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Research-based Lead Gen Swipe File



Fellow evidence-based marketer,

Generating quality leads has only gotten harder as more industries have embraced digital marketing.

So how do you compete? How do you increase your conversion rate and get more leads? | can’t give you a specific answer.
But I'll tell you who can — your customers.

With A/B testing, you can discover what really works on your company’s website, and in your email and ads with your
prospective customers.

To give you test ideas, we put together this swipe file of 22 lead generation experiments that MECLABS Institute analysts
conducted in lead generation Research Partnerships with B2B and B2C companies to help them learn about their customers
and improve conversion rates.

If these experiments inspire your own tests, we’'d love to see the results — just drop me a line at d.burstein@meclabs.com.

Here’s to higher-converting lead gen websites,

Daniel Burstein
Senior Director, Content & Marketing

(\\) marketing sherpq @ MECLABS

P.S. If you need help improving conversion, just drop me a line as well. MECLABS analysts can work hand-in-hand with you
to apply our patented methodology to your conversion challenges.



https://meclabs.com/about/research-partnerships
mailto:d.burstein@meclabs.com
https://meclabs.com/about/heuristic

MECLABS Research Approach

CONVERSION INDEX

C =4m + 3v + 2(i-f) - 2a°
EMAIL MESSAGING EFFECTIVENESS

eme =rv (of +1i) - (f + a)°

NET VALUE FORCE

Vi, - Cfa, = NF°

OPTIMIZATION SEQUENCE

Opr > Oprn > Ocnn®

TEST PRIORITY SEQUENCE

Q=(2il) -r°

TESTING UTILITY

u=2q+t+m+2v+i’

And more...

10 Patented Heuristics developed
from 20,000+ sales path experiments
are applied respectively for analysis.

MECLABS Scientists use this rigorous
methodology to identify testing
opportunities and generate optimized
treatment designs.

12.5%
B EEE

A/B Split Testing is used to validate
hypotheses and collect customer data.
Traffic is divided amongst test pages, and
performance is compared to identify
behavioral insights.

95%

MEC - Exec v1i2 Twitter Test «=»

Sample Distortion Effect
tampas Bcanuan Convernie Rate Bt D

Instrumentation Effect

The MECLABS Seal indicates that an
experiment has undergone multiple validity
checks by the MECLABS Data Sciences Group
and is certified as an accurate representation of
real-world customer behavior.
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Select any of the experiments below to navigate to the full case study



Experiment #1
10% increase in registrations for survey company by reducing
the length of the form and strengthening the value through a

clear headline

MECLABS
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Experiment #1: Background

View Full Case Study

Location: MarketingExperiments Research Library
Test Protocol Number: TP1111

Background: A survey company offering to pay its members to take surveys
Primary Research Question: Which panelist registration page will have a higher conversion rate?
Goal: To increase qualified survey panelist registrations

Approach: A/B multifactor split test

TP1111


https://marketingexperiments.com/conversion-marketing/5-questions-quick-win

Experiment #1.:

TP1111

Control

£zt SURVEYSPOT

Control: Top of Page

£4at SURVEYSPOT

HOME | REWARDS | MEMBER NEWS |

CONTACT Us

SurveySpot was created by Survey Sampling International, partners with
the world's researchers since 1977. To join, simply answer the questions
below and we'll direct you to interesting research studies. There's no
commitment, you can take as many surveys as you wish, and you can opt
to leave at any time.

' =y
SurveySpot gives you three ways to earn Cash and Prizes for taking

surveys: SURY -:"-‘ Stoy
1. The New Instant Win Game: Every time you take a survey you will M A

gualify to play an Instant Win game with thousands of dollars in cash
and prizes.

2. The $25,000 Cash Sweepsiakes: Earn entries into the $25,000 Cash
Sweepstakes awarded every quarter.

3. Cash Awards: Select surveys offer cash awards for completing the
survey.

Now -- welcome to SurveySpot! We hope you'll enjoy your membership
and our surveys! You must be at least 18 years old and a resident of the
United States, Canada or the United Kingdom to join. (Australian residents
can click here to join Survey Sampling's OpinionWorld.)




Experiment #1: Control

Control: Middle of Page

>4 Country: |United States =
-
-’ _Change Country |
& - E-Mail Address: |
e " Iy - . A
e e s st % & Please retype ... your e-mail address below to verify:
T S P Verify E-Mail

TP1111

E
i
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rara o mm|

Address:

First Hame: |

Last Name: |

Home Address:(We
ask for your mailing

address sowe can |
send you any prize
checks or rewards.)

AptiSuite: |

City: |

State or Territory: [Cickioselect

Zip/Postal Code: |

Home Phone
Mumber:Optional;
We will never contact
you by phone; we ask
for your phone

number so we can |

invite you to surveys
of certain area code

o sagments of the
sy e ey e e population.)
iy, Wors =] [Oay =
e Date of Birth: l = =l
o T o i mMonth  Day  Year
— o € s o, i

=] -

—




Experiment #1: Control

TP1111

£zt SURVEYSPOT

Control: Middle of Page

Household
Income(Optional: We
ask for your income
so we can invite you
to surveys of certain
income segments of
the population.)

Are you...?

Which category
best describes
you?

Are you employed?

Which best
describes your
education level?

Is your occupation
any of these?(If your
occupation is not
listed, please selact
"none of the above".)

Which category or
categories best
describes you?

Please check as
many as apply.:

ICIickto select vl

S0

o Te Iie T |

S0

Male
Female

Single, never married
Married
Separated/divorced/widowed
Domestic partnership

Full time
Part time

" Not employed

ICIickto select ;I

ICIickto select LI

The next question is optional:

I White

[T African American

[C Asian

[~ American Indian

[© Native Hawaiian or Other Pacific Islander
[~ Hispanic

[~ Other




Experiment #1: Control

TP1111

| ihat SuRvEYSPoT

Control: Bottom of Page

Which best describes the other members of your household, not
including yourself? Please use whole numbers for ages, and if
you have a baby less than 1 year old, please type in "0".(If there
are no other members of your household, please leave this area blank,

and click the "Join" button below.)

First:

Second:

Third:

Fourth:

Fifth:

BBBOwNLINE
RELIABILITY
PROGRAM

Age:
Age:
Age:
Age:

Age:

T

...Gender:
...Gender:
...Gender:
...Gender:

...Gender:

€@ cLicK TO JOIN

- Male

= Male

- Male

- Male

- Male

o

o

o

o

o

Female

Female

Female

Female

Female

Frivacy Policy |

I~ Undo / Clear Info

™ Undo / Clear Info

™ Undo / Clear Info

™ Undo / Clear Info

I~ Undo / Clear Info

© 2006 Survey Sampling Imtemational




Experiment #1: Treatment

TP1111

&@C SURVEYSPOT

L] HOME I REWARDS I MEMBER NEWS 1 FAGQ 1 CONTACT US

Set Up Your FREE Account Today and Start Earning Money!

SurveySpot was crealed by Suneey Samping nternational, partners with the world's
rezearchers since 1977, To join, simply answer the questions below and we'll direct you to
interesting research studies. There's no commitment, you can take as many surveys as you
wish, and you can opt to leave at any time

SurveySpot gives you three ways to earn Gash and Prizes for taking surveys:

1. The New Instant Win Game Every time you lake a survey you will qualify to play an
Instant Win game with thousands of dollars in cash and prizes.

2. The 525,000 Cash Sweepstakes: Eam entries into the 525,000 Cash Sweepstakes
avarded every quarter

3 Cash fwards: Select surveys offer cash awards for completing the survey

Now - welcome 1o SurveySpot! We hope you'l enjoy your membership and our surveys|
You must be at least 18 years old and a resident of the United States, Canada or the United
Kingdom to join. (Australian residents can click here to join Survey Sampling's
Cpinisn\Waorld )

E-Mail Address:
Flease retype . your e-miail address below to verify:

Verify E-Mail Address:

First Mame:

Last Nama:

Home Address:(We ask for your
miailng address so we can send
¥ou any prize checks or rewards. )

Apt/Suite:
ity
State : | Chick to select el
Zip/Pastal Coda:
Manth | | Day

Date of Birth:
Manth Day Year

© Male
Are you..?
= 3 Female
&2 Single. never marmied
Which category best deseribes O Masried
you? (O Separatedidivorcediwidowed
& Domestic partrership

© Full bme
Are you emplayed? O Past time
O Mot employed

Which best describes your

SR VST Click to select .

Is your occupation any of
these7(If your occupation is not
listed, please select "none of the

above” )

Chick to select -

Treatment: Top of Page

REWARDS MEMBER NEWS

SurveySpot was created by Survey Sampling International, partners with the world's

researchers since 1977 To join, simply answer the questions below and we'll direct you to
interesting research studies. There's no commitment, you can take as many SUrveys as you
wish, and you can opt to leave at any ime

SurveySpot gives you three ways to earn Cash and Prizes for taking surveys:

1. The New Instant Win Game: Every time you take a survey you will qualify to play an
Instant Win game with thousands of dollars in cash and prizes

2. The $25 000 Cash Sweepstakes: Earn entries into the $25 000 Cash Sweepstakes
awarded every quarter.

3. Cash Awards: Select surveys offer cash awards for completing the survey

Mow — welcome to SurveySpot! We hope you'll enjoy your membership and our surveys!
You must be at least 18 years old and a resident of the United States, Canada or the United
Kingdom to join. (Australian residents can click here to join Survey Sampling's
OpinionWorld. )

v New headline added to clarify the value proposition



Treatment: Top of Page

é@ SURVEYSPOT

HOME | REWARDS | MEMBER NEWS | FAQ | CONTACT US

=

I Set Up Your FREE Account Today and Start Earning Money!

LTVEY Il Vel eAUCR] LNy o Wy R DIRRITT T TN TCGST ¥ TeSCICK Taal, [ret TT I i WL T
researchers since 1977. To join, simply answer the questions below and we'll direct you to
interesting research studies. There's no commitment, you can take as many Suneys as you
wish, and you can opt to leave at any time.

SurveySpot gives you three ways to earn Cash and Prizes for taking surveys

1. The Mew Instant Win Game: Every time you take a survey you will qualify to play an "

Instant Win game with thousands af dollars in cash and pnzes : — ﬂ
2. The 525 000 Cash Sweepsiakes: Eam entnes into the $25,000 Cash Sweepsiakes WY%
awarded every quaner [ =]

"B Sy LS
3. Cash Awards: Select surveys offer cash awards for completing the survey m

Now — welcome to SurveySpat! We hope you'll enjoy your membership and our surveys!
You must be at least 18 years old and a resident of the United States, Canada or the United
Kingdom to join. (Austrakan residents can click here to join Survey Sampling's

OrpinkonWWorld. )

HL1 Set Up Your FREE Account Today and Start Earning Money!

HL2 Get Paid to Take FREE Surveys

HL3 Take Online Surveys From Home and Win Cash &
Prizes

HL4 Get Paid to Fill Out Online Surveys

HL5 Surveys — Quick, Easy and FREE

HL6 Join the [Company Name] Community and Have Your
Opinions Count

HL7 Win Cash & Prizes for Online Surveys

HL8 Get Rewarded for Your Opinion

HL9 You're Invited to Join the [Company Name] Community
and to Earn Rewards For Your Opinions

HL10 | Here's Your First Survey, and an Invitation to Join Our
Research Community

v New headline added to clarify the value proposition

v" Due to the level of traffic this page received, we were able to
test 10 different possible headlines for this offer.



Experiment #1: Treatment

wish, and you can opt to leave 3

avarded every quarter

Opinian\Warld )

SurveySpot was created by Survey Samping international, partners with the world's

researchers since 1977, To join, simply answer the questions below and we'll direct you to
interesting research studies. There's
any time:

no cammitment, you can take as many surveys as you

SurveySpot gives you three ways to earn Gash and Prizes for taking surveys:

1. The Mew Instant Win Game Every time you lake a survey you will qualily to play an
Instant Win game with thousands of dollars in cash and prizes.
2. The 525,000 Cash Sweepstakes: Eam entrigs into the 525,000 Cash Sweepstakes

3. Cash Awards: Select surveys offer cash awards for completing the survey.
Now - welcome lo SurveySpatl We hope you'l enjoy your membership and our surveys|

You must be at least 18 years old and a resident of the United States, Canada or the United
Kingdom to join. (Australian residents can click here to join Survey Sampling's

E-Mail Address:

Please retype

Verify E-Mail Address:

First Mame:

Last Mama:

Home Address:(We ask for your
miailng address so we can send
¥ou any prize checks or rewards. )
Apt/Suite:

City:

State

ZiplPostal Code:

Date of Birth:

Are you..?

Which category best describes
you?

Ars you employed?

Which best describes your
education level?

Is your occupation any of
these7(If your occupation is not
listed, please select "none of the

above” )

your e-mail address below to verify:

Click to select -

Month | [Day ~
Manth Day Year
O Male

3 Female

&2 Single. never married
© Married

2 Separatedidivorcediwidowed
& Domestic partrership

© Full bme
O Part time

O Mot employed

Click to select .

Chick 16 salect -

Treatment: Bottom of Page

E-Mail Address:
Flease retype

Verify E-Mail Address:

First Name:

Last Name:

Home Address:(\We ask for your
mailing address so we can send
you any prize checks or rewards.)

Apt/Suite:
City:
State :

Zip/Postal Code:

Date of Birth:

Are you...?

Which category best describes
you?

Are you employed?

Which best describes your
education level?

Is your occupation any of
these ?(If your occupation is not
listed. please select "none of the

above")

your e-mail address below to verify:

| Click to select =i
]
| |

|Month V||Day V|| |

Month Day Year

O Male
& Female

> Single, never married

< Married
 Separated/divorcedfwidowed
< Domestic partnership

O Full time
O Part time
O Not employed

|Cllcktn select o

iCIick to select Bl

CLICK

v" We also reduced the
amount of required
forms from 24 to 15,
significantly decreasing
the perceived length of
the form

TP1111



Experiment #1: Side by Side

Control
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Experiment #1: Results

10% Relative Increase in Registrations

The optimized version increased conversion rate by 10.44%.

Treatments KPI Relative Difference

Control 26.04% -

\\‘\\“\“ l.lllll'm",”l,’
O 7,
S %,
5 %
S Z
F M= g1e &
[reatment .716% 44% . .
B
S5
L Z S|
2, §
% S
< -
Ui

Q What You Need to Understand: By focusing on reducing the length of the form and strengthening
the value through a clear headline, the treatment generated 10.44% more registrations.

TP1111



Experiment #2

20% Iincrease in applications for survey company by minimizing
hidden friction on the page

MECLABS

INSTITUTE



Experiment #2: Background

Location: MarketingExperiments Research Library
Test Protocol Number: TP1297

Background: A survey company seeking consumer opinions in exchange for a chance to win a trip to an
exotic location.

Primary Research Question: Which destination page will result in higher conversions to panelist sign-up?

Goal: To increase the number of applications

Approach: A/B multifactor split test

TP1297



Experiment #2: Control

Control

Protected

Company
WIN a trip to your favourite city!

Apply with OpinionWorld and get a chance
to win a city trip!

Join Opiniondiorld TODAY and be in with a chance to win a city trip
to vour favourite destination worth £1.100,00. Ready for a shopping

trip or a cultural getaway? Do you need a change of scene? Grab this Th ‘ h | | -
chance and be inspired! e a e n e .

APPLY FOR FREE NOW!

wnow.. The control page communicates a low
perceived value. With poor imagery and
little value copy, customers do not have a
reason to fill out this lead form.

Take part in surveys!

1 Have your say 2 Invite your friends ate for free

in online surveys and win another £240! (] urite charity after every
E=

TP1297



Experiment #2: Treatment

Treatment

Protected Company

| WINaTripto
o Favaurite Bt

Treatment Design:

w7

The treatment features pictures of different

WIN NOW... Meed avacation? Join Opiniom®orld TODAY and you'll have

Eriter your details to receive the spplication e-mail. a chance to win a trip to your favourite destination (worth a.p p e a.l I n g d eStI n a.tl O n S I n E U rO p e y S m al | e r p ag e
' over £1,100.00) Became part of OpinionWorld and just by
shating your thoughts and opinions on loads of topics you

layout and less (but more valuable) copy.
You only have to do 2 things

n Apply before 31.12.09

ﬂ Wiait for the Cpinion 'World e-mail to arrive in your inhox
and complete the survey

TP1297



Experiment #2: Side by Side

TP1297

Control

WIN a trip to your favourite city!

Protected

to win a city trip!

chance and he inspired!

APPLY FOR FREE NOW!

Take part in OpinionWorld surveys!

1 Have your say

2 Invite your friends 3 Donate for
a anuth ! t ite cha

Apply with Company and get a chance

Jain Opiniontvorld TODAY and be inwith a chance to win a city trip
to your favourite destination worth £1.100,00. Ready for a shopping
trip ar a cultural getaway? Do you need a change of scene? Grab this

Protected
Company

free
fte

Treatment

Protected Company

i WIN aTrip to Your

"+ Favourite DE3tination!

Join OpinionWorld for FREE and Be Entered at a Chance to
Win £1,100.00 for a Trip of Your Choice!

Meed avacation? Join OpiniontWarld TODAY and yau'll have
a chance to win a trip to your favourite destination {fwarth
aver £1,100.00) Become part of OpinionWorld and just by
sharing your thoughts and opinions on loads of topics you
canwin prizes everydayl

You only have to do 2 things

n Apply before 31.12.09

ﬂ Wiait for the Opinion YWorld e-rail to arrive inyour inhox
and complete the suney

The Closing date for entry to the prize draw iz 21 Dec. 2009




Experiment #2: Results

20% Relative Increase In Leads

The optimized version increased lead rate by 20%.

Treatments KPI Relative Difference

Control 26.54% -

WA
> 2,
S Z,
S 2
5 e
SAMTETRR .-
[ m 31.76% 19.67% H
reatment . 0 . 0 s -
|
S
2 S
2 §
& S
2 -
Ui

Q What You Need to Understand: By minimizing hidden difficulty-based friction on the page and
clearly communicating the value of the offer, the treatment out-performed the control by 19.67%.

TP1297



Experiment #3

100% higher clickthrough rate for medical provider by using a
“symptoms” content approach

MECLABS

INSTITUTE



Experiment #3: Background

View Full Case Study

Location: MarketingExperiments Research Library
Test Protocol Number: TP4067

Background: Medical provider specializing in an innovative chronic pain treatment
Primary Research Question: Which content approach will achieve a higher click-through rate?

Goal: To plan a content marketing strategy based on which approach generates more appeal in condition-
based searchers

Approach: A/B multifactor split test

TP4067


https://marketingexperiments.com/a-b-testing/customer-theory-increases-ppc-ctr

Experiment #3: Background

TP4067

Keywords have been randomly selected and optimized to protect partner identity.

/Medical Condition Keywords:

&

Keyword 1
Keyword 2
Keyword 3
Keyword 4
Keyword 5
Keyword 6

—
—
—

Ad Abbreviated Medical Conditions:\

Thyroid pain
Sciatic nerve
Blood Pres.

Kidney cysts

Colonic pain

Lumbar pain /




Experiment #3: Treatment 1

Treatment 1 Design

v' Template test in 6 condition-based ad
T1: Body Part Pain Resources groups

[Condition] Sufferer? (\__\
“ Eree access to kidnev bain resources v' Headline is specific to [condition] ad

Free access to kidney pain resources I

' Tfrom the experts in kidney health.” ~ "% group
[Display URL]/[condition] \
v Variable is description line one

v Value corresponds to content approach

TP4067



Experiment #3: Treatment 2

Treatment 2 Design:

v' Template test in 6 condition-based ad
T2: Treatment Options groups

[Condition] Sufferer? (\__\
“ Combpare available treatments. =~ v' Headline is specific to [condition] ad

. | Compare available treatments, I

from the experts in [specialty] health. group
[Display URL]/[condition]/[condition]

v Variable is description line one

v Value corresponds to content approach

TP4067



Experiment #3: Treatment 3

Treatment 3 Design:

v' Template test in 6 condition-based ad
T3: Causes and Solutions* groups

[Condition] Sufferer? (\__\
“ M_earn about the causes & solutions. v' Headline is specific to [condition] ad

. Learn about the causes & solutions, I

from the experts in [specialty] health. group
[Display URL]/[condition]

v Variable is description line one

v Value corresponds to content approach

TP4067



Experiment #3: Treatment 4

Treatment 4 Design:

v' Template test in 6 condition-based ad
T4: Recognize Symptoms groups

[Condition] Sufferer? (\__\
“ M'How to recoanize the svmptoms. v' Headline is specific to [condition] ad

. | How to recognize the symptoms, I

from the experts in [specialty] health. group
[Display URL]/[condition]

v Variable is description line one

v Value corresponds to content approach

TP4067



Experiment #3: Side by Side

TP4067

T1: Body Part Pain Resources
[Condition] Sufferer?

Free access to kidney pain resources
from the experts in kidney health.
[Display URL]/[condition]

T3: Causes and Solutions*
[Condition] Sufferer?

Learn about the causes & solutions,
from the experts in [specialty] health.
[Display URL]/[condition]

T2: Treatment Options

[Condition] Sufferer?

Compare available treatments,

from the experts in [specialty] health.
[Display URL]/[condition]/[condition]

T4: Recognize Symptoms

[Condition] Sufferer?

How to recognize the symptoms,
from the experts in [specialty] health.
[Display URL]/[condition]




Experiment #3: Results

20% Relative Increase in Clickthrough

The optimized version increased clickthrough rate by 19.67%.

Treatments KPI Relative Difference
T1: Specialty Pain Resources 0.15% -
T2: Treatment Options 0.17% -
T3: Causes and Solutions 0.26% -
T4: Symptoms 31.76% 19.67%

Q What You Need to Understand: By determining the most effective value point to communicate, the
treatment improved clickthrough rate by 19.67%

TP4067



Experiment #4

40% increase in clickthrough rate for medical provider by adding
“Symptoms” to both header and description

MECLABS

INSTITUTE



Experiment #4: Background

Follow up test for: Experiment #3 TP4067)

Location: MarketingExperiments Research Library
Test Protocol Number: TP4068

Background: Medical provider specializing in treating chronic pain
Primary Research Question: Which content approach will achieve a higher clickthrough rate?

Goal: To plan a content marketing strategy based on which approach generates more appeal in condition-
based searchers

Approach: A/B multifactor split test

TP4068



Experiment #4:. Control

TP4068

Control Ads

Keyword 1 Treatment

Read about our xx-minute treatment
for keyword pain relief.

[Display URL]/Keyword_1

Keyword 2 Treatment

Keyword pain? You Have Options.
Ask Our Experts About [procedure].
[Display URL]

Keyword 3 Treatment

Relieve [keyword] Pain with

Our Unrivaled xx-Minute Procedure.
[Display URL]/Keyword 3

Keyword 4 Treatment

New 53-Minute Procedure, Reclaim
Your Life From [keyword] Pain.
[Display URL]/Keyword

Relief From Keyword Pain

Read about our 30-minute treatment
for total freedom from [keyword] pain!
[Display URL]

Degenerative Keyword Disease

Relieve Degenerative [keyword] Pain w/
Our Unrivaled Revolutionary Program
[Display URL]/Degenerative

The Challenge:

Based on what we learned from the
previous content approach test (TP4067),
If we use a symptom content approach
while matching the control's specificity to
each ad group, we can achieve a higher
clickthrough rate.



Experiment #4: Treatment 1

TP4068

Treatment 1 Ads

Keyword 1 Symptoms

Read about our XX-minute treatment
For keyword pain relief.
[Display URL]/keyword

Keyword 2 Symptoms

Keyword 2? You Have Options.

Ask Our Experts About [Procedure™].
[Display URL]

Keyword 3 Symptoms

Relieve [keyword] Pain with

Our Unrivaled XX-Minute Procedure.
[Display URL]/keyword

Keyword 4 Symptoms

New xx-Minute Procedure, Reclaim
Your Life From [keyword] Pain.
[Display URL]/keyword

Keyword 5 Symtpoms

Read about our XX-minute treatment
for total freedom from [keyword] pain!
[Display URL]

If Treatment 1 Wins:

If Treatment 1 wins, we will learn that the
symptom content approach is most
effective only when used in the headline.



Experiment #4: Treatment 2

TP4068

Treatment 2 Ads

Keyword 1 Treatment

Read about our xx-minute treatment
for keyword pain relief.

[Display URL]/keyword

Keyword 2 Treatment

Read about keyword Symptoms
and see how our experts can help!
[Display URL]

Keyword 3 Treatment

Read about keyword Symptoms
and see how our experts can help!
[Display URL]/keyword

Keyword 4 Treatment

Read about keyword Symptoms
and see how our experts can help!
[Display URL]/keyword

Relief From Keyword Pain

Read about keyword Symptoms
and see how our experts can help!
[Display URL]

Degenerative Keyword Disease

Read how our keyword experts can help
relieve Degenerative keyword Symptoms!
[Display URL]/Degenerative

If Treatment 2 Wins:

If Treatment 2 wins, we will learn that the
symptom content approach is most
effective when used in the description and
when the description is specific to the ad

group.



Experiment #4: Treatment 3

Treatment 3 Ads

Keyword 1 Symptoms

Read about our xx-minute treatment
for keyword pain relief.

[Display URL]/keyword

Keyword 2 Symptoms
Read about keyword Symptoms
and see how our experts can help!

If Treatment 3 Wins:

[Display URL] If Treatment 3 wins, we will learn that the
Keyword 3 Symptoms symptom content approach is most

Read about keyword Symptoms ) ] .
and see how our experts can help! effective when used in BOTH the headline

Display URL]/ /k d .. ..
[Display URLI/ /keywor and description and when the description

IS specific to the ad group.

Keyword 3 Symptoms

Read about keyword Symptoms
and see how our experts can help!
[Display URL]/ /keyword

Keyword 4 Symptoms

Read about keyword Symptoms
and see how our experts can help!
[Display URL]

TP4068



Experiment #4: Results

A40% Relative Increase in Clickthrough

The optimized version increased clickthrough rate by 40%.

Treatments KPI Relative Difference
C: Specialty Pain Resources 0.28% -
T1: Treatment Options 0.26% -
T2: Causes and Solutions 0.21% -

What You Need to Understand: By applying insight from the previous test and inserting
‘Symptoms’ into both the headline and description, it created more successful treatments across all
ad groups.

TP4068



Experiment #5

31% increase in responses for insurance carrier by expressing a
voicemail message that connected with the “right” specific
prospect-level motivations

MECLABS

INSTITUTE



Experiment #5: Background

View Full Case Study

Location: MarketingExperiments Research Library
Test Protocol Number: (Protected)

Background: Large well-known insurance carrier

Primary Research Question: Which voicemail script will generate the most lead responses?
Goal: To increase the number of lead responses to a scripted voicemail

Approach: A/B multifactor split test

TP-Protected


https://marketingexperiments.com/lead-generation/lead-nurturing-tested-how-slight-script-tweaks-increased-response-by-31

Experiment #5: Control

Control Voicemail Script The Challenge
Hello, , my name is Lisa and | am calling v The original voicemail messaging
with [Insurance Company]. We are currently focused on the primary-level value

o . roposition of the company.
the 5t largest life insurance carrier in the prop pany

v" However, after conducting qualitative
research concerning the specific
motivations of the prospect, we

burdens. When we last spoke, you told me that hypothesized that they:

nation offering competitive rates and

solutions to help ease administration

you work with a broker for your price quotes for o Had a high degree of anxiety when

the group life benefits. | would like to get your they felt they were “being sold”

broker contact information in order to be in o Had little interest in learning about an

consideration when they next do their Insurance company

evaluations for you. o Simply desired to redirect us to their

broker

TP-Protected



Experiment #5: Treatment

Treatment Voicemail Script Two Key Changes:
Hello, ___, my name is Lisa and | am calling v' First, we moved this sentence to the top
with [Insurance Company]. When we last in order to immediately mention that we

had previously spoken and reduce

spoke, you told me that you work with a broker ootential anxiety.

for your price quotes for the group life benefits.

Since we do not nationally advertise and v' Second, we crafted a new sentence
which further justified why we were

calling and made a more prospect-
with your consultant; we would like to share level appeal of letting us “work with

our information with them. | would like to get your consultant” instead of doing the
work yourself.

may not have had the opportunity to work

your broker contact information in order to be in
consideration when they next do their

evaluations for you.

TP-Protected



Experiment #5: Side by Side

Control Voicemail Script

Treatment Voicemail Script

Hello, , my name is Lisa and | am calling
with [Insurance Company]. We are currently
the 5! largest life insurance carrier in the
nation offering competitive rates and
solutions to help ease administration
burdens. When we last spoke, you told me
that you work with a broker for your price
quotes for the group life benefits. | would like to
get your broker contact information in order to
be in consideration when they next do their

evaluations for you.

Hello, , my name is Lisa and | am calling
with [Insurance Company]. When we last
spoke, you told me that you work with a broker
for your price quotes for the group life benefits.
Since we do not nationally advertise and
may not have had the opportunity to work
with your consultant; we would like to
share our information with them. | would like
to get your broker contact information in order
to be in consideration when they next do their

evaluations for you.

TP-Protected




Experiment #5: Results

31% Relative Increase in Conversions

The optimized version increased conversion rate by 30.80%.

Treatments KPI Relative Difference

Control 50.00% -

\\‘\\ (il l.lllll'm",”l,’
S 2
5 7
S WTE @
= .»r'\TU‘L =
[reatment 40% . 0 s -
=
5
Z S
& Ny
iy

Q What You Need to Understand: By expressing a message that connected with the “right” specific
prospect-level motivations, the treatment outperformed the control by a 30.8% relative difference in
conversions

TP-Protected



Experiment #6

17% increase in clickthrough for gas and oil technology company
by focusing on overcoming challenges rather than focusing

on results

MECLABS

INSTITUTE



Experiment #6: Background

View Full Case Study

Location: MarketingExperiments Research Library
Test Protocol Number: TP2067

Background: Company provides technology and product supply to the oil and gas industry. For this
experiment, they were making a specific segment (drilling engineers) of their opt-in list aware of an
upcoming conference.

Primary Research Question: Which value category (overcoming challenges or generating results) will
generate the most response?

Goal: To determine the most effective point of value

Approach: A/B multifactor split test

TP2067


https://marketingexperiments.com/email-marketing/3-email-a-b-tests-firm-foundation

Experiment #6: Version A

Version A — Overcoming Challenges

Dear %%CONTACT %%,

To help you make the most informed decisions and keep your operations moving forward,

scientists and engineers are continuously researching to find solutions to the
spectrum of monitoring and technology issues that you face. They ask the questions relevantto
each issue.

s How can you intelligently adjust surface drilling parameters based on new downhole data?

« How can deepwater risk be reduced by combining emerging best practices, real-time
remote monitoring, and on-rig expert support?

« What are the newest, mostintelligent insights and ideas around stick-slip mitigation?

If you're attending the in Amsterdam, don't miss
the presentations that address these 1ssues, and be sure to stop by the booth where
our experts will be available to answer your questions. Even if you're unable to attend the
conference in person, we invite you to read the paper abstracts at ou Online Resource
Center.

TP2067

Key Elements

v' “ ... researching to find solutions to the
monitoring and technology issues you
face.”

v' “How can deepwater risk be reduced?”

v" “How can you adjust drilling parameters
based on new downhole data?”

v' “What are the newest insights around
stick-slip mitigation?”



Experiment #6: Version B

Version B — Generating Results

Dear %% CONTACTY%, K ey EI em en t S
To help you drill more safely, efficiently, and effectively scientists and engineers
continuously conduct in-depth field tests to leverage the latest technologies and measurement tools. \/ 7 H H
Some of the recent results from this testing will be presented at the Drilling Conference e CondUCt In depth fleld teStS to
and Exhibition in Amsterdam. leverage the latest technology ... recent
H b}
+ Technology enabling real-time monitoring of downhole drilling conditions results in faster, reSUItS WI” be presented T
more informed decision making, improved penetration rates. and higher guality wellbores.
o The combination of managed-pressure drilling technigques and treated micronized barite \/ “ . .
drilling fluids can enhance wellbore security and reduce drilling risks in wells considered v |mpr0Ved penetratlon rates and
" " - : n
etabial e higher quality wellbores.

» MNew BHA designs deliver better directional contrel and penetration rates while
outperforming conventional drilling BHAs by more than 350% in three eastern Siberia

'E“S “ - L] - L]
N o v “ ... outperforming conventional drilling
¢ Aclosed-loop, automated system, performing real-time monitoring of drilling parameters ”
and performance with automatic adjustment of WOB and RPM, resulted in more than a BHAS by more than 350% ...
10% improvement in ROP in several field studies.
= 11 H H 2 )
Find Out More v “ ... 10% improvement in ROP ...

If you're attending the Orilling Conference, don't miss the presentations that address these
issues, and be sure to stop by the booth where our experts will be available to answer
vour questions. Even if vou're unable to aftend the conference in person, we invite you to read the
paper abstracts at our 2011 Jnline Resource Center.

TP2067



Experiment #6: Side by Side

Version A — Overcoming Challenges

Dear %% CONTACT%%,

To help you make the most informed decisions and keep your operations moving forward,
S scientists and engineers are continuously researching to find solutions to the
spectrum of monitoring and technology issues that you face. They ask the questions relevant to

each issue.

o How can you intelligently adjust surface drilling parameters based on new downhole data?

¢ How can deepwater risk be reduced by combining emerging best practices, real-time
remote monitoring, and on-rig expert suppornt?

» 'What are the newest, most intelligent insights and ideas around stick-slip mitigation?

Get the answers

If you're attending the == - - i - " in Amsterdam, don't miss
the presentations that address these issues, and be sure to stop by the s booth where
our experts will be available to answer your questions. Even if you're unable to attend the
conference in person, we invite you to read the paper abstracts at ow Online Resource
Center.

TP2067

Version B — Generating Results

L
Dear %%CONTACT%%,
To help you drill more safely, efficiently, and effectively . scientists and engineers
continuously conduct in-depth field tests to leverage the latesttechnologies and measurement tools.
Some of the recent results from this testing will be presented at the « Drilling Conference

and Exhibition in Amsterdam.

e Technology enabling real-time monitoring of downhole drilling conditions results in faster,
more informed decision making, improved penetration rates. and higher quality wellbores.

e The combination of managed-pressure drilling technigues and treated micronized barite
drilling fluids can enhance wellbore security and reduce drilling risks in wells considered
hydraulically undrillable.

o New BHA designs deliver better directional control and penetration rates while
outperforming conventional drilling BHAs by more than 350% in three eastern Siberia
wells.

o Aclosed-loop, automated system, perferming real-time monitoring of drilling parameters
and performance with automatic adjustment of WOB and RPM, resulted in more than a
10% improvement in ROP in several field studies.

Find Out More

If you're attending the Drilling Conference, don't miss the presentations that address these
issues, and be sure to stop by the s booth where our experts will be available to answer
your questions. Even if you're unable to attend the conference in person, we invite you to read the
paper abstracts at our 2011 Online Resource Center.




Experiment #6: Results

1 /% Relative Increase in Clickthrough

Version A generated a 17.05% higher clickthrough rate than Version B

Treatments KPI Relative Difference
Version A 20.93%
Version B 17.88%

What You Need to Understand: By focusing the messaging on overcoming challenges, this test
revealed that for this segment, customers find more value in obtaining the solution to problems.

TP2067



Experiment #7

201% increase in form submissions for market solutions provider
by placing elements of the value proposition directly in the

eye path of prospects

MECLABS

INSTITUTE



Experiment #7: Background

View Full Case Study

Location: MarketingExperiments Research Library
Test Protocol Number: TP1291

Background: A market solutions provider that offers end-to-end market solutions for small- and medium-
sized businesses

Primary Research Question: Which page will obtain the most form submissions?
Goal: Increase the email capture rate of an online form

Approach: A/B multifactor split test

TP1291


https://marketingexperiments.com/value-proposition/landing-page-needs-ultimate-reason-to-maximize-conversion

Experiment #7:

Control

Control

Searching for the Most
Accurate Mailing Lists?
Your Hunt is Over!

Get 500 Free Leads Today
with Qualifying Purchase

We Have the Best Data Guranteed!

To receive your "500 Free Leads, fill out and submit
the form bedow. Once recedved you will be contacted by
one of our business consultants.

*First lame ||
*Last Mame

"Company
MName

*Email Address

*Phane
Mumber

Once your information is submitted your password will be

emailed to you.
» Click Here

100% Satisfaction Guarantee
Our data may not be perfect, but we { "8
think our guarantee is pretty close.

Register Today To Get Your
500 Free Leads!

Why Should You Market Today?
(Click to watch)

The industry leader in database marketing, offers the
freshest, most accurate business and consumer sales leads
and mafling lists avaliable anywhere. Nearly 4 million
cuslomers use our services to find new customers, grow their
sales, and for other direct marketing, telemarketing, customer
analysis and credit reference purposes.

Why Choose ?
= Sale & Secure online shopping
= Exper advice o help you succeed
= Privacy & Do Mot Call compliant
= Free counts & quoles
s Free Business Resource Center
= 100% Satisfaction Guarantead

Plus Phone Verified Data!

We make more than 26 million phone calls each year lo verity
and enhance our business databases. Why? To ensure you
have the freshest, most comprehensive information avaliable,
Mo ather company in the industry does that. Periog!

How Can We Help?

From miiling lists to email marketing, we're your one-stop shop
fo grow your sales. Well focus on your marketing needs s0 you
can focus on your business and grow your sales!

The Challenge:

In the control, the most impactful elements
of the value proposition are hidden
throughout the heavy copy on the page,
making the value of this offer unclear to
customers.

TP1291



Experiment #7: Treatment

Treatment
- o wO% Saﬂsfacﬂon Gua.ramee

We Make 26 Million Phone Calls a Year to Ensure You Get
The Most Accurate Mailing Lists Available! et 500

Treatment Design:

Trusted since 1972, has compiled the most comprehensive
databases in the industry including 210 million U.S. consumers, 14
million U.S. businesses, 13 million executives and more, all cleaned for
duplicates and phone verified.

F ouf
ed 10Y
addeo | e

L v' The new page layout placed elements
of the value proposition in a better
position for the visitor to see

Why choose
» 600 full-time researchers dedicated to building, verifying, and updating your data
» Ourtele-research associates make over 80,000 calls a day to phone verify your data
» 100% money-back guarantee on every single lead

» Plus, get 500 FREE leads added to your purchase!* v EmphaSiZing Setting up a "free" account

Set up your FREE access to - What Our Customers Are Saying

Search our business and consumer database

* Preview leads, get a quote, and download lists
* Build a list 24 hours a day 7 days a week
* Personalized online senice to assistyou

First Name:

Last Name: _ |
Email: @

QUALYS

Phone: Becure Site

Get Free Access ‘

P9 100% Satisfaction Guarantee

Its a powerful tool for small businesses to
market like the big guys.

Haydens

Sparta, New Jersey

I would recommend to anyone
looking for speedy service, accurate listings
and great customer service. I is
refreshing to receive a follow-up phone call
within @ week, just to make sure that | am
salisfied.

Ruhter Auction & Realty Inc.

Hastings, Nebraska

Its greaf, one-stop shopping. There's no
need to coordinate between the mail house
and the printer!

Habitat America

Annapolis, Maryland

reduced anxiety

v The supporting bullets in the lead gen
box gave legitimate reason to set up an
account.

TP1291



Experiment #7: Side by Side

TP1291

Control

Searching for the Most
Accurate Mailing Lists?
Your Hunt is Over!

Get 500 Free Leads Today
with Qualifying Purchase

We Have the Best Data Guranteed!

To receive your "500 Free Leads, fill out and submit
the form below. Once received you will be contacted by
one of our business consultants,

*First Mame ||
*Last Mame |

*Company |
Mame

*Email Address |

*Phone
Number -

Once your information is submitted your password will be

emailed to you.
» Click Here }
I

100% Satisfaction Guarantee ﬁ @,@,
Our data may not be perfect, but we ahEiacio
think our guarantee is pretty close. "¢ :

Treatment

Register Today To Get Your
500 Free Leads!

Why Should You Market Today?
(Click to watchy

The industry leader in database marketing, =% « offers the
freshest, most accurate business and consumer sales leads
and malling lists available anywhere. Mearly 4 millien
customers use our senices to find new customers, grow their
sales, and for other direct marketing, telemarketing, customer
analysis and credi reference purposes.

Why Choose ?
= 3Safe & Secure online shopping
= Expert advice to help you succeed
= Privacy & Do Mot Call compliant
= Free counis & quoles
= Free Business Resource Center
= 100% Satisfaction Guaranteed

Plus Phone Verified Data!

We make more than 26 million phone calls each year lo verify
and enhance our business databases. Why? To ensure you
have the freshest, most comprehensive information available,
Mo other company in the industry does that. Perod!

How Can We Help?

From mailing lists to email marketing. we're your one-stop shop
fo grow your sales. Well focus on your marketing needs so you
can focus on your business and grow your sales!

o4 @ 100% Satisfaction Guarantee

If you receive any bad data, we will refund your
money. No questions asked’Leam More >»

We Make 26 Million Phone Calls a Year to Ensure You Get
The Most Accurate Mailing Lists Available! 500
Gl‘u‘&

Trusted since 1972, has compiled the most comprehensive Fﬂg’d 1o your
databases in the industry including 210 million U.S. consumers, 14 ad wd-@se'
million U.S. businesses, 13 million executives and more, all cleaned for /

duplicates and phone verified.

Why choose
» 600 full-ime researchers dedicated to building, verifying, and updating your data
» Our tele-research associates make over 80,000 calls a day to phone verify your data
» 100% money-back guarantee on every single lead

» Plus, get 500 FREE leads added to your purchase!*

Set up your FREE access to
* Search our busi and datab

* Previewleads, get a quote, and download lists

* Buildalist 24 hours a day 7 days a week

* Personalized online senvice to assist you

What Our Customers Are Saying

Its a powerful tool for small businesses to
market like the big guys.

Haydens

Sparta, New Jersey

1 would recommend to anyone
First Name: looking for speedy service, accurale listings
L | and great customer service. Ifis
refreshing to receive a follow-up phone call

Last Name: within a week, just to make sure that | am
- _ satisfied.

Email: Ruhter Auction & Realty Inc.
) i QUAI;';’S' Hastings, Nebraska

Phone: i

It's great, one-stop shopping. There's no
need to coordinate between the mail house
and the printer!

Habitat America

i, 100% Satisfaction Guarantee Annapolis, Maryland

Satisfaction
G uarantee




Experiment #7: Results

201% Relative Increase In Leads

The optimized version increased lead rate by 201.40%.

Treatments KPI Relative Difference

Control 4.8% -

T »
5 %,
5 Z,
S Z
= \ \ T =
[reatment 4. 0 40% s .
\ S
Z 5
2, &
% S
< -
Ui

Q What You Need to Understand: By placing elements of the value proposition directly in the eye path
of prospects, the treatment increased form submissions by 201.40%

TP1291



Experiment #8

2% Iincrease in leads for market solutions provider by conducting
a follow-up test, incorporating a stylistic treatment design

MECLABS

INSTITUTE



Experiment #8: Background

Follow up test for: Experiment #7 (TP1291)

Location: MarketingExperiments Research Library
Test Protocol Number: TP1323

Background: A market solutions provider that offers end-to-end market solutions for small- and medium-
sized businesses

Primary Research Question: Which page will obtain the most form submissions (i.e., leads)?
Goal: Increase the amount of leads from an online form

Approach: A/B multifactor split test

TP1323



Experiment #8: Control

TP1323

Control

100% Satisfaction Guarantee
Guarantor D AT i data, we will refund you

oo’ Learn More »>=

We Make 26 Million Phone Calls a Year to Ensure You Get
The Most Accurate Mailing Lists Available! & 00

Trusted since 1972, has compiled the most comprehensive
databases in the industry including 210 million U.S. consumers, 14
million U.S. businesses, 13 million executives and more, all cleaned for
duplicates and phone verified.

to your
ad‘:l?cmse’

Why choose

» 600 full-time researchers dedicated to building, verifying, and updating your data
» Our tele-research associates make over 80,000 calls a day to phone verify your data
» 100% money-back guarantee on every single lead

» Plus, get 500 FREE leads added to your purchase!*

Set up your FREE access to What Our Customers Are Saying
* Search our business and consumer database Its a powerful tool for small businesses to
*  Preview leads, get a quote, and download lists market like the big guys.

Haydens

* Build alist 24 hours 3 day 7 days a week Sparta, New Jersey

* Personalized online senice to assist you
I would recommend lo anyone
First Name: I00King for speedy service, accurate listings
and great customer service. It is
refreshing to receive a foliow-up phone call

Last Name: within a week, just to make sure that | am
. satisfied.
Email: Ruhter Auction & Realty Inc.
QUALYS Hastings, Nebraska
P;’I’Uﬂf: Secure Site

Its great, one-stop shopping. There's no

- need to coordinate befween the mail house
[ Got Froe Access , and the printer!

Habitat America

W 100% Satisfaction Guarantee Annapolis, Maryland

The Challenge:

The control was a high-performing page
(201% gain over original page) from a
previous round of tests.

This company wanted to test a more
stylized/aesthetic version of this page.

They wanted to know how much
design elements would impact the
overall conversion rates.



Experiment #8: Treatment

TP1323

Treatment
+00% Satisfaction Guarantee

@

ou receive any bad dafa, we will refund your
ney. no questions asked’Learn More ==

We Make 26 Million Phone Calis a Year to Ensure You Get
The Most Accurate Mailing Lists Available!

nprehe s in the industry

0 million U.8 cuti

; b n c FREE M
r dupl fi added ‘\:?aEE’

Why Choose

P 500 full-time researchers dedicated to building, verifying, and updating
d your data

P Our tele-research associates make over 80,000 calls a day to phone
verify your data

P 100% money-back guarantee on every single lead

» Plus, get 500 FREE leads added to your purchase!

Setup your FREE access to wis What Our Customers Are Saying
* Search ourbusiness and consumer database It's a powerful tool for small businesses to
*  Preview leads, get a guote, and download lists market like the big guys.

. e Haydens
Build a |IS.124 hu.urs a da.y, 7 days a week Sparta, New Jersey
* Personalized online senice to assistyou
1 wauld recammend ta anyone looking
First Mame: : far speedy service, accurate listings and great
customer service. Itis refreshing to receive a
Last Mame: |:| follow-up phone call within a week, just to make
sure that | am satisfied.
Company ] Ruhter Auction & Realty Inc.
Hastings, Nebraska
Email: |:| QUALYS
secliigialic It's great, one-stop shopping. There's no need
Phong: 1 to coordinate between the mail house and the

pririter!

Habitat America
| GetFree Access ,. Annapolis, Maryland

100% Satisfaction Guarantee
Satisfacticn & will rafund
Guarantee

Treatment Design:

The treatment design kept the overall copy
and structure of the page intact, but made
significant changes in the graphics of this

page.



Experiment #8: Side by Side

Control Treatment

. aoe  100% Satisfaction Guarantee
é ~ 100% Satisfaction S . ' . )
- Satiataction gt i you receive any bad data, we will refund your
Gunrantes money, no questions asked!Learn More ==

We Make 26 Million Phone Calls a Year to Ensure You Get

We Make 26 Million Phone Calls a Year to Ensure You Get The Most Accurate Mailing Lists Available!

it 5 o i o _—

The Most Accurate Mailing Lists Available! et 500 ‘ piledhe most co | Get 590, :
Trusted since 1972, has compiled the most comprehensive Fﬂ;’ed 1o youl ed far dup aho ed. added :“’a:;d
databases in the industry including 210 million U.S. consumers, 14 ad pure e

C)
million U.S. businesses, 13 million executives and more, all cleaned for B

duplicates and phone verified

B 500 full-time researchers dedicated to building, verifying, and updating

-} your data
Why choose .-

» 600 full-time researchers dedicated to building, verifying, and updating your data
» Our tele-research associates make over 80,000 calls a day to phone verify your data
» 100% money-back guarantee on every single lead

P Cur tele-research associates make over 80,000 calls a day to phone
verify your data

P 100% money-back guarantee on every single lead

» Plus, get 500 FREE leads added to your purchase!
» Plus, get 500 FREE leads added to your purchase!*

i Setup your FREE access to v What Our Customers Are Saying
Set up your FREE access to What Our Customers Are Saying 5 g ’ :
earch our husiness and consumer database It's @ powerful tool for small businesses to
* Searchourb and datab Its a powerful tool for small businesses to *  Preview leads, geta quote, and download lists market like the big guys
* Preview leads, geta quote, and download lists market like the big guys. . Haydens
e et Haydens Build a list 24 hours a day, 7 days a week Sparta, New Jersey
Sparta, New Jersey * Personalized online service to assistyou
* Personalized online senice to assist you | wiould recormmend to anyane looking
I would recommend to anyone First Mame: |:| for speedy service, accurate listings and great
First Name: [ ] looking for speedy service, accurate listings customer service It is refreshing to receive &
T ) and great customer service. I is Last Mame: 1 follow-up phane call within a week, just to make
. refreshing to receive a follow-up phone call sure that | am satisfied.
TastRPme: within & week, just to make sure that | am Eorany L 1 Ruhter Auction & Realty Inc.
r ! safisfied. . Hastings, Nebraska
Email Ruhter Auction & Realty Inc. Email [ ] QuaAws
) - QUALYS Hastings, Nebraska Securo Sito It's great, one-stop shopping. There's no need
Phone [ | Securesite Phane: 1 to coordinate between the mail house and the

Its great, one-stop shopping. There's no
need to coordinate between the mail house
and the printer!

printer!

| Get Free Access Habitat America
= __ Annapolis, Maryland

Habitat America ~ N
A% 100% Satisfaction Guarantee Annapolis, Maryland HLLLy, 100% Satistaction Guarantee
S atistuction P refund Guaramee S s =fna
p= o o ’

TP1323




Experiment #8: Results

20/0 Relative Increase In Leads

The optimized version increased total leads by 2%.

Treatments KPI Relative Difference

Control 12.24%
Treatment 12.58%

negatively with any statistical significance, indicating that the learning from the previous test (TP1291)

Q What You Need to Understand: The stylistic treatment design did not impact conversion positively or
can be transferred across the company’s site-wide templates.

TP1323



Experiment #9

220% more captures online for addiction and mental health
rehabilitation facility by utilizing a single-column, long-copy
approach

MECLABS

INSTITUTE



Experiment #9: Background
View Full Case Study

Location: MarketingExperiments Research Library
Test Protocol Number: TP1662

Background: An addiction and mental health rehabilitation facility

Primary Research Question: Which page will obtain the most form submissions (i.e., leads)?
Goal: Increase the total number of leads captured

Approach: A/B multifactor split test

TP1662


https://marketingexperiments.com/copywriting/web-usability-long-landing-page

Experiment #9: Control

Control

. (866) S00-0645
Serene, Private Center for Recovery
provetas incrvidual healing

iZad treatment plans (o promete

Request your FREE confidential
assessment here. Let us help you
make the Erel stap to recovery

The Challenge:

or

Call Us:

e L « Average short-form page template with
] a rotating banner

cl
ry fram the follawing

Chat Online with an Advisor Now v o e

« Call-to-action on the right-hand side
and above the fold

Take the First Step fo Recovery [
i Call Us:
I | (866) 900-0645

Al

TP1662



Experiment #9: Treatment

Treatment

R srerna Tucson P

Sesen Sassses Offering Premium Individualized Treatment & Recovery Programs

for More Than 25 Years

J S —
% o rlerratonally rentwied freabment ity tat
has heipad Tousands. of people rebudd ther ies over the past

yean 5 rus-hoensed by the stae of Arcona. and
dually accredited by The Jomt Commession as both 3 hospeal ard
el Pl Care facdfy Tt @ known and respecied as 3

ader n e reatrment of addcions and behavoral deorders. With
3110 4 Docir 1o patent Rato the professaonal. expenerced, and
canng w2 deveiop ndraduairad treatmont plans for each patent
Progressve effectve Paragees help avery adndual descove
coniront. and iearm 1o manage the aues af the very heart of human
It yr I e mn

provides individualized treatment designed to promote recovery from the following:

= Trauma § Abwne * Dtnesaeve-Compuisses Desorder + Eating Daordens

= Depressen, Bpolar, § Mood Disorden = Pam Management = Aleohal Addesan

Araoety® arec Desorders Deperdency Dscrdiors
Treatment Therapies

 not your typcal addichon and depreson eatTend
conter 'We Rcognde Nat specis Tueagses My wort b s
patents and not for others, and we have desgred 2 teatment pro-
orom that meorporates both adtbonal and niegrabve Furag o
Fnt oo your reCovery

As part of your ndrmduaized treatment plan. you wil be provided Te
ﬂﬂﬂﬂﬂ et e trincat yons drug of alcobul addon.
esting dacrder. depresson. ancety, o offver mood daondes or
ackdchon AppbEs PUTEOUS RSSO T i 1
combsnamon with Lnigue Ireatrment thorages

TP1662

Treatment Design:

The treatment design kept
the overall copy and
structure of the page
intact, but made significant
changes in the graphics of
this page.



Experiment #9: Side by Side

Control Treatment

- SIERRA TUCSON®

(866) 900-0645

Sierra Toesou: Offering Premian Individunbzesd Treatmenl & Recovery Progras
Tor More Thamn 25 Years

Serene, Private Center for Recovery

n provides (nciividualized treaiment plans io promote healing

Lty sty T S L 5 Pt
S st
Request your FREE confidential i e Pustrant of i el e S,

assessment here. Let us help you e
make the first stap to recovery. [t ——————

v [
[Sryw— i
Tomemal A
- = e R -
— e Do ]

ar
Call Us:
(866) S0-0045

provides individualized treatment designed 1o
promote recovery from the following:
o Trauts & Abusa ;

" At T rnsb ot

e 1o e o teeragien e sl b

R - A ey i -

+ e T fp— = B SPECT Sy
- ey Ty Jy—cur . - At

© Pt Toumopy * Conpetes Ny ]

© St Eupung P Shay < ol & S, Dy

[as— e

Tour the Treatment Cenler

Why Sisera Tucson?

Lot o i o e e o T
b, 4 i g et B S
mrmRg oy s ey e e

50N gave T mew AT VWi coni
Bar than | have wvee 4

Take the First Step fo Recovery
Call Us:
(866) 900-0645
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o e e 8 ‘o v i e, and my chd
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Experiment #9: Results

2 20%0 Relative Increase in Email Capture

The optimized version increased lead rate by 220.00%.

Treatments KPI Relative Difference

Control 0.78% -
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Q What You Need to Understand: By utilizing a single-column, long-copy approach, the treatment
better guided the prospect’s thought process and generated 220% more captures online.

TP1662



Experiment #10

197% increase in email capture for a global social network for
physicians by adding value copy and reducing anxiety

MECLABS

INSTITUTE



Experiment #10: Background

View Full Case Study

Location: MarketingExperiments Research Library
Test Protocol Number: TP1483

Background: A physician-only social network that allows medical product companies to conduct first-hand
research on potential purchasers

Primary Research Question: Which barrier page will result in a higher lead rate for returning visitors?
Goal: To increase the number of leads from a rented trade publication list

Approach: A/B variable cluster split test

TP1483


https://marketingexperiments.com/a-b-testing/sermo-increased-opt-in-rate

Experiment #10: Control

TP1483

Control

Protected Company

October 12, 2011

Have Prescribed Benlysta .
yut perspective on the lupus drug Benlysta.

Physicians were asked to share their point-ofview on...
o Reasons for slow adoption
o Safety, efficacy, and cost
o Comparison to currently available treatments

o Late-stage clinical alternatives

DOWNLOAD FREE RESULTS »

More About this Survey

Protected
Company

Is Benlysta a viable treatment for Lupus?

Percentage of MDs Who |y this newr, free report rheumatologists share their

° Post Title: How has Benlysta (belimumab) worked for your lupus

patients?
o Launch Date: September 23, 2011
o Results Gathered: September 29, 2011

Post Statistics:
o Wiews: 321
o Yotes: 7B

o Comments: 28

Poll Respondents:

o Specialties: 76

Pop-Up

Register to continue download

Name:
Email:

Phone:

Company:

The Challenge:

A wide variance in conversion rates indicated that
some articles are more relevant than others. So the
team hypothesized that customers need to be
presented more opportunities to discover relevance.



Experiment #10: Treatment

Treatment

Protected

Protected Company Company

Brand Planning Essentials: Are

docs "Facebooking® their Choose from & categoriss of pharmaceutical

patients?
% of MDs Who Would Share s exclusive report reveals how physicians --Select One-- V] K
i Materiale @1 are using social networks to connect with
patients in new ways

Pop-Up

Register to continue download

Name:

Email:

Physicians shared their views on...

Which social network{s) they use to

connect with patients
About

Frequency they use social media

Serme offers 2 novel way 1o target and engage the
physicians you care about on-demand Lsing social
media. On Sermo you will instantly capture real-
warld expert insights inta treatments , medications
and products in support of a broad range of

ob jectives.

Wiith Sermo, you can engage these physicians with
u market research and promotion. Key benefits

include

v Fast Results
A Survey set of 100 usually fields in 2-4
business days (not Z-d waeks), Online focus
groups are recruited across the country in a

Promotional materials they would
share on these networks

Other Recent Surveys
matter of hours

v A Vetted Audience
Only Sermo authenticates the credentials of
ewery physician joining the community

What Companies and Drugs

10.19_201
Contribute the Most to Neurology?

v Cost Effectiveness
From express to full-service, Serma
research to fit your budas

Is Benlysta a wiable treatment for

10.12.201
Lupus?

Brand Planning Essentials:

P—
Physicians on Non-Personal 10.05.201 of [IEEI
—

Promotion

Why are physicians prescribing
antidepressants to patients who are 09.28.201
not depressed?

Yervoy, Zelboraf. and Proleukin:
How are physicians choosing to 09.21.201
treat melanoma?

Strmet Cambrdgs, MAD 2142

Semma. Ine. il Fights Fess ned

TP1483

Phone:

Company:

Treatment Design:

v' Reduced the amount of real estate dedicated to
the current article

v Eliminated post statistics while keeping the
primary content

v’ Listed newsworthy headlines of the most recent
surveys.



Experiment #10: Side by Side

TP1483

Control

Protected Company

B8 E 60

Protected
Company

Is Benlysta a viable treatment for Lupus?

Dctober 12, 2011

Percentage of MDs Who |y this new, free report theumatologists share their
Have Prescribed Ben .
perspective on the lupus drug Benlysta.

Physicians were asked to share their point-of-view on...
o Reasons for slow adoption

o Safety, eficacy, and cost

o Comparison to currently available treatments

o Late-stage clinical alternatives

DOWNLOAD FREE RESULTS »

More About this Survey

° Post Title: How has Benlysta (belimumab) worked for your lupus
patients?

o Launch Date: September 23, 2011

o Results Gathered: September 29, 2011

Post Statistics:
o Views: 321
o Yotes: 76

o Comments: 28

Poll Respondents:
o Specialties: 76

Treatment

Protected Company

Erand Planning Essentials: Are
docs "Facebooking” their
patients?

% of MDs Who Would Sha)
Pharma Materials on

"™ This excclusive report reveals how ph

Protected
Company

Browse & Download Reports:

Choose from § categories of pharmaceutical
reports:

Select One-- v

SBocial Networks are using social networks to connect witl

.

patients in new way

Other Recent Surveys

‘What Companies and Drugs
Contribute the Most to Neurology?

Is Benlysta a wiable treatment for
Lupus?

Erand Planning Essentials:
Fhysicians on Non-Fersonal
Promotion

Why are physicians prescribing
antidepressants to patients who are
not depreszed?

Yerwoy. Zelboraf, and Proleukin:
How are physicians choosing 1o
treat melanoma?

10.19.2011

10.12.2011

10.05.2011

09.28.2011

09.21.2011

Physicians shared their views on_ ..

Which social network(s) they use to
connect with patients

Frequency they use social media

Promational materials they would
share on these networks

= ]in [GY

About

Sermo offers a novel way te target and engags the
phyzicians you care sbout on-demand uging socisl
media. On Sermo you will instantly capture real-
world expart insights into treatmants, medications
and products in support of 3 broad range of
objectives.

With Sermo , you can engage these physicians with
market research and promotion. Key berefits
include:

v Fast Results
A Survey set of 100 usually fields in 2.4
Business days (hot 2-4 weeks). Orline focus
groups are recruited across the contry in 3
matter of hours

¥ A Vetted Audience

Only Sermo authenticates the credentials of
every physician joining the commurity.

¥ Cost Effectiveness
From express to full-service, Sermo taflors
research to it your budget.




Experiment #10: Results

19 7% Relative Increase in Email Capture

The optimized version increased email capture by 197.30%.

Treatments KPI Relative Difference

Control 18.18% -
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Q What You Need to Understand: By giving the rented list more content options, the treatment
Increased second-visit email captures by 197%.

TP1483



Experiment #11

326% increase in email capture for a national land and home sales
organization by discovering and using the right incentive

MECLABS

INSTITUTE



Experiment #11: Background

Location: MarketingExperiments Research Library
Test Protocol Number: TP1432

Background: A national land and home sales organization began testing the use of incentive on
community microsites to help capture more emails of potential prospects.

Primary Research Question: Which specific section of content will result in the largest lead rate?
Goal: To increase the number of leads for each community microsite

Approach: A/B multifactor split test

TP1432



Experiment #11: Control

Control

GET YOURFREE  Protected Company  COMMUNITY GUIDE

|

Adobe

First Mame:

Email:

The community guide is your go-to rezource for information on
local schools, shopping, transportation, and other regional
services. Download the guide and learn why  Protected Company g
Faradise Found.

Last Mame;

Phone:

{opticnal)

TP1432

The Challenge:

v This offer description focuses on the
details of the community guide

v' The mental cost outweighs the
perceived value of this offer



Experiment #11: Treatment

Treatment

GET YOURFREE  Protected Company " COMMUNITY MAP

-

Adobe

First Mame:;

Email:

Be prepared for your visit to  potected compony 1+ iy diowmloading
our comprehensive Community Map. The map displays the
layout of the community as well as important landmarks and
amenities.

Last Mame;

Phaone:

foptional)

TP1432

Treatment Design:

v This offer description focuses on how
the community guide benefits the
customer

v The offer contains a higher perceived-
value than the control



Experiment #11: Side by Side

Control Treatment

GET YOUR FREE Protected Company ' COMMUNITY GUIDE GET YOURFREE Protected Company 'COMMUNITY MAP

The community guide is your go-to rescurce for information on
local schools, shopping, transportation, and other regional
services. Download the guide and learn why  poeceacompony riig

Be prepared for your visit to  roececscomeany 1 by downloading
our comprehensive Community Map. The map displays the
layout of the community as well as important landmarks and

Adobe Paradize Found. Adobe amenities.
First Name: Last Mame: First Name: Last Mame;
Email: Phone: Ermail: Phone:
{optional) {optional)

TP1432



Experiment #11: Results

326% Relative Increase In Leads

The optimized version increased lead rate by 326.00%.

Treatments KPI Relative Difference

Control 4.32% -

T »
5 %,
5 Z,
S Z
= \ 1T =
I m 18.40% 326.00% 5
reatment . 0 . 0 s -
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= S,
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% S
< -
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Q What You Need to Understand: By making a simple change of substance in a single, important
section of content, the treatment generated a 326% increase in leads

TP1432



Experiment #12

29% Iincrease In lead generation rate for end-to-end mailing list
solutions provider by reducing page length and adding incentives

and testimonials

MECLABS

INSTITUTE



Experiment #12: Background

Follow up test for: Experiment #8 (TP1323)

Location: MarketingExperiments Research Library
Test Protocol Number: TP1330

Background: Provides end-to-end mailing list solutions for small- and medium-sized businesses
Primary Research Question: Which page will obtain the most form submissions (i.e., leads)?
Goal: Increase the amount of leads from an online form

Approach: A/B multifactor split test

TP1330



Experiment #12: Control

Control

receive any bad data, we will refund your
, No questions asked'Learn More ==

100% Satisfaction Guarantee
Satisfaction
Guarantee

TP1330

We Make 26 Million Phone Calls a Year io Ensure You Get
The Most Accurate Mailing Lists Available!

P 600 full-time researchers dedicated to building, verifying, and updating
your data

P Our tele-research associates make over 80,000 calls a day to phone
verify your data

b 100% money-back guarantee on every single lead

» Plus, get 500 FREE leads added to your purchase!

Setup your FREE access to s What Our Customers Are Saying
* Search our business and consumer database It's a powerful tool for small businesses to

*  Preview leads, geta quote, and download lists market like the big guys.

*  Build alist 24 hours a day, 7 days a week Haydens

5 K . Sparta, Mew Jersey
* Personalized onling service to assistyou

| would recommend to anyone looking

First Mame: : far speedy service, accurate listings and great

customer service, It is refreshing to receive a

Last Name : followe-up phone call within 2 weelk, just to make

sure that | am satisfied.

Company : @ Ruhter Auction & Realty Inc.
Hastings, Nebraska
1 QuAus

St lelali: It's great, one-stop shopping. There's no need
Phone /1 to coordinate between the mail house and the
printer!

‘ Ty T ‘ Habitat America
. Annapolis, Manyland

Control Design:

The winning treatment from test #TP1291
became the control for the next test.



X

TP1330

eriment #12: Treatment 1

Treatment 1

s 1w% Satisfaction Guarantee
Saisaction B e

Guarantes

We Make 26 Million Phone Calls a Year to Ensure You Get
The Most Accurate Mailing Lists Available!

ed the most comprehensive databases in the ind

il 13 mllio s;t“\"‘w;

How do we compile our data?

Research Team . Data Sources
600 ful-time researchers at The databases are duilt from
our 132,00-sq ft. Database / 4,000+ phone directaries and
and Technology Center are las 350+ new business sources
dedicated ta building, ‘X such as
verifying, and updating your * Secretaries of State
data « County Courthouses

* Public Record Notices
Phone Verification Comprehensive Details
Our process is like no other After records are verified, we
in the industry. We make add the layers you need such

more than 26 million phone
calls each year to verify all
information that we collect.

as credit score, sales volume,
number of employees, home
value, geography, age,
income, and much mare

¢

Setup your FREE access to - What Our Customers Are Saying
* Search our business and consumer database It's & powerful tool for small businesses to
*  Preview |eads, get a quote, and download lists market like the big guys

Haydens

* Build alist 24 hours a day, 7 days a week
il Sparta, New Jersey

* Perzonalized online service to assist you
| would recommend to anyone looking

First Mame |:| for speedy service, accurate listings and great

customer service. It is refreshing to receive a

Last Mame: |:| follow-up phone call within 2 week, just to make

sure that | am satistied

Company: ] @ Ruhter Auction & Realty Inc.
Hastings, Nebraska
T Quas

Socure Site It's great, one-stop shopping. There's no need
Phane [ to coordinate between the mail house and the
printer!

g Habitat America
Get FREE Access , Annapolis, Maryland

100% Satisfaction Guarantee

Treatment 1 Design:

The first treatment tested against the
control presented a more research-centric
message.



Experiment #12: Treatment 2

Treatment 2

e 100% Satisfaction Guarantee

If you receive any bad data, we wil refund your
money, no questions asked/Learn More ==

has compiled the most comprehensive data

includ 0 million U.S. consum 14 million U.8. businesse milli
mare, all cleaned for duplicates and phone werified.

Create Your FREE ~  Account to Get instant access to

The Most Accurate Mailing Lists Available!

Setup your FREE access to

>/ Search our husiness and consumer database

> Build a list 24 hours a day, ¥ days a week

> Preview and download mailing lists

> (Getexpert advice on how to most effectively turn leads
into sales

> Access our exclusive Resource Center which includes
FREE white papers

First Marne: | |

Last Marne: | |

Campany: | |

Email: | | QUALYS
Secure Site

Fhone: | |

| Get FREE Access

What People Are Saying

It's a powerful toal far small
businesses to market like the hig
Quys.

Haydens

Sparta, New Jarsey

I'would recommend to
anyone looking for speedy senvice,
accurate listings and great
customer service. ltis refreshing to
receive a follow-up phone call
within aweek, justto make sure
that | am satisfied.

Ruhter Auction & Realty Inc.
Hastings, Nebraska

It's great, one-stop shopping.
There's no need to coordinate
hetween the mail house and the
printer!

Habitat America

Annapalis, Mandand

TP1330

Treatment 2 Design:

The second treatment reduced the
length of the page and brought
attention mainly to the lead submission
form. In addition, it also used
testimonials to support value.



Experiment #12: Treatment 3

Treatment 3

If you receive any bad dafa, we will refund your
money, no questions asked/Learn Mare ==

100% Satisfaction Guarantee

Create Your FREE = Account to Get Instant access to

The Most Accurate Mailing Lists Available!

Trusted since 1972, has compiled the most comprehensive databases
in the luding 210 million U.5. consumers, 14 million U.5. busir '3
million ex

£s5 and more, all cleaned for duplicates and phone verified.

Setup your FREE access to i Get your FREE copy of

Sales Prospecting101
>/ Search our business and consumer database —_—
>/ Build alist 24 hours a day, 7 days aweek Learn the hasics oftarget customers,

= Preview and download mailing lists improving sales productivity, and
creating a marketing plan.

»! Getexpert advice on how to most effectively turn leads
into sales * 44 pages
* 525 retail value

= Customer profiling

> Access our exclusive Resource Center which includes

FREE white papers
* Sale strategy

- ) # Direct mail
IrstName: | | = Email marketing
Last Mame: | |

Free instant download after you setup
Carpany: | | your free access to
Email: | |
Phone: | |

| Get FREE Access

TP1330

Treatment 3 Design:

The third treatment was similar to the
second, but it included a free white
paper incentive as part of the offer.



Experiment #12: Treatment 4

Treatment 4

If you receive any bad dafa, we will refund your
money, no questions asked/Learn Mare ==

100% Satisfaction Guarantee

Create Your FREE = Account to Get Instant access to

The Most Accurate Mailing Lists Available!

Trusted since 1972, has compiled the most comprehensive databases
in the luding 210 million U.5. consumers, 14 million U.5. busir '3
million ex

£s5 and more, all cleaned for duplicates and phone verified.

Setup your FREE access to i Get your FREE copy of

Sales Prospecting101
>/ Search our business and consumer database —_—
>/ Build alist 24 hours a day, 7 days aweek Learn the hasics oftarget customers,

= Preview and download mailing lists improving sales productivity, and
creating a marketing plan.

»! Getexpert advice on how to most effectively turn leads
into sales * 44 pages
* 525 retail value

= Customer profiling

> Access our exclusive Resource Center which includes

FREE white papers
* Sale strategy

- ) # Direct mail
IrstName: | | = Email marketing
Last Mame: | |

Free instant download after you setup
Carpany: | | your free access to
Email: | |
Phone: | |

| Get FREE Access

TP1330

Treatment 4 Design:

The fourth treatment was similar to the
second and third, but it provided a
product tour to support value.



Experiment #12: Results

29% Relative Increase in Conversions

Treatments 2 and 3 each increased visit-to-lead conversion by 29%.

Treatments KPI Relative Difference

Control 10.17% -
T1: Research Focused 12.04% 19%
T2: Shortened w/ Testimonials 13.00% 29%

T3: Shortened w/ Incentive 13.02%
T4: Shortened w/ Tour 12.53% 24%
Q What You Need to Understand: By testing to determine which messaging focus produces the

best performance, we learned that the incentive-focused approach produces 29% more leads than
the control.

TP1330



Experiment #13

104% lift in clickthrough rate for physician-only social network by
changing the email messaging to engage the reader and guide
them through a logical series of micro-conversions

MECLABS

INSTITUTE



Experiment #13: Background

Location: MarketingExperiments Research Library
Test Protocol Number: TP2081

Background: A physician-only social network that allows medical product companies to conduct first-hand
research on potential purchasers

Primary Research Question: Which email design will generate the most opens, clicks?
Goal: To increase the number of leads from a rented trade publication list

Approach: A/B multifactor split test

TP2081



Experiment #13: Control

TP2081

Control

Engage for your physician social media strategy

Need to engage practicing physicians? Learn how to use physician-only social
media tools to conduct research and create product awareness. Get started with a free
30-minute demo.

According to Manhattan Research, 25% of all online physicians have visited in

the past three months to discuss drugs, devices and collaborate on new treatments
and therapies.

Use advanced online tools to reach this highly active physicians-only
community:

« Target physicians against a matched list or by demagraphic criteria
+ Engage physicians quickly using ' unigue social media tools
« Analyze the results of your campaigns in days, not weeks

Get started with a 30-minute demo. Have questions? Call 1.877. or email us.

PSTEMPANY BusinessWWeek manhattanRESEARCH
Top 10 mos! innovative Lists 1 ameong the 24% of online MDs
healthcare company. 50 best tech startups. have visited

To msubsaribe click here or vis post by sending your request to:




Experiment #13: Treatment

TP2081

Treatment

Call Us Direct
1-877-

Sermo Gives You Immediate Access to Over 120,000 Doctors

is the largest social network of verified US physicians, representing 68 specialties.
Physicians spend 35,000 hours per month on discussing drugs, medical products
and procedures as well as exchanging clinical insights on difficult cases.

Engage physicians in the following ways: | manhattanRESEARCH

24% of online MDs

: » 7 ; e L8 have visited
. SUNEY MDs in real time using your own screening criteria

* Ohserve and mine what physicians are saying about your products

i PSTEMPANY
and those of your competitors Top 10 most innovative
e Promote your message by stimulating peer-to-peer interaction eSINCAM SOnpany.
Start connecting with physicians today.
Lists among the

| 50 best tech startups.




Experiment #13: Side by Side

Control Treatment
ERARAnaRnREiaE ' ; Call Us Direct
; -;E:P_RQT:E;:CT D 1-877.
Sermo Gives You Immediate Access to Over 120,000 Doctors
Engage for your physician social media strategy is the largest social network of verified US physicians, representing 68 specialties.
Physicians spend 35,000 hours per month on discussing drugs, medical products
Need to engage practicing physicians? Learn how to use physician-only social ; e s 2
media tools to conduct research and create product awareness. Get started with a free and procedures as well as exchanging clinical insights on difficult cases.
30-minute derno
According to Manhattan Research, 25% of all online physicians have visited in Engage physicians in the following ways: ""‘:‘h’“"“BESEARc"
the past three months to discuss drugs, devices and collaborate on new treatments i: \':; %’is“igg‘e MDs
and therapies. « Survey MDs in real time using your own screening criteria
Use advanced online tools to reach this highly active physicians-only * Observe and mine what physicians are saying aboutyour products PETEMBNY
community; ; @IPAN
ty and those of your competitors Top 10 most inncvative
« Target physicians against a matched list or by demagraphic criteria * Promote your message by stimulating peer-to-peer interaction DESTICRG NNDY.
+ Engage physicians quickly using ' unigue social media tools gigis . ] i
+ Analyze the results of your campaigns in days, not weeks fartcanneacHng Wik physiclns-touay. i
Lists among the
Get started with a 30-minute demo. Have questions? Call 1 877" or email us. bl ek aaripn.
PSTEMPANY Businessieek manhattanRESEARCH
Top 10 most innovative Lists » among the 24% of online MDs
heaithcare company. 50 best tech startups. have visited
To wmsubscribe click here or via post by sending your request to:

TP2081



Experiment #13: Results

1049% Relative Increase in Email Capture

The optimized version increased lead rate by 104.00%.

Treatments KPI Relative Difference

Control 1.55% -
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Q What You Need to Understand: By changing the email messaging to guide and engage the reader
through a logical series of micro-conversions, the treatment generated a 104% lift in clickthrough rate.

TP2081



Experiment #14

275% increase conversion for a large luxury home builder by
simply making one of the form fields optional

MECLABS

INSTITUTE



Experiment #14: Background

View Full Case Study

Location: MarketingExperiments Research Library
Test Protocol Number: TP1416

Background: A large luxury home builder seeking to attract high-end home buyers
Primary Research Question: Which page will generate the most leads?
Goal: To increase the number of leads

Approach: A/B multifactor split test

TP1416


https://marketingexperiments.com/lead-generation/do-optional-form-fields-help-or-hurt-conversion

Experiment #14: Control

Control

ED It

NI NFORMATION?
GET IN TOUCH

The Challenge:

In the control, all of the form
fields were required in order to
download the PDF.

TP1416



Experiment #14: Treatment

Treatment

-ED INFORM

GET IN TOUCH

Treatment Design:

In the treatment, we tested one
simple change — we made the
“Phone” field optional.

TP1416



Experiment #14: Side by Side

Control Treatment

NEED INFORMATION?
GET IN TOUCH NEED INFORMATION?
e m——— e T s e SO GET IN TOUCH

_— wvore [

Emall My PDF

TP1416



Experiment #14. Results

2 (5% Relative Increase in Email Capture

The optimized version increased lead rate by 275.00%.

Treatments KPI Relative Difference

Control 1.96% -

iy
\\\\\\\\\ ’””/I/,
S 2,
S 0 D
5 _ (TU Tt =
| m 7.35% 275.00% H
reatment . 0 . 0 . .
S
\ - S
S &
% $
2 g
s

Q What You Need to Understand: By simply making one of the form fields optional, the treatment was
able to increase conversion by 275.00%.

TP1416



Experiment #15

155% increase in conversion for physician-only social network
by changing the amount and sequence of microsite content

MECLABS

INSTITUTE



Experiment #15: Background

View Full Case Study

Location: MarketingExperiments Research Library
Test Protocol Number: TP1483

Background: A physician-only social network that allows medical product companies to conduct first-hand
research on potential purchasers

Primary Research Question: Which microsite content approach will result in the largest lead rate?
Goal: To increase the number of product company leads from the microsite

Approach: A/B multifactor split test

TP1483


https://marketingexperiments.com/a-b-testing/microsite-split-test-increase-lead-rate

Experiment #15: Version A

Version A

Go to HHEH | Client Sign In

Home News Reports Promotion Research About Contact

Social Media Insights
115,000 MDs available on-demand The Challenge:

v The original page is designed to
: , connect the visitor with all the
New!= il = [ Report Research and Promotion Products |nf0rmat|0n that they mlght need to

(A5 Study shows 70% of Target MDs for Market Intelligence || @EEEE s an ideal resource for any 151
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Experiment #15: Version A

TP1483

Version A

i Study shows 70% of
Specialists are Ready to
Replace Warfarin

£ Report Discusses
New and Anticipated
Anticoagulant Treatments

 Reports solicit
perceptions and opinions from
physicians about new drugs,
devices, treatments, trends,
and other topics of interest

Home News Reports Promotion

Go to ]

{| Client Sign In

Research About Contact

Social Media Insights
115,000 MDs available on-demand

Research and Promotion

Target MDs for Market Intelligence
Gather quantitative and qualitative insights with Surveys
and Panels

Promote Products and Drugs
Educate physicians across specialties with Posts & Pages

Latest Press Releases | vewal

. Enters Strategic Partnership to Transform How
Physmans Coordinate Care for Their Patients -
Collaboration with Janssen Global Services, LLC marks

HEEEH entry into mobile and consumer realms

58% of Physicians Support FDA Move to Pull Breast
Cancer Indication from Avastin - Physicians react to FDA
action and discuss preferred treatment options

Our Products
o nter

Products

i 1 is an ideal resource for any
orgamzatlon in need of fresh,

actionable physician insight & analysis.
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@ Client Center
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Experiment #15: Version B

Version B

SE€rmo" | ClientSo 1.877.778.3963

Conduct Research & Promote Your Products with Social Media

Reach 125,000+ Physicians Across 68 Specialties with Sermo Tr e at m e n t D eS i g n :

Physicians in all 50 US states spend 35,000 hours per month on
Sermo’s social media platform discussing drugs, medical products )
and procedures as well as exchanging dinical insights on difficult See how Sermo works live
P gng E Take the next step by filling out the short form

v' An alternative design of the

With Sermo, you can engage these phys Name:
and promotion. Key benefits include:

Email:

v Fast Results . = -
A survey set of 100 usually fields in 2-4 business days (not 2-4 Phones
microsite was tested that integrated
in a matter of hours. Company:

V' A Vetted Audience
Titte:

. the majority of the information into
a single page.

From express to full-service, Sermo tailors research to fit your
budget.

We Respect Your

Sermo Surveys

This quantitative market and dinical research offering allows you to reach the
physicians you care about with results in a matter of hours.

N 0 | e v' The entry page took a long-copy

Take the Tour

Example Survey Results

' Screen physicians using your awn

B e
= Panels
4 criteria or target list

B Client Center v/ Capture independent physician -
: approach and integrated the
. ' Save money with a survey package
) Promotion customized to suit your needs

following information:

The SERMO MISSION Free Reports O Key P rOd u Ct I nfo

Sermo offers a novel way to target and The depth and breadth of the Sermo
engage the physicians you care about network allows us to reveal industry trends
on-demand using social media. On Serma and offer market intelligence nat possible
you willinstantly capture real-world anywhere else. We make these reports
expert insights into treatments, available as a way to begin understanding

medications and products in support of a physician attitudes, interests and behavior.
o Key Company Info
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Experiment #15: Side by Side

TP1483

Version A

New! Report

it Study shows 70% of
Specialists are Ready to
Replace Warfarin

i Report Discusses
New and Anticipated
Anticoagulant Treatments

{ Reports solicit
perceptions and opinions from
physicians about new drugs,
devices, freatments, irends,
and other topics of interest

News Reports

Promotion

Social Media Insights
115,000 MDs available on-demand

Research and Promotion

Target MDs for Market Intelligence
Gather quantitative and qualitative insights with Surveys
and Panels

Promote Products and Drugs
Educate physicians across specialties with Posts & Pages

Latest Press Releases | vewal

. Enters Strategic Partnership to Transform How
Physwclans Coordinate Care for Their Patients -
Collaboraﬁon with Janssen Global Services, LLC marks
Hlentry into mobile and consumer reaims

58% of Physicians Support FDA Move to Pull Breast
Cancer Indication from Avastin - Physicians react to FDA
action and discuss preferred treatment options

-
e

@

+

Research

Products

¢ is an ideal resource for any
rganization in need of fresh,
acfionable physician insight & analysis.

Goto 3

Surveys
Panels

Posts

@ ciient Center

Reports

| client Sign In

About

Contact

Version B

Sermao’ Client Solutions

Go to Sermo.com | Client Login

1.877.778.3963

Conduct Research & Promote Your Products with Social Media
Reach 125,000+ Physicians Across 68 Specialties with Sermo

Physicians in all 50 US states spend 35,000 hours per month on
Sermo’s social media platform discussing drugs, medical products
and procedures as well as exchanging dinical insights on difficult
cases.

With Serma, you can engage these physicians with market research
and promotion. Key benefits include:

¥ Fast Results
A survey set of 100 usually fields in 2-4 business days (not 2-4
weeks). Online focus groups are recruited across the country
in a matter of hours.

¥ A Vetted Audience
Only Sermo authenticates the credentials of every physician
joining the community.

¥ Cost Effectiveness
From express to full-service, Sermo tailors research to fit your

See how Sermo works live
Take the next step by filling out the short form
below

Name: | | | ‘

See How Sermo Works

budget. ‘We Respact Your Privac
Sermo Surveys
Take the Tour
This quantitative market and clinical research offering allows you to reach the
physicians you care about with results in a matter of hours.
\ Surveys (») With Sermo Surveys, you can:
Example Survey Results
v Screen physicians using your own
Panels
criteria or target list
= Client Center v Capture independent physician
feedback
v Save money with a survey package
) Promotion customized to suit your needs

>> Download the full Sermo Surveys overview

The SERMO MISSION

Free Reports

Sermo offers a novel way to target and
engage the physicians you care about
on-demand using social media. On Sermo
you will instantly capture real-world
expert insights into treatments,
medications and products in support of a
broad range of objectives.

The depth and breadth of the Sermo
network allows us to reveal industry trends
and offer market intelligence not possible
anywhere else. We make these reports
available as a way to begin understanding
physician attitudes, interests and behavior.

»» See Free Reports




Experiment #15: Results

155% Relative Increase in Conversion

Version A generated a 154.70% higher conversion rate than Version B

Treatments KPI Relative Difference
Version A 27.40% 154.70%
Version B 8.97%

What You Need to Understand: By changing the amount and sequence of microsite content, the
treatment generated an increase in leads without negatively affecting SEO.

TP1483



Experiment #16

96% increase in leads for a B2B company selling thermal image
cameras by reducing the form fields

MECLABS

INSTITUTE



Experiment #16: Background

View Full Case Study

Location: MarketingExperiments Research Library
Test Protocol Number: TP1877

Background: A B2B company selling thermal image cameras
Primary Research Question: Which landing page will generate the most leads?
Goal: To generate more leads

Approach: A/B multifactor split test

TP1877


https://marketingexperiments.com/lead-generation/increase-leads-presentation-incentive-content

Experiment #16: Control

Control

Contact a Thermography Specialist Today:
Hours of operation: 9 am to ?__pm ET

See why thermal imagers are
the tools of choice for industrial,
commercial and building
professionals

Learn why specifications and cost
only tell half the story when
selecting the right thermal imager
for your job

Read about innovative features that
make it easy to capture and
analyze infrared images

Learn about the legendary
ruggedness and dedicated support
you won't find anywhere else

\

g
Thermal Imager

=~

Al felds required for best lbcalzed customer senvice

Frst Mame

Last Mame

Emal Address
Courntry

Preferred Language
Busness Phane

Zp or Postal Code

Company

Whether you are a maintenance manager, electrician, technician

TP1877

or inspector, there is a

IR camera design specifically for

vou. You can find it with this helpful guide.

Get Your Free Guide »

By submitting your nformaton you agree to the prvacy polcy

-

The Challenge:

v" High number of form

fields

Poor use of imagery

Lack of continuity from

headline to CTA

v' Mental cost outweighs
perceived value

v' Competing page
objectives

v
v



Experiment #16: Treatment

Treatment

| Monday-Friday, 9:00-6:00 EST

Treatment Design:

v Clearly communicating
the value of the guide
via body and form copy

o s v' Adding valuable imagery

T Fst Rame v Reducing friction by

and building professionals choose Last Name

" reducing the amount of

= E ’ Email Address .
B Learn about the rugged design and innovative f f Id
) features that make it easy o ll:ll;_'r:urr_' and Business Phaone Orm Ie S
Srr R analyze infrared images / . .
e . e Reducing anxiety by
ey Compare models to find a infrared camera 1o
e e optimizing the privacy

SUIL YyOur spec ;"'. needs
Your personal information is protected by our State m e nt

You're One Quick Download Away from
Finding Your Perfect Infrared Camera DUl O PIUCE fidesed e s

Infrared Camera Right for You

Use this guide to learn more about nfrared cameras and find the model
right for youw. Whether you're a maintenance manager, electrician, technician or
inspector, there is a infrared camera ready to get the job done.

TP1877



Experiment #16: Side by Side

Control

Contact a Thermography Specialist Today:
Hours of operation: 9 am to 7 pm ET

See why thermal imagers are
the tools of choice for industrial,
commercial and building
professionals

Learn why specifications and cost
only tell half the story when
selecting the right thermal imager
for your job

Read about innovative features that
make it easy to capture and
analyze infrared images

Learn about the legendary
ruggedness and dedicated support
you won't find anywhere else

Whether you are a maintenance manager, electrician, technician

TP1877

or inspector, there is a
you, You can find it with this helpful guide.

IR camera design specifically for

Al fields requred for best localzed customer service
First Mame

Last Mame

Emai Address
Country

Preferred Language
Busness Phone

Zp or Postal Code

Company

Get Your Free Guide »

By submitting your nformation you agree to the prvacy policy

© 1995 - 2013

Conporation

Treatment

You're One Quick Download Away from
Finding Your Perfect Infrared Camera o aRa e

Download this guide 1o: Al fields required

First Name

Discover the 7 reasons industrial, commercial
and bullding professionals chooase Last Name
infrared cameras

) . Email Address
Learn about the rugged design and innovative
features that make (t easy o capture and Business Phone
analyze infrared images

Zip
Compare models to find a infrared camera to
suilt your specific needs ook ¥k Frod ol
Use this guide to learn more about nfrared cameras and find the model Your personal information is protected by our
right for you. Whether you're a maintenance manager, electrician, technician or Privacy Policy

inspector, there s a infrared camera ready to get the job done.

LR




Experiment #16: Results

960/0 Relative Increase In Leads

The optimized version increased lead rate by 95.80%.

Treatments KPI Relative Difference

Control 2.70% -

T »
S %,
5 2
S 2
= \ \ T =
[reatment . 0 . 0 s -
-
\ S5
Z g
2, §
% S
< -
Ui

Q What You Need to Understand: By clearly communicating the value of the guide and reducing
friction and anxiety within the form, the treatment increased the lead rate by 95.80%.

TP1877



Experiment #17

331% Relative increase in capture rate for medical treatment
organization by applying a radical redesign

MECLABS

INSTITUTE



Experiment #17: Background

View Full Case Study

Location: MarketingExperiments Research Library
Test Protocol Number: TP1560

Background: An organization that offers a minimally invasive medical treatment for people suffering from
chronic pain

Primary Research Question: Which site will generate the highest lead conversion rate?
Goal: To increase leads from the website

Approach: A/B multifactor split test

TP1560


https://marketingexperiments.com/conversion-marketing/homepage-optimization-intuition-contest

Experiment #17:. Control

Control

The Challenge:

v The control site's value proposition

o o AT . does not address the various stages of
e oy st Gt o o the process visitors may be in.
”‘m%;gf:“ @fﬂm“i — v' Single CTA does not provide enough

B value exchange for visitors in various

stages of the process.

TP1560



Experiment #17: Treatment

TP1560

Treatment

(I(.‘.t Relief for Your
Discover which treatment will end your W s pattern

TAKE OUR CHROXNIC COMPARE TREATMENT ARN ABOUT OUR LONG-
JUESTIONNAIRE OPTIONS TERM SOLUTION

..:."”: ({”’J.

& Mot sure if your sevene bessteteos ane u Already know you suffer from shemsm ® Havw you tied evndhing slse

actually EeErRREs R " me@rwm

" Fnﬂmlyw & one of the 3.2 mllion n Chogding & Stategy 1o MEN3ge your 2oliitson fof chio
Amencans wha suffr hom (s s depends on the Fequénty
and sevanty of your sciedees, the ® Request 3 fres S3ssss mauation to
dagres of disabiity your S35555555 ﬁndmiyw'wacadldatoﬂuour
» Take our short questionnaire and (et a cause, and your ciher medical innovative SRR procedure
free Sty 10 Ak your conditians
symploms
s Downicad our free Treatmant
1 suffer from clmoemmemeemaes: Companson chaet 1o evaluate your
S ¥ options and findout what salutian is
right faf you

Learn How You Can Become

Diowiload sur treeimmaT eoikitta leam mone about chennic S and what treatm 2ol
LasiMame *

epbons ate avallable
Fiestbiame *

Become SREEEEERee ﬁ e reREa T vy, e rai Do [ S

Treatment Design:

v" New content and CTA guides visitors
toward a next step appropriate for
where they are in the thought
sequence (using multiple CTAS).

v' Optimized page layout reduces
process-based friction.



Experiment #17: Side by Side

TP1560

Control

SEMINARS

Chronic : Treatment: A Long-Term Solution

Chroniciiisisitutferers now have a life-changing alternative to prescription medications — the 53
treatment has improved the lives of hundred of people who battle chranic
oeedure has been featused in EE5E55555 the journal of The International

o D44 You Hear Aot e 4

s trusted providers of theSZS2es procedura and other sffectivesEsam reatments Plaase Seled Dne =]
icians are dedicated to helpingiisases: sufferers. Each physician is a board-certilied
pain management, Cheinitn

Call us today at SEERRRREE0E to schadule a free consultation with one of our experts to discuss treatment options
for your chronic SR pain.

W SRR et BBy, STy
hiatoem indkatad you hivd rand and
agrwe to cur ooy ey

Submit |

Are You a Candicate?
Learr mare sbout our patients
and what we treat.

WSS latest news and
WatEh QU physicians and developed progressive
patients explain how G treatmiants. Learn more about
changes lives. the research behind thenm.

Our partrer physiclans have

Treatment

TAKE OUR CHRONIC
JUESTIONNAIRE

& Mot sune if your sevens fossdesn: an
actually SRR T

w Find cut o you're one of the 3.2 million
Amencans who suffer from Geessees
Simeizizaaain

w Take owr short questionnasre and g a

free Sismanmmiiamy to track your
symploms
Find out i you suffer from

Learn How You Can Bec

Get Relief for Your
Discover which treatment will end your == . pattem

COMPARE TREATMENT
OPTIONS

s Alroady know you suffer from s
R
n Chogding & Stategy 1o MEN3ge your

degres dﬁsﬂymm
cause, 30l youd clhedr medical
conditions

s Downlcad our free Treatmant
Companson chanm 1o evaluate your
aptions and findout what salutien is
fight faf you

Download sur ree ST colkitia leam mone about chronic Samsses and whal beatment
cpbons afe avallable

Fiesttiame * LasiMame *
Fhone: * Emad =
SRS | E i TR T privICy, FleaN e DU [0 R

LEARN ABOUT OUR LONG-
TERM SOLUTION

® Hew you tned svendhing slse?

» The3S53585 pocedure is @ long-term
solition for chranic S0

= Reguest a free SEsessssealuation to

find cet # you're 2 candidate for our
inmivative S procedure

acanddaie for o




Experiment #17: Results

331% Relative Increase in Email Capture

The optimized version increased lead rate by 331.00%.

Treatments KPI Relative Difference

Control 1.06% -

5 ! l.llll'l'"”l]”l,’
S %,
& Z,
S e @
= ettt TUN C =
Treatm 0 1.00%
reatment 7.00% 331.00% - )
=
S
L 2 5
2 §
"’/I/, \\\\‘\\
W

What You Need to Understand: By providing visitors with multiple CTAs to accommodate for various
motivation levels and improving the page design to reduce process-based friction, the treatment
generated a 331% increase in email capture.

TP1560



Experiment #18

135% increase in leads for industrial equipment seller by
optimizing the form

MECLABS

INSTITUTE



Experiment #18: Background

Location: MarketingExperiments Research Library
Test Protocol Number: TP1135

Background: A small B2B company that offers industrial equipment
Primary Research Question: Which page and quote process will generate the most leads?
Goal: To increase the amount of crane quote requests

Approach: A/B multifactor split test

TP1135



Experiment #18: Control

Control: Landing Page

The Challenge:

Great Prices!
5 Day Delivery!
5 Year Warranty!

s Getieabi 10 prowding our cusiomers T “Best Deal on all pes of Ab Cranes. We prowide he j crané industnes Bess Delivary, Best hipping

* Like many smaller organizations,
this company had limited customer
insight and little internal
capabilities.

Guarantes.
Nine reasons why you should choose a Jib Crane from i

I‘/l: Best Warranty in the Industry

5 Yeears on Manual b Cranes
= 2 Yiears on the Motorzed (rotation) b Crames

P
( z Best Doty in the Indusery

5 Day Shpments ace avasabie for al mancaly cperated At Cranes. 2 or 3 Day Shpieng S0 available upon requerst
."3 St s s has Muttiple Shipping Poins

Mutpie 9P ficwrs 115 10 Ship it which lowers freight coss and reduces shipping damage for our customens.

5 your delvery Cracar? JinCrane-Ouet com wil guaranies 1our ji Crane will be ready for shioment on the promised delvery cale. Y ifs e Wil pay the
fraight* u\u-nmm Toquers)

 However, even without these
resources there were still many
things that could be done to
Improve the conversation
happening on this page.

ANl COMDONBNES. 54 Ll With 1 CurBormes in M, MIBANING W ASSAMER T Ab Cranes wih js #nc kdures which ensure easy mstalanon

Simgi operation helps reduce inunes and increarse producion

’7m

(@)
for powesed hoist apeaton. This includes a safety tacior of 15% of the jib crane capacsty for T combined wesght of fae hoist and trobey with an
.ula—a wu yl:r:tl o"m i crne cagaery for P enpact of powesed horsts.

fsw

weds & complete kne of B CTaNES 1o Meet Eoth your (oduckon and matenal hanaking needs.

omgioyee: Iu»wcmvl.n.wn'.d.u nousty exen mw.u—.m aly s and cra
D=OD¢ hat havee taught OSHA 1o OSHA imspecions, a former Pressdent of fe HM e Marufactrers Associal k'nr'u &l engineenng anented compuler
EOQPRTITRNS (N1 hirve: COME 0GRt Ia:-:uJ-w USRS wifi e best delivery, bc L warran lar lld HNMG b wtech 5"'-‘00 e D TN INGuSlry.

Crane Term of the Wesk

Fleat angie

Thes anghe formesd by the wire roge and the: dhum groowe o Shiave (roove o P plane wiich Contars the wite 10 &nd i parabel 10 e drm of Sheave s

TP1135



Experiment #18: Control

Step 1

First Name
Last Name
Company

Address

city
State/Province
Zip

Phone

Fax

Email

Step 2

Jib Crane Location:

Jib Crane Mounting Location:
Jib Crane Type:

Jib Crane Capacity:

Boom Length:

HUB (Height Under Boom):
Overall Height (Lowest Obstruction):
Jib Crane Operation?

Jib Trolley Operation:

Jib Hoist Operation:

Jib Crane Voltage:

360 Degree Rotation?
Rotation Stops?

Quote Jib Crane Installation:

Jib Crane Special Information?

RFQ Source | -None- v

Control: Quote Form

Contact Information

Jib Crane Information

~None- v
--None- b

zllz|z|z
&5 &|88
S15/8/%8

OO0l

TP1135

The Challenge:

 The form on this page is long and
the eye path is unclear, causing
friction in the mind of the customer.



Experiment #18: Control

TP1135

Control: Landing Page

_-— -_— -_—
Great Prices!
5 Day Delivery!
5 Year Warranty!

- - 1% CicRCAlEG B0 DrowEng ou Customens. T Best Deal™ on al types of A0 Cranes W prowoe e pb crane indusines Best Devery, Bost Wavranty and 2 Shipping
Guarantes,

Nine reasons why you should choose a Jib Crane from o

@ Best Warrandy in the Inglussry

« § Yoars on Manual &b Cranes.
* 2 Yesars on the Motoned (rotation) b Crares

Control: Quote Form

@ Besz Delivery in the Indusery

5 Day Shipr ane &l manzaly cosrated At Cranes. 2 of 30ay Sppng a0 available o reguisl

| s S s has Muttiple Shipping Points
/ eaire b M Crate Reguest Sucte Form
Multiple Shipping Points alows s 10 Ship fom the coses! plant which lowers freight costs and reduces shipping damage for our cusiomers.

@' Shipping Guarsnree

RN

Tk s s s et 0P o e R e BT L i G e S i ] e b
it o e et E

Mot s what o meed? ik by b ot

Step 1 Contact Information

5 yous edvery Crnca? JinCrane-Quser com el Guacantnn vt Bb c7ang will e reacl Tor shipment on the promised delvery cale. W if's e, i gl Y the
fresght ~ (Awaulable UDon requers!)

G\jw»m
)/

Al COMOORENES &' Daal wilh e CUsormasy in Mard, Fednng we ASSemaie P AD Cranes wih pgs a7 Bases whieh ensure sasy nstalivon

@ Simpla 1o Operare

‘Simpie operation helps neduce inunies and inChease producsion

@ veem
(@)

Al cranes mre gre-engnomed o powered Porst pperaton Thia inchuses a safely fachir of 15% of e 15 A Capacey for P cambre wegh of e hovs and e wih an
acabonal safety Wcor of 25% of e b Cane CIORCRY fof T pact of powened hasts.

N
| Dependabliny
i s omgkoyoos: have over B0 yoars of crang industy expenence. 'Wie hawe assembied a group of CTane engIneers. on-ing Maretns and crane men that include

ol that hane thught DSHA 1o OSHA ispecion. a former Predadent of B CMAA [Ciane Manuiachrers Adsociabion of Aminta), 55 enginssnng aenied compulis’
progeammens it have come ngefer i0 provede ou cusiomers. weih e best delivery, which o5 Pt herst n e Sy

- el & complete bne of D CIANES 1o meed BOMh your producon g matenal hasaiing needs.

Crane Term of the Week
Pl angle

Thee angle formesd by the wite rose and ot on ol o S i DAraBal 1 a2 i o Sheave Ses




Experiment #18: Treatment

Treatment: Landing Page

Welcome to

QOur easy-to-use Jib Crane Creator makes the quote process a breeze. Have a question along the way?
Just click on any information link or dial the number above to talk to our friendly staff. Let’s get started...

Get Your Free Jib Crane Quote

First Name: |
Last Name: |
Email: |

Crane Type: | Click here to select ¥ | leed heip decidng?

LET'S BUILD MY CRANE!

Wall Mount Special Jib Cranes

Floor Mount
— e
S e o

Your FREE, NO OBLIGATION, NO HASSLE Jib Crane QUOTE is only a few clicks away.

TP1135

Treatment Design:

v' The treatment tries to improve the
conversation by greeting the
customer at arrival and guides them
into the quote process with a
personal tone.



Experiment #18: Treatment

Treatment: Form Step 1

Tell us About Your Needs

Treatment Design:

WHAT KIND OF JIB CRANE ARE YOU INTERESTED IN?

WHATIS YOUR MAXIMUM CAPACITY REQUIREMENT? Click here to select v | wnats

v' The new form breaks the quote
pr—— ProceeD ) process into three simple steps and
uses conversational questions to
request information.

TP1135



Experiment #18: Treatment

Treatment: Form Step 2

Tell us About Your Needs

WHAT KIND OF JIB CRANE ARE YOU INTERESTED IN?
WHATIS YOUR MAXIMUM CAPACITY REQUIREMENT?

WHAT IS YOUR HEIGHT UNDER BOOM (HUB) REQUIREMENT? | Click here to select v | whars ns?

WHAT IS YOUR REACH REQUIREMENT? | Click here to select v | wnsrs s

DO YOU REQUIRE A HOIST? | Clickhere to select v | insts tns?

— BACK PROCEED [

TP1135

Treatment Design:

v Clicking “PROCEED” adds three
more questions.



Experiment #18: Treatment

Treatment: Form Step 3

Tell us About Your Needs

WHAT KIND OF JIB CRANE ARE YOU INTERESTED IN?
WHATIS YOUR MAXIMUM CAPACITY REQUIREMENT?
WHATIS YOUR HEIGHT UNDER BOOM (HUB) REQUIREMENT?

WHATIS YOUR REACH REQUIREMENT?

DO YOU REQUIRE A HOIST?
WHAT WILL BE THE SOURCE OF POWER FOR YOUR HOIST? |Clickhereto seFect: What's this?

WHATIS YOUR HOISTLIFT (HEIGHT) REQUIREMENT? | Click here to select v_l What's this?

- BACK GET MY QUOTE!

TP1135

Treatment Design:

v All the way through the final step,
this form acts as if it is a personal
representative walking your through
each step.



Experiment #18: Side by Side

Control Treatment

- ——— -
Great Prices!
5 Day Delivery!
5 Year Warranty! Welcome tO - — _——
— - 18 BRCANAT 1 PIOWENNG OUF Cusiornins T Bect Deal” on al hypss of M Cranes W prowde I b crané industnes Sest Daivery, Bost Warranty and 3 Shipping
Guaranwee.

Your FREE, NO OBLIGATION, NO HASSLE Jib Crane QUOTE is only a few clicks away.

Nine reasons why you should choose a Jib Crane from i

@,..m.,,.m,, Our easy-to-use Jib Crane Creator makes the quote process a breeze. Have a question along the way?
Just click on any information link or dial the number above to talk to our friendly staff. Let's get staried...

+ 5 Years on Mansal b Cranes
‘= 2 Years on ihe Motorized frotation] J& Cranes

Get Your Free Jib Crane Quote

‘Besz Dolivery in the Indusery
5 Day Sh
(3)=f Step1 Contact Information First Name: |
Multcie Shicf
@ ool Fusthame
';'gm Last Name
Al componed Address
@-m—-ma city
Samgle opes State/Province
) vavascamy Zip
B - Phone
@-m Fax
ameel] Email Tell us About Your Needs
(§) oo ! )
o See2 Jib Crane Information
i WHAT KIND OF JIB CRANE ARE YOU INTERESTED IN? _
Crane Torm of the Jib Crane Location: -Nane-~ ¥
Frctroe Jib Crane Mounting Location: e v WHAT IS YOUR MAXIMUM CAPACITY REQUIREMENT? _
‘The angle formed byl Jib Crane Type: -None— L]
! Jib Crane Capaciy: WHATIS YOUR HEIGHT UNDER BOOM (HUB) REQUIREMENT? _
Boom Length: |
| HUB (Height Under Boom): WHAT IS YOUR REACH REQUIREMENT? _
Overall Height {Lowest Obstruction):
Jib Trolley Operation: ~None- v
Jib Hoist Operation: Hore- v WHAT WILL BE THE SOURCE OF POWER FOR YOUR HOIST? | Ciick here to select ¥ | inars a2
Jib Crane Vaoltage: ~Nane— v L = |
360 Degree Rotation? o WHATIS YOUR HOISTLIFT (HEIGHT) REQUIREMENT? | Click here to select % | wnars ths?
Rotation Stops? o g 2
‘Quote Jib Crane Installation: o
Jib Crane Special Information?
- BACK GET MY QUOTE!
RFQ Source -Nore- w
| _ |
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Experiment #18: Results

135% Relative Increase in Conversion

The treatment outperformed the control by 134.73%

Treatments KPI Relative Difference

Control 4.15% -

5 ! l.llll'l'"”l]”l,’
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& Z,
S e @
= ettt TUN C =

Treatm 0 134.73%

reatment 8.71% 34.73% = )
=
S
L'w,, 5
2 §

"’/I/, \\\\‘\\

W

objective, the treatment increased the number of leads (those who started the quote process but didn’t
finish) by 135%.

Q What You Need to Understand: By reducing friction within the form process and clarifying the page

TP1135



Experiment #19

166% relative increase in leads for a luxury home builder by
minimizing friction through reducing the number of steps

and fields in form

MECLABS

INSTITUTE



Experiment #19: Background

View Full Case Study

Location: MarketingExperiments Research Library
Test Protocol Number: TP1546

Background: A luxury home builder seeking to sell homes to families with a higher-than-average income
level

Primary Research Question: Which treatment will generate the highest lead rate?
Goal: To increase the number of leads

Approach: A/B multifactor split test

TP1546
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Experiment #19: Control

TP1546

Control: Step 1

protected

Company

Community Sabes Representative
Hiclly Hobelt & Anidicm Cobavite

“h b

Woame Type firspe Farmity
Community Typr: Accve Lo Beicr

> Yem Constal Cakiss Mocater - Ambusedior Collection’s Site Plan
a Esfiowan.eo Facebusk teleanmete
¥af aue ochite for more nicemation

Other Collections in this Master Flan Commanity:

= Conatal Cakaet Mocates - Lenecy Caliection
= Coatal Caksat Nosates - Sgnatiee (allestion
= Coatal Caksat Nosates - Extate Colecton
= Contal Cakust Nocates - Cartiage Calestion

Downloads

BT Lbestrbs Beochus (G Aceatte G20 Amenitien Brochurs

Recuest More Information

Sign up below to receive email updates for
Coastal Oaks at Nocatee - Ambassador
Collection that include

¢ Community specific infermation

& Special sales

+ Community events

Request more information




Experiment #19: Control

TP1546

Control: Step 1
CIIIEIED oot ooyt et

-

Control: Step 2

Collection that includes

Community Description

Qat Perst Salection of Hawly Rebsared Hem,

& Special sales
& Community events

Request more information

Downloads

BT Lot Brochns (G Area

Request More Information

Sign up below to receive email updates for
at Nocatee - Ambassador

¢+ Community specific infermation

L

Coastal Oaks at Nocatee - Ambassador Collection

We are the only amenity-rich, gated community focused on family and luxury living in Nocatee, just minutes from the
Intracoastal Waterway and Ponte Vedra Beaches.

Please fill out the form below to start receiving email updates on special sales, community events, and much more! In
most cases, you will hear from us a few times per month. Fields marked with an asterisk {* ) are required.

*First Name: | Required Firstname

*“Last Name: | Required Lastname

*Email Address: | Required Email Address

Questions or Comments

If you would rather contact us by phone, please call 904-285-5550.

At Toll Brothers, we understand that the privacy of the information provided to us is very important to you.
o] We use the data gathered only to provide you with more information about our quality products and

< services. This i ion will NOT be istril to any i third parties without your prior
consent.




Experiment #19: Treatment

TP1546

Treatment

Protected
Company

- it Coan Dnka ot Hocabes. Eeiaszndn Coecine

Coastal Oaks at Nocatee - Ambassador Collectio Community Sale: Representative
= g o vy Hecates unt miruste Weelly Hofelt & Sndew Colavit

Community Deseription Community Details
Bubdress

et First Sebaction of Newly Rsfeased Home Sites! 18 Lighshoane Paier Circle
Forte Vedrs, 1L 12081

the bascher, shoppe

Located in the w1 vated St Jofn Coumby Schood Dints
avs with 3

wadable toresidemr
e oamtertep, VorkLowne® cabimetry with 437 uppers and tich

Ind Clopest Cuty: Forte Vedn Beach
0 Closest Cit

Vit eam websne for mycee iftemnatam

Cothes Collactions in this Mastes Plan Conmuni y:

L ]
Loantel Debt ot hovates: et Ledecton
Loantel Lebs ot havates: Litate Lobeiln
Soasial Oukat Nocates - Connuae Collecton

Downloads

20 uitesteletuochure 00 Aueatuide G0 Amenitees Banchuie

Request More Information

et mere information about all the great features
Coastal Oaks at Nocatee - Ambassader Cellection
has to offer

Name First Last

Email

Get more information




Experiment #19: Side by Side

Control Treatment

Request More Information

Request More Information _ _
Get more infermation about all the great features

Sign up below to receive email updates for Coastal Oaks at Mocatee - Ambassador Collection

Coastal Oaks at Mocatee - Ambassador has to offer

Cellection that includs

_ o _ Name .. Last
+ Community specific infermaticon
& Special sales Email

+ Community events

| Request more information > Get more information >

TP1546



Experiment #19: Results

166% Relative Increase In Leads

The optimized version increased lead rate by 166.5%.

Treatments KPI Relative Difference

Control 0.09% -
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[reatment 2.03% 166.5% i )
S
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o, &
% &
”’ll[[ \\\\\\\
Ui

Q What You Need to Understand: By minimizing friction through reducing the number of steps and
fields, the treatment outperformed the control by 166%.
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Experiment #20

246% increase in conversion for large energy company by
reducing the amount of friction in the CTA process and adding

a simple radio button CTA to the first step

MECLABS
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Experiment #20: Background

Location: MarketingExperiments Research Library
Test Protocol Number: TP1576

Background: Alarge energy company seeking to increase whitepaper download leads
Primary Research Question: Which treatment will generate the most whitepaper downloads?
Goal: To increase the number of leads

Approach: A/B multifactor split test

TP1576



Experiment #20: Control

Control: Step 1

—

Protected a
Company POWERING PROGRESS -|-

Worldwide | Home | ContactUs | About | Careers | Hews | Where to Buy | Join/Login

'v‘ J Energy, Exploration [ GG : o

e Oil & Gas

Solutions
\\,
- -

Catalogs

-
Part Interchanges ,,

Industrial Power
Transmission

Industrial Fluid Power

Automotive Aftermarket
Auto OE
Brand Protection
News ’ Y
. . - . o 4 R
Sitemap Searching for, producing and delivering the diverse energy resources the world requires iz a 24/7 operation. Frumth?llllng rig to the
power plant, - provides products and services the energy industry needs to ksep eguipment running#uduye , efficiently and
=afely. ,
Y e
= Energy
& Iarine
A Feedback Form = Mining

TP1576



Experiment #20: Control

Control: Step 1 Control: Step 2
—— coem

Protected search Protected
Gates Industrial Fluid Power

Norldwide | | Join/Login

| | | | |
'ﬁ o - Energy, Exploration Infrastructure & . . Process Products

Solutions

Catiop « Oil & Gas

Part Interchanges

Featured Offers

‘; g' Catalog e’ Manual ‘ ’ White Paper

Industrial Power
Transmission

Industrial Fluid Power
Automotive Aftermarket
Auto OE

Brand Protection

News \ \
Sitemap Searching for, producing and delivering the diverse enefqg resources the world requires iz a 24/7 operation. From the drilling rig to the mmmm Olitidd ml‘tj Manual Qiifiedd Hoea Hul'lt'l'ﬂl'ﬂ
power plant provides products and =ervices the energy industry needs to keep equip*nt running preductively, efficiently and mmmmw far hoss Dowriioad 3 marea| on e promer wmplw
safely. — _—
T descriptions, dimensions and product randling, use and malnerance of SorwmiloEd 3 winile pEner on oliflield nose

o Erm TRETIDETS. roiEry drilling and Winratar hose. malnenance and 53y procadunes o
ergy

. T p——

s HWining =T 5

Content Tools

|
O

Step 2 gives visitors three equally weighted
call-to-actions for report downloads.

TP1576



Experiment #20: Treatment

Treatment

—

Protected

Company
— @ @@

Worldwide

i
6’:‘-";_, a4
4 S

y Vs

Solutions
Catalogs
Part Interchanges

Industrial Power
Transmission

Industrial Fluid Power
Automotive Aftermarket
Auto OE

Brand Protection
News

Sitemap

Content Tools

=7 Feedhack Form

O&e

=earch
POWERING PROGRESS™
r
| Home | ContactUs | About | Careers | Hews | Where to Buy JoinlLogin
Energy, Exploration .
& Extraction Transportation
0il & Gas Product Resources
Oil & Gas

*® Llp{o 40% longer product semvice life in rugged
drilling applications

® .5 manufactured and assembled API7K drilling
hoses since 1981

# Skilled and experienced field service technicians

For immediate assistance please contact us:

1-800-562-5656

What would you like to
download?

Qilfield Products Brochure
Qilfield Safety Manual

Oilfield Hose Maintenance

[ | Contact e
WNLOAD NOW

Why Should You Choose !

Oil & Gas?

31 years in the Oil & Gas industry allows us to offer 100% US
assembled products at competitive prices

Cur experienced and knowledgeahble field service personnel help eliminate
expensive downtime and prevent dangerous, environmentally devastating

[Copyright @ 1939-2012

accidents.

Learn More About

‘We offer 24x7 365 customer and product
support. Watch the video for a better
understanding of what can do foryou.

Disclaimer Wiarrarty Privacy Terms Of Uze

Products

® HBlack Gold® Rotary
DrrillingyMibrator Hose

Black Gold® Choke & Kill Hose
Cilfield Service Fracking Hose
Black Gold & Hydraulic Hose fo
Povver Units and Top Drive
Power Packs

Langhorn® MegsFlexE
Petroleum Transfer Hoze
See Al Products ==

Services

® Contact Engineering & Services|

® |nzpection, Maintenance &
Recertification

® On-Site Surveys, Support &
Services

Site Wap

TP1576

Treatment Design:

v Reduced friction by eliminating step
two and combining it with step one.

v’ Clearer expression of the value
proposition replaces the original
low-value image.



Experiment #20: Side by Side

Control: Step 1

| Home i Contact Us | About

Worldwide

™

Solutions

Catalogs
Part Interchanges

Industrial Power
Transmission

Industrial Fluid Power

Automotive Aftermarket

Auto OE
Brand Prg

News
Sitemap

e b
a Productiv Ll
fe Dllin

Content 1

Featured Offers

a 4) Catalog Manual

OuMsid Products Catsiog Omfisig Safsty Manusal
Downioad e cataiog for hose Cowniosd 3 MEmE! on e propar
vescriptions, dimenslons and product Pandling, wse and maienancs of
PuTiders. rotary drilling and vibraor hose.

Careers | Hews I Where to Buy |

Energy, Exploration Infrastructure & Process Products
3 Ti
& Extraction Agriculture ransporintion LI & Specialty & Services

g Ewnrarurnwnt MF

¥ _I‘l _1‘l_

G e
| search

Join/Login

drilling rig to the
, efficiently and

‘ White Paper

Oiifisid Hosa Malntanancs
VVhitepapsr

Sowniload 3 while paper on olifield hase
malenancs and saty procedures fo
TEduCe ooWime.
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Treatment

—

Protecte
company

Worldwide

"
5

Solutions
Catalogs
Part Interchanges

Industrial Power
Transmission

Industrial Fluid Power
Automotive Aftermarket
Auto OE

Brand Protection
News
Sitemap

| Home | Contact Us | About |

G e

search

JoinLogin

Careers | Hews | Where to Buy |

& Extraction

Oil & Gas

"ﬂ 0il & Gas Product Resources

‘What would you like to
download?
§ Oilfield Products Brochure

* Upto 40% longer product service life in rugged

ri li
drilling applications Oilfield Safety Manual

Oilfield Hose Maintenance

* .S manufactured and APITK drilling

hoses since 1981

* Skilled and experienced field service technicians

| |Contact Me
DOWNLOAD NOW

For immediate assistance please contact us:

1-800-562-5656

Products

® Black Gold® Rotary
Drilling®ibrator Hose

Black Gold® Choke & Kill Hose
Qilfiedd Service Fracking Hose
Black Gold ® Hydraulic Hose fo

Oil & Gas?

Why Should You Choose

31 years in the Oil & Gas industry allows us to offer 100% US
assembled products at competitive prices.

Our emerlenced and knowledgeable field senm:e personnel help el|m1nate

Content Tools
ﬂ Feedback Form

opyright @1999.2012

¢ e and p dang . nentally d 9 Powver Units and Top Drive
acc|der|ts. Power Packs
® Longhorn® MegaFlex®
Petroleumn Transfer Hose
® See All Products »»
Leam More About ]

VWe offer 24x7 365 customer and product
support. Watch the video for a better
understanding of what can do for you,

Services

® Cortact Engineering & Services|

® |nspection, Maintenance &
Recerification

® On-Site Surveys, Support &

Sarvices

Dizclaimer ‘Warranty Privacy Terms Of Use Site Map




Experiment #20: Results

246% Relative Increase In Leads

The optimized version increased conversion rate by 246.06%.

Treatments KPI Relative Difference

Control 1.03% -

T »
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[reatment 4, 0 45. 0 - -
-
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Q What You Need to Understand: By reducing the amount of friction in the CTA process and adding a
simple radio button CTA to the first step, the treatment increased lead rate by 246%.
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Experiment #21

638% increase in call center leads for a healthcare company by
Increasing the perceived value on a long-from landing page.

MECLABS
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Experiment #21: Background

View Full Case Study

Location: MarketingExperiments Research Library
Test Protocol Number: TP1560

Background: Healthspire, an Aetha company, serving Americans 65+ with Medicare, Medicare Advantage
and Medicare Supplement insurance plans

Primary Research Question: Will the addition of primary and product-level value coupled with the
emphasis of value on a “Trusted Advisor” drive additional calls?

Goal: To increase leads from the landing page to the call center

Approach: A/B multifactor split test

TP1560


https://marketingexperiments.com/conversion-marketing/aetna-healthspire-call-center-638-percent-more-leads

Experiment #22: Control

Control

Health J‘A Spire”

We're here to help.

Finding the right Medicare plan is simple with HealthSpirew exchange.
Whatever your needs, our expert staff will be happy to answer your questions and help
guide you through enrollment. Get started any way you choose:

/ﬁ b | I

=

| Call us I Have us call you | Chat with us
Speak with a helpful TeleAdviser Set up o time and we'll call you Type your questions and get
M-F Sam-6pm CST. when it's good for you. answers M-F 9am-6pm CST.
(844) 321-0934 Schedule a call > Start a new chat >

What does HealthSpire offer?

We are a licensed insurance agency here to serve you and help you find the right Medicare plan for your needs.
Keep reading if you'd like to learn more about what we offer before talking to us:

Medicare Advantage Plans

Medicare Advantage Plans are sometimes called Medicare Part C or MA plans. They're an
alternative to Original Medicare. They may also cover extra services, like dental services or
wellness programs. You might get prescription drug coverage through these plans, too.

o

Prescription Drug Plans

<]

Medicare Prescription Drug Plans, alse called Medicare Part D Plans, are designed for people

TP1560 SR AT S G



Experiment #21: Treatment 1

TP1560

T1: Top of Page

888) 3920262 T
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Experiment #21: Treatment 2

TP1560

T2: Top of Page

4 HealthSpire

Madicon made simple.

With just one phone call,
you'll get:

o Our mast competithve rates for Medicare Advantage Pland

* Aliconsed Medicare Teleagent whe il work o find the Advantage plan that's

right for you based on your healthiare needs
= A deddicatsd team wha can prewide engoing help an all your medical
insurance needs

Medicare Advantage: A Simple Overview

Medicare Advantage Plans cover all the services that Original Medicare

(Part A + B) cover. but with Medicare Advantage Plans. you can bmit your out-

of pethet habilay.

Plus, Medicare Ady Plans muay offer the following extra sernvices.

» Part O Prese Drug Coverage
+ Health & Wellness Programs

. [ ]

* Hearing

* Vigion

Ous TeleAgents can help you enroll in amy of cur compeehensive range of
Mediare products in addition to Medicare Advantage plans. 5o they can help
Rukche o 1o your best Medicare plan solution

Call Today Te Leam More

(838) 392-0262

- Gpm €T TTVIT

Our Teleagents will help explain how
Medizare Advantage plars work, and
whathar Irs your best aption based on
your healtheare provides and prescription

Soma of thase plans have a $0 or vary
Tow monthly premium

PART A PART B
+
e i & eita
Drograms
Haaring

T2: Bottom of Page

Connect with a Licensed TeleAgent to Find Your
Medicare Advantage Plan Today

Our liconsed TeloAgents are available to help you take the (888) 392-0262 1rv: 11
guess-work oul of cur Medicare plan selection! M-F 8am - 6pm CT

Typa with iy faleag

Q Type Onling wi halncnnsnd Teém\\oenl

Medicare has nether reviewed nor endorsed this infarmation.

This is not a compliete fsting of plans avalable in your senvice area. Foc a complete ksting please contact 1-800-MECICARE (TTY users
ol call 1-877-EB6-208R), 24 howre 3 g7 days 3 wisk o Consult wate Madicars Sov.

Midicars Suppiement irsurance plans are not connectid vith or erdorsed by th U5, Government of the Federal Medicars
Program.

3 not y the U5 o the Frogram,

All Medicare plans comply with apphicable Federal eivil rights laws and do net discricninate cn the bases of race, color, national arigin,
age, disability, or sex. ATTENTION: If you speak a language other than English, free language asststance services are avaflable. Vish
the plan's webaie or £ail them cerectly for more Information.
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eriment #21: Side by Side

Control

Health J\ﬂ_ Spire”

Finding the right Medicare plan is simple with Hec:lthSpireQ‘n exchange.
Whatever your needs, our expert staff will be happy to answer your questions and help
guide you through enrollment. Get started any way you choose:

&)

_—

| Call us | Have us call you Chat with us
Speak with a helpful TeleAdviser Set up a time and we'll call you Type your questions and get
M-F Sam-6pm CST. when it’'s good for you. answers M-F 9am-6pm CST.
(844} 321-0934 Schedule a call > Start a new chat >

What does HealthSpire offer?

We are a licensed insurance agency here to serve you and help you find the right Medicare plan for your needs.
Keep reading if you'd like to learn more about what we offer before talking to us:

Medicare Advantage Plans

Medicare Advantage Plans are sometimes called Medicare Part C or MA plans. They're an
alternative to Original Medicare. They may also cover extra services, like dental services or
wellness programs. You might get prescription drug coverage through these plans, too.

Prescription Drug Plans

Medicare Prescription Drug Pluns also called Medicare Part D Plans, are deslgﬂed for peopie

itk Nciginal Mo L ot biod, Dot D Dicg if

Treatment 1

¥ HealthSpire

Simplitying
Medicare for You

Connect with a Licensed Telefgent to Find Your
Madicare Advantage Pian Today

188} BRE-0202 e
o Y

Treatment 2

LS Eelﬂthfplre (ssé} 392-0262

‘ (833) 392- 0262

With just one phone call, e ek ponbintuip

yol.l'“ get: :::n—mmam-maqvm“m
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o sty s

8 Q

Connect with a Licensed TeleAgent to Find Your
Medicare Advantage Plan Today

Our iconsed TolaAgents afe availablo 12 hel you taka the (BBB) 392-0262 Trv: ™1
guess-work out of our Medicare plan selecton! M-F Bam - Bpm €T

@ Requast a Call Yypoomne\nm alicansad TelaAgent
hackie ry cabi> - MLF 2am . g €T
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Experiment #21: Results

638% Relative Increase In Leads

The optimized version increased lead rate by 104.00%.

Treatments KPI Relative Difference

Control

Treatment 1 638.6%

Treatment 2

overwhelming prospects with the various Medicare products and plans options, Treatment 2

Q What You Need to Understand: By providing emphasis on the trusted advisor value rather than
generated 638% more leads and requests for calls than the control.

TP1560



Experiment #22

33% increase in sales per hour for Canada’s national newspaper
by optimizing call guide and new product training tactics

MECLABS

INSTITUTE



Experiment #22: Background

View Full Case Study

Location: MarketingExperiments Research Library
Test Protocol Number: (Protected)

Background: The Globe and Mail, Canada’s national newspaper, is seeking to identify the best times to
call and optimize messaging for those calls.

Primary Research Question: Which call script and process approach will convert more leads?

Goal: To investigate the current telemarketing performance, identify opportunities for improvements with
each vendor and ultimately, help to increase the channel’s profitability

Approach: A/B multifactor split test

TP-Protected


https://www.marketingsherpa.com/article/case-study/Globe-Mail-call-center-increased-sales

Experiment #22:. Research Approach

TP-Protected

Plan to improve profitability of tele-sales channel

: Qualitative Implement
Data Analysis :
y Analysis Changes
Historical customer + (Callguides and + l|dentify key changes + Provide The Globe
transactional data recordings to test based on the with specific set of
(past four years) *  Training insights of the actionable changes
documentation analysis phase that can impact

Channel performing

- bottom line
*  Focus group with
data (last 12 months) agentsg P significantly
Channel operational . Shadow live agents’
data (last 12 months) : g
sessions

The Goal:

The goal of this plan was to provide The Globe not just data findings and
recommendations, but process improvements that could truly make a long-
term impact on profits



Experiment #22: Data Analysis

Telemarketing Sales Funnel

Sales Funnel Metrics & Rates

-
Leads Calls/Leads
Connects/Leads
Connects
RPCs/Connects
RPCs

Sales/RPCs

]

Sales Sales/Leads

TP-Protected

Funnel Analysis:

v' The funnel analysis showed that
vendor A generated three times
more connected calls than vendor
B (higher volume of calls at the top
of the funnel).

v' However, vendor B had 80% more
success at right party connect
(RPC) and closing a sale.



Experiment #22: Qualitative Analysis

Value Analysis

Call Guide Value

Vendor A
]

Vendor B

Company-centric value

Weak

Call Guide Analysis

+ Leads with company-centric value; however:

* Provides detailed product-level value to agents

* Provides extensive rebuttal value copy to overcome prospect's objections

- Sales approach (“limited time offer”) can decrease credibility of the offer

+ Leads with company-centric value

* Does not provide agents with short, key product benefits
= Does not provide rebuttal value copy to overcome prospect’s objections

= Vendor provides 26 rebuttals in training material, but does not have them
reference on the guide for easy access

- Sales approach (“limited time offer”) can decrease credibility of the offer

During this time of media cutbacks, The Globe continues to invest in our content....and we're calling

& sales approach: |f yoqay with a limited time offer!

Friction Analysis

Call Guide

[= =0

Vendor A

Vendor B

TP-Protected

Friction

High

« Lengthy product-level value copy, good to have but can be prioritized
= Price framing causes difficulty friction due to shift from daily to weekly to

monthly cost

« Guide content is short and concise which helps to support a more natural

conversation

= However, it could use some format and content tactics to better support

phone associates

= Price framing causes difficulty friction due to shift from daily to weekly to

monthly cost

Call Guide Analysis:

v" Focus groups revealed that more
product training was needed.

v Call guide review showed that a
clear product-level value
proposition was missing.

v' There was an opportunity to
significantly reduce callers’ anxiety
on payment and terms.



Experiment #22: Testing

Call Testing Call Testing Treatment:
Average Talk Timie v' Created a treatment script using a
3 consumer-centric approach to

g™ W\\ strengthen the value of the product
e W v' Reduced friction of how the offer
» was presented
% 1o v Reduced anxiety related to the
E purchase

TP-Protected



Experiment #22: Results

330/ Increase in Sales Per Hour

Vendor A — the vendor with high quantity but low quality of calls — increased SPH by 33%
over a four-month period.

Treatments KPI Relative Difference

Control Script 0.09%
Treatment Script 0.12%

Q What You Need to Understand: Even though The Globe cut its calling in half, the focus on the use of
a newly optimized call guide and new product training tactics have had an effect on sales per hour.

TP-Protected



MECLABS

INSTITUTE

The world's oldest and largest
research institute dedicated to
discovering the science of choice

25 YEARS OF RESEARCH:

sale path experiments

tested emails

executive interviews

brand-side case studies

companies benchmarked

Case Studies and Tools

Get free access to the world's largest library of research and
case studies in the field of optimization, a/b testing and
digital messaging.

MarketingExperiments | MarketingSherpa

Research Partnerships

Collaborate with us on a research project to improve your
CRO and develop a comprehensive understanding of your
customers’ behavioral psychology.

Research Partnerships Methodology

Training and Education
Get trained in the patented methodology used to generate
conversion increases for our partners through our four
professional certification courses.

MECLABS

In-Person Team Training Online Learning INSTITUTE



https://www.marketingsherpa.com/
https://marketingexperiments.com/
https://meclabs.com/about/research-partnerships
https://meclabs.com/about/heuristic
https://meclabs.com/education/in-person-team-training
https://meclabs.com/education/online-learning
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