YOU OWN your vehicle you have two Select your bottle size

choices 2 .
8 A ® 24 0z (6 cysinders) - $99 99 100%
p u r C a S e 4 Youcan recene aone-time : : Money Biack
: © 32 0z (8 cytinders) - $103.99 Guarantee

free replacement to redose

your car © 16 0z (4 cyinders) - $89 99
2 You can receive a full refund § ; © Norfhstar - learn more

_i.‘ Al Compony we are s 3 E 3
committed to the otmost level - - © - ¢ e s e sayipysend Srousausanmnieny v R R R DR SRR

of securty and privacy for
our customers

Repair in 3 Easy Steps : Watch the Video

Detailed instructions will be included with your order. | Product  Frdng a cerpart,
Read carefully before starting the repair . .

% 1 . Make sure engine Is cold and remove the

Lo * radiator cap 2 the
@) Since 1999, Cdmpany " radiator. Tighten the radiator cap back on
i is ° the trusted solution for A z
1,000s of mecharilcs in all 50 2 * Turn heater and fan to madmum and start
states. We also have an A . the engine. Let your car idie for 60 minutes
rating from the B88 - Turn off vehicle and let it cool completely.
............................ Fill the, radsator with antfreeze and water,. . . | . B
- then replace the radiator cap on tightty.
ses mauny (Y 3 . Leave “iyour system and

* drive the vehicle as usual
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Experiment #22: Treatment

1130 & Dlown 542 5567 on my Does your car have a blown spec:fic curpart

" i5iob Pondec Trsport lacntne. 1 " IR S s i e N o e L e e i e e B AR S ST T e«
tned 2 afferent products fiushing . ~'.hrr= smoke coming l‘ul ory J o Cootant s ,ﬂ,,-\) spark phugs

each time once the product failed * car's tadpipe?
Tne thirg time | useq - this
1t worked amazingly! No co
1055, gOOd heat, temp ga
constant ang

o I3 there backp e or bubbing In

«. Is there water In your car's o

your Car's racator?

. IS yOur engine overhesting?

iptoms of 3 broken heai gasket Ignoring thesg symptoms can lead td

The add itiona | CO py WaS placed at the | o (B0 B I ?muoplobllmsuoénvandguaumo-dévmnbm’md.,m4; .......
tO p Of t h e p a g e . .—-um Ropjalrs Specific Céerroblem iin ;Just One Hourg

tomp'ny has de-’e"‘(.".'l as Deuax

Coaul.y Nonnsr.v engines . . Product Easy Car Da,-t Repair

Cick 1o Leam More C e Product is - 100% guaranteed (e fix the specific I
5 3 3 corissue yo‘u seorched IS 3 CIEAr, IQUIC formues hat
permanently seals Cracks in the cor pore.

‘0‘ We guarartee that g
g i wal pérmanerRiy feparat|t C Tt T 7

It focused primarily on building the
problem. ok e o

You ban your vehicie you hive two
choices

o Backedwith a Metme guarantée
* Thizpred. hos 3 patents from the U S Government

it will 2130 fix other specific part fssces - 5 35 well 3s leaking
freeze pluls and heater cores X

Select your bottle size

; . ® 24 01 (6 cyincers) - $99 99
1 - You can receive a one-time s
8 cyingers) - $10

- your car

2 . You can receive a full
+ refund Y .
- QuEsTIONS? -
IR+ 3 L3 — auEimpres
et Compony g 3 . s
B 0 B L R Y N et A A S A S R B B AP R S O S TR G0
committed to the utmost level : : : i
Of 32Uy and Qeagy for
our customers
Repair in 3 Easy Steps - - Watch the Video
Detailed instructions will be Included with your orger 2 Product - Fudng acer port.

Read carefully Defore staringthercepar. . . . . . . . . i

1 Make sure engine IS ColS and remove the

. rackator cap the
Srce 1999, Company ragator Tighten the rackator cap back on

S i the trusted sokion for

'- S Bre ‘;‘:e::‘_”fsﬂogug 4 2 Tum heater and fan to maxmum and start
'.mes)v e w"‘g have an A mc eﬁ;nc Lz( 701 car idle for 60 minutes
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Experiment

22: Side by Side

Control

Cadillac Northstar

Repairs

Company has developed a special
formula that specifically treats
Cadillac Morthstar engines

Click to Learn More

Lifetime Guarantee

We guarantee that

will permanently repair a
specific:car part problem searched ar
Dlock. If:: this product - Tails ta repair
or fails at any point during the time

149

Customer Review

Specific Car Problem - in Just One Hour

*| haa @ blown spec. car part 0N 1y
1998 Pontiac Transport Montana, |
tned 2 different praducts flushing
each time once the product failed
Tre thira time 1 used: this product,
it worked amazingly! No coolant
1053, good heat, temp gauge
constant and full power Thank you

Product  Easy = Car Part

Productis 100% guaranteed to fix the specific
icar jssue you searched It's @ clear, liquid formula that
permanently seals cracks in the car part.

Repair

« Backed with a lifetime guarantee
* This prod, hgs 3 patents from the U.5. Government
« Used by thousands of repair shops nationwide

Company’

Warren Khan, California
car.part.

... Cadillac Northstar

Company has developed a special
formula that specirically treats
Cadlllac Northstar engines

It will also fix other specific.part issues
freeze plugs and heater cores

as well as leaking

Clckto Learn Mare

Treatment

Does your car have a blown specificcar part :?

o White smoke coming out of your o Codiant squinting ot of spark pi

car's tallplpe? e IS re backpressure ar bubblng In

* Is there water In your car's © your car's rageator?

e |5 your encine overheatng?

fhese are all classic symptoms
iy repair il Fixing th

Of 3 Drokespecific cdrpart - ONONNg these symptoms can lead to
s0 problems is easy ana guaranteed with  below product.

Repairs  Specific Car Problem ' in Just One Hour

Easy CarPart Repair

Product

Productis: |52% guaranteed 0 fi the specific I
car issue you searched I & rlear linnid forere 45 thar




Experiment #22: Results

* 36% Relative Increase in Sales

The new page copy increased product sales by 36.1%

Version A 1.33% -

Version B 1.81%

WhatYou Need to Understand: Adding copy to the top of the page
that immediately identified the customer’s problem and how the

product would fix it increased the value exchange and increased
sales by 36%.




Experiment #23

$3,000,000+ projected increase in revenue per year for storage
space company by making simple changes in the sales funnel




Experiment #23: Background

— A ExperimentID: TP1758
——| Record Location: MECLABS Research Library

Background: A company offering competitively priced, easily accessible storage
space for residential and commercial customers

Goal: To increase the number of visitors that complete a storage reservation
through the website

Research Question: Which checkout page will result in the highest reservation
rate?

Test Design: A/B Variable Cluster Split Test



Experiment #23: Version A

b Personal P Business P Vehicle P Military
Home = Storage Locations = Complete Reservation Information

Reserve Below To Lock In 10% Off!
and First Month Free*

b Step 1 pStep 2 pStep 3

Lock in 10% Off and First Month Free
Complete the form below Mo credit card requined.
Rental iz month-to-month with no long tarm commitment.

First Mame Last Mame Rental Start Date

Email Address Mot sure of your mowe-in date or unit size™
| | That's okay - wou can change it latar.

[
15
=
I
=

e walue wour privacy

Fhane Humber CdPiant A Tree For Mel &5

| |_ | |_ | | Check hare and at no extra charge
we'll will plant a tree on wour behalf.

Leamn mare...

Adfriendly managerwill call wou to confirm
ywour resenation within 24 hours,

) TRUSTe $ ACCREDTED

W nussEss

i s
1 ISSSEF sTorace 200
o= BEST OF BUSINESS

® Click here for promotion details. Pricing and rate information doez notinclude the cost of a lodk, insuranee ar any
applicable tawes. Promotions cannot be combined with ather offers, dizcounts or promaotions. Taxes wany by state and facility.

Facility Hours | Facility Photos
Superstore Services Availabile Here

5 X 5 Storage Unit
- Clirmate controlled storage
- Upstairs access via elevatar

Lock In Your Web Rate
Aot

@ Now Only $43.20
10% Off and First Manth Free

What To Expect After Your Reservation:

Afriendly manager will call you at the phane number
wou provided to confirm your reservation.

Wisitthe duting office hours ta sign
wour lease, pay your first month's rent, and pay the
$22.00 one-time administrative fee.

Move into your storage unitwhenever you're ready
during the facility access hours. it's that easyl

Like your car, house, and all of your valued
possessions, insurance is reguired for the iterns you
store with us. We offer affordable insurance at our
locations starting at $10 a maonth.




Experiment

23: Version B

» Personal P Business P Vehicle P Military

Home * Storage Locations » Complete Reservation Information

@ select Location @ select Size @ Reserve Your Unit
s

N\ Reserve Below To Lock In 10% Off!
'hg"“!g and First Month Free*

Resame your unit belomw and and a friendly manager will call wou at the number provided to
confirm your resenvation. vour resemvation is not a final commitment, both unit size and
move-in date can be changed.

First Hame Last Hame Rental Start [rate
| | | zrznvzot{f] ]
Email Address Motz wre ofyonr moe-Iu e or nnts e e

| | Thats okay-on can change Itlaer.

D Flant & Tree For el £
| | | | | | Check here and It o extra changs

we LWl plaNta tee oo ke jalt.
Akl manage rwill callyon o e LEars More...

WORT rede rvation Witk 24 honrs .
¥\ TRUSTe [} E
| _ [+%

Fhone Humber

d
1 1SS sTorace 20e
=" BEST OF BUSINESS

You've Selected:

Facility Hours | Facility Photos
Superstore Senvices Available Here )

5 X 5 Storage Unit

- Climate controlled storage
- Upstairs acoess via elevator

Mok This I roladral commlimenl, unl | 512¢ canbe charged

Lock In Your Web Rate
$48/month

. Now Only $43.20
10% Off and First onth Free

TCIkk kere Bor promotion cetalks . Priciig and rak ebomiation does aothclick the coetora ook, e nance or avy applicabk s .
Promotions cankotle comblied Wih other otk i, dicone of promotons . Tae s wany 3y s o and ol

What To Expect After Your Reservation:

e A friendly managerwill call you at the phone
number you provided to confirm wour resenvation.
Wisit the during office hours to
=ign your lease, pay your nirst month's rent, and
pay the $22.00 one-time administrative fee.

hdove into wour storage unitwhenewer wou're ready
during the facility access hours. It's that easy!

® Like your car, house, and all of your valued
possessions, insurance is required for the items you
stare with uz. We offer affordable insurance at our
locations starting at H10 a month.




Experiment

Version A

P Personal P Business P Vehicle » Mikory

Home = Storage Locations > Complete Reservation Information

‘t\\\ Reserve Below To Lock In 10% Off!
#y and First Month Free*

) Step1 pStep 2 P Step 3
Lock in 10% Off and First Month Free

Complete the form below No oredit card required.
Rental is month-to-month with no long term commitment.

First Name Last Name Rental Start Date

[ ] [ ] 2202013

Email Address

Not sure of your move-in date or unit size?
l That's okay - you can change it later

We value your privacy
Phone Number
[ I J

A friendly managerwill call you to confirm
your reservation within 24 hours.

CIPiantATree For Mel 27
Check here and at no extra charge
we'll will plant a tree on your behalf
Leam more

g W

B,Sé?ﬂs‘rmemu
o= BEST OF BUSINESS

* Click here for promotion details. Pricing and rate information does not include the cost of a lock, insurance or any
ble taxes. Promotions cannot be combined with other offers, discounts or promotions. Taxes vary by state and facility

5 X 5 Storage Unit
- Climate controlled storage
- Upstairs access via elevator

Lock In Your Web Rate

© oo
Now Only $43.20

10% Off and First Month Free

What To Expect After Your Reservation:

« Afriendly manager will call you at the phone number
you provided to confirm your reservation.

Visitthe during office hours to sign
your lease, pay your first month's rent, and pay the
$22.00 one-time administrative fee.

Move into your storage unit whenever you're ready
during the facility access hours. It's that easy!

Like your car, house, and all of your valued
possessions, insurance is required for the items you
store with us. We offer affordable insurance at our
locations starting at $10 a month.

23: Side by Side

Version B

» Personal P Business P Vehicle »

Home > Storage Locations > Complete Reservation Information

@ Select Location @ select Size @ Reserve Your Unit

Reserve Below To Lock In 10% Off!
and First Month Free®

Reserve your unit below and and a friendly managerwill call you at the number provided to
confirm your Your is not a final
move-in date can be changed.

both unit size and

First Name Last Name Rental Start Date

] [feeomofF]

A1 mcue-1h AR Of 1IRE L7
g¢ REe1

Email Address

42 YO prbev

Phone Number

[CJPiant A Tree For Met 2
Chech bere andat v
we' Il witl panta e
Lean more

G TRUSTe

1SS sTorace 20z
o# BEST DF BUSINESS

* I bete B pIonoto BBIE . Prichg A

® e 006107 ek, NS LIANCE OF ary PIabE tues
PInotNs canothe comblied Wi 0B o

Taxes vty by ¢ T and Beliry

You've Selected:

Facility Hours | Facility Photos

Superstore Sen Available Here

5 X 5 Storage Unit
- Climate controlled storage
- Upstairs access via elevator

Woke: " Thiz Iz ol a 1ol comnt ment, uni | 1ze canbe changed

Lock In Your Web Rate

© oo
Now Only $43.20

10% Off and First Month Free

What To Expect After Your Reservation:

A friendly manager will call you at the phone
number you provided to confirm your reservation.
Visit the during office hours to
sign your lease, pay your nitst month's rent, and
pay the $22.00 one-time administrative fee.

Move into your storage unit whenever you're ready
during the facility access hours. It's that easy!

Like your car, house, and all of your valued
possessions, insurance is required for the items you
store with us. We offer affordable insurance at our
locations starting at $10 a month.




Experiment #23: Results

0 . . .
‘ 9 A) Relative Increase in Conversion

The treatment increased conversion rate by 9.10%

Version A 17.68% -

Version B 19.50%

What You Need to Understand: While it might seem like a small
increase, the addition of a progress bar in the checkoutresulted in a
projected $3,000,000+ increase in revenue per year.
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Experiment #24

36% more total conversions for one-stop vacation planning
provider by clarifying the sequence in the checkout process




Experiment #24: Background

—A Experiment|D: TP 1621
— | Record Location: MECLABS Research Library

Background: The research partneris a one-stop vacation planning solution that
allows users to book vacation rentals, car rentals, and activities.

Goal: To increase final vacation bookings

Primary Research Question: Which page will yield the highest conversion rate
from billing information to confirmation?

Approach: A/B variable cluster split test



Experiment

Control Cart

24: Control

’

-TALKTOA-
DESTINATION EXPERT

Checkout

“Country:

SN CONTINUE

/

* The original cart was broken
into two (unclear) steps

* The horizontal flow as well as
the blue shading made it
difficult for visitors to get a
sense for the sequence of the
cart.



Experiment #24: Treatment

Treatment Cart —

‘  Asimple “step indicator” was

— added to clearly indicate where
= = a visitor is located in the process
ey > The treatmentalso sequenced

the two steps vertically.

@ AddCredit Card Information

[ @ [Expraborn MMDDAYY

BOOK MY VACATION




Experiment #24: Side by Side

Control Cart Treatment Cart

~TALK TO A-

DESTINATION EXPERT DESTINATION DXPERT
Y - e

' 2= YOUR CART
FIND AVACATION RENTAL  DESTINATIONS  DEALS  EXPERT ADVICE

f

FIND A VACATION RENTAL DESTINATIONS = DEALS  EXPERT ADVICE © o @) conmmmaTION
Checkout « Return to Cart Checkout Trip Summary
You are just two steps away from your perfect getaway!
Maa Hewes
Step 1. Add Guest Information - 07012
P 0 Add Guest Information LU
Please enser the name and contact information for the guest responsible e i contact o forthe Lodging Total $1.798.00
for checking into this property. responsitle for checking nto this property. All fields required. Vacabon Services 29500
Tanes b Fees S13354 ‘
[Fiest Name | [LCastName el vt Sy
TOTAL 52,646.54
* First Name: Last Name: Address
Address Line N eedied) z
+ Address: Still Need Help?
| Gty Tte = Our Detination Fxperts
arw avalable 2417
— Zio Code 1 (Counts 10 amist you They
: Ze ok | e 100% Privacy Guarantee itk s oy
We vl 1ot sell or share you Infornation rectalt and know the
. Phcne Number ] [ema Weh aeyorm. View our geivecy policy, \ocal secrets and the
“City: ‘State: o ez places to vk \
| [Selecta state.. =l ¥ Send me specal vacation offers and promotions "
- Zip code: ‘Country:
| [United States (USA) | dd Credit Card Information o
* Phone number: * Email: J '%ﬁ‘g’&.’s‘r’
I I Plaase enter your payment information below. WE ACCERT When ou 13TH 0§
VisA = e v s
Remeoncod ] [CoatCard sty vsa @ G~ o
1 woutd tike to receive emai
. Secunty Code @ Exprabore MWDD/YYYY Your bnforrration s Guatateed
Our Privacy Pokcy 10 b ke v e’
COl ) | have read and agrea 1o the tarms and condions
VeriSign
BOOKNY VACATION Secured




Experiment #24: Results

‘ 0 - . .
364) Relative Increase in Conversion

The treatment increased conversion rate by 36.10%

Version A 27.40% -

Version B 37.20%

What You Need to Understand: By clarifying the sequence in the
checkout process, the treatment generated 36.1% more total
conversions than the control.
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Experiment #24: Not This, But This...

Eye path

Protocol ID: TP1621 From this

Checkout

Step 1. Add Guest Informatic n

Please enter the name and contact ifformation for the guest responsible
for checking into this property.

* First Name:
Address:

Address line 2:
City: State|

| [Selecth state
Zip code: ‘Country:

| [United States (UfA)
‘ Phone number: Email:

To this

Checkout

You are just two steps aviay from your perfect getaway!

0 Add Gu« st Information

ve and contact infommatan for the guest

™ 36%

Purchase Rate

9 Add Cred| : Card Information

Plaase entor your pafiment indormation below

Name on Ca O Card Numte lﬁ& a-&:

wcunty Cod Exprators MMWDD/YYYY Your informnation s gusranteed
0 b s vt e

| havo road and agre s to the tgrms and conddions

BOOK MY VACATION




Experiment #25

45% more Twitter followers and 31% more Facebook fans for
ecommerce clothing site by hosting giveaway contests via social
media channels




Experiment #25: Background

— b Location: MarketingSherpa Research Library
— | Test Protocol Number: CS31543

Background: B2C ecommerce site offering men’s and women’s clothing
Goal: To increase engagement and brand awareness among key social media channels

Research questions: What will help grow engagement with our social media channels?
How can social media impact sales?

Approach: Giveaway contestsvia social media channels



Experiment #25: Social Media Campaign

“20 Days of Decent Giveaways”

 Forthe duration of 20 days, this clothing site hosted multiple giveaway contestsvia
Twitter and Facebook. To enter, one was required to comment or retweet.

 Contesttimings were random and entries were only accepted for 30-45 minutes per
contest.

* Winners were selected by a random generator.

* The contestwas mainly promoted on Facebook and Twitter. There was also a
rotating banner on their website as well as an initial announcement email.



Experiment #25: Example Messages

Initial Email Message:

LOGO

1@

Free Shipping on orders over 549
of [ " rApparel

uuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuuu nnu:sswv,[“

rarts
%(063‘1

of DECENT GIVEAWAYS

1l =

We're giving away a bunch decent stuff everyday on Facebook
and Twitter. Check each day for new ways to win. Or Don't.

E 9
4
Become A Fan On Facebook m

§ w

Example Facebook Message:

"First Giveaway: We're giving away 5 pairs
of ... Renton and Latika fleece jackets.
Reply to this post to enter. We'll pick 5
random winners in 30 minutes. Good luck.
LTM Lola“

Example Twitter Message:

"We're giving away 5 pairs of ... Renton &
Latika Fleece Jackets. Retweet
HWINMJFLEECE to enter to win. We’ll pick
5randoms at 2:30 EST"



Experiment #25: Results

‘ 15% Increase in Sales

The campaign increased sales for products the team used as prizes by 10% to 15%

crarts Whatyou needto understand:
Today Overall, the team captured 45%

of DECENT GIVEAWAYS more Twitter followers during

the effort, bringing their total to

N BN B 5 | .f more than 5,600. They also
Ld/ wila captured 31% more Facebook

‘We're giving away a bunch decent stuff everyday on Facebook Follow Ls Becosne A Fan
and Twitter. Check each day for new ways to win. Or Don't. AR o

fans, bringing their totalto more
than 20,000.



Experiment #25: Results

“Instead of just a customer re-tweeting a single tweet, or
replying something random [in Facebook], they really got
into it and talked about why they liked the product, why
it’s a good product, why they love the brand, and why

they love [our brand]”

- Gary Wohlfeill, Creative Director



About MECLABS Institute

MECLABS
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https://meclabs.com/about/research-services

