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Research-based Subscription Case Studies Swipe File
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Fellow evidence-based marketer,

“Recurring payments have changed the way that Americans consume software, music, movies, television, fitness, clothing,
and food,” according to Barron’s.

The transformation is so large that “How Subscriptions Are Remaking Corporate America” was a recent cover story for the
noted business weekly.

To help your company lock in a regular stream of subscription revenue, whether it’s a traditional subscription-driven
company like a newspaper or magazine, or a company that is looking to transition to a recurring revenue model, we put
together this swipe file with a high-level look at 26 subscription experiments that MECLABS Institute analysts conducted
with B2B and B2C companies to help them learn about their customers and improve conversion rates.

There’s a lot of information here, so we’ve created a table of contents with internal anchor links to help you navigate.
If these experiments inspire your own tests, we’d love to see the results — just drop me a line at d.burstein@meclabs.com.
Here’s to higher-converting subscription websites,

Daniel Burstein
Senior Director, Content & Marketing

(\) marketi ng sherpa Q MECLABS

NSTITUTE

P.S. If you need help improving subscription conversion, you might want to consider a MECLABS Quick Win Intensive.



mailto:d.burstein@meclabs.com
https://meclabs.com/QuickWinIntensive

MECLABS Research Approach

CONVERSION INDEX

C =4m + 3v + 2(i-f) - 2a°
EMAIL MESSAGING EFFECTIVENESS

eme=rv (of +i)—(f + a)°

NET VALUE FORCE

Vfy, - Cfa = Nf°

OPTIMIZATION SEQUENCE

Opr > Oprn > Ocnn®

TEST PRIORITY SEQUENCE

Q= (2il) -r°

TESTING UTILITY

u=2q+t+m+2v+i@

And more...

10 Patented Heuristics developed
from 20,000+ sales path experiments
are applied respectively for analysis.

MECLABS Scientists use this rigorous
methodology to identify testing
opportunities and generate optimized
treatment designs.

[ son R 12.5%
DNVERSION LoC

A/B Split Testing is used to validate
hypotheses and collect customer data.
Traffic is divided amongst test pages, and
performance is compared to identify
behavioral insights.

MEC - Exec v1i2 Twitter Test «=»

Sample Distortion Effect

Converuion Rats trv

Instrumentation Effect

The MECLABS Seal indicates that an
experiment has undergone multiple validity
checks by the MECLABS Data Sciences Group
and is certified as an accurate representation of
real-world customer behavior.




Contents

Select any of the experiments below to navigate to the full case study

Experiment #1 Software Provider

Experiment #2 Software Provider

Experiment #3 Software Provider

Experiment #4 Software Provider

Experiment #5 Newspaper

Experiment #6 Newspaper

Experiment #7 Financial Advisor

Experiment #8 Marketing Data Provider
Experiment #9 Web Host

Experiment #10 Business Host

Experiment #11 Encyclopedia

Experiment #12 News Feed

Experiment #13 Day Trading Instructor

Experiment #14 Newspaper

Experiment #15 Sports Entertainment Provider

Experiment #16 Newspaper

Experiment #17 Newspaper

Experiment #18 Newspaper

Experiment #19 Newspaper

Experiment #20 Newspaper




Contents

Select any of the experiments below to navigate to the full case study

Experiment #21 Email News Provider for Professionals

Experiment #22 Automotive Magazine

Experiment #23 Online Artist Community

Experiment #24 [arge Media Outlet

Experiment #25 People Search Company

Experiment #26 Newspaper




Experiment #1

78% increase in conversion by removing the equally weighted
calls-to-action



Experiment #1: Background

——MA Experiment ID: TP1213
— | Location: MECLABS Research Library

—| Research Partner: Protected

Background: Integrated software solutions for businesses and enterprise
Goal: The company sought to increase free trial sign-ups for the CRM solutions
Primary Research Question: Which landing page will obtain the most conversions?

Approach: A/B split test (variable cluster)



Experiment #1: Background

Control Treatment
WITHA
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Experiment #1: Treatment

By changing the display of the offer, we simplified the

~ customer’s decision from three evenly weighted
GET THE CRM WITH A

LOGO °cU % ' '
=== _COSTOMERZ VL buttons to a single selection.

I delivers what
LSeelhow) E— J1| — and others can’t.

your
ell you
Bll this?

»
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FREE TRIAL OF SCHEDLULE A DEMO = CONTALCT ME
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MARKETLEADERS
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Experiment #1: Results

‘ 0 . . |
78%) Relative Increase in Conversion

The treatment significantly increased conversion by 77.94%

Control 1.71% -

Treatment 3.05% 77.94%

What You Need to Understand: Removing the equally weighted calls-
to-action increased conversion significantly. You can learn more

about this test on page 16 of the MECLABS Quarterly Research

Digest Volume |, Issue 2.



https://meclabs.com/research/archive/digest/v1i2

Not This, But This

From this

MARKETLEADERS
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= Knowe what customers bought and what they want
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CRM tell you
all this?

* Sales Opportunities
» Contact History
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Experiment #2

21% increase in conversion by using specific quantifiable
statements



Experiment #2: Background

—A Experiment ID: TP1214

———| Record Location: MECLABS Research Library

— | Research Partner: NetSuite

Background: A leading software provider
Goal: To increase total leads
Primary Research Question: Which process will generate the most leads?

Approach: Radical redesign of the complete lead generation process



Experiment #2: Control

Control

{Keyword XXXXXXXXX Software}
Award-Winning XXXXXXXX Software.

Fully Integrated. Free Trial
WWW. XXX XXXXXXX.com/XXXXXXXX
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Experiment #2: Treatment

(I\/Ia)YES
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Experiment #2: Side-by-Side

Control
{Keyword XXXXXXXXX Software}
Award-Winning XXXXXXXX Software. * The original ad uses only vague
Fully Integrated. Free Trial qualitative statements like “Award-
WWW.XXXXXXXXXX.COM/XXXXXXXX Winning” and “Fully Integrated”

Treatment * The optimized ad uses specific
XXXXXXXXX Software Suite quantitative statements like “#1 On

#1 On-Delma.nd. 6459.+ World CI|§nts Demand” and “6459+ World Clients”
Award-Winning Solution. Free Trial

WWW.XXXXXXXXXX.com /XXXXXXXX to communicate the value.




Experiment #2: Results

‘ 21% Relative Increase in Conversion

The treatment increased conversion by 20.90%

Control 0.89% -

% 20.90% o

Treatment 1.08% 90%
§ Tty TE %
S nsT Y=

What You Need to Understand: By using specific quantifiable
statements, the treatment copy increased conversion by 20.90%.
You can read more about this test in Blandvertising: How you can
overcome writing headlines and copy that don’t say anything



https://marketingexperiments.com/copywriting/writing-meaningful-copy

Experiment #3

54% increase in conversion by using specific quantifiable
statements



Experiment #3: Background

— A Experiment ID: TP1213
— | Location: MECLABS Research Library

—| Research Partner: NetSuite

Background: Integrated software solutions for businesses and enterprise
Goal: The company sought to increase free trial sign-ups for the CRM solutions.
Primary Research Question: Which landing page will obtain the most conversions?

Approach: A/B split test (variable cluster)



Experiment

Control

‘ )

Products | Services | Customers | Industries | Partners | Platform | | Resources | Company

s the industry's first snd only
online business apphicatson that supports
your antire company—from custamer
relatonshed managament [CRM) to
enbarprie resourcs planning (ERP) to Wab
Eapabilitieg, i% tha first snd only
web-baged apphoston to offer everything in
& single, infegrated and powerfyl salution.
Addaionally, enables you to make
botter, faster decisions through real-tme :
business sntalligence vendors
what this means is sales representatives Fartal
cal vigw the somplete customar record,
induding supparm cased, Billing msues and
more. Warshouse managers can instantly
wiew approved sales orders on their Purthasng  Irve
Dashboards, and accounfing personnel ane
able to view supDont issuss when calling
customers to collect payments LOUnRting’

Payrall

HENEFITS

business software gives growing businesses a competitive edge.
Make better decisions by giving each employes real-time information.

.

Use gne powerfyl solution that's quick to deploy, easy to use, and flexible enough to support
all your business processes.

-

Elrninate 1T costs and concerns associsted with maintssning and upgrading separate
SPPACAbONG.

-

Increase collsboration and improve relationships with partners, customiers and vendors.

3: Contro

Search

— Run your

Entire Business Better
with One System

| FrEETRIAL
| SCHEDULE A DEMO

| cowTact me

[s——————]
Related Links

* The original landing page from the ad is
using vague language to communicate the
value.

* Also, there is a significant disconnect

between the value communicated in the
PPC ad and the value in the landing page.
Where is the “Award-winning”? Where is
the “Fully Integrated”?



Experiment #3: Control

(Ma) YES

Original Landing Page

L T

Products | Services | Customers | Industries | Partners | Platform | i | Resources | Company Search

— Run your

Entire Business Better (Mmi)YES
with One System

?

4
vi

FREE TRIAL |
S s the industry's first and only
aniine business sppication that supports
wour ertire company—from custamer
relstionshan managernant (CRM) to
enterprise rescurce planning (ERP) to Web
capabilities is the first and only
wab-based appbeation to offer evarything in
& single, integrated and powerful solution.
Addaionally, enables you to make
botter, faster decisicns through real-time
Business intalligence.

SCHEDULE A DEMO |

CONTACT ME |

‘What this means is sales rearesentatives
can view the complete customer record,
including support cases, billing iwsues and
mare. Warehouse managers can instanty
wiew approved sales orders on their
Disshbosrds, and accounting persorns! are
able to view suppost issurs when caling
customers to collect payments.

BENEFITS

. business software gives grawing b
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Experiment

3: Treatment

Treatment

-

-
2y

grow with your business.

" ..glves you
unprecendented o
control of your company.”
Inc Magazine
mi (P
Tuwani s
Bt *we saved $1 Million
st by switching to w . from
SAP, and reduced costs from
3% of revenue to 0.15%."
David Stover, CFO, Asahl Kasei
is the all-in-one solution that can
® One System For Your Entire Company
Eliminate IT costs and concems associated with
maintaining and upgrading separate applications.
@ Software That Grows With You
You work hand to expand your business.
ensures that your growth won't outpace your
business systems.
Real-Time Dashboards
i5 a wab-based solution, giving you and
your employees the ability to make better, faster
decisions and access info from virtwally anywhere.
we have a long list of satisfied customers that
save thousands of dollars every year due to
streamlining their businesses with
comprehensive solution. These savings are within
your grasp when you join the community. [ )

The World’s # 1 On-Demand Business Software

6459+ Customers World Wide ... and still growing!

® Companies Worldwide Manage Their Business with
We have thousands of customers globally, spanning a wide range of industnes,
company sizes and business needs.

Start Your No Obligation Free Trial of = Today!

WAl

The optimized version immediately
connects the PPC ad to the landing
page maintaining strong continuity.

As in the PPC ad, clear quantitative
language is used.

Awards are shown prominently.

Testimonials and CTA both add value.



Experime

Control

2~

Products | Services

Customers | Industries | Partners | Platform | ‘oo | Resources | Company Search

Entire Business Better
with One System

FREE TRIAL |

S 5 the industry's first and only
anhfe busingss sppheation that supports
your antire company —from customer
relationshen managernent (CRM) to
entarprise resource planning (ERP) to web
capabilities is the first and only
wiab-baded sppbistuan to oMer everything in
a single, inkegrated and powerful salution.
Adciticnally, enables you ta make
butter, faster decisions through real-time
business antelligence.

SCHEDULE A DEMO |

CONTACT ME |

Related Links

What this means is ssles represertatives
can view the complete customer record,
including support cases, billing issues and
maore. Warehouse managers can instanty
wiew approved sales orders on their
Dashboards, and accounting personnsl ars
able b view support issuss when calling
customers to collect payments.

HENEFITS

“ business software gives growing businesses a competitive edge.
Make better decisions by giving each emgployee real-time information.

B

* Ush one poverful salution that's quick to deploy, sasy to use, and flaxible snough e suppart
&l your business processes,

+ Elminate 1T costs and concerns associated with maintasning and upgrading separate
applications,

+ Increase collshoration and improve relationships with parners, custamers and vendors,

3: Side-by-Side

Treatment

The World’s # 1 on-Demand Business Software

6459+ Customners World Wide ... and still growing!

-

¢ Companies Worldwide Manage Their Business with

We have thousands of customers globally, spanning a wide range of industnes,
company sizes and business neads. & is the all-in-one solution that can
grow with your business.

@ One System For Your Entire Company
Eliminate IT costs and concemns associated with
i ing and i P lications.

@ Software That Grows With You
You work hard 1o expand your business.
ensures that your growth won't outpace your
business systems.

Real-Time Dashboards

= is a web-based solution, giving you and
Purchasing your employees the ability to make better, faster
decisions and access info from virtually anywhere.
We have a long list of satisfied customers that
save thousands of dollars every year due to
streamlining their businesses with
comprehensive solution. These savings are within
your grasp when you join the = community,

Shipping

Start Your No Obligation Free Trial of = Today!

e ——PT |
Get' My Free Trial!

. gives you
unprecendented
control of your company.”
Inc Magazine

“We saved si Million
by switching to M from
SAP, and reduced costs from
3% of revenue t0 0.15%."




Experiment #3: Results

‘ 54% in Clickthrough Rate

The optimized page increased clickthrough by 54.26%

Control 7.17% -

\muu,,,”

\\\\\\\\\ ’l/’I/

Treatment 11.06% 54.26% &
§‘ TITUTE 2

¢What You Need to Understand: By using specific quantifiable
statements, the treatment copy increased conversion by 54.26%. To
learn more about this test, see page 114 of the MarketingExperiments
Research Journal



https://marketingexperiments.com/journals/1st%20Quarter%20(2011)%20-%20MEx%20Research%20Journal.pdf

Experiment #4

272% increase in conversion by optimizing all the way
through the path



Experiment #4: Background

— A Experiment ID: Location: MECLABS Research Library
— | Research Partner: Protected

Background: Integrated software solutions for businesses and enterprise
Goal: The company sought to increase free trial sign-ups for the CRM solutions.
Primary Research Question: Which landing page will obtain the most conversions?

Approach: A/B split test (variable cluster)



Experiment

Fieicls mariosd with &n
ane required

4: Control

Control

Get Your Free Trial of S8 8w Now
Expariance for yourself how 0 can help you run
batter.

v 1 st ender your BEormalion Beliey. A

--! - to gihve you SoCess 1o your trial.

régredanialive wil reéspond promplly

IpPoatnl Cods®

1 Rl [
a | pon
aif Bt "
Type of business® | "
Hioew clid 0w heser ot Les” | r
you wworkingg with ¢ ) i
-
afl % the Sobution Provider's osme? (i know
wrerT T

|L Yz, | would e 1o recerve informaton from

Gt Fraa Trial Mow

Privacy Assurance:  respacts an d protects your privady
does nok share your nformation with outside companies for
thear pramotisnsl use. Ta view cur complete privacy palicy, chck hars,

* This form page is not really
communicating any value. They have
stopped trying to sell and are
assuming that the customer is
motivated enough to complete the
form.

* There is conflicting messaging
between this page, the landing page
and the PPC ad.



Experiment #4: Control

Original Form Page
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Experiment

Treatment
d £
- @ Nd

The World’s # 1 On-Demand % .. Software

=y Almost there! To begin your FREE TRIAL of s,
please complete the simple questionnaire below:

First Mame |
lllm!
Comgarry Marme |
Emad Address | " (P Pokcy)

Phyiorst Mamibier |

Poual Code |

Coumry |
Tha lollowing Esboimation will il s personabice y

promptonsl use
Asp you working with a
Seption paoider ?
Soluation Providers
Maver [if b
Raberivil Cote [if hisrwa)

[¥ Yau, | woald like i ecedvs inlgrmaiion hiom

Start Your Free Trial of S

FREE TRIAL

- pves you

unprecendented

control o your company.”

—

“wasaved $1 Million
by switching o oo from
o, amd reduced costs from
3% of revenus to 0.15%."

4. Treatment

* The optimized page continues to
communicate the value of the offer,
even on the registration page.

 The message is directly connected to
both the landing page and the PPC
campaign.



Experiment #4: Treatment

Optimized Form Page

‘ - ——
‘ unprecendented
CONLrol of your company.”

—

The World’s # 1 On-Demand % Software

2 Almost there! To begin your FREE TRIAL of s,
please complete the simple questionnaire below:

“wesaved $1 Million

Your Fi Trial
FREE TRIAL

Value Proposition




Experiment #4: Results

‘ 97% Increase in Form Completions

The optimized page increased conversion by 97.27%

Control 15.84% -

Treatment 31.25% 97.27%

What You Need to Understand: By continuing to communicate value,
event on the registration page, the treatment garnered 97% more
form completions.




Experiment #4: Results

‘ )7 2% Increase in Overall Conversion

The treatments significantly increased cumulative conversion by 272%

PPC Advertisement .89%
Landing Page Clickthrough 7.17%
Form Completion 15.84%

Impression-to-Lead Conversion .009% 0.033% qufxﬁﬁ

What You Need to UnderStand: By OptlmIZIHg a” the Way through %”””"mmn““‘“‘\\\\\
path, the treatment outperformed the control by a total of 272%.




Experiment #5

40% increase Iin subscriptions by emphasizing the well-known
brand of an American daily newspaper



Experiment #5: Background

Experiment ID: TP1651
Record Location: MECLABS Research Library
— | Research Partner: Protected

Background: One of the largest metropolitan print news sources in the
United States.

Goal: To increase the number of online subscriptions.

Research Question: Which offer page will result in the highest
subscription rate?

Test Design: A/B variable cluster test



Experiment

* The goal of the original
page was to get people into
the subscription process.

 The original page used a
template CMS structure
that did very little to
leverage the brand’s well-
known name.

5: Control
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tosite1s5345uTesstosts@asdia.com

- chooss ons - |

Ivear of Bith - choose one - ¥

The unbranded template is used
throughout the entire conversion

Process.

Step 3

s Information & Comments  Sehools & Calleges

memberonl events and ofers.
progucts and sences.

Submit

(1-885-694-5623) duing e hours sted below.

Customer Service Hours of Operation

Phons: 1500.0V-GLOSE (19995045523 | crlsins

Weskends an

Prone w208

amto5
lays &.am 1012 noon

Sz crestorsanicesate com

e —

HOVE | ADVERTISER |

Subscriber

Thank You

“Thankyou fo ordering home delivery o

Information & Comments  Schools & Colleges

94:5623) during the hours isted below.
Customer Service Hours of Operation

Monday through Friday 6 armto 5 prm
‘Weckends and holidays 8 a0 12 noon

Phons: 1 50023 | s miorsanice
Hours o 511 SPh,Sat Sun & Hollas

at1-a8e -



Experiment #5: Treatment

The treatment
slightly adjusts the
CMS template to
emphasize the well-
known brand.

LOG O Already a Subscriber? Click Here

INTRO OFFeR

Subscribe®%

Special Online Offer: Sigh up for home delivery of T
save 50% offthe home delivery rate.

Please enter delivery ZIP Code and submit. Delivery ZIP Code Subrmit
A J
Exclusive Benefits far our Subscribers
-ou're entitled to complimentary access - our new paid website with all the news

- exclusive features, more in-depth covers we articles for offline reading. vou can
easily access the site on any digital device with a browser (e shane), and there's never a need ta
convert settings or download an app. For mare infarmation & 1, click here.
haney Saving coupons and flyers from the area's hest retailers.
BG Insider Loyalty Program — Become 2 and enjoy WIF access to exclusive content and special events

with editarial staff, as well as offers and invitations from Globe partners and adverdisers.

JTITHE om
Hen i orofs k. R-F SAR S SP R, At S0 S HOIRRYS SRR D Neoh




Experiment #5: Treatment

E— The branding is made prominent
throughout the entire conversion
rocess.

Special Online Offer: Sign up for home delivery se and
save 50% offthe home delivery rate

Please enter delivery ZIP Code and submit. Delivery ZIP Code Submit

=

C

Exclusive Benefits for our Subscribers

Pactantlahe com - Vou're entitled to complimentary access - our new paid wehsite wit
1 clugive features, more in-depth caverage and uie iy 0 save aticles for offline r
easlly aLCE3s e 2((2 0N any digital device with a hrowser (ex; |aptop, tahlet, smartshone), and ther
convert settings or download an app. For more infor 1, click here,

Money Saving eoupons and fiyers from the area's best retailers

BG Insider Loyafty Program — Becorr Insider and enjoy V] 0 exclusive contentand special events
with editorial Stal, as well ag offers and invitat

PIoie: 1 "
Haurs cioperaton: U-F 5410 6381, 53% S0 & Holklag 540 b oo

Avoaaya Susseser 1o e Jr
Aoy aSubscrser? i e
Areaty a Subscrer
Thank You
Order Vour Order Has Been Processed Thank You
Order home delivery today! PLEASE VERIFY YOUR SUBSCRIPTION INFORMATION
sattassn
‘SAVE50% FOR THE FIRST 12 WEEKS Otherwise, 5623) turing the hours listed below.
click Submit Order. OPTIONAL
Subscribe: nd save 50% LoginEmail testet sS5uttesetests@asdfacom
) . WondaytwoughFriday 5 amto S g
s s gesttma o susson s 500 e el hore dofery s ot st 12 neek. DetveryAdaross f— N ——
Youmay cancelat any me an. ceived, i [—— oo s oz s o Weekends and holidays & am fo 12 noon
o e
v nome deliey Piease sign me up for iy Site P Coe TRURO, WA 02605 Gener ——
om erone (590 920 0390
© -y ety or oy 87.week o he s 12 weeks il Ad0ess teste155uTieselests@asctacon e —
o o " e Billing Address
Same 25 Delivery Address. & signme up for i ber-only events and offers. -
O sunday delivery for only §2 S0iweek for the first 12 weeks Payment Information
Cardholder Name test 2 Receive occasi R —
Plsse comples il he fes below: Fiidsinbokd ae recuiec CardNarnker 9000000060011
Expiration Date 012016 Submit
e Subsern 7oy ol oy § T Sosiforth s 12 ke
s sutbas canTzon: —
Nurnbirofcosks pr oy 1 L S v s i
Subri Order CostorterServic Hours o Opsation
City, State, ZIP Code  TRURO, MA 02656 Monday through Friday & sm fo 5 pm
Homephons | Woakands sndbdays 5o 14noen
el Adarss .
This s also my Billing Address "
——— L
4 50% on an additional 4 weeks
5 when you pay by credit card. That's a total of 16 weeks at 50% off!

Ol prefer to pay by mail billed every 4 weeks).




Experiment #5: Results

‘ A 0% Relative Increase in Subscriptions

The treatment significantly increased subscription rate by 40.30%

Control - Unbranded 1.32% -

Treatment - Branded 1.86% 40.30%

What You Need to Understand: By simply emphasizing the well-
known brand name, the treatment subscriber path increased
subscriptions 40%.




Experiment #6

33% increase in open rate by placing the incentive point first



Experiment #6: Background

— & Experiment ID: TP2078

— | Record Location: MECLABS Research Library

—| Research Partner: Protected

Background: Well-known news publication
Goal: To increase the open rate of an email
Research Question: Which subject line will produce the greatest open rate?

Approach: A/B single-factorial split test



Experiment #6: Version A/B

Save 50% on your choice of two new subscription options

Get the NEW [Name] for 50% off



Experiment #6: Results

‘ 33% Relative Increase in Open Rate

The treatment significantly increased open rate by 32.7%

Version A

Version B 15.9% MEC%&

What You Need to Understand: By placing the incentive point first, .
version Aincreased open rate significantly.



Experiment #7

36% increase in emails captured by combining an increase in
value force with a decrease in cost force



Experiment #7: Background

—bA  Experiment ID: TP2011

——| Record Location: MECLABS Research Library

—| Research Partner: Protected

Background: A company offering professional financial advice to investors and
consumers

Goal: To increase marketable email captures in the subscription process
Research Question: Which page will have the highest email capture rate?

Approach: A/B multifactorial split test



Experiment #7: Control

Wth’EShDU.’dIE”’I&"YﬂUWhenfamabouttﬂmOM? & ° Headline asks a question instead

Already a member?

To i scoss,Sler of stating a value
Please enter your current email address:
Enter Email Address : l#emaii# . .
(i romseto ekt e v * |rrelevant question interrupts the
Please enter your first and last name : . .
Evcr it Nome : EETIEER eye-path of new visitors

!mage Enter Last Name : Iﬂ.asiName#

D‘f Dl% . . .
e )t accept the Terms and Condiions * Unnecessary fields for this step in
POKESperson

| Continue the process

\ * No additional value copy or

content

Y= | Ve Value Your Privacy



Experiment #/: Treatment

Already a member?
To gain access, click here.

* Headline immediately states a

promise of value =

I'll send you a each time | am about to #ass & i

Please enter your current email address:
Enter Email Address : J#amail#

(We take anti spam seriously)

* |rrelevant question moved out of
the primary eye-path

Please enter your first and last name :
Enter First Name : }#FirstName#

Enter Last Name : fﬂ_astName#

— Please send me any free information

e Two required fields have been BV o R o
replaced with an opt-in field 1 | ee—————s

M Email alerts before each time | + s

L. M Exclusive quarterly web casts (my S i & B iy,
* Additional value copy connected ' Open access to my s (how and it S,
to the primary path’s total value [ Continve

proposition is included |
IFRUSTYZ] | e Value Your Privacy



Experiment #7: Results

‘ 36% Relative Increase in Emails Captured

The treatment significantly increased email opt-ins by 36.25%

Version A 6.56% -

Version B 8.94% 36.25%

What You Need to Understand: By combining an increase in value
force with a decrease in cost force, the treatment email capture
page increased opt-in emails by 36.25% without negatively affecting
the subscription rate.




Experiment #8

78% increase in subscriptions by removing elements on the
page that did not match prospect motivation



Experiment #8: Background

——A ExperimentID: TP1155

— | Record Location: MECLABS Research Library

—| Research Partner: Protected

Background: A publisher of electronic marketing information and related services
Goal: Increase the number of registrations for a free email newsletter
Research Question: Which sign-up page will yield the highest subscription rate?

Approach: A/B multifactorial test



Experiment #8: Control

Original Page
Free Access to Britain's Leading ° Common |and|ng page best prac“ces

MARKETING Website _ . _ .
failed to improve conversion on this
The wesbite is Bntain's most popular resource for business owners and . .
managers looking for leading edge Marketing information O rl gl n a | p a ge .

has been featured on On his
exclusive FREE Marketing website, you will discover

» Essential Marketing Information to grow your business and increase your Profits
« Why most Advertising does not work

« How you can duplicate the Marketing strategies of Entrepreneur Millionaires to attract large L We b ega N te St| N g th e re m Ova | Of

numbers of new customers
* The Marketing disasters that can destroy new businesses

FA g g s i elements from the page to match visitor

« How to make sure your wesbite passes The 8 Second Test'

Marketing - Wh Business can leam from a Virgin Bilionai i !
:Andsommhmo{e[ar eting at your Business can leam from a Virgin Billionaire motlvatlon |eve|S.

For immediale FREE access lo Bniain's leading Markeling websilte, please enler vour delails
below

e * |fadding elements to increase the value
(i o FREE R proposition decreased conversion, maybe
the traffic to this page was already highly

motivated.

Please nole, when you enler your delalls above you will have immediale access lo

FREFE Marketing Website We respect yvour pnvacy and your details will never be
given to any third parily. The Marketing website s Bntain's leading Markeling
resource and is used by over 160,000 UK business owners who wan! leading edge Marketing
information to grow their business




Experiment

Much of the copy on this
page was removed, leaving
simple form submission

fields.

No real selling points were
included in this design.

3: Treatment

Treatment

Free Access to Britain's Leading
MARKETING Website

For immediate FREE access to Britain’s leading Markefing website, please enter your details
below

Enter Your Name: |

Enter Your Email: I

Click Here for Immediate FREE Access

Please note, when you enter your details above you will have immediale access [0

FREE Marketing Website. We respect your privacy and your details will never be
given to any third party. The Marketing website is Britain’'s leading Marketing
resource and 1s used by over 160,000 UK business owners who want leading edge Markeling
information to grow their business




E X

eriment #8: Side-by-Side

Original Page

Free Access to Britain's Leading
MARKETING Website

The wesbite is Bntain's most popular resource for business owners and
managers looking for leading edge Marketing information

has been featured on Onhis
exclusive FREE Marketing website, you will discover

+ Essential Marketing Information to grow your business and increase your Profits

« Why most Advertising does not work

« How you can duplicate the Marketing strategies of Entrepreneur Millionaires to attract large
numbers of new customers

+ The Marketing disasters that can destroy new businesses

+ How to get higher positions on the Search Engines

+ How to do effective Marketing for FREE

+ How to make sure your wesbite passes The 8 Second Test'

. Marketing - What your Business can leam from a Virgin Bilionaire

+ And so much morel

For immediale FREE access lo Brlain's leading Markelting website, please enfer vour delails
below

Enter Your Name:
Enter Your Email:

| Click Here for Immediate FREE Access

Please nole, when you enler your delails above you will have immediale access lo

FREE Markelfing Website. We respect your privacy and your defails will never be
given fo any third party. The Markeling websile is Britain's leading Markeling
resource and is used by over 160,000 UK business owners who want leading edge Markeling
information to grow their business

Treatment

Free Access to Britain's Leading
MARKETING Website

For immediate FREE access o Bnitain's leading Marketing website, please enter your details
below

Enter Your Name: I

Enter Your Email: [

Click Here for Immediate FREE Access |

Please note, when you enter your deltails above you will have immediate access to

W FREE Marketing Website. We respect your pnivacy and your details will never be
given to any third party. The s Marketing website is Britain's leading Marketing
resource and 1s used by over 160,000 UK business owners who want leading edge Marketing
information to grow their business.




Experiment #8: Results

‘ /8% Relative Increase in Subscriptions

The treatment significantly increased conversion by 78%

Control 12.09% -

Treatment 21.54%

What You Need to Understand: By removing elements on the page
that did not match prospect motivation, the treatment email
capture page increased subscriptions by 78%



Experiment #9

162% increase in subscriptions by addressing customer
anxiety with specific corrective measures



Experiment #9: Background

Experiment ID: TP1063
Record Location: MECLABS Research Library
Research Partner: Protected

Background: Company offering web hosting and related services

Goal: Increase service sign-ups

Research Question: Which landing page will produce the highest conversion rate?
Approach: A/B split test (variable cluster) aimed at supporting the value

proposition, prioritizing information and addressing and correcting specific visitor
anxiety.



Experiment #9: Control

Control -Top

LOGO o

LOGO - —
Domains Web Hosting Seners E-Commerce FREE Dial Lip FREE E-mail
@ the lech
|
- Complete W Plus
£3.9% ¢ maonth £5.99 rmonth
Free Domain
Webspace 3.000MB 15.000MB
Monthly Traffic 100GE 750G8
E-mail Accounts ] 106
S0L Databasas 1 5
Wihsite Sharing Domains 10 o8
Controfpanel {Dema) cPanel 11 cPamel 11

Google AdWords E20 £30




Experiment

9: Control

LOGO e —

What do you want to use your website for?

v e = {8

Complete Plus

[ son | ST

Some of the things you can do with a Illl Website

jpdate website Run your own blog

B

AR
a )
B
_d &

J'

&
ol

Create an easy to update website
With our sitebulbder you can create a website ina
matter of minutes, and keeping i updated is easy!

Setup an online shop

Our I b Hosting packages come wilh some
really cool and easy fo use pre-instalied website
shops. Read mote

Run a forum
Get a discussion going on your hobby, your
business orwhatever interests you, Read more

Run a classified site
Do you want to create a searchable database of

Manage your own Wikipedia
Do you know Wikipedia? Most of you probabdy do,

Control - Bottom
Some of the things youtamuowrorammsweoste

/

Run your own blog

Have your 53y with your very own bleg! The ideal
way to keep family, fiends, colleagues or work
associates up 1o date. Regd mors

Create a photo gallery
Pulting your digital photographs onling is a great
way to keep fiends and family in towch, or o

markel your business and products. Bead

Add a guestbook

Receive feedback quickly and easily from your
website wisilors, by enabling them to leave
comments, Read more

Create online surveys and polls
Do you need to canvass opinion on vangus

Run a support system for your clients
Having strong support and senice is esseniial for
any online business. Read moré




Experiment #9: Treatment

Treatment - Top

_LOGO/-/ Our best ever hosting packages Why you should choose
(1)

Check out our brand new web hosting packages, Home and
Business. They are our best ever yet!

Also included for free are applications that let you easily create
your own website, blog, online shop, photo gallery, run a support
system for your clients with just a few clicks of the mouse.

* The optimized page alleviated anxiety that occurs with
online hosting:
* 100% uptime in 2007
- e 24/7 customer support
 No hidden charges
e 30-day money-back guarantee

* With clear images, they communicated product
reliability and customer service.



Experiment

LOGO

Testimonials addressed
concerns of reliability, ease
of use and speed of service

O: Treatment

—_—

Treatment - Bottom

o siness
£39.98 / year £69.99 f year V
BUY BUY W
Free domain names 1 3
Webspace 3GB 100GB
Monthly Traffic 100GB 1000GB
Addon Domains 10 Unlimited
POP | IMAP E-mail Accounts 5 1000
Controlpanel (Demo) cPanel 11 cPanel 11
Google AdWords £20 £30
CGl, PHP, Ruby on Rails, MySQL & v
Frontpage Extensions v] ]
Easy to use Sitebuilder -+ 4
24| 7 Superb Responsive Support -+ 4]
BUY BUY

Features

Create an easy to update website
With our sitebuilder you can create a website i
matter of minutes, and keeping i

Read more.

et up an online shop

7 Cur IVeb Hosting packages come with some

by really cool and easy to use pre-installed website
shops.

Read more.

Run a support system for your clients
Having strong support and service is essential for
any online business.

Read more.

Testimonials

A superb reliable service that has yet to fail us. The automatic
responses are fast and comprehensive.

Peter Lawson

As a relative lay person to computers | have found the
website of I o De easy to understand and trouble free
for wetspace and email configuration.

Ewen Rankin

I love the fast an efficient way | can search for Domain
MNames. The search results are excellent And when | decide

to go ahead and order, the process is easy. Thank you.

Edi Farshi




Experiment

Domaing

Original Page

9: Side-by-Side

Web Hosting Senvers E-commerce

I've always wanted: |JFRee.

Free Domain
Webspace 3.000M8
Monthly Traffic 10068
£-mail Accounts G

SaL Databases. 1

Website Sharing Domains 10
Controipanel (emo) cPanel 11
Google AdWords 0

Create an easy to update website

v our si ¥oU can create 3 website in 3

matter of minutes, and keeping it updated is 2as

Setup an online shop
packages comy

Run a forum
a discussion going on your hobby

business or whalever inferests yor

Run a classified site

it to create 3 searchable database of

Manage your own Wikipedia

Bo you kn dia? Most of you p

50 why not add one 1o your w

to use pre-installed website £

000MB

cPanel 11

£30

Some of the things you can do with il Website

Run your own blog
af

with your

Create a photo gallery
Putting

ur g 5 on

way 1 keep friends and family b

market your business rod

Add a guestbook

comments

Create online surveys and polls
rious

Run a support system for your clients

0 support and service is essential for

Domains

Our best ever hosting packages

Optim

ized Page | = s

O c——

Senvers E-commerce FREE Dial Up FREE E-mail

Check out our brand new web hosting packages, Home and
Business. They are our best ever yet!

) included for free are applications that let you e;
your own website, blog, online shop, photo gallery, run a
nts with just a few afthe mou

Why you should choose |

Home Business

£39.99 | year £69.99 / year

Free domain names
Webspace

WMonthly Traffic

Addon Domains

POP /IMAP E-mail Accounts
Controlpanel (Demo)

Google AdWords

CGI, PHP, Ruby on Rails, MySQL
Frontpage Extensions

Easy to use Sitebuilder

2417 Superb Responsive Support

Features

L

Create an easy to update website
With our sitebuilder you can create a website ina
matter of minutes, and keeping it updated is easy!

Set up an online shop
our (N 0sting packages come with some

really cool and easy to use pre-installed website
shops.

Run a support system for your clients
Having strong support and service is essential for
any online business.

[

1 3
36B 100GB
100GB 1000GB
10 Unlimited
5 1000
cPanel 11 cPanel 11
£20 £30
BUY BUY
Testimonials

A superb reliable service that has yet to fail us. The automatic
responses are fast and comprafensive.

Peter Lawson
As a refative lay person to computers [ have found the
website of [Moe easy to understand and trouble free
for webspace and email configuration.

Ewen Rankin

I love the fast an efficient way | can search for Domain
Names. The search results are excellent And when | decide

to go ahead and order, the process is easy. Thank you

Edi Farshi




Experiment #9: Results

‘ 162% Relative Increase in Subscriptions

The optimized page yielded a 162% higher conversion rate as well as a 128% increase in

revenue per visitor.
Control 12.09% -

Treatment 21.54%

What You Need to Understand: By addressing customer anxiety with
specific corrective measures, the treatment increased subscriptions

by 162%. To learn more about this test, see Case Study 2 in

Improving Conversion by 162%: How to Overcome Value Inhibitors



https://marketingexperiments.com/value-proposition/overcoming-value-inhibitors

Experiment #10

189% increase in conversions by making improvements to
the user experience that allowed prospects to navigate
information with greater ease



Experiment #10: Background

——A Experiment ID: TP1341

— | Record Location: MECLABS Research Library

—| Research Partner: Protected

Background: A company offering dedicated business hosting services

Goal: To increase the amount of leads

Primary Research Question: Which page design will generate the greatest amount of
leads?

Approach: A/B multifactorial split test (radical redesign)



Experiment #10: Control

Fhone &
Business Dedicated Servers Australia

Dedicated Servers

Fully Managed Dedicated
Services by the
Hosting Experts

Award-Winning Best
Customer Care

[hedicated Senvers

We provde cugiomized secure soalable srnd reliable fusualia’s lﬂl“lil'l[l EIIFFIEE'I of
cost-afmctive Saraces backed by proven accre diabions Tof your Busines s Dedicated Server Solutions
crilical wab applications

" Winner of
affers youl o Tedbie | custom isabie Serwer
s A g esepar e il Warld Conwmunle atlan Aweard
sl L ko o Peaineg B0 iroubleaskaod | palch monibor, Backup or =
worry about the hardware nebaor T rust the for “Best Customer Cane
i fedhat eaperts in Dedcabed Sarwers
Request ane obligation fiee quate on a | Daidicated Server Salulion

The banner, what prospects see first, might mean something to the
company, but it conveys little value to the prospect.



Experiment #10: Control

Ded | Solutien B eq I
F.31=a:c Select - F."1-=-:.|:.l.- Select
Wha! are you loking 1o Ho
Flaase Select

Addiional Hosting Requirements:

vl O ol b e

* This company only needs 4 fields to obtain a qualified lead yet requires
prospects to complete 20.

e Call-to-action “Request a Quote” is impersonal and implies
commitment and cost.



Experiment

Treatment

~

Austre f!n-'i s Most I'rusrcq & Accredited
Business Hosting Company

for companies requning mission cntical application hosting

performance

o llllllllllll vl Custorrer Support o Flexibdity o

© Hiahest Level of Global Aca sditations

IR DEDICATED SERVER NEEDS

. 8 dwision of . Is the Austrakan leader in providing
businesses with dedicated server and hosting solutions, with customisable options suitable

Qur suite of dedicated server hosting solutions enables businesses and government
arganizations to meet spacific hosting requirements. Our solutions are custarn built to your
needs and backed by stringent Service Level Guarantees with cash rebates for under.

Meet Every Need
© Endto-End Securily Sohfions

Hosting Comgany

© 29.9% Uptime Guarante e © Most Trusted

Call to Discuss Your Needs ™

¥
- AA
Contact onling for a no-obhga: ¢} }

e ADVANCED
WOSTING FRRTNER

—

redhat

10: Treatment

Immediately lets the visitor know where
they are and what they can do on this page

Provides organized content that prospects
could navigate based on their needs.

Uses easy-to-understand images
Uses the more personal/lower
commitment call-to-action language of

“Call to Discuss Your Needs”

Moves all unnecessary forms fields to a
secondary step



Experiment

10: Side-by-Side

Control

Treatment

Phone =
Business Dedicated Servers Australia

Dedicated Senvers

Request ane obligation free quate on a

For lenmadinte Adwcs - Call S
Name

Tithe

Company

Phone

Emaid

Dedicated Server Salution Requined:

Flease Select >

I ymware

Business Dedicated Server Solutlons

Deeployment

Pleaze Select -

W respect your privacy

Dedicated Servers

Fully Managed Dedicated
Services by the
Hosting Experts

Award-Winning Best
Customer Care

Ausmalia’s leading supplier of

Winner of
World Comumunic ation Award
for “Best Customer Care”

al Server Salution

ADVANCED
PROGRAM HESTING PARTRER

. L] L
CALL U'S FOR YOUR DEDICATED SERVER NEEDS

Australia’s Most Trusted & Accredited

Business Hosting Company

. a dwision of . 15 the Austrakan leader in providing
businassas with dedicated server and hosting solutions, with customisable options suitable
for companies requiring mission critical application hosting

Qur suite of dedicated server hosting solutions enables businesses and government
arganizations to meet specific hosting requirements. Our solutions are custom built to your
needs and backed by stringent Service Level Guarantees with cash rebates for under-
parformance.

© 247 Technical and Customer Suppot © Fleibility to Meet Every Need
 Hinlwest Level of Globa Aca editations O Endto-End Security Sohions

© 99.9% Uptime Guaranee © Most Trusted Hosting Comgany

Call ¥ to Discuss Your Needs

Contact onling for a no-abligation
discussion of your dedicated server neads
Narme

Tite

Phone

redhat

ADVANCED
WS TING PARTIER

are’ | proGrRAM




Experiment #10: Results

‘ 189% Relative Increase in Conversion

The treatment significantly increased conversion by 189%

Control 2.00% -

Treatment 5.77%

What You Need to Understand: By making improvements to the user
experience that allowed prospects to navigate information with
greater ease, the treatment increased conversion by 189%.



Experiment #11

103% increase in conversion by making strategic changes to
the value copy that reinforce the value proposition



Experiment #11: Background

— | Record Location: MECLABS Research Library

—k| Experiment ID: N/A
—| Research Partner: Encyclopedia Britannica

Background: Well-known B2C company offering an online encyclopedia subscription
product

Goal: To get visitors to sign up for a free trial

Primary Research Question: Which landing page will have the highest subscription rate?

Approach: A/B multifactorial split test



Experiment

* The headline does not communicate —

11: Control

Control

Home ::

the value proposition

* The “member benefits,” which are
primary selling points, are in a
separate column, not directly in the
customer’s eye-path

* The images on the left and bottom do
not help communicate anything about
the service or why they should try it

More Comprehensive than Any Other
English-language Encyclopedia.
A Owep 120,000 articles, an updated world atlas,
thousands of images and wideos, an online iz
and thesauruz, over 300,000 articleg
respected magazines and _igee®sls, news headlines, a
guide to the Web sites, —and much mare,

orthy Results.

» Cited in L5, supreme Court cases,

= Expert contributars: More than 90 have won Mobel prizes, Most are authors, university
professors, commentators, museum curators, scientists; and other experts chosen for their
field expertize,

= Trusted by over 7 million students at top colleges and universities worldwide,

Spend Less Time Searching and More Time Finding.
Stop skipping between search results! Britannica organizes relevant results from a single,
reliable source.

Help for Students.
Articles and media developed especially for students aged 9 to 14, with research tools to help
with citations and bibliographies.

The Answers You Need, the Topics You Care About.
Learn more about the history of Irag. Understand the U5, electoral college, Watch a video
about nutrition and health, Find accurate results on wirtually any topic,

What Members Are Saying About Britannica Online.

"use the Bridennica for all myinvesdigadion of histony, past and present,. fond ) to sefisfis my
intellectugl coriosify abou? almost any subject,"

-Flora

Wour material provides bodh @ wealdh of factualinformation, as well a5 lessons of life material
wiich @ find fundamendal fo the raising of children
-hick

st because it pays do know, "
-Winiciuz

Browse :: Store :: Subscribe

Member Benefits
Join Now=

E’] hcoess to more content
than any other
English-language
encyclopedia,

E’] An advertising-free
environment!

E’] Infarmative newsletters
brought to you exclusively
by Britannica editors,

E’] Members-only discounts
to the Britannica Store,

E’] & discount subscription
to Merriam-iebster
Unabridged Cnline,

E’] Half-off gift subscriptions
for the life of your
membership,

"The online home of one of
the most respected
sources of information on
just about everything,"
PC Magazine Aprl 2004

 Take a FREE Trial_




xperiment #11: Treatment

Treatment

Home :: Browse ! Store :: Subscribe

ca Online Already a member? Log in.

@ Get Unlimited Access to all 32 Volumes of Encyclopaedia Britannica
during your FREE TRIAL...

I Sign up for your FREE Trial today and get

* The new headline and sub-headline inup o your
describe exactly what you get

working on school projects, you will have 7 days unlimited access
to the complete encyclopaedia, atlas, dictionary and thesaurus,
and more...

Over 122,264 articles,
An updated world atlas, thousands of images and videos.
An online dictionary and thesaurus, and thousands of FREE ACCESS

* Bullets are used to emphasize the 7" iafsi it A,

an advertising-free environrment!
10% discount at the Britannica Store for member, T ENGYELOB/ED W ERITANNIZA CRLINE

Used by over 4755 Universities worldwide j

valuable features of the service in an
e a Sy_to - re a d fo r‘ m at & credit card is ed to vati;:late your free trial. You will never be charged during your free trial, and you

month [Save $1,251.60 off the print Encyelopedia Britannica)

Email:
First hame:

* The new image is clearer and includes Sy S——

. . Expiration Dote: [January =] 2006 =]
a caption that re-emphasizes the value T

Get Instant Access Now {3
. .
p rO p O S I t I O n “Get all the content of the world's premier encyclopedia without giving

up @ yard of shelf space.” - PC Magazine

We protect your privacy, see our policy .

ia Britannica, Inc, XML




Experiment #11: Treatment

Treatment

“Activate Your Free Trial” is used
instead of “Please Enter Your Billing
Information” or “Subscribe Now”
messaging

Savings over the print edition

FCLOPEDLA Home :: Browse ! Store :: Subscribe

Britannica Online

Already a member? Log in.

@ Get Unlimited Access to all 32 Volumes of Encyclopaedia Britannica
during your FREE TRIAL...

Sign up for your FREE Trial today and get
immediate access with no risk and no obligation.

wehether you are doing research of your own, or your children are
working on school projects, you will have 7 days unlimited access
to the complete encyclopaedia, atlas, dictionary and thesaurus,
and more...

® Over 122,264 articles,
#* An updated world atlas, thousands of images and videos. FREE ACCESS

* Anonline dictionary and thesaurus, and thousands of To ALL 32 VOLUMES

articles from 403 respected magazines and journals.
® s advertising-free environment! WITH YOUR FREE TRIAL

® 10% discount at the Britannica Stare for members only. ToENCYELOB/ME A B RETANHICA CRLING

#® Used by over 4755 Universities worldwide including

\ Oxford, vale, and Harvard.

[ Activate Your Free Trial
& credit card {s required to validate your free trial, You will never be charged during your free trial, and you
can cancel at any time. 1f you decide not to cancel your subscription, vour service will continue for just

instantly shows the customer the
value

Button copy emphasizes the
“receiving” aspect of the transaction /
instead of “giving” language such as

vnnnth [Save $1,251.60 off the print Encyclopedia Britannica)

Email: l—
First hame: l—
Last Mame:
Credit Card Type: lm
Expiration Date: lmlm
Credit Card Humber:

/ Get Instant Access Now (2}

“Get all the content of the world's premier encyclopedia withaut giving
up @ yard of shelf space.” - PC Magazine

We protect your privacy, see our policy .

ional Publishing,

“submit”




Experimer

Control

YCLOFEDIA

Britannica Online

Already a member? Log in.

Why Try Britannica Online?

More Comprehensive than Any Other
English-language Encyclopedia.

1 Cwer 120,000 articles, an updated world atlas,
thousands of images and wideos, an online dictionary
and thesaurus, over 300,000 articles from
respected magazines and journals, news headines, &
guide to the Web's best sites, —and much more,

Trustworthy Results.
- Cited in U5, Supreme Court cases,
field expertize,
= Trusted by over 7 million students at top colleges and universities worldwide,
Spend Less Time Searching and More Time Finding.

refiable source,

Help for Students.

with citations and bibliographies,

The Answers You Meed, the Topics You Care About.

about nutrition and health. Find accurate results on wirtually any topic.
What Members Are Saying About Britannica Online.
intellectual curiosify aboud almos? any subjecd,”

-Flora

wibich | find fundamental o the raising of chitdren,”

-hhick,

st becquse i pays o know,"
“Winicius

Home :: Browse ;: Store :; Subscribe

- Expert contributors: More than 20 hawe won Mobel prizes, Most are authors, university
professars, commentators, museum curators, scigntizts, and other experts chosen for their

Stop skipping between search results! Britannica organizes relewant results from a single,

Articles and media developed especially for students aged 9 to 14, with ressarch tools to help

Learn more about the history of Irag. Understand the U5, electoral colege, Watch a video

"Wuse Hhe Britannica for all myinvesfigation of bisdony, pastand present,. fond) 2o sodisfy my

“Your matenial provides both @ wealih of foctual information, as well a5 (essons of tife moterial

Member Benefits
Join Now=

[ #coess to more content
than any other
English-language
encyclopedia.

m 4n advertising-free
environment!

M Informative newsletters
brought to you exclusively
by Britannica editors,

M Members-only discounts
to the Britannica Store,

m & discount subscription
to Merriam-Webster
Unabridged Onling,

[ Half-off gift subscriptions
for the life of your
membership,

"The anline home of one of
the most respected
sources of information on
just about everything,"
PC Magazine Apeil 2004

 Take a FREE Trial

11: Side-by-Side

Treatment

Home :: Browse i Store

DA

itannica Online

Already a member? Log in.

= Get Unlimited Access to all 32 Volumes of Encyclopeedia Britannica

during your FREE TRIAL...

Sign up for your FREE Trial today and get
immediate access with no risk and no obligation.

Whether vou are doing research of vour own, or vour children are
working on school projects, you will have 7 days unlimited access
to the complete encyclopaedia, atlas, dictionary and thesaurus,
and more, ..

Over 122,264 articles,
An updated world atlas, thousands of images and videos, FREE ACCESS

& line dictionary and th . and th ds of
noenline dictionary and thesaurus, and thousands o To ALL 32 VOLUMES

articles from 403 respected magazines and journals,
WITH YOUR FREE TRIAL

&n advertising-free environment!
10% discount at the Britannica Store for members only, T ENCNCLORERIA BRITANNCA CIRIINE

Used by over 4755 Universities worldwide including
Oxfard, ¥ale, and Harvard.

W Activate Your Free Trial

A credit card is required to validate your free trial. You will never be charged during your free trial, and you
can cancel at any time. If you decide not to cancel your subscription, your service will continue for just
$11.95/ month (Save $1,251.60 off the print Encyclopedia Gritannica)

Email:
First Mame:
Last Mame:
Credit Card Type: Im
Expiration Date: lm'm
Credit Card Number:

Get Instant Access >

“Get aif the content of the world's prermier encyclopedia withou? giving
up & yard of shelf space.” - PC Magazine

We protect your privacy, see our policy .

:: Subscribe




Experiment #11: Results

‘ 103% Relative Increase in Conversion

The treatment significantly increased subscriptions by 103%

Control 1.00% -

Treatment 2.03% 103.46% 70085

What You Need to Understand: By making strategic changes to the “msss®
value copy that reinforce the value proposition, the treatment
increased conversion by 103%. Learn more about this test in
Copywriting Case Study: How Encyclopedia Britannica increased
conversion 103%



https://marketingexperiments.com/copywriting/copywriting-britannica-increased-conversion

Experiment #11: Not This, But This...

From th|s

Home | Browse :: Store ;) Subscribe

Member Benefits
Join Now >

EI Access to more content
than any other
Englizh-language
encyclopedia,

More Comprehensive than Any Other
English-language Encyclopedia.
Cneer 120,000 articles, an updated world atlaz,

To this

HCYCLOPEDILA

Britannica Online Already a member? Log in.

B> Get Unlimited Access to all 32 Volumes of Ency Increase in Conversion
during your FREE TRIAL...




Experiment #12

112% increase in subscriptions by using a responsive design
treatment



Experiment #12: Background

——bA Experiment ID: TP1633

— | Record Location: MECLABS Research Library

—| Research Partner: Protected

Background: Largest electronic distributor of news/press releases
Goal: To increase the number of subscription starts from the services page
Primary Research Question: Which page will generate the most subscription starts?

Approach: A/B variable cluster split test



Experiment

12: Control

Control

LIVE HELP

&’ Choose Create

Get your message online and in
search for $129 per release.

Order Seeesiinas

@ Postto . the industry's
most trafficked website

© Make your news findable by search & news
engines (Google, Bing, Yahoo!)

& Drive traffic to your website with live site
preview

@ Reach subscribers and bloggers with RSS

@ Find your release posts with a search-
friendly permalink URL

& Take your message viral via our embedded
social media toolbar

eview Pay Release!

Live Help support avalable
Bam 1o Spen EST M-F
o ermad

: Sign in or Register

It’s never been easier to be
on Broadway!

Display your photo and headline on the Thomson Reuters Sign in the
heart of Times Square*

Order Plus Today!

Enhance your message with an image
and drive traffic to your site for just
$299 per release.

All the benefits of +PLUS Al thg efits of o +PLUS

Fistiibute to the
of 1,000+ websites

© Optimize your message with an image syndication network

© Disuibute to the
of 1 000+ websites

syndication network
& Showcase your photo on the Reuters
Sign in the heart of Times Square and

®
© Leverage your message to get links from demand the atlention of a diverse audience

authoritative websites

© Receive a low-resolution webcam
snapshot of your photo and headline
displayed on the Reuters Sign, one of the
world's largest digital signs

© Measure visibility via
reporing

 Headline and image are not
clearly expressing the value
proposition.

e Body copy is vague and does
not clearly distinguish
between the product options.

e Call-to-action wording implies
little-to-no value.



Experiment #12: Treatment

Treatment SRR  Headline better states the value

Start Chat

proposition.

8am to Spm EST l-F
or emai

Send or Just Preview Your News Release in Minutes
- S online news release creation and distribution platform

Get the power of SEE—_, fast / * Images better connect to the value

M No Membership Fees, No Contracts, Just Releases

2 - P L N . .

« Take advantage of online prass release network with no membership (8¢5 &[]+ 4.7 mitting Your

» Save when you sign up for packages of iReach: view package discounts L 0 Lo .
A

7= Distribute to " . and 1,000+ Web sites *{ = o
° » Gel exposure on site with over 1 million unique visitors per month Q Q Q
» Putyour news on 1,000+ web sites in aetwork
’J Increase Re-tweets, Shares and Likes Create&  Preview Pay &

» Reach 20,000+ Twitter followers via 20 targeted feeds Target & Refine Release
» Goviral viathe social media toolbar an every release on site

Key points of value are outlined in the main
bullets.

@ Choose a distribution option below to start creating:

Post to the industry’s most trafficked website
Make your news findable by search & news engines (Google, Bing, Yahoo!)
Drive traffic to your website with live site preview

Reach subscribers and bloggers with RSS

Feature matrix clarifies the value of each
product.

Find your release posts with 2 search-triendly permalink URL
Go viral with our social media toolbar

Optimize your message with an image.

Distrivute to the syndication network of 1000+ websites.

Leverage your message to get links from authoratative websites

A AR YA SAYASASANAY

Measure visibility via Release Watch reporting

Showcase your photo on the Reuters sign in the heart of Times Square.

CTAs emphasize “upgrade” implying value.

Recetve a webcam snapshot of your photo and headline displayed on the Reuters sign

Choose the option to fit your need: $129

=1 =3

)
")
w
w

ARSRIRIRARY
\gﬂ{(ﬂ&ﬂ/ﬁﬂ \
[ ]




Experiment

Control

&) Choose Create Preview Pay Release!

You can now add a YouTube video to order!

on Broadway!

heart of Times Square*

Getyour message online and in Enhance your message with an image

search for $129 perrelease. and drive traffic to your site for just
$299 perrelease,

- — "

(o

@ Postto . the industry's All the benefits of +PLUS

most trafficked website
© Optimize your message with an image
© Make your news findable by search & news .
angines (Google, Bing, Yahoo!) e 1o the ¥ network
of 1 000+ websites

@ Drive traffic to your website with lve site
preview ] Lwel_ng_o your message to get links from
authoritative websites
@ Reach subscribers and bloggers with RSS
© Measure wisibility via
& Find your release posts with a search- - reporting
friendly permalink URL

& Take your message viral via our embedded
social media toolbar

Live Help support avelshie
Bam to Spem EST M-F
or emnad

[ Signin or Register

It’s never been easier to be
Display your photo and headline on the Thomson Reuters Sign in the

Order Plus Today!

Reach millions of viewers and display
your photo on the Reuters Sign in
Times Square for $449 $399 per release.

All the benefits of ¢ +PLUS

@ Diswibute to the syndication network
of 1 000+ websiles

© Showcase your photo on the Reuters
Sign in the hean of Times Square and
demand the attention of a dverse audience

@ Receive a low.resolution webcam
snapshot of your photo and headline
displayed on the Reuters Sign, one of the
world’s largest digital signs

[}

ample

[ Ordar S rlus

12: Side-by-Side

Treatment

LIVE HELP
oy 8|

Live Help suppart avalable
Bam to SpmEST WF
or emad

Send or Just Preview Your News Release in Minutes
S B oonline news release creation and distribution platform
Get the power of ™% S, fast

M No Membership Fees, No Contracts, Just Releases

= Take advantage of W Ssssses online press release network with no membership ing 1b four

Release is Quick & Easyl '

= Save when you sign up for packages of IReach view package discounts

#—== Distribute to ®SSssssss s and 1,000+ Web sites
'." u Get exposure on M s site with over 1 million unigue visitors per month
= Pulyour news on 1,000+ web Sites in S 1etwork

' Increase Re-tweets, Shares and Likes
-J = Reach 20,000+ Twitter followers via 20 W8 S targeted feeds
» GO viral via the Social Mmedia toolDar on every release on e s s sile

) Choose a distribution option below to start creating:

.Postm S e the industry’s most trafficked website.

Make your news findable by search & news engines (Google, Bing, Yahoo!)
.Drlvu traffic {0 your website with live site preview

Reach subscribers and bloggers with RSS

Find your release posts with a search-friendly permalink URL

A AR

Go viral with our social media toolbar

.Opnmn:e your message with an image.

.Dismnute to the #ss s syndication network of 1000+ websites.
Leverage your message to get links from authoratative websites,
.Mpnsure visibility via "% Ssssssss . Release Watch reporting

Showcase your photo on the Reuters sign in the heart of Times Square.

A AR AR AR YA A NAS
A AR AR YR A AR ALY

Receive a webcam snapshot of your photo and headline displayed on the Reuters sign.

IChoosetheoplIonloﬁtyourneed: . $129 . $299 . $399




Experiment #12: Results

‘ 1129 Increase in Subscriptions

The treatment significantly increased subscriptions by 111.5%

Control - Unresponsive 3.0% -

Treatment - Responsive

What You Need to Understand: The responsive design treatment
increased free trial subscriptions when compared in aggregate to
the control.




Experiment #13

30% increase in signhups by aligning email sends closer to the
weekends (when markets are closed)



Experiment #13: Background

— A Experiment ID: TP2004
— | Record Location: MarketingExperiments Research Library

—| Research Partner: Protected

Background: A large media company offering a free trial of day trading
instructional content

Goal: To increase the amount of free trials

Primary Research Question: Of the send times tested, which time will result in
the highest rate of free trial sign ups for the content?

Approach: A/B single factor sequential test



Experiment #13: Background

Product: Equity Screening Database

yn ¥ ¥ Avg
Mo
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Experiment #13: Version A/B

Email A

Send Time: Monday
(Beginning of Week)

Email B

Send Time: Thursday
(End of Week)




Experiment #13: Results

‘ 30% Relative Increase in Signups

Sending email later in the week increased sign up rates by 30%

Monday 4.34% -

Thursday 5.65%

What You Need to Understand: By aligning email sends closer to the
weekends (when markets are closed), emails sent on Thursday
performed 30% better than email sent on Mondays.




Experiment #14

24% increase in conversion by making small changes in the
way the page communicated



Experiment #14: Background

— A Experiment ID: TP1740
— | Record Location: MECLABS Research Library

—| Research Partner: Protected

Background: National news publication selling subscriptions

Goal: To increase home delivery subscription rate

Research Question: Which treatment will generate the highest home delivery
subscription rate?

Test Design: A/B variable cluster test



Experiment #14: Version A

Order home delivery today!
SAVE 50% FOR THE FIRST 12 WEEKS

50% off the and unlimited access to i

Save 50% and ¢ subscription for 12 weeks. Your print subscription comes with unlimited access to
PN ol I

Yes!|wanta Je subscription. Please sign me up for:

(@] 7-day delivery for only $6.4%/week for the first 12 weeks

! Sunday delivery for only $1.75/week for the first 12 weeks

Checkout Page A retains all of the
B standard checkout presentation
factors from the previous test.

City, State, ZIP Code
Home Phone - -

Delivery Address

Email Address

This is also my Billing Address

We respect your privacy. Your emsil sddrezz will sllow you to be smong the firzt fo leam sbout specis! offerz an ez from The Boston
Globe.
Payment Method

@ preferto pay by mail (billed every 4 weeks).
@) | preferto pay by credit card (charged every 4 weeks).

Cardholder Name (8= it appears on your card)
Card Type | American Express [ ¥ |

Card Number

Expiration Date |4 El 12012 El

Start Date =

Number of copies per day | 1 E|

Continue



Experiment #14: Version B

Save 50% on Home Delivery of

The

Order now, save 50% on home delivery for 16 weeks, and get
unlimited access to com

/ Checkout page B makes a different set of
15 adjustments:

e Copy and image were tweaked to re-emphasize
the value proposition previously stated

Choose Your Subscription Options
Each offer represents 50% off the regular subscription rate.

............... Save $103.84!

&.com — Save $28!

‘-j-‘?-day delivery for $6.49/week for the first 16 weeks plus
@) Sunday only delivery for $1.75/week for the first 16 weeks plu:
® Digital only for $1.9%/week for the first 12 weeks — Save $24!

Delivery Information

e Savings are re-emphasized, lines around
information are removed, and header fonts
increased

Please complete all the fields below.
First Name LastMame

Address

Phone
Email

This is also my Billing Address

owoss [ ] o cmteonon T * Call-to-action re-aligned, recolored, rewritten
emphasizing the next step of the process

Payment Method

@1 prefer to be billed by mail every 4 weeks (save 50% for 12 weeks instead of 16 weeks)
9| prefer to pay by credit card (charged every 4 weeks).

Cardholder Name (As it appears on your card.}

e Similar to Experiment 1, credibility and
satisfaction indicators are added

Card Number 7N TRUSTe:

Expiration Date 01 +« 2013 -

Review My Order > ; Q Satisfaction Guaranteed
You can cancel your subscription at any time



Experiment #14: Side-by-Side

Version A Version B

Save 50% on Home Delivery of

The |

Order now, save 50% on home delivery for 16 weeks, and get
unlimited access to Bc m

Order home delivery toaayr
SAVE 50% FOR THE FIRST 12 WEEKS

50% off th ubscription, and unlimited access to Be wm.

Save 50% and get a ouswbi Giuwe subscription for 12 weeks. Your print subscription comes with unlimited access to

Yes! | want a Bo 1bscription. Please sign me up for: e .
Choose Your Subscription Options
Each offer represents 50% off the regular subscription rate.

[ 7-day delivery for only $6.49week for the first 12 weeks -
) T-day delivery for $6.49/week for the first 16 weeks plus unlimited access to Be...

- — !
) Sunday delivery for only $1.75fweek for the first 12 weeks - 2om — Save $103.84!

= ') Sunday only delivery for $1.75/week for the first 16 weeks plus unlimited access to Bo: m — Save $28!
\”) Digital only for $1.99Mweek for the first 12 weeks _
' Digital only for $1.99/wesk for the first 12 weeks — Save $24!

Flease complete all the fields below. Fields in bold are required

Delivery Information
Delivery Address

Name Please complete all the fields below.
FirstName LastName
Address
Address

City, State, ZIP Code

Home Phone - - Phone

Email Address -
Email

This is also my Billing Address
We respect your privacy. Your email sddress will allow you fo be among the firet fo leam sbout special offers and ies from The Ecston
Globe. Start Date =] NumberofCopiesperDay 1 =

This is also my Billing Address

Payment Method

\2)1 prefer to pay by mail (billed every 4 weeks).
prefer to pay by credit card (charged every 4 weeks). Payment Method

Cardnolder Name (a2 it appears on your card) ()| prefer to be billed by mail every 4 weeks (save 50% for 12 weeks instead of 16 weeks)
Card Type | American Express E| 9)| prefer to pay by credit card (charged every 4 weeks).

Card Number

Cardholder Name (As it appears on your card.)
Expiration Date [ o1 [v ] /2012 Card Number P TRUSTe:
Start Date :I Expiration Date 01 « 2013 -

Humber of copies perday |1 El

i ni ia Q Satisfaction Guaranteed
Continue You can cancel your subscription at any time



Experiment #14: Results

‘ 24% Relative Increase in Conversion

Version B’s content increased the rate of conversion by 23.6%

Version A 1.89% -

Version B (Small Changes) 2.34%

What You Need to Understand: By making small changes in the way the page
communicated, our analysts were able to produce a 23.6% relative increase in completed
conversions. For more info about this test, see Experiment #2 in Sustainable Competitive
Advantage in 2015: How customer-first science transforms the way companies achieve a

superior position



https://meclabs.com/research/lecture/web-optimization-summit-sustaining-competitive-advantage-flint-mcglaughlin

Experiment #14: Not This, But This...

Field Layout

Protocol ID: TP1740 _ ]
From this To this

Delivery Address Delivery Information
Name
Please complete all the fields below.
Address -
FirstName LastName
Address

City, State, ZIP Code BOSTON, MA 02124
Home Phone ~ B

Email Address

This is alsa my Billing Address

We respect your privacy. Your email address will allow you to be among the first to leam about specisl offers and scfivities from The Boston A\
Globe.
Payment Mathod O

| prefer to pay by mail (billed every 4 weeks).
Q| prefer to pay by credit card (charged every 4 weeks). P
| urchase Rate
Cardholder Name (as it appears on your card)
Card Type | American Express [ ¥ |

Card Number

Expiration Date [pq E| 712012 El

Cardholder Name (As it appears on your card.)

Card Number 7\ TRUSTe

Start Date =
Expiration Date 01 2013 -

Humber of copies per day |4 E|

Continue Review My Order > | Q Satisfaction Guaranteed

You can cancel your subscription at any time




Experiment #15

97% increase in league starts by de-emphasizing the price
early in the process



Experiment #15: Background

— | Record Location: MECLABS Research Library

—k| Experiment ID: TP1645
—| Research Partner: Protected

Background: A large sports entertainment provider sought to increase
conversion on it’s main landing page.

Goal: To increase league start-ups

Research Question: Which page will generate the most league start-ups?

Test Design: A/B Single factor split



Experiment #15: Control

-— e E—— -

GO PRO Imrxusics o vemc uummm—m + The original version of the
page emphasized the value
proposition of the app
software itself.

» PLAY BY YOUR OWN RULES

» BE THE EXPERT

< ONLY $159.99

iy Us fior FREE for 14 gaiys!
et Cad Required

FEATURES:  JOIN OUR CHATS CHECK OUT WHAT THE PROS SAY e \We wahted to test

. emphasizing different aspects
of the value proposition as
well as the impact of
deemphasizing the price.




Experiment #15: Treatment

e For this test, we were limited to changing
only the banner section of this page, and S st oo TooR
our language was constrained. '

* |n the first treatment, we shifted the focus
of the message from the app itself to the
value of the free trial.

* We also tested the effect of
de-emphasizing the price in the eye-path.




Experiment #15: Treatment

* |n Treatment 2, we shifted
the focus of the copy and
images to emphasize the
value of the company.

* However, the most radical
change is that we completely
removed the price from this
page altogether.

i d.wl:‘S'l'.l‘F%

HUSTLE AND HEART SET US APART

FIND OUT WHY 87% OF COMMIS SIONERS COME BACK TO PLAY
FANTASY FOOTBALL AT

Try Us for FREE for 14 days!
Mo Cregt Cavd Recuied —




Experiment #15: Side-by-Side

The Presentation of Price

Free Trial Free Trial :

Control Week 1 Week 2 End of Free Trial

Free Trial Free Trial End of F Trial

Treatment 1 IPe Week 1 Week 2 NG O Free irid
Free Trial Free Trial :

Treatment 2 Web Page Week 1 Week 2 End of Free Trial

THE CONTROL strongly emphasized the price at the beginning of the process. TREATMENT 1
revealed but de-emphasized the price on the first page. It was not until the second week of

the free trial that price was emphasized. TREATMENT 2 did not reveal the price at all until the
second week of the free trial.



Experiment #15: Results

‘ 9/ % Relative Increase in League Starts

Treatment 2 increased the rate of conversion by 96.6%

Control 5.01% -
Treatment 1 9.25% 84.6%

Treatment 2 9.85%

What You Need to Understand: In this case, there was a strong relationship
between the moment the price was revealed and the conversion rates. When prlc =
was de-emphasized early in the process, we received a greater response from
prospects. Learn more about this test on page 73 of MECLABS Quarterly Research
Digest Vol. |, Issue 2



https://meclabs.com/research/archive/digest/v1i2

Experiment #16

101% increase in conversion by making small changes to
further emphasize the offer to the visitor



Experiment #16: Background

— A Experiment ID: TP1789
— | Record Location: MECLABS Research Library

—| Research Partner: Protected

Background: A newspaper selling subscriptions for home delivery

Goal: To increase home delivery subscription rate

Research Question: Which treatment will generate the highest home delivery
subscription rate?

Test Design: A/B variable cluster test



Experiment #16: Control

Control Cart

Already a Subscriber?

* The control was the original home
- -delivery checkout page. It was
By already doing many things right.

Order now, save 50% on home delivery for 16 weeks, and get
unlimited access 1

Choose Your Subscription Options
Each offer represents 50% off the regular subscription rate.

! T-day delivery for $6.49/week for the first 16 weeks plus unlimited access to $103.84!

Hesivimiiiimiiiirrs * However, after reflection, we
Dever iomaion hypothesized that perhaps some

Please complete all the fields below.

FirstName LastMame

slight changes in the design could
emphasize the value proposition.

Email
This is alse my Billing Address

Start Date :I Mumber of Copies perDay 1

Payment Method

©1 prefer to be billed by mail every 4 weeks (save 50% for 12 weeks instead of 16 weeks)
@)} prefer to pay by credit card (charged every 4 weeks).

Cardhalder Name (As it appears on your card.)

Card Number 7~ TRUSTe:
Expiration Date 01 2013 -

Q Satisfaction Guaranteed

Review My Order > |
- | You can cancel your subscription at any time



Experiment #16: Treatment

Treatment Cart

* Adjusted copy and imagery to
oy emphasize the value proposition
B of the offer.

Save 50% on Home Delivery of

Order now, save 50% on home delivery for 18 weeks and get
unlimited access to BostonGlo

Choose Your Subscription Options
Each offer represents 50% off the regular subscription rate.

1y oy 5 5 54 15l it st G S r—— ¢ \Jded co py after each o pt lon to

'?'Sunday only delivery for $1.75/week for the first 16 weeks plus unlimited access to BostonGlobe.com — Save

'j'DigiIaI only for $1.9%/week for the first 12 weeks — Save $24!

emphasize the savings.

Please complete all the fields below.

FirstName LastName

Address

 Call to action is clearer and
implies value.

This is alse my Billing Address

Start Date ] Mumber of Copies perDay 1+

Payment Method

'T'I prefer to be billed by mail every 4 weeks (save 50% for 12 weeks instead of 16 weeks
@) prefer to pay by credit card (charged every 4 weeks).

* Credibility indicators and
satisfaction guarantees are added.

Cardholder Name (As It appears on your card.

Card Number 7N TRU
Expiration Date 01 v 2013 -

Q Satisfaction Guaranteed
You can cancel your subscription at any timé




Experiment

Control Cart

16: Side-by-Side

Treatment Cart

Already a Subscriber?

Order home delivery today! INTRO OfFER
%
SAVE 509 FOR THE FIRST 12 WEEKS OFF
50% off the: ,and unlimited access to
Save 50% and geta 1 for 12 weeks. Your print subscripion comes with unlimited access to
Yes!|wanta Please sign me up for:

T-day delivery for only $5.40Meek for the first 12 weeks
Sunday delivery for enly $1.75/week for the first 12 weeks
p Digital only for $1.99/week for the first 12 weeks

Please complete all the fields below. Fields in bold are required.

Delivery Address

Hame

Address

City, State, ZIP Code
Home Phone

Email Address

This is also my Billing Aodress ¥
Wie respect your privecy. Your email address will allow you to be among the first (o leam abou! special offers and &

Payment Method

| prefer to pay by mail (billed every 4 weeks),
W prefer to pay by credit card (charged every 4 weeks).

Cardholder Hame (as It appears on your card)

Card Type | American Express El
Card Number

Expiration Date | pq E] I 2012E]

Start Date =
Humber of copies perday 1 E

Continue

Aready a Subscriber?

Save 50% on Home Delivery of

Order now, save 50% on home delivery Tor 16 weeks, and get
unlimited access i

Choose Your Subscription Options
Each offer represents 50% off the reguiar subscripbion rate

T-day delivery for 56 49 week for the first 16 weeks plus unlimited access ti — Save $103.84!
Sunday only delivery for $1.T5/week for the first 16 weeks plus unlimited access & — Save S28!
Digital only for 51 99 week for the first 12 weeks — Save $24!

Delivery Information

Please complete all the fislds below.

First Name Las

Add

Fhone
Emad
¥| This is also my Billl ng Address

Stan Oate 1 Mumberof CopiesperDiay 1 =

Payment Method

I prefer to be billed by mail every 4 weeks (save 50% for 12 weeks instead of 16 weeks)
) prefer to pay by credit card (charged every 4 weeks)

{As it appears on your card )

Card Number TRUSTB'

Expiration Date 01 + 2013 -

Satisfaction Guaranteed
You can cancel your subscription at any tame




Experiment #16: Results

‘ 10 1% Relative Increase in Conversion

The treatment significantly increased total cart conversions by 101.40%

Control 6.40% _

T (0) ) \\\\\\\\\“\“\ﬂllllm,,”’%

reatment . 0 ' . .
S SN
N ot TulE =

What You Need to Understand: By making small changes to further
emphasize the offer to the visitor, the treatment generated a 101%
increase in conversion. Learn more about this test on page 35 of
MECLABS Quarterly Research Digest Vol. |, Issue 2



https://meclabs.com/research/archive/digest/v1i2

Experiment #17

1052% cumulative optimization gain by applying 5 tests;
these included several changes, including long copy, key
word changes and a radical redesign



Experiment #17: Background

— | Record Location: MECLABS Research Library

—k| Research Partner: The New York Times

Background: The New York Times came to us with a subscription product that they
were having difficulty marketing called the “Electronic Edition.”

Goal: To increase the number of subscriptions for the “Electronic Edition”
Research Question: Which page design will generate the most subscriptions?

Approach: A/B variable cluster split test



Experiment

1/7: Test 1

Control

expect the waorld

€he New Pork Eimes
electronic edition

An exact digital replica of the printed paper.

Get all the news you
need to stay well-
informed with The New
York Times Electronic
Edition.

It's not a web site, but a
digital reproduction of
America's premier
newspaper! Every article,
color photograph and
advertisement is
automatically delivered to
yOur computer each
morning. It's there for you
to read offling, anytime.

Experience the Electronic Edition today.
« Click on the 'Buy MNow' button to get started. vou'll be taken to a
purchase options page.
« Choose today's issue or a subscription option.
« In order to view The Times electronically, you'll be asked to
register to download the free NewsStand reader software.

O Buy Now! I D Learn More I o FREE Sample I

NEWSSTAND

Great reasons to try
the electronic edition

1. Portable.
Mo need to be onling - read The Times
anytime, amawhere!

2. Easy to read.

Zoom in to articles, pictures and graphs
to maximize your easy, comfortable
reading.

3. Convenient.

*Ou can auto-schedule your electronic
delivery and have the newspaper
wiaiting for you!

4. Efficient.

keyword searches - gives you the
power to research any topic, person or
event instantly.

5. Compact.

Store past issUEs on your computer.
Fast, neat and highly compact means
to retain information for quick reference
later.

€. Organized.

Jumnp to article continuations with a
single click. Makes your reading
experience effortiess.

7. Expect the World.

All the local, national and international
news from the winner of 90 Pulitzer
Prizes, far mare than any other
NEWSPaper.

Treatment Test 1

&he New Pork Eimes
electronic edition

An exact digital replica of the printed paper.

Get all the news you
need to stay well-
informed with The New
York Times Electronic
Edition.

Ehye New Pork Times

It's not a weh site, but a
digital reproduction of
America's premier
newspaper! Every article,
color photograph and
advertisement is
automatically delivered to
wour computer each
marning. It's there for you
to read offline, amytime.

Experience the Electronic Edition today.
« Choose today's issue or a subscription option.
« In order to view The Times electronically, you'll be asked to
register to download the free NewsStand reader software.

Select Your Subscription Option

© Sample today's paper FREE {one time only)

© Mon - Fri: INTRO OFFER: 50% OFF first 8 weeks $12.50
© Sun only: INTRO OFFER: 50% OFF first B weeks $12.50
7 - day: INTRO OFFER: 50% OFF first 8 weeks $24.95

Confirm My Subscription Learn iore

NEWSSTAND

Great reasons fo try
the electronic edition

1. Portable.
Mo need to be online - read The Times
anytime, amywhere!

2. Easy to read.

Zoom in to articles, pictures and graphs
to maximize your easy, comfortable
reading.

3. Convenient.

YOu can auto-schedule your electronic
delivery and have the newspaper
wiaiting for you!

4. Efficient.

Keyword searches - gives you the
power to research any topic, persan ar
evernt instantly.

5. Compact.

Store past issues on your computer.
Fast, neat and highly compact means
to retain information far quick reference
later

€. Organized.

Jump to article continuations with a
single click. Makes your reading
EXperience effortiess.

7. Expect the World.

All the local, national and international
news from the winner of 90 Pulitker
Prizes, far mare than any other
Newspaper.



17: Test 1 Results

Experiment

Control Treatment Test 1

Ehe New Hork Time:
electronic edition

An exact digital replica of the printed paper.

Get all the news you
need to stay well-
informed with The New
York Times Electronic
Edition.

By otk Tomes

It's not a web site, but a
digital reproduction of
America's premier
newspaper! Every article,
color photograph and
advertisement is
automatically delivered to
yOur computer each
morning. It's there for you
to read offling, anytime.

Experience the Electronic Edition today.
« Click on the 'Buy MNow' button to get started. vou'll be taken to a
purchase options page.
« Choose today's issue or a subscription option.
« In order to view The Times electronically, you'll be asked to
register to download the free NewsStand reader software.

O Buy Now! I D Learn More I o FREE Sample I

NEWSSTAND

Great reasons to try
the electronic edition

1. Portable.
Mo need to be onling - read The Times
anytime, amawhere!

2. Easy to read.

Zoom in to articles, pictures and graphs
to maximize your easy, comfortable
reading.

3. Convenient.

*Ou can auto-schedule your electronic
delivery and have the newspaper
wiaiting for you!

4. Efficient.

keyword searches - gives you the
power to research any topic, person or
event instantly.

5. Compact.

Store past issUEs on your computer.
Fast, neat and highly compact means
to retain information for quick reference
later.

€. Organized.

Jumnp to article continuations with a
single click. Makes your reading
experience effortiess.

7. Expect the World.

All the local, national and international
news from the winner of 90 Pulitzer
Prizes, far mare than any other
NEWSPaper.

Ehe New York Eimes
electronic edition

An exact digital replica of the printed paper.

Get all the news you
need to stay well-
informed with The New
York Times Electronic
Edition.

Great reasons fo try
the electronic edition

1. Portable.
Mo need to be online - read The Times
anytime, amywhere!

2. Easy to read.
Zoom in to articles, pictures and graphs
to maximize your easy, comfortable

D 64%

in Conversions

Select Your Subscription Option

© Sample today's paper FREE {one time only)

© Mon - Fri: INTRO OFFER: 50% OFF first 8 weeks $12.50
© Sun only: INTRO OFFER: 50% OFF first B weeks $12.50
7 - day: INTRO OFFER: 50% OFF first 8 weeks $24.95

Confirm My Subscription Learn iore

NEWSSTAND

later

€. Organized.

Jump to article continuations with a
single click. Makes your reading
EXperience effortiess.

7. Expect the World.

All the local, national and international
news from the winner of 90 Pulitker
Prizes, far mare than any other
Newspaper.




Experiment

1/: Test 2

Treatment Test 1

expect the world

&he New Pork Times
electronic edition

An exact digital replica of the printed paper.

Get all the news you
need to stay well-
informed with The New
York Times Electronic
Edition.

Ehye New Pork Brmes

It's not a web site, but a
digital reproduction of
America's gremier
newspaper! Every article,
color photograph and
adwvertisement is
automatically delivered to
wour computer each
marning. It's there for you
to read offline, amytime.

Experience the Electronic Edition today.
« Choose today's issue or a subscription option.
« |norder to view The Times electronically, you'll be asked to
register to download the free NewsStand reader software.

Select Your Subscription Option

 Sample today's paper FREE {one time only)

© Mon - Fri: INTRO OFFER: 50% OFF first 8 weeks $12.50
© Sun only: INTRO OFFER: 50% OFF first B weeks §12.50
T - day: INTRO OFFER: 50% OFF first 8 weeks $24.95

Confirm My Subscription Learn hore

NEWSSTAND

Great reasons fo try
the electronic edition

1. Portable.
Mo need to be online - read The Times
anytime, amywhere!

2. Easy to read.

Zoom in to articles, pictures and graphs
to maximize your easy, comfortable
reading.

3. Convenient.

“You can auto-schedule your electronic
delivery and have the newspaper
waiting for you!

4. Efficient.

Keyaiord searches - gives you the
power to research any topic, persan or
event instantly.

5. Compact.

Store past issues on your computer.
Fast, neat and highly compact means
to retain information far guick reference
later

6. Organized.

Jump to article continuations with a
single click. Makes your reading
Experience effortiess.

7. Expect the World.

Al the local, national and international
news from the winner of 90 Pulizer
Prizes, far mare than any other
NEWSPaper.

Treatment Test 2

Ehe New Pork Times
electronic edition

An exact digital replica of the printed paper.

Get all the news you
need to stay
well-informed with The
New York Times
Electronic Edition.

e Kew Pork Times

It's not & web site, but a
digital reproduction of
America's premier
newspaper! Every article,
color photograph and
advertisement is
automatically delivered to
your computer each
marning. It's there for you
to read offling, anytime.

Experience the Electronic Edition today.
« Choose today's issue or a subscription option.
« In order to view The Times electronically, you'll be asked to
register to download the free NewsStand reader software.

Select Your Subscription Option
¢ Mon - Fri: 7 - Day no risk™ FREE trial.
¢ Sun only: 7 - Day no risk™ FREE trial.
¢ T -day: T -Day no risk™ FREE trial.

Confirm My Subscription Learn More

Mot using Windows? Please click here for MaciUnix support.

* For your convenience your credit card will be billed $24 95 for § weeks for
Monday-Friday or Sunday and $49.95 for & weeks of 7 day service. You
may cancel st any time within the trial period and you will not be charged

NEWSSTAND

Great reasons to try
the electronic edition

1. Portable.
Mo need to be onling - read The Times
anytime, anywhere!

2. Easy to read.

Zoom in to articles, pictures and graphs
to maximize your easy, comfortable
reading.

3. Convenient.

You can auto-schedule your electronic
delivery and have the newspaper
wiaiting for youl

4. Efficient.

Keyword searches - gives you the
power to research any topic, person ar
event instantly.

5. Compact.

Store past issUES On your computer.
Fast, neat and highly compact means
to retain information for quick reference
later.

6. Organized.

Jurnp to article continuations with 2
single click. Makes your reading
experience effortless.

7. Expect the World.

All the local, national and international
news from the winner of 90 Pulitzer
Prizes, far maore than any other
NEWSPEPDES.



Experiment

Treatment Test 1

17: Test 2 Results

Treatment Test 2

expect the world®

&he New Hork Times
electronic edition

An exact digital replica of the printed paper.

Get all the news you
need to stay well-
informed with The New
York Times Electronic
Edition.

It's not a web site, but a
digital reproduction of
America's gremier
newspaper! Every article,
color photograph and
adwvertisement is
automatically delivered to
wour computer each
marning. It's there for you
to read offine, anytime.

Experience the Electronic Edition today.
= Choose today's issUe or a subscription option.
« Inorder to view The Times electronically, you'll be asked to
register to download the free NewsStand reader software.

-

J

Select Your Subscription Option

' Sample today's paper FREE {one time only)

€ Mon - Fri: INTRO OFFER: 50% OFF first 8 weeks $12.50
© Sun only: INTRO OFFER: 50% OFF first 8 weeks $12.50
© T - day: INTRO OFFER: 50% OFF first § weeks $24.95

Confirm My Subscription Learn More

NEWSSTAND

Great reasons fo try
the electronic edition

1. Portable.
Mo need to be online - read The Times
anytime, anywhere!

2. Easy to read.

Zoom in to articles, pictures and graphs
to maximize your easy, comfortable
reading.

3. Convenient.

“You can auto-schedule your electronic
delivery and have the newspaper
waiting for you!

4. Efficient.

Kesward searches - gives you the
power to research any topic, person or
event instantly.

5. Compact.

Store past issUes on your computer.
Fast, neat and highly compact means
to retain information for quick reference
later.

6. Organized.

Jurnp to article continuations with a
single click. Makes your reading
experience effortless.

7. Expect the World.

All the local, national and international
news fram the winner of 90 Pulitzer
Prizes, far more than any other
NEWSPaper.

&he New York Times
electronic edition

An exact digital replica of the printed paper.

Get all the news you
need to stay
well-informed with The
New York Times
Electronic Edition.

‘mgm Yotk Times

It's not & web site, but a

Select Your Subscription Option
¢ Mon - Fri: 7 - Day no risk™ FREE trial.
¢ Sun only: 7 - Day no risk™ FREE trial.
¢ 7 -day: T -Day norisk™ FREE trial.

Confirm My Subscription Learn More

Mot using Windows? Please click here for MaciUnix support.

* For your convenience your credit card will be billed $24 95 for § weeks for
Monday-Friday or Sunday and $49.95 for 8 weeks of 7 day service. You
may cancel st any time within the trial period and you will not be charged

NEWSSTAND

Great reasons to try
the electronic edition

1. Portable.
Mo need to be onling - read The Times
anytime, anywhere!

2. Easy to read.
Zaoormn in to articles, pictures and graphs
to maximize your easy, comfartable

6. Organized.

Jump to article continuations with a
single click. Makes your reading
experience effortless.

7. Expect the World.

All the local, national and international
news from the winner of 90 Pulitzer
Prizes, far maore than any other
NEWSPEQES.



1/: Test 3

Experiment

e At this point, we were given more
freedom with testing the pages

* We tested this radical redesign
(Optimized Page #3)

Treatment Test 3

Ehe New York Times

electronic edition

Try The New York Times Electronic Edition For 7 Days

-~ It's An Exact Digital Replica Of The Printed Paper

It's not a web site, but 2 digital reproduction of The New
York Times — The only newspaper in America to win over
90 Fulitzer Prizes

Every article, color photograph and advertisement is
automatically delvered to your computer. Past issues can
be stored and you can search and navigate through
the paper with ease.

To help you evaluate this new version of The Times, we
are offering a —And if you
decide to continue receiving the Electronic Edition, we will
reward you with a savings of up to 50% off the print
edition.

-~ Top 5 Reasons To Start Your Free Trial Now

1. Itis searchable.

You can search by topic, person, event, or keyword to
identify the information you want in just seconds.

2. Itis easy to read.

You can
an article.

\ \ and . clip ar email

3. It can be archived.

You can create your own archive of articles for future
reference and research.

4. Itis portable.

You can read it at work, at home or on the road -
anywhere, anytime.

5. Itis convenient.

You can auto-schedule your electronic delivery and have
the newspaper waiting for you.

\:I::. Gl)r Nt'm ﬂnrk Cimes

SHAE B @ Y
[
N LT B

( Start Your 7- Day Trial

Select your delivery preference

 Mon - Fri Get1-WeekFree. Ifyou decide to
continue, save 50% at just $24.95
every eight weeks.

 Sun Only Get1-WeekFree. Ifyou decide to
continue, save 50% at just $24.95
far eight weeks.

& T -Day Get 1-Week Free. Ifyou decide to
continue, save 50% at just $49.95
for eight weeks.

Continue To Free Trial [EEEGEINE

Mot using YWindows? Click here for MacUnix support.

7 - Day Trial Terms

This is a risk free trial allowing you to read the
complete Mew vork Times Electronic Edition. vou can
cancel anytime during yvour trial and you will not
be billed.




Experiment

17: Test 3 Results

Treatment Test 2

Elhe New Pork Times
electronic edition

An exact digital replica of the printed paper.

Get all the news you
need to stay
well-infermed with The
MNew York Times
Electronic Edition.

By ew orkBimes

It's not a weh site, but a
digital reproduction of
America's premier
newspaper! Every article,
color photograph and
advertisement is
automatically delivered to
wour computer each
rmarning. It's there for yau
to read offline, anytime.

Experience the Electronic Edition today.
+ Choose today's iSsuUe Or & subscription option.
* |n order to view The Times electronically, vou'll be asked to
register to download the free MewsStand reader software.

Select Your Subscription Option
¢ Mon - Fri: 7 - Day no risk™ FREE trial.
¢ Sun only: T -Day no risk™ FREE trial.
¢ 7 -day: T -Day norisk™ FREE trial.

Confirm My Subscription Learn Mare

Mot using YWindows? Please click here for MaciJnix suppart.

* For your convenience your credit card will be billed $24 .95 for 8 weeks for
Monday-Friday ar Sunday and $49.95 for 5 weeks of 7 day service. vou
may cancel at any time within the trial period and you will not be chatged.

POWERED BY

NEWSSTAND

Great reasons to try
the electronic edition

1. Portable.
Mo need to be online - read The Times
anytime, arywhere!

2. Easy to read.

Zoom in to articles, pictures and graphs
to maximize your easy, comfortable
reading.

3. Convenient.

You can auto-schedule your electronic
delivery and have the newspaper
waiting for you!

4. Efficient.

Keyword searches - gives you the
power to research any topic, person or
event instantly

5. Compact.

Store past issues on your computer.
Fast, neat and highly compact means
to retain information for guick reference
later.

6. Organized.

Jump to article continuations with a
single click. Makes your reading
experience effortless.

7. Expectthe World.

All the local, national and international
news from the winner of 90 Pulitzer
Prizes, far more than ary other
NEWwspaper.

Ehe New York Times
electronic edition

-~ It's An Exact Digital Replica Of The Printed Paper

It's not a web site, but 2 digital reproduction of The New
York Times — The only newspaper in America to win over
90 Fulitzer Prizes

Every article, color photograph and advertisement is
automatically delvered to your computer. Past issues can
be stored and you can search and navigate through
the paper with ease.

Try The New York Times Electronic Edition For 7 Days

SHAE B @ Y
[
N LT B

in Conversions

TOU Carl
an article.

3. It can be archived.

You can create your own archive of articles for future
reference and research.

4. Itis portable.

You can read it at work, at home or on the road -
anywhere, anytime.

5. Itis convenient.

You can auto-schedule your electronic delivery and have
the newspaper waiting for you.

continue, save 50% at just $24.95
far eight weeks.

& T -Day Get 1-Week Free. Ifyou decide to
continue, save 50% at just $49.95
for eight weeks.

Continue To Free Trial [EEEGEINE

Mot using YWindows? Click here for MacUnix support.

7 - Day Trial Terms

This is a risk free trial allowing you to read the
complete Mew vork Times Electronic Edition. vou can
cancel anytime during yvour trial and you will not
be billed.




Experiment

1/: Test 4

Treatment Test 3

&he New Porkems
electronic edition

It's not a web site, but a digital reproduction of The ew
York Times — The only newspaper in America to win aver
90 Pulitzer Prizes

Every article, color photograph and acvertisement is
automatically delivered to your computer. Past issues can
he stored and you can search and navigate through
the paper with ease

To help yau evaluate this new version of The Times, we
are offering a — And if you
decide to continue receiving the Electronis Egition, we wil

reward you with a savings of up to 50% off the print
edition.

- Top 5 Reasons To Start Your Free Trial Now

1. Itis searchable.

You can search by topic, person, event, or keyward to
identify the information you want in just seconds.

2.Itis easy to read.

You can
an article.

, \ and , clip or ernail

3. It can be archived.

You can creste your own archive of articles for future
reference and research.

4. Itis portable.

You can read it at wark, at home or on the road —
anywhere, anytime.

5.Itis convenient.

You can auto-schedule your electronic delivery and have
the newspaper waiting for you

- It's An Exact Digital Replica Of The Printed Paper

Try The New York Times Electronic Edition For 7 Days

__“;ff Ehc .Nﬂ;l:t_ﬂn_l’l_( Times

Bl Mt Tirdos Ty
o) =4

NS CHDUNT et st Dt
DS BE O Mo o e 11 Kl

( Start Your 7- Day Trial

Select your delivery preference

© Mon - Fri  Get1-weekFree. [fyou decide to
continue, save 50% at just $24.95
every eight weeks.

¢ Sun Only Get1-WeekFree. Ifyou decide to
continue, save 50% at just $24.95
for eightweeks.

@« T -Day Get 1-WeekFree. Ifyou decide to
continue, save 50% at just §49.95
far eightweeks.

Continue To Free Trial [kl

Mat using Windows? Click here for Maclnix support

T - Day Trial Terms

This is a risk free trial allowing you to read the
complete New Tork Times Electronic Edition, vou can
cancel anytime during your trial and you will not
be billed.

Treatment Test 4

Che New HotreTmes
electronic edition

Try The New York Times Electronic Edition For 7 Days

= It's An Exact Digital Replica Of The Printed Paper

It's not & web site, but a digital reproduction of Tas New

York Times — The only newspaper in America to win over e Ehcﬁcmﬂurk&mm

90 Pulitzer Prizes.

Sy Mimiegn Td iy

Every article, color photograph and advertisement is
automatically delivered to your computer. Past issues can
pe stored and you can search and navigate through
the paper with ease.

To help you evaluate this new version of The Times, we
are offering a — And if you
decide to continue receiving the Stectranic Edition, we wil
reward you with a savings of up to 50% off the print
edition.

= Top 5 Reasons To Start Your Free Trial Now

( Start Your 7- Day Trial

1.Itis searchable.

You can search by topic, person, event, or keyword to
identify the information you want in just seconds

© Mon - Fri
2.1tis easy to read.
Y¥ou can . . and , clip or email © Sun Only
an article.
3. It can be archived. & 7 Day

You can creste your own archive of articles for future
reference and research

Select your delivery preference

Get 1 - WieekFree. Ifyou decide to
continue, save 50% atjust $24.95
every eight weeks.

Get 1-yweek Free. Ifyou decide to
continue, save 50% atjust $24.95
for eight weeks

Get 1-Week Free. Ifyou decide to
continue, save 50% atjust $49.95
for eight weeks

4.1tis portable. Continue To Free Trial Learn hiore

You can read it at wark, at home of on the road -
anywhere, anytime

5. Itis convenient.

Mot using YWindowws? Click here for MacUnix support.

7 - Day Trial Terms

This is a risk free trial sllowing you to read the
camplete Mew York Times Electronic Edition. You can

You can auto-schedule your electronic delivery and have cancel anytime during your trial and you will not
the newspaper waiting for you. be billed.
powemu oY

NEWSSTAND




Experiment #17: Test 4 Results

We tested changing a few words in Optimized Page #4. Can you spot them?

Treatment Test 3 Treatment Test 4
' StartYour7 Day Free Trial ' StartYour7 Day Free Trial

Select your delivery preference

| I = L= ] ) = jye '\ BIEeTe =
¢ KMon -Fri 7 Days Free or continue at $24 .95 for eight weeks at a savings of 50%. ‘
© Sun Only 7 Days Free or continue at $24.95 for eight weeks at 3 savings of 50%. ' | I 2 %
& 7 -Day 7 Days Free or continue at $49.95 for eight weeks at a savings of 50%.

=F 2. Tell us where to send your download instructions in Conversion

l‘(DurEmaiIAddress

Continue To Free Trial

Continue To Free Trial




Experiment

17: Test 5

We then tested a long-copy
version (Optimized Page #5

Treatment Test 5

o -
€he New JOTR TINes
electronic edition
Try The New York Times Electronic Edition For 7 Days

Dear Reader,

The Eisciromc Ecian 15 an exact digital replica of the:
printed paper. It's not 3 web site, but 3 digtal reprogduction
of the New Yark Times — The only newspaper in America to
win over 80 Pulitzer Pnzes

Every article, color photograph and advertisement is
automatically delivered to your computer. And onee it's on
wour computer you can read it offline, anytime, anywhere.

Past [35u85 can be stered and you can search and

navigate through the paper with the same ease as a
website. And The Electromic Eclition can dramaticalhy

IMprove your productivity

* |tis searchable. You can search by tOpIc, person, event, or keyword to Identify the Inforrmation you
want in just seconds

+ It easy to read. You can m, hig L and pa , tlip or email an article

+ It can be stored on your computer. You Can Create your own archive of articles for futune reference
and research.

+ Itis portable. vou can resd it &t work, at home or on the road.

+ Itls convenient. You can auto-schedule your electronic delivery and have the newspaper waiting for
WO,
To help you evaluate this new version of The Times, we are offening 3 7-Day Risk F Trial —And if you
decide t0 continue recelving the Elctronic Sorion, we will reward you with a savlngs of 50% off the cover
price.

We invite wou try The New York Times - Ekectronic Edifion without any risk. If after 7-days, you are not
complately satisfied with the Electronic Edition, just tell us and we will not bill you

To start your FREE TRIAL (and get instant Coess 1o the cUment issue), Just Select your delvery preferences.

Sincerely,
The New ‘York Times Electronic Edition

PS. With wour Free trial you will get instant access 10 the Times, and you will save up to 50% off the
regular price. But you need 1o SEart your Trial now

( Start Your 7 Day Free Trial

TE Select your delivery preference
© Mon - Fri 7 Days Risk Free Bmen continue at just $34 95 for B weeks (50% saings)
© Sun Only 7 Dsys Risk Free then continus at just §24.95 for & weeks (50% savings)

# T-Day 7 Daps Risk Froe en confinue aljus! $49.95 1or B wireks (50% sinvings)

Tell us where te send your download instructiens

F;our Email Address




Experiment #17: Test 5 Results ssagasme

electronic edition
Try The New York Times Electronic Edition For 7 Days

Dear Reader,
The Eisciramic Ecitian 13 an exaet digital repliea of the e 1
Tre at | I I e nt Te St 4 printed papelr It's not 3 web site, but 3 digtal reproduction E‘If.‘\ﬂvﬂmkﬁmﬂ e
of the New Yiork Times — The only newspaper In America to s A
al]e Nzw win over 80 Fulizer Pnzes ;
H HE S Every article, color photograph and advertisement is
electronic edition yaticaly Saeted 1 Jor tOTD AT AnG ahce % 01
N N o YOUF COMpULEr you can read it offline, anytime, anywhere
Try The New York Times Electronic Edition For 7 Days

Past 133u2s can be stored and vou can seareh snd
| . n . na\rlgat- IHI'DL;gI'- the paper with the same ease as a
> It's An Exact Digital Replica Of The Printed Paper wehsite. And The Electromic Edition can dramatical
Improve your productivity

It's not & web site, but a digital reproduction of The Mew

York Times — The only newspaper in America to win aver El)c.Nem!]nrkEims B
90 Pulizer Prizes. S

Every article, color photograph and advertisement is
automatically delivered to your computer. Past issues can
be stored and you can search and navigate through
the paper with ease.

To help you evaluate this new version of The Times, we

are offering a — And if you e et o
decide to continue receiving the Slectronic Edition, we wil P
reward you with a savings of up to 50% off the print :

adition.

= Top 5 Reasons To Start Your Free Trial Now
( Start Your 7- Day Trial

in Conversion

1. Itis searchable.

You can search by topic, person, event, or keyword to SEIEELYoUIidRlvErVRITRrerte

identify the information you want in just seconds © Mon.Fri Get1-WeekEree. Ifyou decids to

continue, save 50% at just $24.95
every eight weeks.

2. Itis easy to read. completey satisfied with the

To start your FREE TRIAL (and get instant Ccess to the current Issue), just select your delivery preferences.

¥ou can . . and , clip or email " Sun Only Get1-WeekFree. Ifyou decide to

an article continue, save 50% at just $24.85 Sincerely,
for eight weeks. The New vork Times Electronic Edition

3. It can be archived. & T-Day  Geti-WeekFree. Ifyou decide to PS. With your Free trial you will et instant access 1o the Times, and vou will save up to 50% off the

continue, save 50% at just §459.95 regular price. But you need to start your Trial now.

You can create your own archive of articles for future for eight weeks. i

reference and research, { Start Your T Day Trial

4.Itis portable. ntinue To Free Trial NEELUIINE T Select your delivery preference

Y¥ou can read it at work, at hame or on the road - © Men -Fri 7 DaysRisk Free Ben continuse at just $24 35 for B weeks (50% savings)

anywhere, any’time Mot wsing Windows? Click here for MacUni: support

© Sun Only 7 Dars Risk Free Men continua at just $24.95 for & weeks (50% savings)

A A T - Day Trial Terms

5. Itis convenient. S _ & T-Day 7 DayeRisk Free Sen continu at just §49.95 for 8 weeks (50% savings)
This is 3 risk free trial allowing you to read the

v t hedul lect el dh complete Mew York Times Electronic Edition. You can TE Tell us where to send your download instructions

Ou can adto-schedule your efeclronic defivery and hawve cancel anytime during your trial and you will not

the newspaper waiting for you. be hilled. F;E.FEmmlAﬂdresf.

Vo AN Continue To Free Trial
NEWSSTAND tinue To Free Tria




Experiment

17: Cumulative Results

‘1,052% Cumulative Optimization Gain

Conversions to Sale

Test 2 Test 3 Test4

Learn more about
this test series in Landing
Page Optimization: How
The New York Times
generated a 1,052%
cumulative conversion

gdain



https://marketingexperiments.com/a-b-testing/new-york-times-lpo-experiment

Chart1

		Original

		Test 1

		Test 2

		Test 3

		Test 4

		Test 5



Series 1

Conversions to Sale

100

164

1051

1545

1730

3252



Sheet1

				Series 1		Series 2

		Original		100		12

		Test 1		164		12

		Test 2		1,051		12

		Test 3		1,545		21

		Test 4		1,730		28

		Test 5		3,252

				To resize chart data range, drag lower right corner of range.






Experiment #18

137% increase in purchases by changing the email copy



Experiment #18: Background

Experiment ID: TP2137
Record Location: MECLABS Research Library
Research Partner: Protected

Background: Internationally recognized news service known for its journalism
Goal: To increase paid home delivery subscriptions from promotional email campaigns
Research Question: Which email will generate the most paid subscriptions?

Approach: A/B split test (variable cluster)



Experiment #18: Version B

Version B

HOME DELIVER ' TABLET
= ONE EXCEPTIONAL OFFER

Save 50% on unlimited access
to The

Subscribe & Save

Dear Reader,

As a registered user of you get justa WAYS

sampling of all we have to offer you. Now, have it all — for

half the price. TO READ,

SUBSCRIBE TO HOME DELIVERY TO ENJOY: LOW
PRICE

+ Convenient newspaper delivery

+ Free, unlimited access to everything on our Web site, 1 Convenient newspaper

delivery

+ Unlimited access to our smartphone and tablet apps,

2 Unlimited access to
wherever you go

+ Subscriber-only benefits, like discounts to special events,

products and more 3 Unlimited access to our
Smartphone Apps
And, with your subscription, you can give a friend or family
member FREE digital access! 4 Unlimited access to our
Tablet Apps

So get the full deal. Get the big savings. Get Home Delivery +
Free All Digital Access today. Act now and get 50% off your
first 12 weeks!

Subscribe & Save

GET IT NOW & SAVE
50% FOR YOUR
FIRST 12 WEEKS

Subscribe & Save



Experiment #138: Version A

Version A
Get 50% O Newspaper
Delivery for 12 Weeks

+ UNLIMITED ONLINE ACCESS FREE

Hello {Name}

We want to thank you for being a valued

reader. We would like to offer
unrestricted online access AND print delivery
of for as low as
$3/week. That is a savings of 50% for your
first 12 weeks

What you receive with your subscription:
» Award-winning journalism
* Free digital access

« Subscriber-only benefits

Enjoy all of this and more at an exceptonal value. Subscribe today and save 50% on

your frst 12 weeks of home delivery

O VIEW SUBSCRIPTION OPTIONS



Experiment

Version A
Get 50% Oft Newspaper
Delivery for 12 Weeks

+ UNLIMITED ONLINE ACCESS FREE

Hello {Name}

We want to thank you for being a valued

reader. We would like to offer
unrestricted online access AND print delivery
of for as low as
$3/week. That is a savings of 50% for your
first 12 weeks

What you receive with your subscription:
+ Award-winning journalism
* Free digital access

* Subscriber-only benefits

Enjoy all of this and mere at an exceptonal value. Subscribe today and save 50% on
your frst 12 weeks of home delivery

© VIEW SUBSCRIPTION OPTIONS

18: Side-by-Side

Version B

HOME DELIVERY~wes=
= ONE EXCEPTIONAL DFFER

Save 50% on unlimited access
to The

Subscribe & Save

+ TABLET

Dear Reader,
As a registered user ol you get justa

sampling of all we have to offer you. Now, have it all — for
half the price.

SUBSCRIBE TO HOME DELIVERY TO ENJOY:

= Convenient newspaper delivery

« Free, unlimited access to everything on our Web site,

+ Unlimited access to our smartphone and tablet apps,
wherever you go

* Subscriber-only benefits, like discounts to special events,
products and more

And, with your subscription, you can give a friend or family
member FREE digital access!

So get the full deal. Get the big savings. Get Home Delivery +

Free All Digital Access today. Act now and get 50% off your
first 12 weeks!

Subscribe & Save

WAYS
TO READ,

LOW
PRICE

1 Convenient newspaper
delivery

2 Unlimited access to
3 Unlimited access to our
Smartphone Apps

4 Unlimited access to our
Tablet Apps

GET IT NOW & SAVE

50% FOR YOUR
FIRST 12 WEEKS

Subscribe & Save



Experiment #18: Results

‘ 1379% Increase in Purchases

The optimized version increased purchases by 136.6%.

Version A (Optimized) 3.43% 136.6%

Version B 1.45%

é'
L",
Z,
%
>

c What You Need to Understand: By reducing multiple calls-to-action
to a single call-to-action and changing the headline to focus on
customer benefit ("Free Unlimited Online Access"), the treatments
generated a 137% increase in subscriptions.



Experiment #19

273% cumulative increase in purchases by optimizing email
landing page and checkout



Experiment #19: Background

— A Experiment IDs: TP1353, TP1356, TP1403, TP1/37, TP2137

———| Record Location: MECLABS Research Library

— | Company: Protected

Background: Internationally recognized news service known for its journalism

Goal: To significantly increase paid home delivery subscriptions from promotional email
campaigns

Research Question: Which page will generate the most paid subscriptions?

Approach: A/B split test (variable cluster)



Experiment

Log-in To Manage Your Account

Original

Some Promise You the World. We Deliver.

Act now and save up to 50% on home delivery.

Wye've got your world covered — from global issues to national concerns, from business to
the arts, science to travel. Mo Other news source brings you the breadth, depth and
insights you'll find in The Times

B Daily — Unsurpassed coverage of the news that matters most to you, plus the
renawned columnists

B Tuesday — Science Times (astronomy to zoology, Jane Brody on health)

Wednesday — Dining (recipes, reviews, features)

Thursday — Technology (David Pogue, Circuits) plus Thursday Styles, the Home

section

Friday — Weekend Arts (influential reviews, extensive listings)

Sunday — The Magazine, Travel, ¥Week in Review, Book Review and more

Ordel at 50% off the regular subscription rate. Discover how much it can add
o yourimne:

CHECK DELIVERY AVAILABILITY

Enter Your ZIP Code (Sxarmple: 10018) |:| m

All Home Delfvery Subscriptions
Include:

Mew York edition of The Times,
exactly as it appears in print, page
by page, including all the articles,
photos, images and the
crossword

Exclusive Subscriber Discounts
B—

products from The Times's online
store.

Customer Care | Copyright 2010 T) mpany | Privacy Policy

19: Background

Protocol IDs: TP1353, TP1407, TP1737

Version A

Already a Subscriber? Chck Here

Save 50% on home delivery of '

Check Availability

Enter your IIF code

Home delivery Subscribers get
free All Digital Access

Incluces unlimited pocess Lo )
and smartphane apps.

labiet




Experiment #19: Results

‘ 299% Relative Increase in Conversion

Version A produced a 29.4% lift over the original.

Original 3.23% -

Version A (Optimized) 4.18% 29.41% RSN

What You Need to Understand: What you Need to Understand: By
more clearly showing details of what subscribers receive in the
newspaper on each weekday, as wee as incorporating relevant
newspaper images, Version A had a 29% lift in conversion rate.




Experiment #19: Background

Experiment Series - Checkout Protocol IDs: TP1353, TP1356, TP1407, TP1737

Original Version A Version B

Log-in To Manage Your Account

Already a Subscriber? Click Here

SRS g

1. Select the New Subscription That's Best For You. 1. Select the New Subscription That's Best For You.
Order now to take advantage of these introductory rates. Each offer represents 50% off the regular Each of ; 50% off the regular subscription rate. * Each offer represents 50% off the regular subscription rate.*—Plus
subscription rate.*

With home delivery, you'll start each day with the world at your fingertips.

® Daily Delivery (7 Days) - 57.40 per week + ° Daily Delivery (7 Day.ls}— 56.35 perweek T
© The Weekender (Friday-Sunday) - $5.20 per week + - TheWeskender (Friday-Sunday) - 5415 per week
H H ) Saturday-Sunday — 52.60 k
Start a new subscription © Sunday Only - $3.75 perwesk +  Saturday-Sunday - $350 perwesk T
. ) Weekday (Monday—Friday) — $3.40 perweek T
e} Weekday (Monday-Friday) - §3.70 per week
® Daily Delivery (7 Days) for just $7 40 per week Details

O The Weekender (Friday-Sunday) for just §5.20 per week Details p-

o] Sunday Only for just §3.75 per week Details Included in all subseription 5 Stare
o] Weekday (Monday-Friday) for just $3.70 per week Details

Plus, home delivery subscribers can share their digital access with a family member
at no additional charge

. . . ) 2. Delivery In ‘ illing ati )
Delivery information ) -2 Delivery Information 3. Billing Information : 2. Delivery Information

First name — ) - First name | [ Biling address, if diferent from delivery address . First name
P E— L I B S , Lasirame
Address l:l : - Address l:l © Pay by credit card and get your first 12 weeks at 50% off - Address

] ' [ | © Pay by mail and get your frst 8 weeks at 50% off '
City, State, ZIP JACKSOMNVILLE, FL 32250 - - City, State, I JACKSONVILLE, FL 32250 - City, State, zIP NEW YORK, NY 10012
phens L[] L e F e B L B - = ; - R
T — L — L — , -

o . . . . . . " Exp. Date CERTIFICATES
Sign up to receive subscriber e-mails. Be the first to leam about exclusive subscriber discounts and new merchandise - Sign up to receive subscriber e-mails. Se the first to e Sign up 0 receive subscribar & mails. Pe the firstto learn about exclusive subscriber discounts and new
. ‘s this?
Store, upcoming events, special features in the newspaper and more. learn about exclusive subscriber discounts and new Dard ID Number l:lm merch -oming events, special features in the newspaper and more.
mel ming
. . . . ° BVBIILo, spebidl IGdlUiBs 111 Lig HBWsPapEl d&liU (H10TE. I @ -mails. © i -
O Yes, sign me up for exclusive subscriber e-mails O Mo, please do not send me subscriber e-mails . e s | COMPLETE ORDER » @ Yes, sign me up for exclusive subscriber e-mails. © No, please do not send me subscriber e-mails,

O ves, sign me up for exclusive subscriber e-mails.

A . . : 3. Billing Information
Billing information © No, pleass da ot send me subscriser e-mails g

] Billing address, if different from delivery address
[ Billing address, if diferent fram delivery address

: @ Payb dit card and get first 12 ks at 50% off*
@ Pay by credit card and get your first 12 weeks at 50% off ay by credit card and get your firs| weeks al of
3 Pay by mail and get your first 8 weeks at 50% off ) Pay by mail and get your first 8 weeks at 50% off*

Credit Card Credit Card Visa E
O — s e

Exp. Date ABOUT 55L € ERTIFICATES Exp. Date wm [=] [yyyy [=]

Card ID Number I:lWhat'sthls? Card ID
Number

What's this?




Experiment #19: Results

‘ 30% Relative Increase in Conversion

Version B lifted conversion 30.2% above the control.

Original 13.8%
Version A 14.7% -

Version B (Optimized) 17.9%

c What You Need to Understand: By making changes to the email,
landing page and checkout, we saw a 273% increase in subscriptions.




Experiment

Experiment Series - Full Campaign Path

19: Background

Protocol IDs: TP1353, TP1356, TP1407, TP1737, TP2137

Original

HOME DELIVERY + WEB + MOBILE + TABLET
= INE EXCEPTIONAL DFFER

Save 50% on unlimited access
to The Times.

Subscribo & Save

e

e TSR, . .. WAYS

0 1 18N 1501 . N k11—

el ™ orice. TO READ,

sussCRIBE ELIVERY TO ENJ Low
PRICE

+ CornnisntnawspaDet delisey

delivery

* Urimieg accszs 1o cut smartners ane akiet
f——

2 Unlimited access i

Sabacriverarly benci, ke disnouns 0 specel evers
retmane

9 Uniimited access o our -
Smartphone Apps

s e 8 o ar il
# Unlimited access o our
et AppS

il leul, Gt e bi saving Gt Home ety + Tablot Apps
et omorcl et % oft your GET IT NOW & SAVE
50% FOR YOUR
FIRST 12 WEEKS

Logrin To Manage Your Account

Some Promise You the World. We Deliver.

Act now and save up to 50% on home delivery.

We've ot your world covered — from global Issues to national concerns, from business ta Al Home Delivery Subscriptions
the arts, science to travel No other news source brings you the breadth, depth and ok
insights you'l find in The Times W

E

® Dailv— nsimasser coverane of the news that matters most to you, plus the N
re exacty as it appears in print, page
by page, including all the artcles,

® Tuesday selence iies (@sironomy to zoology, Jane Brody on heatth) Pnotos, mages and e
= Wednesday - Dining (recipes, reviews, features) crossword
® Thursday - Technology (David Pogue, Circuits) plus Thursday Styles, the Home
i o o e v e Exclusive Subscriber Discounts

® Friday - Weekend Arts (influential reviews, extensive listings)
= Sunday - The Magazine, Travel, Week in Review, Book Review and more

i ]

Optimized

Get 50% Off aper
Delivery for 12 Weeks

allo (N

W48 want to thank you far boi
e e e to offer
= AND print delivery

a for a3 low as
‘Slweek That s 8 Savings of 50% for your

tist 12

What you receiva with your subscriptio

- Awardewinning o

 Subseribaranl

o at an excaptansl value. Subscribe today and save 0% on

Ehe New York Times

Home Delivery

With home dslivery, you'l start each day with the world at your fingertips.

Order now o take advantage of these introductory rates. Each offer represenis 50% off the regular
subscription rate.*

Start a new subscription

Dol Dty 7 Doy ot 3740 pe ek Dst's

The Weekender (i Sundoy o 62 arvess. D
Sunday Only foust 3275 pervesk Deaia

O Weekdo (Handay. i) o st §370 por sk Catals

Delivery information

Frstnams
Last v

.

P [

Eoml csoss

e saout The e
Yot T Stoe, upcaning avnt, spesial et it nawspagar snd more.

O e O o,

Billing information

0 Billg s, frent fom gl sddress

st on
© Pay by mal ety 1t 8 weels 3 0% of

Cretc ot Discover ~

© Pay by s cart s get yeur s 2 e

p—
Exp Date M [V ¥ o s cnmaes
ot 0 M s o

sore
Order The Times at 50% off the regular subscription rate. Discaver how much it can add
oyour e
CHECK DELIVERY AVAILABILITY
Etr Yo 2 Coo (11 100 " oo |
. - Already a Subscriber? Cick Here

Save 50% on home deliveryof '

Check Availability Home delivery Subscribers get @

Enter your ZIP code: free All Digital Accoss
TR ——
and smartphons agps.

The Kew Jork Bimes Alraady » Subseriber? i tare

New Subscription That's Best For You.
egular subscriph

L e r——)
The Woekosder [Friday Sundap) 56 12 oo ueekt
ieckssyilonssy Fra)

Flus, home seey
i setanalcrarc

Iivery Information

et

B S —




Experiment #19: Results

‘273% Cumulative Increase in Purchases

The optimized process achieved a 273% increase in purchases.

Original 3.23% -
Optimized (email traffic + landin

p ( g 1 2 . O 6% 2 7 3 . 4 3 % \\\\\\\\\\“““"""’”IJ%
page + checkout) S

c What You Need to Understand: By making changes to the email,
landing page and checkout, we saw a 273% increase in
subscriptions.

KPI




Experiment #20

124% increase in subscriptions by making stylistic changes
to subscription page and landing page. After the direct mail
sends concluded, the results reverted to a non-significant

difference



Experiment #20: Background

Experiment ID: Protected
Location: MarketingExperiments Research Library

Test Protocol Number: TP1321

Background: Well-known news publication offering home delivery services via
online registration

Goal: To increase the amount of home delivery subscriptions

Primary research question: Which page/process will generate the most
subscriptions?

Test Design: A/B multi-factorial split test of a landing page and registration form.



Experiment #20: Control

* The current offer page
design had proven “50% off >
successful in previous - » ) = P—
.,,‘f OW h'[Ld
tests. - is that?”
'y

Save 5% on subscripton from

Wanl o be in e know — 3boul Everyning wodh nowing T Then Qe e
N5 a Friday, Saburday, and Sunday subscnipion Mial puts

ol In e cerder of the conversation Featuring sechons i

 However, we wondered
how other marketing | S S e
efforts interfered with the \ ‘ T
success of this page. qum 77



Experiment

20: Direct Mail Example

“It’s a table of contents to the world.”

- —— —
“Find out what's Il:ﬂumng in the
cire hofraea tho weakond crase ™

g —

Get
Indulge yourielf a day early witk
incredible offer — cighe weeks for just $3.80 a week. It's time for you to get

delivered to you — for 50% lessl|

delivered to your home every week. It's an

Sincerely,
— —
Dear Jamie Stephenson, -
Start your weekend 2 day early! Enyoy . S
through Sunday and full of the best oews, travel, an OHDER Now_
Get exceptional coverage and con @ W — PS. i you act now and order your subscription usng yous

credit card, you can get an additional four weela at 50% off

with home delivery

With home debivery, pour paper is there waitmg
Enjoy the moming with the world’s best news, ind

VB — o/ delver
[ mail form

Be on the inside and receive speci

For an insightful view of the world, there's no paps
subseription, you'll get

Er‘fES. | want to save 50% on home delivery of

- = e

Dlwe.nlﬂmh-.d ot §3.80 perweel

+ Advance delivery of Sundiy sections
[«
& 1 wert 12 weeks of

[ ot 50% off — an st 4 weekis
*  Free online access to the new -I.'P“J, of sedings, evailable only when | pay by credit cand.
premium crossword ™ 0 D o B

+ All the latest looks from  our syle Comtoitar Kars
* Free online access to the complete koo @ Eg. Doty

Sgreturs riquing

Forrs Prove | |

Enal

T ———
L

DI wart all week long! Please charge my credit cand
for 12 weelis of I day delwery ot 5O off, pst $5.85 per week,

T S | S S N S




Experiment

The treatment uses an

image directly tied to the

direct mail campaign.

20: Treatment

is there

“I love that
waiting for me in the morning.”

e ——

“50% oft?

How great
s that?”

Save 50% on M S———— S UDSCription Trom’ S S "
Want to be in the know — about everything worth knowing? Then get the
W Its a Friday, Saturday, and Sunday subscription that puts
you in the center of the conversation. Featuring sections like ~

. e Smpaen Bed Bpame  Suew Seme e == S50 get
the weekend off to a great start by clicking below. And have the entire
waorld delivered to your home for as low as $3.80 a week.

GET STARTED NOW.
Enter Your ZIP Code (Example: 10018)

I ) co |
Friday. Saturday. Sunday.




Experiment #20: Treatment

The treatment path also
includes stylistic changes
similar to the DM
campaign

- e s

Starts Here.

Put yourself in the center of the conversation by gefting ™ w delivered directly to your home. And be the first to know which
movies to see, which destinations to visit, which investments to pursue, and much, much more. Order now to take advantage of our
infroductory rate — 50% off the regular subscription price *

Start a New Subscription.

W s (Friday-Sunday) for just $5.20 per week Details

Delivery Information.
First name ' |

Billing Information.
[] Billing address, if different from delivery address

, !
sk (®)\Pay by credit card and get your first 12 weeks at 50% off

Address |
| U" A (7 Pay by mail and get your first 8 weeks at 509% off

City, State, ZIP s mimmios = hoow

Phone ( 0] K | Credit Card | Discover v

Card Number '

Exp. Date MM % | |YYYY v

Card ID Number What's this?

E-mail address| |

AREUE SR ERRTERIEAT R

Friday. Saturday. Sunday.




Experiment

i Control

50% off?

20 Side-by-Side

Treatment

“50% off ?
How great
is that?”

Save 50% on e S subscriplion from . -

Wanto be in the know — about everything worth knowing? Then gethe
e I3 a Friday, Saturday, and Sunday SUBSCTIpton that puts

you in the center of the conversation. Featuring sections like

« : oo ag heking beiow
Tlove that = o is there world delivered 10 your home for 35 low 35 §3.80 a week

waiting for me in the morning.”

e So get
entire

GET STARTED NOW.
Enter Your ZIP Code (Exampie: 10018)

e e i Friday. Saturday. Sunday.

V. \
v 4 H
2
! ow great
=
. »
- . l atP
1S that:
’ 50% on subiscr from
¢ % WAL 10 Be in Ihe ERow — aDout evenyNing worh INowng? Then el e
s a Friday, Saturday, and Sunday subsciphon hal puls
» ¥Ou In e cander of the conversahion Featunng sechons ke
50 g8t e weekend off 0 3 greal St by CACKINg Deiow. And Rave e
‘enbre world delvered to rour home for 35 low as §3 45 3 week
' B
— GET STARTED NOW.
Enter Your ZIP Code (Exampie 10018)
- -~
The Weekend Starts Here.
Put poursf ofthe tion by getng YOur homee
MOAES 12 388, which 10 visit, and much, much mons. Order now b ake avantage of sur
intrauctony rat — S0% off the HegUIST SUESNEHON price *
Start a New Subscription.
(Friday-Sunday) for just $5.20 per week Datal
Delivery Information. Billing Information.
First namae [ Baling address, if dferent from delivery address
Lastname
() Pary by credit card and gat your first 12 weaks at 50% off
Address -
O Pay by mall and get your Arst 8 weeks at 50% of

City, State, 2P 2 Credst Card Dracenee b
Phusie 0 1l - Card Humer
E-muel address Exp Date M TYYY »

Card 10 Humbes ——

- - Friday. Saturday. Sunday.

- e e B

Starts Here.
Put yoursell in the center of the conversation by geting delivered directly to your home. And be the first to know which
maovies to see, which destinations to visit, which investments to pursue. and much, much more. Order now to take advantage of our
infroductory rate — 50% off the reguiar subscription price *

Start a New Subscription.

W W (Friday-Sunday) for just $5.20 per week Details

Delivery Information Billing Information.
Firstname [ Billing acaress, if diflerent from delivery address.
Lastname Il
Address k)" (® Pay by credit card and get your first 12 weeks at 50% off
Yo A
(© Pay by mail and get your first 8 weeks at 50% off
Cily, State, ZIP AoRa—— o
Phone « ) Credit Carg Discover v
Card Number
E-mail address
Exp. Date MM ¥ [YYYY @
Card ID Number What's this?

T c—— Friday. Saturday. Sunday.




Experiment #20: Results

‘124% Cumulative Increase in Conversion

The highest performing treatment outperformed the control by 124%.

Original 1.23%

Optimized (email traffic + landing 7. 76%
page + checkout)

What You Need to Understand: For the two weeks of the direct-mail eff
the treatments outperformed the control by up to 124%. After the direct
mail sends concluded, the results reverted to a non-significant difference.

Learn more about this test on page 23 of The MarketingExperiments
Quarterly Research Journal

KPI



http://marketingexperiments.com/images/multifiles/journals/4th%20Quarter%20(2010)%20-%20MEx%20Research%20Journal.pdf

Experiment #21

74% increase in Buyer’s Guide visits by making very slight
changes to the banner (color, case, layout, and position) and

by increasing the participation factor



Experiment #21: Background

— 1 Company: SmartBrief

— | Record Location: MarketingExperiments Research Library

Background: Launched in 2000, the American Advertising Federation SmartBrief
provides email news for busy professionals belonging to industry trade associations

and societies.
Goal: To increase the trial sign-up conversion rate

Research Question: Which page will have the higher subscription rate?

Approach: A/B split test (variable cluster)



Experiment #21: Control

Control

) American Advertising Federation,
AAF SmartBrief The Unifying Voice for Advertising

| | SignUp  Send Feedback  TellaFriend @ ViewSample |

i omplete the form below to start receiving your
What is AAF C lete the f bel to start AAF
SmartBrief? SmartBrief.

m  Daily e-mail news
briefing
m  Created for * E-mail
advertising
profezsionals * Re-type E-mail
m  Hews from hundreds
of top industry * First Name
sources
m  It's what decizsion * Last Name
rmakers nead to
know
#

m Plus 24/7 access to Company Name

a breaking industry

news Wwebh site * Company Type Please select .. ™
) | 1=
O bk (AR If "other", please indicate:
Save time, Stay smart,
Sign up for SrnartBrief,
* Job Tide
# Job Function

Flease select.. [l

If "other", pleaze indicate:

* Zip/Postal Code
Country Please select... hd
« Click here to read a ’ . i
sample issue * preferred E-mail Type @ HTMLII(full gra.phlcs and m;h text)
Click "HTML" if you use Microsoft
Cutlaok, Outlook Express, Eudora Pro
N R 4, Metscape Mavigator 3.0, Metscape
Privacy Information Comrmunicator, AOL 6.0, or a
SrnartBrief and AAF will web-based mail zervice such as
not rent, zell, or trade Hotrmail or vahoo! Mail,
vour e-rnail address to
any external entities -- O Text
ever, Click here ta read Click "Tesxt" if wou use Eudara Light,
our Privacy Policy, Eudora Pro 3 or eatlier versions of
Eudora Pro, Lotus Motes or AOL 5.0 or
earlier,

About SmartBrief

About AAF

# Indicates required fields




Experiment #21: Treatment

Treatment

AAAA SmartBrief m

SignUp  Send Feedback  TellaFriend  View Sample

— Sign up for daily updates and analysis on top
— stories in the advertising industry, FREE.

=t = = Know which accounts are up for review.

= Find out when top industry figures are on
the move, and where they are going.

—
]

» Spot trends and act on them first,

& SUECUE N D N » Keep in touch with important news in

SEIpE Sine creative, media, research and more.
“AAAA SmanBrief culs The AAAA SmartBrief brings you daily news of what really matters. \We identify
right to the chase and all the top stories of the day and deliver a brief synopsis of each.
give me exactly the news
/am looking for pertain- In other words, we do all the research, going through hundreds of industry
ing to our industry. No sources...and you get the news you really need, without the fluff.
need fo look anywhere
Joe Bloggs, CEO Sign up now. It's free!
Some Agency Inc
Sign up today and
First Name
“I would be lost in a sea receive a Ve
of periodicals without
AAAA SmantBrief. | save R
many hours every day :
now by not having to Enul]
lpok through all the
nonsense that doesn't
apply to me.”
Jane Doe, COO
That Agency Inc Wie promise to protect your privacy

©2004 SmartBrief, Inc.




Experiment #21: Side-by-Side

Control Treatment
American Advertising Federation, -
AAF SmartBrief  The Unifying Voice for Advertising _ AAAA SmartBrief m
SignUp  Send Feedback TellaFriend = View Sample

SignUp  Send Feedback TellaFriend View Sample

What is AAF Gomplete the form below to start receiving your AAF

SmartBrief? SmartBrief. = =
S GERNT Sign up for daily updates and analysis on top
briefing SnartElrjey
Craated for * E-mail — stories in the advertising industry, FREE.
B * Re-type E-mail . =

* Know which accounts are up for review.

Mews framn hundreds
of top industry * First Name
sources

= Find out when top industry figures are on
the move, and where they are going,

It's what decizian * Last Name

makers need to

knaw
Plus 24/7 aceess to Company Name SRR e —.
Breaking indust i J
mous Wb site Company Type Flanss seloct —— Spot trends and act on them first.
It's FREE! 1f "ather", plesse indicate: = Click here to read a dar +
Save time, Stay smart sample issue Keep in touch with important news in
gign up for SmartBrief, creative, media, research and more.
# Job Titde
. + [T — “AAAA SmanBrief cuts The AAAA SmartBrief brings you daily news of what really matters. \We identify
Flease select M : L A A
. L D T TE—— right to the chase and all the top stories of the day and deliver a brief synopsis of each.
ather”, plesse indicate: give me exactly the news
I am looking for pertain- In other words, we do all the research, going through hundreds of industry
ing to out industry. No sources...and you get the news you really need, without the fluff.
zip /Postal Code need (o look anywhere
country Plesse solect (vl £het Sign up now. It's free!
= Joe Bloggs. CEO gnup g
« Click here to read a ; ) ) Some Agency Inc
sample issue Prefervad E-mall Type @ HTHL (full graphics and rich text)
Click "HTML" if vou use Microsoft
Outlook, Gutlook Express, Eudora Pro First Name
prvacy nformaton B g o, e Jwousd bo ostin s soa
Srnarteriaf and ARF will web-bazed mail service such as of pe s withou!
not rant, sell, or trads Hotrmail or Yahaa! Mail Last Name
yaur e-mail 2ddress to AAAA SmanBrief | save
any external entities -- Text
G, NEh s 2 e O T rese i vou use Eudors Liaht, many hours every day Emel
our Privacy Policy. Eudora Pra 3 or sarlier versions of now by not having o
Eudora Pra, Lotus Notes or AOL 5.0 or look through all the
About SmartBrief e nonsense that doesn't Sign Up Now!'
About ARF apply o me.”
* Indicates required fields Jane Doe, COO
That Agency Inc Wi promize to protect your privacy

22004 SmartBrief, Inc.




Experiment #21: Results

‘ 816% Growth in Subscription

The optimized page increased conversion rate by 816%.

1030

Learn more about this test at the 12-minute mark of How to Write Headlines
c That Convert: Key discoveries from a meta-analysis of 15 years of behavioral
research



https://marketingexperiments.com/copywriting/how-to-write-headlines-that-convert

Experiment #22

74% increase in webpage visits by making very slight
changes to the banner (color, case, layout, and position) and
by increasing the participation factor



Experiment #22: Background

Experiment ID: Car & Driver Buying Guide Test
Location: MarketingExperiments Research Library

Background: Popular automotive magazine, Car & Driver sought to increase the total
visits to their Car Buying Guide

Goal: To increase number Car Buying Guide visitors

Primary research question: Which banner will generate the most Buying Guide visits?

Approach: A/B multifactor split test



Experiment #22: Control

200722 ¥2008}

New Car Buying Guide
REVIEWS, SPECS, AND PRICING

BY BODYSTYLE:

Sedans Mid-Size

Coupes SIS

Hybrids Mid-Size

More... Pickups
Convertibles




Experiment #22: Treatment

Banner position changed
from right to left.

New Car Buyving Guide

Select a Make v
Reviews, Specs, and Pricing by
Bodystyle:

Sedans Mid-Size SUVs
Coupes Mid-Size Pickups
Hvbrids Convertibles
Mare.,.




Experiment

Control

22: Side-by-Side

200742%2008)

New Car Buying Guide

Sedans
Coupes

Hybrids
More...

REVIEWS, SPECS, AND PRICING
BY BODYSTYLE:

Mid-Size
SIS
Mid-Size
Pickups
Convertibles

Treatment

New Car Buying Guide

Select a Make v

Reviews, Specs, and Pricing by
Bodystyle:

Sedans Mid-Size SIS
Coupes Mid-Size Pickups
Hybrids Convertibles

More..




Experiment #22: Results

‘ 749 Increase in Buyer’s Guide Visits

The Treatment generated 74% more Buyer’s Guide visits.

Control - Unresponsive 45,668

Treatment - Responsive 79,308

S
SEEANEES
Lz
Z
%

GWhat You Need to Understand: By making very slight changes to the
banner (color, case, layout, and position) and by increasing the
participation factor, we were able to generate a dramatic lift. Learn

more about this test in Make Your Content Useful: How a simple Ul
change created 74% more page views .



https://marketingexperiments.com/a-b-testing/make-your-content-useful

Experiment #23

45% increase in clickthrough by adding value near the call-to-
action



Experiment #23: Background

—MA Experiment ID: (protected)
— | Location: MarketingExperiments Research Library

— [ Test Protocol Number: TP1444

Background: A large online artist community seeking to sell premium membership to its
existing free subscriber base

Goal: To increase the number of paid subscribers

Primary Research Question: Which treatment will generate the highest clickthrough rate?

Approach: A/B multifactor split test



Experiment #23: Control

Control: Homepage

pyBe

‘SUBSCRIBE TO
NOW!

1 B B —— = - Control: Testing area
= NEHEE :

SUBSCRIBE TO
Company Name NOWI

Remove ads, enjoy access to more
robust features, and experience
“the way it was intended!

Choose a subscr_i pti on package:

$49§B|TledEuvery r\-ﬁonth [ﬂ

Learn more about subscriptions,

Subscribe Now | Buy | Advertise Here

Bust-A-Move
in Fan Art




Experiment #23: Treatment

: Homepage

L Howest | W Fopular

S < Treatment: Testing Area

1 aar

22 Mewest @ Popular

Upgrade 1o Premium Access

8 hours 24 hours 3days 1week 1month Al Time MWayBack

Get Premium Access to &

Company Name

Experience all the robust features that a
premium access has to offer:

e L » Get up to 120 pictures per page
~ Hey I am the Devil » Browse with No Ads

i e A » Browse Way Back all the way to 2000
Chose a subscription

1vear v

| Upgrade to Premium Access '_

Join Mow | Buy Advertise Here




Experiment

Control

23: Side-by-Side

L

Year of the Bull
in Digital Art

Bust-A-Mave
in Fan Art

SUBSCRIBE TO
Company Name NOW!

Remove ads, enjoy access to more
robust features, and experience
the way it was intended!

Choose a subscription package:

$4.95 Billed Every Month ]

Subscribe Now | Buy Advertise Here

Hey I am the Devil
in Designs & Interfaces

Treatment

25 Mewest

W Popular

8 hours 24 hours 3 days 1week 1month Al Time Way Back

Get Premium Access to

Company Name

Experience all the robust features that a
premium access has to offer:

» Get up to 120 pictures per page

» Browse with No Ads

» Browse Way Back all the way to 2000

Chose a subscription

: Upgrade to Premium Access |

Join How | Buy Advertise Here

[




Experiment #23: Results

‘ A5% Increase in Clickthrough

The New CTA Improved Clickthrough Rate by 45% .

Control .02% -

Treatment

What You Need to Understand: By adding value near the call-to-
action, the treatment was able to generate a 45% higher
clickthrough rate (a major lift, considering the amount of traffic to
the homepage).




Experiment #24

56% increase in subscriptions by using a responsive design
treatment



Experiment #24: Background

— & Experiment ID: TP1933

— | Record Location: MECLABS Research Library

—| Research Partner: Protected

Background: A large news media organization trying to determine whether it should
invest in responsive mobile design

Goal: To significantly increase the number of free trial sign-ups

Research Question: Which design will generate the highest rate of free trial sign-ups,
responsive or unresponsive?

Test Design: A/B multifactor split test



Experiment #24: Control

Desktop

-
hiready 4 uh:n-n-rr
EXCLUSNE FREE TRIAL OFFER
You have been selected to receive FREE UNLIMITED
access to for the next two weeks!

6 hillion

4 Sign me up bt Teday's headlines, receive the 1op bories delivered 01 6 AM every day.

*Android devices also included in this test

5 Skl i -
.

EXCLUSAE FREE TR OFFER
You have been selected to receive FREE UNLIMITH
access to for the next two weeks!

] e el e @ [sanwodd

18 s e v for Teshay's Bermediorrs. svorivr e Lop stores Seberred of & A ryery din

[ [ —r——

—— o Py fobre ey ©
st S L A . T A
g B bt B Voiers hiesd toibe polls




Experiment #24: Control

Desktop

~ Mobile

r"‘.-
-
hiready 4 nM-:ri-HF
EXCLUSNE FREE TRIAL OFFER
You have been selected to receive FREE UNLIMITED
access to ¥ for the next two weeks!

i Il:lTli'l-'II

4 Sign me up bt Teday's headlines, receive the 1op bories delivered 01 6 AM every day.

T

Machoak Air

m~

wweoo Varzan (TE A8 PRl F &%

EXCLUSNE FREE TRIAL OFFER
You have been selected
for the

Log in usang your email and a password
No: Creo Cand Saquaned

*Android devices also included in this test




Experiment

24 Treatment

Desktop

EXCLUSNE FREE TRIAL OFFER

You have been selected to receive FREE UNLIMITED
for the next two weeksl

access to

Loy o wrSirsdn wodr @il and a oasswond

Alaady & T

*Android devices also included in this test

Tablet

iPad & 3:35 PM

ExCLLSSE FREE THIAL OFFER

You have been selected to receive FREE
UNLIMITED access (o

next two weaeks!

WOl

for the

o Sigm e vy e Tomliy's Bonasllrsrs. srarefve B fop storirs el at & AM vy ol

" Rresrrrdeer e




Experiment #24: Treatment

Desktop A Mobile L

®
w00 Wangan (LTE AR PR T UIANIC I
Blibady & wr.uu.arr |:,
You have been selected to receive FREE UNLIMITED )
access to for the next two weeks! ||

L&g i hares
Loa o wsindg vour email and a cassword

e

EXCLUSIVE FREE TRIAL OFFER

You have been selected to
receive FREE UNLIMITED
access to b

for the next two weeks!

Leg in using your email and a
password
Mo Cragi Card Raguvrsd

*Android devices also included in this test



Experiment

Unresponsive

EXCLUSIVE FREE TRIAL OFFER
You have been selected to recei
accessto th A for

METRE

Log in using your email and a password.

No Greait Gara Required

E-mail Address

Password

Confirm Password

.6 billion

7! Sign me up for Today's headlines, receive the top stories deliversd at 6 4

MacBook

_—
* ]
s T o -
4 T, " i And & M
Bontn Giobe Tmmaury 1t Prodocted Securbes | TIP3:Porfoc st

EXCLUSIVE FREE TRIAL CFFER

You have been selected to receive FREE UNLIMITH
access to 10 1 for the next two weeks!

Log In using your emall and 3 passware.
e Gard e

- |
T _ _—

'
|
i b A
1 St e Do Toas el e e delvered o § 300 ey L e Lo
[ P You have been selocted
= i S the]
i i Al

. . [

n BN Vorers hoad 1o the noll — o A

*Android devices also included in this test

24 Side-by-Side

Responsive

accessto te dal

Loa in usina vour email and a password
Mo Credit Cerd Required

°
i li ddd

EXCLUSIVE FREE TRIAL OFFER

You have been selected to receive |

for the

’ E-mail Address

’ Password

’ Confirm Password

2 ]
el 7 5 M- o -
< u] " e o 8 L O —

[P e——— g

EXCLUSIVE FREE TRIAL OFFER
You have been selecled to receive FREE
UNLIMITED access to i e v
next two weeks!

n for the

Loa in using vour email and & assword,

dillsvares Soslombe o €

 Sign meun far

# Remenier me

RIS TREF TR PR
¥ou have baen selected to
receive FREE UNLIMITED
acoess
for the

No Thanks. Continu*“#§ i Al
i il

Leqin using yeur email ard 2




Experiment #24: Results

‘ 56% Aggregate Increase in Conversion

The treatment significantly increased conversion by 56.41%

Control — Unresponsive 3.71% -

Treatment — Responsive 5.80% 56.41%

What You Need to Understand: The responsive design treatment
increased free trial subscriptions when compared in aggregate to
the control. For more test info, see pg 57 of MECLABS Research
Digest Volume I, Issue 1.



https://meclabs.com/research/archive/digest/v2i1

Experiment #25

15% increase in orders by using radio buttons to present
subscription options



Experiment #25: Background

— & Experiment ID: TP1/74

— | Record Location: MECLABS Research Library

—| Research Partner: Protected

Background: A large people search company catering to customers searching for
military personnel

Goal: To significantly increase the total number of subscriptions

Research Question: Which subscription option format will produce the highest
subscription rate, a dropdown or radio button?

Test Design: A/B single factorial split test



Experiment

SuhezTibes now nedese e recod 40
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25: Treatment

Treatment 1

1. Select Your Subscription Option

()3 Months
£245.95

()6 Months
£47 .95

()12 Months
£35 .05

just £8.95 per

manth!

juztEE.EE per

month!

juztET.EB per

month!

just £7.16 per

manth!



Experiment #25: Treatment

Getl access lo our 4 millien records with a Full Access Membership

I Treatment 2

Subscba e wee T racand fi 1ed rac i imimechals aooea s b te enting ke _ - —-i

What do you get for subscribing? 1. Select Your Subscription Option i 1 " SEI Ect ?Du r s u h sc ri pti n n Opti nn

' Arrena o mlios of 1 Wi - £ %5 par month (Recommended] -

W Uninvied use of the ste

Ful acoess 1o ihoLesangs of documents n 2.\Enle\r\"|'m.lr Payment information

our eaThste histonc cacument khrary

1 Month - £8.95 per month (Recommended) v

S
Cardlsblen Name ~ i Kiskan
Fost n pur geneakigy forum and gethep S

o pr professconal rasearchers

SS
|
Caomiact ovwer ane milion U Snmed Foroes Card Husssiess R

- i =~ |l 3 Months - £25.95 (just £8.65 per month)

w

Nuant = TES =
i e 6 )

Membei Testmoinial

e B o 6 Months - £47.95 (just £7.99 per month)

Sacurity Cads
TN Pl wiers Dakin ard Noma aows baen ol @10 orda i sy gty “ﬂmbr Wrw

e T o rotat: 2208 | | 12 Months - £85.95 (just £7.16 per month)

Trearihe i 30 ik
Full Accam Membar B Get immediate Access Hers w

Thin slke- ks D oo e o Dok |
55L T Tt T |



Experiment #25: Results

‘ 15% Relative Increase in Orders

The treatment significantly increased orders by 14.60%

Treatment 1 — Radio Buttons 11.73% 14.60%

Treatment 2 — Dropdown 10.69% MEQ.&P

What You Need to Understand: Using radio buttons to present
subscription options increased orders 15%.



Experiment #25: Side-by-Side

Treatment 1

1. Select Your Subscription Option

Treatment 2

iust £8.95 per 1. Select Your Subscription Option
month!
1 Month - £8.95 per month (Recommended) |»
3 Months just £8.65
© s o e S 3 Months - £25.95 (just £8.65 per month)
6 Months - £47.95 (just £7.99 per month)
I::JE Months just £7.99 per
£497 95 manth! 12 Months - £85.95 (just £7.16 per month)
I::J'IE Months just £7.16 per

£25.95 month!




Experiment #26

173% increase in clickthrough by placing emphasis on the
value of multi-device ease of access



Experiment #26: Background

— A Experiment ID: TP1481

——| Record Location: MECLABS Research Library

— | Research Partner: Protected

Background: Newspaper attempting to increase its online subscriptions

Goal: To increase clickthrough

Research Question: Which landing page will generate the highest clickthrough rate?

Test Design: A/B multifactor, radical redesign split test



Experiment #26: Control

e Wmssis S

com

Stores you take with you. Stories that stay with you.

Access the NEW

.com for just

99¢

Bssttentt e com Access Only
Pay just 99 cents for the first 4 weeks. Then pay the
regular rate of $3.99 per week.

Bosstsnsiiiie .com Access & Sunday

Access the NEW
v W.com for just

regular low rate of $3.50 per week. 99 ¢

Zip Code: = 3

—ie— . .com Access Only

Pay just 99 cents for the first 4 weeks. Then pay the

ith B lille .com, you get:

regular rate of $3.99 per week.

* The FULL stery all day: Enjoy the same high-
quality, in-depth joiiralism vou get in the print

e S L T T R —
-

edition - plus breaking new of Jagmars an peve s

+ A truly reader. Blendly farmat: Wragline sews .com Access & Sunday
that looks and reads just like the newspaper -
uncluttersd, uninterrapted, and sasy an the aves.

Paper

Breakthrough technology: The responsive
design automatically adapts content sa it always

Pay just 99 cents for the first 4 weeks. Then pay the

reads perfectly on the digital device of your chaice -
wiew the demo to see it in action.

regular low rate of $3.50 per week.

The My Saved feature: The ability to save articles

for offline reading - no Internet access neaded,

Zip Code:

Exclusive insider-only mccess: Become a
Insider and enjoy VIP access to exclusive

content and special events with editorial staff, as well

as offers and invitations from partners and

o m
» A century's worth of archives: Access to digital

content dating as far back a= the 1800s.

Get the story when it breaks - plus timely updates as it
evolves - from the largest newsroom in the region and
avard-winning joumnalists you trast,
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LTI 1

Access the NEW
.com for just

99¢

i sl com Access Only
Pay just 99 cents for the first 4 weeks. Then pay the
regular rate of $3.94 per week.

LS e com Access & Sunday
Paper
Pay just 4 cents for the first 4 weeks, The

regular lovw rate of §3.50 per wee|

With Bt il com, you get:

The FULL story all day: Enjoy the same high-
quality, in-depth journalism you get in the print

edition - plus breaking news that's updated 24,7

A truly reader-friendly format: It's online news
that looks and reads just like the newspaper -
uncluttered, uninterrapted, and easy on the ayes

+ Breakthrough technology: The responsive
design automatically adapts content s it always
reads perfectly on the digital device of your chaice -
view the demo to see it in action

= The My Saved feature: The ability to save articles

for offline reading - no Internet access needed.

Exclusive insider-only necess: Become a

Insider and enjoy VIP access to exclusive
content and special events with editorial staff, as well
as offers and invitations from partners and
advertisers.

.

A century's worth of archives: Access to digital

content dating as far back as the 1800s.

Get the story when it breaks - plus timely updates as it
evalves - from the largest newsroom in the region and

aveard-winning journalists you trst,

e St COM

With .com, you get:

e The FULL story all day: Enjoy the same high-
quality, in-depth journalism you get in the print
edition - plus breaking news that's updated 24/7.

+ A truly reader-friendly format: It's online news
that looks and reads just like the newspaper -
uncluttered, uninterrupted, and easy on the eyes.

+ Breakthrough technology: The responsive
design automatically adapts content so it always
reads perfectly on the digital device of your choice -

view the demo to see it in action.

» The My Saved feature: The ability to save articles

for offline reading - no Internet access needed.

o Exclusive insider-only access: Become a
Insider and enjoy VIP access to exclusive
content and special events with editorial staff, as well
as offers and invitations from partners and

advertisers.

+ A century's worth of archives: Access to digital
content dating as far back as the 1800s.

Get the story when it breaks - plus timely updates as it
evolves - from the largest newsroom in the region and

award-winning journalists you trust.
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Experiment #26: Treatment

M et e cOM

o ——————— t Sutiscr | coat 1 Stories you take with you. Stories that stay with you. Print Subscriber?

Access Unlimited Stories from your
Computer, Smartphone, or Tablet

Read anywhere you go-online or offline

e Access Unlimited Stories from your
Computer, Smartphone, or Tablet

Read anywhere you go-online or offline

Start Today and Get Your First Four Weeks for Just 99¢ R TGet FUll ACCass

.com is designed for users who prefer a deeper reading experience and the full

s journalism, including exclusive reports, in-depth analyses, and a range of

Take The Tour

_—— A gt ol s by erwise

ship gocs wildly off

com is designed for users who prefer a deg)
experience and 11 scope of the | journalisni;
including exclusive reports, in-depth analyses, and a range of
commentary.

PEB Y @R

.com includes all of the daily news contained in the

¥ 3 T
print edition, plus breaking news updates and a range of Web-only Start Toda_\ and Get Your First Four Weeks for Just 99¢

gt . Get Full Access
multimedia videos and photo presentations. e e P b

Start Today and Get Your First Four Weeks for Just 99¢




Experiment

26: Treatment

.com is designed for users who prefer a deeper reading experience and the full

e :
Access Unlimited Stories from your
Computer, Smartphone, or Tab

Read anywhere you go-online or offline

i

Start Today and Get Your First Four Weeks for Just 99¢

scope of the journalism, including exclusive reports, in-depth analyses, and a range of
commentary -always in a clean, reader-friendly format.

Take The Tour Deeper Reading Experience

Content

Offline Reading . - . —_ — - e i ==
N es-Baadag rlbbels pas Fme, W
trnants s Uy wrre igneenl

How willpower works

Besponsive Design

.com is designed for users who prefer a decper reading cxperience and the full
scope of tf W iuiuds journalism, including exclusive reports, in-depth analyses, and a range of
commentary -always in a clean, reader-friendly format.

Take The Tour Deeper Reading Experience

‘ Ly =
Tiow willpower works

& sesponsives o

3 el
m com is designed for users who prefer a decper reading

Inxl experience and the full seope of the | journalism,

A . including exclusive reports, in-depth analyses, and a range of

commentary.
com includes all of the daily news contained in the

print edition, plus breaking news updates and a range of Web-only
multimedia videos and photo presentations.

Start Today and Get Your First Four Weeks for Just 99¢

B4 e

Access to Archives

e : .com is designed for users who prefer-a decpe'r reading
et experience and the full scope of the journalism,
: including exclusive reports, in-depth analyses, and a range of
A sdverising commentary.

.com includes all of the daily news contained in the
print edition, plus breaking news updates and a range of Web-only
multimedia videos and photo presentations.

Start Today and Get Your First Four Weeks for Just gg¢
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Srmann P

Control

e

Access the NEW
. .com for just

99¢

Besttast e com Access Only
Pay just o9 cents for the first 4 weeks. Then pay the
regular rate of $3.99 per week.

Brecntoors teone Access & Sunday

Paper
Pay just g9 cents for the first 4 weeks, Then pay the
rogular low rate of $3.50 por weok.

Zip Codec

With Besssss il .com, you get:

The FULL story all day: Enjoy the same high-
quality, in-depth journalism you got in the print

edition - plus breaking news that's updated 2.4/7.

A truly reader-friendly format: It's online news
that looks and reads just like the newspaper -
uncluttered, uninterrupted, and easy on the eyes.

s

Breakthrough technology: The responsive
design automatically adapts content so it always
reads perfecily on the digital device of your chaice -
view the demao to see it in action

The My Saved feature: The ability to save articles

for offline reading - no Internet access needed.

-

Exclusive insider-only access: Become a

Insider and enjoy VIF access to exclusive

content and special events with editorial staff, as well
as offers and invitations from partners and
advertisers.

+ A century's worth of archives: Access to digital

content dating as far back as the 1800s.

Get the story when it breaks - plus timely updates as it
evolves - from the largest newsroom in the region and

avward-winning journalists vou trust.

-
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Treatment

ca

Stories yoas take with you. Storis that sty with you

Access Unlimited Stories from your
Computer, Smartphone, or Tablet

Read anywhere you go-online or offline

Start Today and Get Your First Four Weeks for Just ga¢

.com is designed for users who prefer a deeper reading experience and the full
scope of th Wi 's journalism, including exclusive reports, in-depth analyses, and a range of
commentary -always in a elean, reader-friendly format.

Take The Tour Deeper Reading Experience

Vi willpower works

[T

com is designed for users who prefer a deeper reading
experience and the full scope of the i journalism,
including exclusive reports, in-depth analyses, and a range of
commentary.

.com includes all of the daily news contained in the
print edition, plus breaking news updates and a range of Web-only
multimedia videos and photo presentations.

Start Today and Get Your First Four Weeks for Just 99¢




Experiment #26: Results

‘ 1 73% Relative Increase in Clickthrough

The optimized treatment increased clickthrough by 173.24%

Control 15.24% -

Treatment 41.63% 173.24%

S
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What You Need to Understand: By placing emphasis on the value of
multi-device ease of access, the treatment dramatically increased
clickthrough. You can learn more about this test in the article: Grow
Digital Subscriptions with 4 Proven Insights



https://marketingexperiments.com/digital-subscription-optimization/grow-digital-subscriptions-with-4-proven-insights

Boost your conversion rate with a

MECLABS Quick Win Intensive

Get the scientists at MECLABS to rapidly analyze your critical pages for the
fastest way to drive a major revenue increase. Using the largest library of
conversion experiments in the world (more than 20,000 treatments tested),
MECLABS can help you ramp up your conversion rate.

e Designed for lead gen, ecommerce or subscriptions

e No long-term commitment required
e Drives quick fixes to drive immediate results

® Provides strong testing ideas for long-term success

o Works for small and large organizations

Here's how it works

e The scientists at MECLABS will help you visualize
your funnel while searching for key behavioral
patterns that yield conversion opps

e Then they will help you study the customer
psychology of your offer: You will get two types of

actionable insights, "Fix-Now(s)" and "Test-Now(s)"
¢ And they will help you score and critique the force of

your value proposition
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MECLABS.com/QuickWinlntensive


https://meclabs.com/quickwinintensive
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